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THE  SCOTT 


128  Page  3 

For  more  than  a  quarter  of  a  century  the  SCOTT  3  to  2 
ratio  Folder  has  excelled  all  others.  To  this  finest  of  Folders 
many  sound  engineering  features  have  been  added,  e.g.: 
Forged  alloy  steel  gears — main  gears  are  immersed  and 
run  in  oil — all  main  hearings  are  automatically  lubricated 
by  power  driven  pumps  feeding  the  correct  amount  of  oil  as 
the  operating  speed  of  the  Folder  demands.  The  action  of 
oil  feeds  is  illuminated  and  visible — the  folding  cylinders 
are  of  one  piece  alloy  steel. 


(ion 
loc 

to  2  Folder  j 

Of  major  importance  is  the  new  automatic  clutch-4^ 
into  and  part  of  the  main  drive  shaft,  this  clutch  fundV 
automatically — precluding  human  failures — disengaging  I* 
motor  drive  from  the  folding  and  cutting  mechanism,  brTj 
ing  the  press  to  a  Red  Button  Stop.  Should  an  over  pi 
occur — folding  operations  are  halted  instantaneously 
the  nipping  rolls  continue  to  turn  briefly  until  all  units  > 
to  a  dead  stop — all  sheets  remaining  in  the  press.  1 


The  latest  of  SCOTT  Folders  has  no  equal. 

WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD,  NEW  JERSEY 


THIS  IS  OUR 


OPENING  ANNOUNCEMENT... 


*  ”’'4'  «  '  rf« *  ’*'*44 


The  newly  formed  Health  Insurance  Institute  has  just 
opened  its  doors  at  -488  Madison  Avenue,  New  York. 
It  has  been  established  as  a  central  source  of  Information 
fcr  the  public  by  the  insurance  companies  of  the  nation 
•ho  write  health  insurance  policies. 

The  need  for  some  such  centralized  source  of  informa- 
ioii  springs  from  the  amazing  growth  of  voluntary  health 
fcontiicc  in  recent  years.  A  single  example  will  serve  to 
iodinitiit  this  mid-century  phenomenon. 

In  1946,  just  ten  years  ago,  only  about  14  million 
Anicritans  were  protected  by  any  of  the  four  types  of 
insurance — hospital,  surgical,  medical,  or  loss-of- 


income — written  by  Insurance  companies.  By  mid  ’56, 
figures  show  that  60  million  people  have  hospital  protec¬ 
tion,  57  million  surgical  protection,  25  million  protection 
against  medical  expenses,  and  30  million  have  loss-of- 
income  insurance  .  . .  all  covered  by  insurance  companies. 

This  is  a  big  story,  a  dramatic  story,  reflecting  the  de¬ 
termination  of  the  American  people  to  help  protect  them¬ 
selves  against  the  expenses  and  financial  losses  incurred 
through  illness  and  Injury.  Because  insurance  companies 
have  played  such  an  Important  part  in  this  story,  we 
hope  to  Interpret  their  role  not  only  in  the  striking 
advances  that  have  lieen  made,  but  in  the  equally  exciting 
progress  ahead. 


THE  HEALTH 


INSURANCE 


INSTITUTE 


Madison  avenue 
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Memo  to  Caesar 

By  D.  K.  Woodman 


EDITOR  &  PUBLISHER  CALENDAR 


40  dramatic  telegraphic  exchanges  purported  to 
go  on  between  the  Roman  governor  of  Palestine 
and  Caesar  Augustus. 

Terse,  epigrammatic  Lenten  series  that  makes 
Christ’s  last  few  weeks  seem  like  a  current  tragedy. 

“This  is  the  most  vivid  Lenten  series,”  says  Dr. 
George  W.  Crane,  “that  1  have  ever  seen  in  news¬ 
paper  format.” 


How  to 

’"Cash-In”  on  Your  Worries 


By  Dr.  George  W.  Crane,  Ph.D.,  M.D. 

Vivid  condensation  of  Dr.  Crane’s  popular  new 
book,  adapted  for  12  or  24  Sunday  releases. 

Edited  and  arranged  by  “Stuffy”  Walters  and 
E.  C.  Norlander,  of  the  Chicago  DAILY  NEWS. 

Especially  fitting  for  the  Lenten  season,  for  it 
stresses  moral  values  mixed  with  practical  psy¬ 
chiatry.  Chapter  XI  (Vitamin  “R”)  deals  with  new 
psychological  projects  for  churches. 


Farm  and  Garden  Fax 

By  Dr.  R.  Milton  Carleton 


Intrigues  city  gardeners  as  well  as  big  time 
farmers.  Dr.  Carleton  is  America’s  foremost  au¬ 
thority  on  horticulture.  He  has  long  been  Research 
Director  for  Vaughan  Seed  Co.,  and  Science  Editor 
of  BETTER  HOMES  &  GARDENS  magazine. 


Quiz  Hall 

By  Wilton  E.  Hall 


Snappy,  4-answer  daily  quiz  with  special  ques¬ 
tions  slanted  to  appeal  to  teen-agers,  housewives 
and  men  folks. 

Widely  used  as  party  game  material  for  church 
groups  and  social  events.  Prescribed  by  high 
schools  as  collateral  reading,  for  it  wraps  up  ix)pu- 
lar  and  scientific  facts  inside  a  sugar-coated  format 
of  entertainment. 


The  Worry  Clinie 

By  Dr.  George  W.  Crane.  Ph.D.,  M.D. 


LIFE  MAGAZINE  says  this  is  the  “Age  of 
Psychology.”  Well,  Dr.  Crane  is  chiefly  responsible 
for  making  it  such !  His  daily  column  has  l^en  ap¬ 
pearing  for  21  years  in  leading  newspapers. 

Dr.  Crane  is  a  SPACE-SAVER,  for  he  covers 
the  5  major  human  interests  every  week,  and  has 
the  largest  mail  service  in  Ameiica. 

Although  his  college  texts  dominate  the  field, 
Dr.  Crane  talks  in  2-syUable  words  and  is  the  ex¬ 
ponent  of  “horse  sense.” 

His  column  always  rates  either  1st  or  2nd  on 
reader  polls. 


The  Hopkins  Syndicate 


520  North  Michigan  Avenue 
CHICAGO  (11) 


Jan.  13-15— Great  Lakes  Newspaper  Mechanical  Conferenc*  I 
Hotel  Statlar,  Cleveland,  Ohio.  I 

Jan.  15— New  England  Daily  Newspaper  Association,  Wintr 
meeting,  Sheraton-Plaza  Hotel,  Boston. 

Jan.  15-17 — New  England  Association  of  Circulation  Managers 
Kenmore  Hotel.  Boston,  Mass. 

Jan.  17-19— Tennessee  Press  Association,  mid-winter  meeting.  Note 
Hermitage,  Nashville,  Tenn. 

Jan.  18-19 — New  England  Weekly  Press  Association,  annual  Winte 
convention.  Hotel  Statler,  Boston. 

Jan.  18-19 — Texas  Press  Association,  Midwinter  meeting.  Com 
modore  Perry  Hotel,  Austin,  Tex. 

Jan.  18-19 — New  Mexico  Press  Association,  winter  convention 
Hilton  Hotel,  El  Paso,  Texas. 

Jan.  18-19— Arkansas  Press  Association,  Mid-Winter  meeting 
Little  Rock,  Ark. 

Jan.  18-20 — Advertising  Association  of  the  West,  annual  Mid 
winter  Conference,  Santa  Barbara,  Calif. 

Jan.  19-20 — New  York  State  Capital  District  Mechanical  Cor 
ference.  Sheraton-Ten  Eyck  Hotel,  Albany,  N.  Y. 

Jan.  20 — Chesapeake  Association  of  the  Associated  Press.  Winter 
Workshop,  Hagerstown,  Md. 

Jan.  20-23 — Newspaper  Advertising  Executives  Association,  annua 
meeting,  Edgewater  Beach  Hotel,  Chicago. 

Jan.  2 1 -Fab.  I — American  Press  Institute,  Publishers,  Editors,  and 
Chief  News  Executives  Seminar  (for  newspapers  under  SO.OOC 
circulation),  Columbia  University,  New  York. 

Jan.  24-26— North  Carolina  Press  Association,  midwinter  instituta 
Chapel  Hill  and  Durham,  N.  C. 

Jan.  24-26— Kentucky  Press  Association,  mid-Winter  meeting 
Louisville,  Ky. 

Jan.  25-26— Oklahoma  Press  Association,  Mid-Winter  convention 
Biltmore  Hotel,  Oklahoma  City,  Okie. 

Jan.  25-26— Virginia  Press  Association,  Mid-Winter  meeting 
Hotel  Jefferson,  Richmond,  Va. 

Jan.  26— Ohio  United  Press  Editors'  Association,  Select  Commit 
tee  meeting.  Fort  Hayes  Hotel,  Columbus,  Ohio. 

Jan.  26-27 — Newspaper  Editorial  Policies  Workshop,  Southern 
Illinois  University's  Department  of  Journalism,  Cairo,  ill. 

Jan.  27-29— New  York  State  Society  of  Newspaper  Editors,  winter 
meeting,  Sheraton  Hotel,  Rochester,  N.  Y. 

Feb.  1-2— Wyoming  Press  Association,  Winter  meeting,  Plaini 
Hotel,  Cheyenne,  Wyo. 

Feb.  6— CNPA  Industrial  Relations  Conference,  annual  meeting 
San  Francisco,  Calif.  ' 

Feb.  6— California-Nevada  Associated  Press,  annual  meeting 
San  Francisco,  Calif. 

Feb.  7-9 — Ohio  Newspaper  Association,  annual  convention 
Deshler  Hilton  Hotel,  Columbus,  O. 

Feb.  7-10— California  Newspaper  Publishers  Association,  annue 
convention,  Sheraton  Palace  Hotel,  San  Francisco. 

Feb.  8-10 — Canadian  Managing  Editors  Conference.  Rova'  Cc” 
naught  Hotel.  Hamilton,  Ont. 

Feb.  11-22 — American  Press  institute.  Advertising  Directors  Sen 
nar  (for  newspapers  under  75,000  circulation).  Columbia  Universitv 
New  York. 

Feb.  12-13— New  York  State  Publishers  Association,  Winter  me** 
Ing,  Hotel  Syracuse,  Syracuse,  N.  Y. 

Feb.  14-16— Maryland  Press  Association  and  Chesapeake  Assacs- 
tion  of  the  Associated  Press,  annual  meetings.  Baltimore,  Md. 

Feb.  14-16— Pennsylvania  Newspaper  Publishers  Association-lr 
terstate  Advertising  Managers  Association,  display  advertising  coe 
ference.  Penn  Harris  Hotel,  Harrisburg,  Pa. 

Feb.  15-16— Oregon  Newspaper  Publishers  Association  Confer¬ 
ence,  Eugene  Hotel  and  University  of  Oregon  school  of  journalisw 
Eugene,  Ore. 

Feb.  15-17— Colorado  Press  Association,  annual  convention.  Cot 
mopolltan  Hotel,  Denver,  Colo. 

Feb.  17-18 — Midwest  Newspaper  Advertising  Executives'  Associe 
tion,  semi-annual  meeting.  Hotel  President,  Kansas  City,  Mo. 

Feb.  20-23 — Georgia  Press  Institute.  29th  annual  session.  He"*' 
W.  Grady  School  of  Journalism,  University  of  Georgia.  Athens. 

Feb  23-24 — Newspaper  Advertising  Executives  Association  of  tr' 
Carolines  meeting.  The  Clemson  House.  Clemson  College.  S.  C. 

Feb.  24-26— Inland  Daily  Press  As:orla*io''.  Winter  and  Sp''" 
meeting,  Drake  Hotel.  Chiogo. 
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(Printed  by  Scott  Printins  Co.,  Jersey  City,  N.  J.)  Second  class  mail 
authorized  at  New  York,  N.  Y.  under  the  act  of  March  S,  1879.  with 
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...  JUST  A  MINUTE,-  \  LOVE  TO,  LISA. 
MARY- WANT  TO  60  I  BUT  I'M  SO  ^ 
OUT  ON  A  DOUBLE  /  PONE  IN  X  , 
DATE  T0NI6HT?/ DON'T  THINK  llL 
-ST^HAKE  IT  TO  MY  BEP.'/J 


Lfomiril  Starr  tlrt-anied  up 
"f)n  Stride”, ..and  didn't  have 
any  trouble  finding  a  .sponsor. 
The  strip  sold  itself!  /I  native 
■\ew  Yorker,  just  past  .W, 
he  studied  at  Sew  York  High 
School  of  Music  and  Art 
and  at  Pratt  Institute,  is  a 
free  lance  advertising  artist 
—  who  can  really  draw,  and  is  a 
natural  born  story  spinner! 


A  sniall-toMM  gal.  sweet  as  a 
Main  Street  sundae,  wholesome, 
unspoiled  and  unsophisticated, 

Mary  Perkins  was  chosen  ipieen  of  the 
Holmesfield  Strawherry  Festival— 
and  Aunt  Phoehe  and  the  town  folks 
figured  she’d  he  a  Broadway  success. 

The  star  of  high  school  dramatics 
reaches  Penn  Station... falls  into  the 
hands  of  Mr.  D’Avilla,  a  phony  agent. 

ith  promises  of  stardoTii— hut  more 
interested  in  her  cash  than  her  career 
—the  agent  for  a  cut  starts  her  on  an 
expensive  round  of  hairdressers, 
singing  teachers,  elocutionists,  fashion 
consultants,  and  drama  coaches... 
and  Mary  Perkins  sadly  finds  that 
Heartbreak  Canyon  lives  up  to  its  name. 

On  Stage  is  the  story  of  one  girl’s 
struggle  with  fame  and  fortune  in  show 
business... with  some  of  the  sharper 
edges  softened  by  Flora  Leeds,  a  blues 


singer  with  a  maternal  tenderness . . .  and 
Pete  f'letcher,  free  lance  photographer 
who  falls  in  love  with  Mary! 

This  new  comic  strip  was  selected 
and  developed  by  the  experienced 
editors  of  CT-lNYN— to  put  new  glitter 
and  glamor  on  newspaper  pages 
...meet  TV  competition  with  show' 
business  at  home!  It  has  drama, 
interest,  suspense— should  have  the 
customers  standing  in  line! 

The  new  hox-office  draw  is  available 
daily  in  4  and  5  columns... in  color 
on  Sundays,  in  standard  half  and 
third-pages,  and  in  tabloid  size. 

On  Stage  starts  February  10  in  the 
Chicago  Tribune  and  other  lending 
newspapers  throughout  the  US! 

For  preview  proofs,  phone 
our  New  York  office  collect... 

MU  2-1234! 


Chicago  Tribune-New  York  News  Syndicate,  Inc. 

220  East  42nd  St.,  New  York... Tribune  Tower,  Chicago 
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I'M  EXHAUSTED//  THE  PRICE  OF 
ITS  TOO  MUCH-  /  SUCCESS  IS  HISM, 
I'a  NEVER  BE  /MY  PEAR.  THIS  WIU 
ABLE  TO  JX  BE  SECOND  NATURE 
FO  IT/  r'AfO  you  BEFORE  YOU 
V  _  KNOW  IT. 


Stra' 


Coming  box-office  draw 


ON  STAGE ! 


Don  t  Miss  the^MAGIC  EMPIRE^ 


Start  With  Metropolitan 
■  Tulsa,  Water  Capital  of 
the  Southwest 


Tulsa  .  .  .  Oil  Capital  of  the 
World,  and  Water  City  of  the 
Southwest  ...  is  perched  right 
in  the  center  of  the  billion-dollar 
Magic  Empire.  A  quarter  of  a 
million  people  live  in  Metropolitan 
Tulsa,  sharing  an  effective  buying 
income  of  497  million  dollars.  To 
reach  this  rich  market,  place  your 
advertising  in  the  Tulsa  World 
and  the  Tulsa  Tribunal 


Leiigthivise  Shrinkage  is 
no  Laughing  Matter 

It’s  a  fact  that  Burgess  Mats  do  shrink  less  lengthwise 
for  a  given  width  shrinkage.  This  means  minimum  loss 
of  lineage  and  revenue  for  the  advertising  department. 
For  this  good  reason  plus  the  assurance  of  the  best 
possible  reproduction — use  Burgess  Mats. 

BURGESS  CELLULOSE  COMPANY 

Monufocfurert  and  Distributors  of  Burgoss 
Chromo  ond  Suprome  Tono-Tox  Mots,  ^ooport,  Illinois 

Conodion  Roprosenlotivo,  R.  M.  Louson  B  Co.,  Ltd., 

Konnody  Rood,  Agincourt,  Ontario 


(^rwin  J  C^oii 


★ 

umn 


Dateline:  1957 

]\oVEL  NKW  YEAR’S  greeting  sent  special  friends  of  L*;' 
Seiv  York  Herald  Tribune  by  Tex  McCrary  was  a  photostat  i 
the  front  page  of  the  paper  on  the  day  of  the  recipient’s  biit^f 
A  note  explained:  “This  is  where  you  came  in  .  .  .  On  the  da | 
you  were  born,  this  is  how  the  world  looked  to  the  editors  of: 
great  newspaper  which  has  covered  leaders  from  Lincoln  t[ 
Eisenhower.  As  we  continue  to  deal  with  tin*  front  page  in  bl 
year  to  come,  we  wish  you  a  happy  New  Year — filled  wtl 
headlines  of  peace  on  every  front  page.”  The  big  story  on  it  » 
natal  date  (naw.  Horace  Greeley  was  not  editor  then)  was  “Mn, 
Thaw  Wedded  Again”  and  another  headline  might  have  ber 
today's:  “Mutinies  Spreading — Russian  Crisis  Nearer.”  BiggsK 
problem  in  carrying  out  the  ingenious  idea  was  getting  birt 
dates.  Some  came  from  “Who’s  Who  in  America.”  Of  men  c  ! 
in  the  VIP  book.  lO^f  would  not  reveal  their  birth  dates 
38''r  of  the  women  exercised  their  prerogative  of  keeping  the.^ 
age  a  secret.  Of  the  1.0(K)  “most  important  people”  picked.  ni:»?f 
frequent  year  of  birth  was  1899;  average  overall  age  was  51.^ 
It  was  revealed  that  the  headlines  of  a  man’s  birthday — 
or  19.80 — have  a  curious  relation  to  headlines  today. 

— The  Springfield  (Ohio)  Daily  ISeum  wants  to  see 
expensive  and  foolish  praeliee  of  sending  business  CIhristnias 
follow  the  drunken  office  party  into  oblivion.  The  News  edit 
rializos:  ‘'Newspapermen,  for  some  reason,  are  among  those  n*  ( 
burdened  w  ith  the  (Christmas  largesse  of  people  looking  U  ^ 
foolish  ways  to  spend  money.  Receipt  of  such  gifts  invaruk  r 
poses  a  problem.  The  recipient  does  not  want  to  waste  money  ij 
reriproeating,  he  does  not  want  the  gift,  he  does  not  wanli^p 
embarrass  the  giver  by  returning  it  and  yet  he  feels  uneoinfortib- 1; 
in  keeping  it.” 

— Since  1957  arrited,  I  have  reread  with  pleasure  a:  I 
profit  “The  Big  Town,”  an  out-of-print  collection  of  choHs 
columns  of  the  late  great  O.  O.  McIntyre  and  culled  these  gf  f 
of  thought:  “I  have  never  intentionally  written  a  line  I  thoucC 
would  wound  the  feelings  of  another,  nor  have  I  ever  spol'f 
slightingly  of  a  race  or  religion.  ...  I  knew  a  newspapemi:^ 
who  said  he  would  not  spare  his  mother  in  line  of  reportorif 
duty.  A  swell  failure  he  is.  too.  .  .  .  This  is  one  of  those  swollr, 
gray,  drizzly  days  when  I’d  like  to  sit  in  a  dark  corner  sulkirT 
while  people  coax  me  to  write  a  column.  But  who  cares  ah':! 
my  moods?  Just  a  machine,  that’s  what  I  am.  .\  gadget  of  Flp 
A  biological  spinning  wheel,  if  you  ask  me.  .  .  .  NewspaperirqC 
rarely  share  in  beauty  prizes.  But  they  marry  gorgeousK  I'M-  i 
ful  women.  I  think  of  Mrs.  Grantland  Rice.  .Mrs.  Ring  i.aril'  I 
Mrs.  Phil  Simms.  Mrs.  Bugs  Baer.  Mrs.  Gilbert  Gabriel.  ' 
Ward  Morehouse.  Mrs.  John  Wheeler.  Mrs.  Bide  Dudley.  M  u* 
Damon  Runyon.  Mrs.  Kent  Cooper.  Mrs.  John  Chapman, 
many  more  startlers.” 

— Newsboy  David  llenebry,  10,  delivers  tin-  Danbury  (I  t®  : 
Metrs-Tiniex  along  a  2-mile  route  at  (Carmel,  .N.  Y.,  astride  l'i’‘f  j 
18-month-old  Mexican  burro.  .  .  .  Stephen  J.  Fitzgerald.  *** 
formerly  worked  on  New  York,  Detroit,  New  Orleans  newspaper 
retir<‘d  from  th«*  Rochester  fN.  Y.)  Democrat  and  Chronicle- •  If 
The  ex-Russian-ballerina  wife  of  Eddy  (iilniore,  former 
chief  of  the  Al*  and  now  with  the  ix>ndon  bureau,  plays  a  1^:1 
in  the  20th  (lentiiry-Fox  movie,  “Anastasia.”  ...  .A  whole  rhofiS 
of  reporters  and  photographers  enlivens  the  amusing  topical 
kelly  wedding)  Broadway  musical,  “Happy  Hunting,”  starriffl 
Ethel  Merman,  and  there  is  catchy  eomment  ahoiit  the  Philo'' 
phia  Rulletin.  Philadelphia  Inquirer,  Chicago  Tribune.  .  .  • 
lisher  Frank  H.  Maela-an,  Hinghani  (Mass.)  Journal,  sent  a 
to  one  Hiram  Dot-  of  Vermont  that  his  siihseription  had  rxpv” 
(^ame  the  laettnie  reply:  “So’s  Hiram.”  .  .  .  .Alexander  Urbaa  | 
multilingual  .Veie  York  Times  coypboy,  Iranslatetl  most  of  D 
Polish  dtteiiments  in  the  new  book.  “National  ('.ommunism 
Popular  Revolt  in  Eastern  Europe,”  edited  by  Prof.  Paul  E.  Zia** 
Columbia  University.  Mr.  Urban,  a  native  of  Poland  and  *  ^ 
lumbia  graduate,  eoneiirrently  with  his  work  at  the  TimfS 
engaged  in  post-graduate  studies  in  pttlitical  seienee  at  Uoluni^  | 
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be  Mi  to  SELL  SYRACUSE 

and  the  JS-County  Syracuse  Market 

. . .  iueluding 

05WC60  1, 


OSWEGO: 


23,000  families  with 


$100  million  annual 


buying  power  live  in 


Oswego  (city  and  county). 


J  4- 

(OVERAGE: 


65°b  of  fhem  read  one  or  bofh  of  the 


Syracuse  newspapers  daily— 95*'e  on  Sundays. 


When  you  think  about  the  Syracuse  Market .  .  .  thint^bjut  ail  of  it!  Think  of 
15  counties  embracing  one-third  of  the  total  area  of  New  York  State.  Think  of 
cities  like  Oswego,  Auburn,  Ithaca,  Cortland,  Oneida,  Massena  add  a  dozen  other 
sizable,  thriving  communities  in  addition  to  metropolitan  Syracu^America's 
Number  One  Test  Market. 

There’s  a  single,  effective,  economical  way  to  sell  this  truly  great  market  of 
399,000  families  spending  $1.9  billion  annually.  The  Syracuse  Newspapers  deliver 
100%  saturation  coverage  of  metropolitan  Syracuse,  daily  and  Sunday— effective 
circulation  in  the  14  additional  counties.  You  can't  buy  a  combination  of  media 
that  will  do  a  comparable  job  in  this  market  at  a  comparable  cost! 

FULL  COLOR  AVAILABLE  -  DAILY  AND  SUNDAY 
Represented  Nationally  by  MOLONEY,  REGAN  &  SCHMITT 


the  SYRACUSE  NEWSPAPERS 


herald-journal  a  HERALD-AMERICAN  if  THE  POST-STANDARD  HEARTLAND 

Sundiy  Morning  &  Sunday 

CIRCULATION:  Combined  Daily  233, tSO  Sunday  Herald- American  221,744  Sunday  Post-Standard  1 05,245  YORK  STATE 


L  ItSI  j 
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editorial 


Is  Honeymoon  Over? 


13 RESIDENT  EISENHOWER  hasn’t  held  a  press  conlerence  since 
-*■  Nov.  14  and  probably  will  not  do  so  next  week  either.  The 
President  and  \'ice  President  will  take  the  oath  of  office  behind 
closed  doors  on  Jannare  20— press  excluded.  The  State  Department, 
with  Presidential  backing,  has  declaretl  Red  China  off-limits  to 
U.S.  newsmen  and  threatens  to  take  punitive  action  against  three 
who  went  there  anyway. 

Does  this  mean  that  the  Presidential  honevmoon  with  the  press 
is  over?  Is  this  to  be  a  repetition  of  the  Rooseselt  aiul  Truman  eras 
when  their  first  terms  were  marked  bv  c'ordial  and  frecpient  relations 
with  the  press  only  to  deteriorate  after  their  re-election? 

It  is  apparent  to  all  that  this  is  a  particidarly  bnsv  and  hectic 
period  for  the  President  witli  messages  to  be  prepared  for  deliver\' 
to  Congress,  world  crises  recjniring  consultations,  etc.  But  it  .seems 
to  us  that  some  time  could  ha\e  been  found  in  the  last  two  months 
when  the  President  could  have  reported  to  the  nation  informalh 
through  the  press. 

The  oath  of  office  administered  to  a  President  of  the  United 
States  is  a  sacred  and  significant  event.  It  is  not  a  private  affair  even 
though  it  will  be  repeated  the  following  day  in  public.  The  actual, 
the  real,  the  first  oath-taking  should  be  recorded  for  posteritv  bv  all 
media  w’hieh  would  gladlv  agree  to  a  “pool”  arrangement. 

The  Administration’s  policy  with  respect  to  correspondents  enter¬ 
ing  Red  China  w^as  ill-concei\'ed  and  unw'arranted.  Neither  the* 
United  States  government  nor  anv  other  govc^rnment  gains  anything 
by  attempting  to  black  out  new’s  of  a  foreign  nation  or,  in  effect,  tell 
its  citizenry  that  it  has  no  right  to  read  reports  from  that  nation 
written  bv  its  own  press  representatives. 


Enlightened  State  Poticy 


^  OVERNOR  ll.ARRIM.\N,  in  his  annual  message  to  the  N.  Y. 

State  legislature,  reviewed  his  ]iolicv  of  opening  up  t(»  public 
examination  and  scnitinv  processes  of  go\’ernment  w'hich  liave  here¬ 
tofore  been  kept  behind  closed  doors.  The  Welfare  Department  s 
reports  on  local  welfare  operations  has  been  made  public;  The  Con¬ 
servation  Commission  makes  public  its  records  of  \iolations;  The 
Commissioner  of  Corrections  releases  information  on  penal  institu¬ 
tions;  More  public  hearings  are  held  on  matters  before  the  legislature. 

“The  more  the  people  are  infonii<*d  about  and  understand  their 
state  government  and  participate  in  its  operations,  the  better  the 
legislation  and  administration  of  the  state’s  business  wu'll  be,”  the 
Governor  said.  It  is  a  pitv  this  thinking  is  not  reflected  in  tlie 
operations  of  all  other  goxeniments  including  the  Federal. 


Not  a  Contracting  Industry 


WORD  has  gotten  around,  to  the  detriment  of  newspapers,  that 
this  is  a  contracting  industry’  with  fewer  and  fewer  job  oppor¬ 
tunities.  The  1954  Cerisus  of  Business  show's  this  is  not  true  and  that 
newspaper  jobs  are  more  plentiful  today  in  spite  of  an  occasional 
newspaper  suspension.  In  1947,  according  to  the  Census,  there  w'ere 
234,375  ernploves  on  all  types  of  new’spapers.  In  1954  this  increased 
to  281,799  employes. 

This  indicates  a  healthy  and  growing  industry. 


Therefore  all  thingt  lehalsoerer 


ivould  that  men  should  do  to  you,  do 
even  so  to  them. — Matthew.  Til;  IJ*'* 
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ANYBODY  TO  APE  HIM? 


MORE  GALS  THAN  GUYS 


To  THE  Editoh:  \o  offenso  intended, 
but  I  just  couldn’t  resist  the  temptation 
to  send  along  tliis  photo  my  wife  snapped. 
(See  cut.) 


To  THE  Editor;  Newspaper  owners  have 
long  been  able  to  offset  “backshop”  ex- 
jR'iises  with  low  editorial  sabries  br'cause 
of  the  glamour  that  attracted  many  men 
when  the  cost  of  living  was  lower. 

A  severe  shortage  of' newsmen  will  mean 
greater  dejjendence  upon  handouts,  syndi¬ 
cated  material  and  wire  service  matters  in 
the  smaller  newspaptrrs.  Someday,  perhaps, 
local  newsletters  by  the  local  editor  in¬ 
serted  into  the  nearby  metropolitan  news¬ 
papers  before  delivery  may  be  the  only 
logical  method  of  circulating  local  news. 

Because  they  will  work  for  less,  1 
wouldn’t  Ik;  surprised  to  see  the  gals  out¬ 
number  the  guys  in  the  city  room  within 
the  next  five  years. 

Lucien  Ledbetteh 

1.t71  N.W.  6‘^rd  \\c. 

Miami,  Fla. 


. . 

photography  . 
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l^t^Reader’s  Guide 

June  ■"HLR8  ruling  strikes  blow  at  Guild 
New  King  Features  executives 
Covering  the  Inauguration 
Newsprint  price  and  supply  woes 
Stern  alms  to  save  Phila.  News 
irie.  Pa.  greets  morning  paper 
Look-ing  into  Jackie  Robinson 

.^V^'letailers  prefer  papers  to  TV 

Philip  ' 

ng  NwAd  primer  for  advertisers 

Reie«:||,jdliners  to  address  NAEA 
vtarie'! ; 

j;vCBS,  NBC  create  fellowships 

ftiends  honor  hdanny  Warman 

Advr'i^ 

Ising  Pi  wP*''otio'’  Build-Up'  available 
is;  Proefcvice  cuts  mat  damage 

•irculi's^'^*'^  *yP*  quickens 

ilfitd  P-'la  cial  news — editors' 


CHANGE  OF  NAME 


To  THE  Editor:  I’d  like  your  help  in 
clearing  up  an  error  of  my  youth.  VVhen 
my  son  was  bom,  I  named  him  David 
Stern  3rd,  intending  to  change  my  name 
from  J.  David  Stern  to  David  Stem  Jr. 
My  father’s  name  was  David  Stern. 

Carelessly  I  postponed  this  legal  chore, 
and  became  the  owner  of  several  news¬ 
papers  .so  that  a  change  of  name  became  a 
cumbersome  process.  But  because  of  this 
carelessness  47  years  ago,  the  press  is  now 
using  a  nursery  nickname  of  “Tommy”  to 
distinguish  son  from  father.  Such  a  nick¬ 
name  is  scarcely  appropriate  for  a  man 
of  47  who  is  publisher  «)f  two  metropolitan 
dailies. 

At  my  suggestion,  my  son  is  using  the 
name  “David  Stern”  and  dropping  the 
‘‘3rd”  on  the  mastheads  of  both  the 
■Veif  Orleans  Item  and  the  Philadelphia 
Dailtf  Sews.  Since  I  am  retired  and  com¬ 
pletely  out  of  the  publishing  picture,  I 
think  any  confusion  between  the  two  of 
us  will  be  minimized. 

).  David  Steb.n 

880  F'ifth  Avenue, 

\e\x  York  21,  N.  Y. 


She  says  I  neglect  her  for  a  coupl 
1  .Mondays  when  “E&P”  arrix’es 


.XssiK'iate  Editor, 

Roundup  (Mont.)  Record-Tribune 


LEGAL  AID  OFFER 


To  the  Editor:  The  failure  to  provide 
hearings  when  passports  have  been  denies! 
or  revoked  has  been  a  due  process  ques¬ 
tion  of  paramount  importance  in  the 
ACLU’s  long  fight  against  the  State  De¬ 
partment’s  arbitrary  passport  policy.  While 
this  question  is  raised  also  in  the  ca.se  of 
the  three  new’smen  (in  Red  Chin.a),  it  is 
not  the  primary  basis  for  our  offer  of  legal 
aid.  Our  reason  for  tending  legal  help  in 
this  instance  is  our  belief  that  freedom  of 
the  press  and  frei-dom  of  movement  an’ 
seriously  jeopardized  bv  the  government’s 
action. 

.Xi.AN'  Reitman 

.American  Civil  Liberties 
Union.  New  York  10,  \.  Y. 


views 


'3*'^’  Oman's  Page: 

The  skirt  was  fashioned  of  nylon 
idver*!'^"^  satin  with  rows  of  lace  in- 
gan  ‘’Xats.  —  Wichita  (Kas.)  Eaph . 


The  bride  wore  a  gown  of  Chantilly 
Ice  over  satin  with  a  sweetheat  neck¬ 
tie.  —  Auburn  (N.Y.l  Citizen- Ad ver- 
Sttr. 


WAGES  OF  PUBLICITY 


NOT  ‘SMAI.L  TIME 


To  riiE  Editor:  As  could  be  expected, 
the  dram.itizing  and  superabundance  of 
publicity  almiit  the  “Mad  Bomber”  in  New 
York  has  residtc’tl  in  an  epidemic  of  bomb¬ 
placing  in  that  city;  some  faked  phone  calls 
and  increasing  hoaxing  and  bedevilment 
of  the  police  1)\'  degenerates  and  brainless 
practicaU?)  jokers. 

The  sensationalizing  of  the  whole  affair 
will  simply  result  m  piling  the  Pelion  of 
pnblieitv  upon  the  Ossa  of  mystery. 

Robert  E.  Shaker 

707  Dellwood  St., 

Bethlehem,  I’a. 


To  THE  Editor:  Many  journalism  stu¬ 
dents  overlook  some  of  the  compensations 
in  the  weekly  field.  Weekly  newspaper 
personnel  generally  have  more  importance 
and  prestige  in  their  communities  than  do 
their  counterparts  on  the  dailies,  who  tend 
to  remain  rather  anonxmous. 

Journalism  students  and  graduates  would 
do  well  to  consider  working  for  a  large 
and  well-managed  weekly,  to  which  “small 
time”  does  not  apply. 

Cl.AV  C.  CoDRiNf.rov 

Editor, 

Plant  City  (Fla.)  Courier. 


Return  From  Fargo  After  At- 
knding  Wedding.  —  Langdon  (N.  D.) 
iP3tidr®Dc(//ier  County  Republican. 

j  I 


^Thirsty  percent  of  the  women  re- 
f  ch'd  that  they  had  consumed  no  milk 
P  the  day  studied. — Philadelphia  (Pa.) 

r. 


What 


38  years 


I' 

( 


of  advertising 
leadership 
in  New  York 
mean  to  you 


When  advertisers,  year  after  year,  place  more  ad¬ 
vertising  in  unv  New  York  newspaper  than  in  any 
other,  that  newspaper  must  continually  i)roduce 
better  results. 

In  1956,  for  the  o8th  consecutive  year.  The  New 
York  Times  led  all  New  York  newspapers  in  total 
advertising  with  a  record  54,060,574  lines.  This 
was  44.9  more  than  the  second  newspaper,  a  gain 
of  4,523,220  lines  over  1955  — a  bigger  gain  than  all 
other  New  York  newspapers  combined. 


Not  only  was  The  Times  first  in  total  advertising, 
but  it  outpaced  every  other  New  York  newspaper 
in  general,  automotive,  department  store  and 
classified  advertising.  1956  also  marked  the  50th 
year  that  The  New  York  Times  has  led  the  world 
in  financial  advertising. 

Consistent,  all-round  leadership  like  this  means, 
simply,  that  over  the  years  advertisers  have  found 
that  The  New  York  Times  is  by  far  the  most 
productive,  mo.st  profitable  .selling  medium  in  the 
world’s  biggest  market. 
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NLRB  Examiner  Rules  Guild 
Can’t  Thwart  Resignations 


Worker  Quit  in  Esea|)(*  Period; 

Law  Doesn't  Recjuire  Any  Reason 

W'ASmN’GTON 

A  milestone  ruling  bv  a  Trial  Examiner  of  the  National 
Labor  Relations  Board  weakens  the  grip  whieh  the  Ameri¬ 
can  Newspaper  Guild  has  long  held  on  its  membership. 

Where  a  person  chooses  to  resign  from  the  Guild,  the 
examiner  held,  the  Board  will  not  jiulge  the  reasonableness 
nr  unreasonableness  of  anv  elearlv  (‘videneed  act  .  .  .  (’stab- 
lishing  the  intent  to  be  nonunion.” 

The  decision,  subject  to  - 

challenge  by  the  Guild,  amounts  The  Issue 

to  a  finding  that  the  Guild’s  The  Guild  called  on  her  in 
constitution  may  be  inefTectual  April  and  May  to  explain  her 
In  placing  limitations  on  the  resignation,  in  accordance  with 
withdrawal  of  members,  at  the  ANG  Constitution  require- 
lpa.4  under  circumstances  ments.  When  she  failed  to  at- 
where  contracts  provide  an  tend  any  meetings  or  comply 
t.'capc  period  before  mainte-  with  the  union’s  requests  that 
Dance  of  membership  begins.  <-tie  abide  by  union  procedure. 
Wrote  a  Letter  the  Guild  demanded  that  the 

Actually  a  “test  case,”  it  ap-  publisher  “enforce  the  con- 

(lied  specifically  to  one  employe  tract” — in  effect,  discharge  her 
f  the  \iagara  Falls  (N.Y.)  for  failure  to  maintain  member- 
rocettc,  Eleanor  Kramarczyk  ship  in  good  standing. 

•  bf  the  classified  advertising  “The  issue,”  Trial  Examiner 
^  itaff.  However  half  a  dozen  Lloyd  Buchanan  resolved,  “con- 

ither  persons  sought  to  resigm  cerns  the  Union’s  Constitution 

i  rom  the  Newspaper  Guild  of  and  its  effect  in  limitation  of 

^  Juffalo  in  the  period  last  Feb-  the  right  to  resign,  the  method 

uary  when  the  union  negoti-  to  be  followed,  and  the  conse- 

[1  ited  an  agreement  with  the  quent  rights  of  the  parties  in- 

Jannett  publication.  volved  with  respect  to  the  em- 

Mrs.  Kramarczyk  joined  the  ployment  relationship.” 
luild  on  Feb.  9,  1955.  On  Feb.  In  formal  action  in  May,  the 
b  0,  1956,  the  union  reached  Guild  rejected  Mrs.  Kramar- 

(J  greement  with  the  publisher  czyk’s  “desire  to  resign,”  on  the 

nd  this  covered  “all  employes  ground  that  she  gave  neither 

it  fho,  30  days  after  execution  legitimate  nor  sufficient  rea- 

.e  this  greement,  are  memhers  son.  The  ANG  Constitution 

Rf  the  Guild  in  good  standing  requires  that  reasons  be  given 

1  accordance  with  its  consti-  “in  detail”  and  these  shall  be 
♦ution  and  by-laws.’  subject  to  review  as  to  the 

Mrs.  Kramarczyk,  in  a  letter  truth  and  sufficiency.  In  the 
Uted  Feb.  2(*,  1956,  declared  end  it  takes  a  vote  of  the  mem- 
wanted  to  terminate  her  bership  on  the  application  for 
pembership  in  the  union  at  or  withdrawal, 
yftei”  the  end  of  the  month.  “We  must  distinguish,”  the 
L '  letter  was  addressed  to  the  Examiner  said,  “between  an 
nipany  and  marked  for  the  employe’s  union  relationship 
•  t'ntion  of  Rill  Gossard.  tele-  and  his  employment  relation- 
■  aph  editor,  who  was  chair-  ship.  Having  paid  dues,  Kram- 
of  the  Guild  unit.  She  had  arczyk  might  be  considered  by 
^■d  her  dues  for  February  the  Union  to  be  in  good  stand- 
‘"1  was,  under  union  rules,  a  ing  through  the  next  calendar 
r  in  good  standing  until  month.  In  fact,  we  would  not  be 
12,  '^f  March.  concerned  if  the  period  of 
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good  standing  were  extended 
indefinitely. 

“Conversely,  the  period  of 
good  standing  might  be  limited 
or  other  condition  impo.sed 
which  the  employe  might,  justi¬ 
fiably  or  not,  consider  unjust  or 
unreasonable;  and  so  long  as  the 
matters  were  confined  to  in¬ 
ternal  union  affairs,  we  should 
no  more  concern  ourselves  with 
them  but  should  leave  the 
paities  to  their  remedy  else¬ 
where. 

Employment  Relationship 

“Hence  we  need  not  deter¬ 
mine  the  effect,  as  between 
member  and  union,  of  provi¬ 
sions  under  xvhich,  once  having 
joined,  members  might  be  re¬ 
quired  to  continue  as  such 
throughout  their  lifetime,  any 
reasons  to  the  contrary  to  be 
passed  ufion  by  the  Union. 

“But  the  Board  is  required 
to  pass  on  matters  which  affect 
the  employment  relationship 
and  specifically  the  right  of 
employes  to  engage  in  or  re¬ 
frain  from  engaging  in  con¬ 
certed  activities  for  their  mu¬ 
tual  aid  or  protection.  And  the 
Board  has  long  ago  held  that 
such  rights  may  not  be  limited 
by  union  regulations. 

“Were  the  law  otherwise, 
e.scape  clauses  could  uniformly 
be  made  of  no  effect,  and 
violence  would  be  done  to  such 
contract  provisions.” 

‘Unlawful  Attempt’ 

“Surely,”  the  Examiner  rea- 
.soned,  “a  union  constitution 
provision  which  imposes  condi¬ 
tions  for  resignation,  provides 
the  union’s  unilateral  deter¬ 
mination  of  the  sufficiency  of 
such  rea.sons,  and  in  fact  en¬ 
ables  the  union  to  insist  on 
indefinite  continuance  of  mem¬ 
bership  may  not  be  asserted  to 
support  a  discharge  or  an  at¬ 
tempt  to  cause  discharge;  and 
when  so  asserted  to  an  employer 
as  here,  it  is  an  unlawful  at¬ 
tempt  to  cause  the  employer  to 
discriminate.” 

The  Taft-Hartley  Act,  the 
examiner  pointed  out,  imposes 
no  requirement  of  reasonable- 
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ness  or  even  statement  of 
reason,  whatever  its  sufficiency, 
as  a  condition  precedent  to  an 
employe’s  right  to  engage  or 
refrain  from  engaging  in  union 
activities. 

“What  if  a  union  member 
wants  to  resign  without  rea¬ 
son?”  the  examiner  asked.  “The 
union’s  desire  to  learn  a  mem¬ 
ber’s  reasons  and  its  expressed 
desire  for  an  opportunity  to 
persuade  him  to  continue  his 
member.ship  is  understandab'e. 
Equally  understandable  would 
be  the  desire  to  require  non¬ 
members  to  listen  to  the  union’s 
reasons  why  they  should  join 
in  the  first  place. 

“Rut  neither  can  lawfully  be 
asserted  as  a  right.  It  may  in¬ 
deed  be  desirable  for  people 
fully  to  <liscuss  and  carefully 
to  weigh  many  i.ssues.  But  we 
are  not  to  equate  desirability 
with  compulsion.” 

He  found  the  union’s  reque.sts 
and  insistence  that  the  company 
discharge  Mrs.  Kramarczyk 
were  unlawful;  also  the  union 
had  no  right  to  enforce  the 
maintenance  of  membership 
provision  against  her. 

Precedent  Cited 

A  union  threat  to  “affect  her 
future”  in  other  guild  jurisdic¬ 
tions  was  held  to  be  unlawful 
restraint  and  coercion. 

The  Examiner  noted  the 
precedent  ruling  of  the  Board 
in  the  case  of  Marlin  Rockwell 
Corporation.  There  the  Board 
.struck  down  any  inference  in 
a  bargaining  agreement  that 
the  Company  granted  the 
Union  the  exclusive  right  to 
determine  who  were  “members” 
of  the  Union  on  the  effective 
date  of  the  contract  without 
regard  to  the  express  will  of 
the  employes  concerned. 

In  the  Niagara  Falls  Gazette 
ca.se,  the  Guild  sought  to  bring 
the  matter  to  arbitration,  with¬ 
out  original  recourse  to  the 
NLRB.  On  this  point  the 
Examiner  said  the  injured 
party  had  filed  no  grievance 
for  arbitration;  besides,  the 
Board  had  an  obligation  to 
protect  the  rights  of  employes. 

The  publisher  had  declined  to 
arbitrate  what  it  considered 
“a  clear  violation  of  law.” 

An  ANG  spokesman  said 
Irving  Leuchter,  union  attorney, 
was  preparing  to  file  an  ex¬ 
ception  to  the  ruling. 


3-Minute  Inaugural 
A  2.000  Man-Hour  Task 


The  President  of  the  United 
States  is  being  inaugurated 
with  traditional  fanfare.  You’re 
an  evening  newspaper  in  the 
nation’s  capital.  How  do  you 
deploy  your  staff  to  cover  such 
an  important  “local”  event? 
E  &  P  asked  executives  of  the 
Washinffton  Evening  Star. 
Read  on: 

*  « 

It  takes  about  three  minutes 
to  inaugurate  a  President  of  the 
United  States.  Parades,  con¬ 
certs,  reviews,  balls,  banquets, 
prayers  and  receptions  stretch 
it  to  three  days. 


plateholders  from  the  scene. 
But  police  would  keep  vehicles 
of  all  kinds  blocks  away  from 
the  Capitol. 

To  solve  the  problem.  Wood 
hired  four  local  university 
track  men.  They  would  run  the 
plates  from  the  Capitol  steps 
to  waiting  motorcycles. 

.\ftcr  lunch  at  the  Capitol, 
the  President  rides  along  Penn¬ 
sylvania  Avenue  16  blocks  to 
the  White  House.  Behind  him 
comes  the  great  parade,  pass¬ 
ing  a  half-million  persons 
lining  the  streets  and  marching 


past  the  President’s  reviewing 
stand  at  the  White  House. 

.Assignment  Schedule 

City  Editor  Tribble  drew  up 
a  separate  assignment  schedule 
for  the  parade,  spotting  men 
in  the  parade  formation  areas, 
placing  roving  patrols  eveiw 
few  blocks  along  Pennsylvania 
Avenue  and  at  the  Treasury 
Building.  He  put  a  key  man  in 
the  White  House  stands  and 
two  more  across  the  street, 
ordered  men  to  the  dispersal 
area  to  watch  the  parade  break 
up,  the  Medical  Center  handling 
casualties,  another  at  Inaugu¬ 
ral  Committee  headquarter.^ 
and  one  in  an  automobile  to 
ride  in  the  parade  itself. 

Legmen  would  be  needed  to 
take  the  pulse  of  crowds  at 


For  Washington  newspapers 
getting  a  President  into  office 
means  three  months  and  more 
of  work  and  planning. 

Ed  Tribble,  city  editor  of 
the  l()4-year-old  Star,  says, 
“Sure,  it’s  a  great  internation¬ 
al  event  and  headed  stiaight 
for  the  history  books,  but  it’s 
also  a  local  event  and  that 
takes  a  very  special  coverage.” 

Before  it’s  over,  the  Star’s 
reporters,  rewrite  men  and 
photographers  will  have  put  in 
more  than  2,C00  man-hours  of 
coverage,  while  special  desk- 
work,  production  and  circula¬ 
tion  will  add  another  2.000 
hours. 

For  the  first  time  since  1917, 
Inauguration  Day  falls  on  a 
Sunday.  President  Eisenhower 
will  take  the  oath  at  a  private 
ceremony  Sunday,  then  repeat 
it  publicly  Monday. 

Since  September 

In  September,  Mr.  Tribble 
began  planning  his  coverage. 
He  knew  the  Inaugural  events 
eventually  would  total  about 
250,  and  assigned  Reporter  Bill 
Millen  to  find  out  what  would 
happen  before  it  happened. 

The  Capitol  ceremony  would 
be  simple  to  cover.  Three  men 
would  handle  it — one  for  the 
oath-taking,  one  for  the  Presi¬ 
dent’s  address,  one  for  color. 

But  for  photographers,  the 
Capitol  Hill  ceremony  was  a 
nightmare. 

'The  swearing-in  would  take 
place  shortly  after  noon,  in  a 
crush  of  more  than  100,000 
people.  Getting  negatives  to  the 
photo  lab  of  the  Star,  11  blocks 
away  in  the  direction  of  the 
White  House,  in  time  for  the 
afternoon  editions,  would  be 
tough. 

Picture  Editor  Walter  Wood 
would  have  two  motorcycle 
couriers  ready  to  carry  the 


McLearn,  Thompson 
In  Top  KFS  Positions 


Two  top  executives  were  ap¬ 
pointed  this  week  for  King  Fea¬ 
tures  Syndicate,  Inc.,  the  world’s 
lai’gest  newspaper  feature  agen- 
zy. 

They  are: 

FRANK  C.  McI.EARN,  gen¬ 
eral  manager. 

E.  B.  THOMPSON,  editor. 

The  appointments  were  an¬ 
nounced  by  J.  D.  Gortatow.sky, 
president  of  the  Hearst  Corpo¬ 
ration  subsidiary. 

Mr.  McLearn  and  Mr. 
Thompson  will  fill  j)Osts  left 
vacant  a  year  ago  by  the  death 
of  Ward  Greene. 

Mr.  McLearn,  executive  editor 
of  the  syndicate  for  the  past 
10  years,  has  been  associated 
with  King  since  1935.  Prior  to 
that  he  was  associate  editor  and 
managing  editor  of  Central 
Press  Association,  Cleveland. 

He  is  a  native  of  Buffalo, 
N.  Y.,  a  graduate  of  the  Uni¬ 
versity  of  Michigan,  and  began 
his  newspaper  career  as  a  re¬ 
porter  for  the  Niagara  Falls 
(N.Y.)  Gazette  in  1925. 

Mr.  Thompson  has  been  the 
syndicate’s  editor  of  newspaper 
relations  since  1953.  Before 
coming  to  King  Features,  he 
was  managing  editor  of  fea¬ 
tures  for  the  Philadelphia  In¬ 
quirer. 

A  native  of  Texas,  he  began 
his  career  as  a  reporter  for  the 
Denison  (Tex.)  Herald.  Later 
he  worked  in  editorial  posts  on 
the  Dallas  News  and  the  old 
Fort  Worth  Record.  Subse¬ 
quently,  he  held  editorial  ex¬ 
ecutive  positions  in  Florida  and 
New  York. 


Frank  McLaarn 


E.  B.  Thompson 


4'J 


the  airport,  train  statiot 
hotels.  Reporters  would  attend 
drills,  competitions,  state  as| 
semblies,  breakfasts,  luncheons* 
and  dinners,  concerts,  pre*' 
conferences  and  tours  and  stay 
up  all  night  with  the  street 
cleaners. 

A  religious  news  write: 
would  cover  sermons  expectei 
to  touch  on  the  Presidency 
Women’s  department  writes 
would  chronicle  the  week-eni) 
activities  of  Mamie  Eisonhove' 
and  Pat  Nixon,  their  childnt . 
and  grandchildren. 

In  all,  40  city  and  nation 
reporters,  four  women’s  de 
partment  writers,  10  nen » 
photographers  and  two  bo: 
rowed  advertising  photof 
raphers  would  draw  Inaugun 
assignments.  ( 

“That  should  give  u.s  cos  mil 
plete  coverage,”  says  City  Ec  tha 
tor  Tribble,  “While  we’re  r  due 
tending  to  the  half-million  ulstr 
more  persons  intent  on  Ina:  •  Cai 
gural  events,  we  also  havesIlThi 
keep  an  eye  on  the  citizBiseti 
in  movie  houses,  bars,  and  tblCai 
city  parks  who  just  don’t  co'*  J 
to  see  history  in  the  makine-  rep 
the  escapissts.”  ma 

•  but 
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i\o  Room  for  Press  the 
At  Oath  Ceremony 


pn 

Washingt  •  i 


No  provision  will  be  madeh’wes 


media  to  cover  the  swearing-; 


Idov 


program  Jan.  20  at  whitlto 


President  Eisenhower  and  Vitl 


President  Nixon  will  take 


oaths  of  office. 

Present  will  be  members 
the  immediate  families, 
person  selected  to  adminir." 
the  oath  and  Press  Secrets' 
James  C.  Hagerty,  who  late 
will  brief  the  press.  There  ri 
be  no  photograph,  for  curre:^ 
or  archive  history. 


I 


I 

tak 

Nai 


Mr.  Hagerty  hinted  last  v: 


a  pooling  arrangement  mi  giMir 


be  worked  out  for  media. 


got  out  of  hand,”  he  explainflmei 


announcing  the  reversal. 


The  Sunday  morning 


gram  will  be  the  official  imitj 
tion.  Monday’s  hand-rai'titoni 
ceremonies  are  strictly  for  pc^and 
lie  display. 


No  0»iifereiiee 


Washinci#P"< 

Eisenhower 


President 

has  not  had  a  press  confer? 
since  Nov,  14  passed  over 
scheduled  Wednesday  mee*-^ 
with  reporters  this  week 
make  calendar  room  fof 
Cabinet  meeting.  Press 
tary  James  C.  Hagerty,  ' 

could  not  assure  a  confeK*|  a 
next  week. 
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Strike  Cuts  Shipments, 
New  Newsprint  Woe 


Declining  inventories  and  F'reight  rates  increased  by  4% 
curtailed  shipments  from  mills,  in  Canada,  effective  Jan.  1, 
due  to  the  Canadian  rail  strike,  1957,  and  in  the  U.  S.  by  7%, 
pecW||^gj.g  of  more  immediate  con-  Dec.  28,  1956.  Those  two  boosts 
cem  to  newspaper  publishers  increased  cost  per  ton  by  $1.70 
than  the  new  price  increase  this  to  $1.75.  In  addition,  an  in- 

crease  in  freight  rates  last 
Two  manufacturers.  Con-  March  added  70c  to  80c  per  ton. 
'ddre.joiijated  Paper  Corp.,  and  St. 

Lawrence  Corp.,  joined  Abitibi 
in 


dene; 

rriten 

ek-enij 

ihove 


atiou  announcing  a  $4  a  ton  boost 


How  Costs  Rise 
Labor  costs  increased  on  an 
average  by  about  13c  per  hour 
(5%  plus  fringe  benefits)  or 
some  $1.30  per  ton.  Miscellane¬ 
ous  mill  expenses,  administra¬ 
tion  and  selling  prices  were 


*  for  March  1,  and  others  were 
'expected  to  fall  into  line  short- 
J  ^  ly 

ohotoe 

lugnn  Turning  to  Trucks 

Consolidated  was  one  of  the  perhaps  80c  to  S5c  per  ton 
s  con  mills  that  advised  customers  higher. 

ty  Ec  that  shipments  would  be  re-  These  1956  increases  have 
(’re  i;  duced  if  the  firemen’s  union  meant  an  additional  cost  of 
on  b1  strike  continued  to  tie  up  the  about  $4.50  to  $4.70. 

I  Ina:  -  Canadian  Pacific  Railway.  Mills  are  faced  with  further 
laveijlThere  was  no  indication  of  a  cost  increases.  For  example, 
citiiBl settlement  in  the  near  future,  mills  in  Eastern  Canada  signed 
ind  bl  Canadian  sources  said.  a  two-year  contract  last  year 

I’t  ci'4  Sales  offices  of  several  mills  which  will  mean  a  5Vc  boost  in 
akinr-  reported  that  efforts  were  being  wages  this  Spring  or  about  $1 
made  to  move  paper  by  truck  per  ton.  Mills  are  faced  with 
but  snow  conditions  impeded  rising  wood  costs,  perhaps  in 
this  plan.  On  the  West  Coa.st,  the  order  of  $2  per  ton. 
s  there  was  talk  of  a  walkout  by 
truckers  that  would  leave  news¬ 
print  stacked  on  railroad  piers. 


bTC  (Jets  Report 
The  Federal  Trade  Coinmis- 


tlNCI 


idered  a  staff  report  on  news¬ 
print  price  trends.  It  referred 
the  matter  back  to  Senator 
Potter  of  Michigan,  who  wrote 
to  FTC  Chairman  John  Gwynne, 
Nov,  30,  1956,  urging  an  effort 


Mills  were  running  out  of  Restrictive  Trade  Practices 


NEW  SLOGAN  is  admired  by  Gordon  Chelf,  left,  advertising  direc¬ 
tor,  and  Leonard  Bach,  promotion  director,  Philadelphia  Inquirer,  at 
annual  Sales  Forum  of  that  newspaper.  Slogan  states,  "Good  Morn¬ 
ings  Begin  With  The  Inquirer." 


Commission  in  Ottawa,  saying: 
"I  am  sure  the  Canadian  inter¬ 
ests  are  as  anxious  as  we  are 
to  eliminate  price-fixing  and 


■Already  some  newspapers  in  Jan.  10  and  con- 

lade  1:  *  western  Canada  were  cutting 
aring-:  down  in  the  number  of  pages 
whis  to  conserve  their  supply, 
nd  \if  At  Three  Rivers,  Que.,  th'e 
uike  tj  ‘‘Newsprint  Capital  of  the 
World”  where  mills  produce 
ibers  i  2,400  tons  of  newsprint  a  day,  practice  of  follow  - 

ies,  3  a  municipal  ferry  was  used  to  the-leader  in  boosting  prices. 
mini«  take  paper  to  the  Canadian  Senator  Potter  recommended 

;ecrfti|National  line  across  the  rivei.  i*"  exchange  of  views  with  the 
ho  l>i 

lere  *Jstoragr  space. 
curr«l 

j  .None  from  Kenora 
ast  In  the  U.S.  customers  of 
it  mip  Minnesota  &  Ontario  Paper  Co.  restraint  of  trade, 
pdia.  ■  received  notice  that  all  ship-  Premier  Duplessis  said  that 

xplaim  ments  from  the  Kenora  mill  if  any  problem  arises  in  Quebec 
al.  *ere  held  up.  This  repre.sents  Province  from  a  possible  gen¬ 
ing  pJ  10%  of  M&O  production.  In  eral  increase  in  the  price  of 

al  iiwi®  most  cases,  however,  the  cus-  newsprint  he  ‘‘will  not  hesitate 
id-raisa  tomers  had  other  mill  contracts  to  solve  it.” 
for  puf “>d  no  distress  cases  were  re-  Mr.  Duplessis  said  he  has  al- 
Ported  to  the  American  News-  ways  held  that  Quebec  Province 
paper  Publishers  Association.  newspapers  should  receive  spe- 
As  the  paper  companies  at-  cial  consideration  from  Quebec 
tributed  the  need  for  a  higher  newsprint  manufacturers.  He 
(to  $134  base)  to  rising  recalled  there  is  a  law  on  the 

rests,  an  accounting  was  given  books  that  calls  for  control  of 

trade  circles,  along  this  line :  the  production,  sales,  distribu- 
Company  profits  are  high —  tion  and  price  of  newsprint  in 
Ae  highest  in  history — because  the  province, 
undreils  of  millions  of  dollars  The  Provincial  Cabinet  has 
spent  on  modernization. 

Profit  per  ton  has  been  re- 
;y,  particularly  with  the  up- 

:onf«*4  spiral  of  costs. 


“The  price  of  newsprint  in 
Quebec  has  been  frozen  at  the 
September,  1955,  level  and  will 
remain  frozen  until  Maich  1, 
he  said. 

“No  Quebec  newspaper  has 
had  to  pay  any  increase  in  the 
price  of  his  newsprint  since.  At 
least  the  Government  has  re¬ 
ceived  no  complaints  about  this 
from  any  of  the  nevvspapers.” 


Beal  Sells  Interest 
Ill  La  Porte  Daily 

La  Porte,  Ind. 

Charles  A.  Beal,  editor  of  the 
Herald-Argue,  has  sold  his  in¬ 
terest  in  the  La  Porte  Printing 
Co.,  publisher  of  the  H-A. 

Mr.  Beal  has  been  LaPorte 
Printing  Co.  secretary-treas¬ 
urer  and  LaPorte  Press,  Inc. 
vicepresident.  Ralph  A.  Lind- 
gren,  Herald-Argus  publisher 
and  president  of  the  printing 
company,  will  assume  Mr. 
Beal’s  duties  as  editor  of  the 
newspaper. 

Mr.  Beal’s  career  with  the 
Herald-Argus  began  as  a  car¬ 
rier’s  helper  in  1904.  His  grand¬ 
father,  Archibald  Beal,  was  one 
of  the  founders  of  the  LaPorte 
Herald  in  1890,  and  his  father, 
Willis  E.  Beal,  was  the  news¬ 
paper’s  business  manager. 
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not  appointed  a  four-man  news¬ 
print  control  board  because 
there  had  been  no  need  for  it. 
the  Premier  said. 


New  Editor  Named 
For  liit^titiite  Report 

Zurich 

The  new  editor  of  I  PI  Report, 
journal  of  the  International 
Press  Institute,  is  William  A. 
Rutherford,  formerly  a  CBS 
correspondent  at  Geneva.  He 
succeeds  Martha  Horshowski 
who  has  returned  to  the  United 
States. 

Mr.  Rutherford  has  served  as 
a  foreign  correspondent  for 
the  Kemsley  Newspapers,  Chris¬ 
tian  Science  Monitor  and  Time- 
Life.  He  started  his  career 
with  the  Chicago  Defender, 
later  worked  for  the  As.«ociated 
Negro  Press. 


Newspaper  Stock 
To  Rariies  Brothers 

Bristol,  Conn. 

E.  Bartlett  Barnes  has  been 
left  117  shares  in  the  Bristol 
Press  Publishing  Company,  and 
his  brother,  Clarkson  S.  Barnes, 
has  been  left  116  shares  in  the 
will  of  their  father,  Arthur  S. 
Barnes,  who  died  Christmas 
night  after  serving  as  the 
newspaper’s  publisher  for  more 
than  .50  years. 

(E.  Bartlett  is  business  man¬ 
ager  and  Clarkson  is  managing 
editor.) 

.Arthur  S.  Barnes  also  left 
117  shares  in  trust  to  his  other 
child,  Elizabeth  Barnes  Alvord. 

Bristol  Press  stock  was 
valued  at  .$354.96  per  share  in 
19.50. 


TlioiimK  W.  Sarnoff 
.4n  NBC  Veepee 

Thomas  W.  Sarnoff  has  been 
added  to  the  roster  of  vice  pres¬ 
idents  of  the  National  Broad¬ 
casting  Company.  He  is  the 
youngest  son  of  Brig.  Gen. 
David  Sarnoff  and  Mrs.  Sarnoff. 
His  brother,  Robert,  is  president 
of  NBC. 

Tom  Sarnoff,  who  has  been 
working  his  way  up  through  the 
ranks  in  broadcasting  and  also 
in  the  film  industry,  will  be  vice 
president,  production  and  busi¬ 
ness  affairs.  Pacific  Division. 


Study  Billboard  Ban 

Washington 
Prohibition  against  advertis¬ 
ing  billboards  along  the  im¬ 
mediate  right  of  way  of  the 
planned  41,C00-mile  interstate 
highway  system  will  be  dis¬ 
cussed  by  the  Senate’s  public 
works  sub-committee  when  it 
resumes  hearings  later  this 
month.  The  committee  staff  is 
analyzing  the  bill  to  determine 
whether  such  a  prohibition  is 
permissible  by  regulation. 
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Stem  Aims  to  Make 
Phila.  News  Succeed 


David  Stfiii,  now  publisluT  of  the  Pliiladclj 
News,  told  Editok  &  Fi  bmsher  this  wwk  ho  has  I 
of  turning  the  tabloid  which  has  been  losing  $50, t 
into  a  profitable  \enture. 

His  optimistic  statements  lollowed  heavy 
ments,  made  prior  to  Mr.  Stern's  assumption  o 
ment.  (E&P  Jan.  5,  page  9.) 

“If  I  did  not  believe  that  this  pajHT  coidd 
profitable  publishing  venture,’ 
come  in.” 

Mr.  Stern,  who  is  ahso  presi¬ 
dent  and  publi.sher  of  the  New 
Orleans  (La.)  Item,  became 
publisher  of  the  Daily  News 
Jan.  2.  He  continues  to  .super¬ 
vise  the  New  Orleans  property. 

Called  by  .McCloskey 

He  revealed  that  he  had  re¬ 
ceived  a  telephone  call  from 
Matthew  H.  McClo.skey,  owner 
of  the  News,  several  weeks  a>ro 
during  which  he  was  asked  to 
join  the  management. 

Mr.  Stern  said  he  could  not 
reveal  what  his  arrangements 
with  Mr.  McCloskey  are,  but 
there  was  the  inference  that  his 
connection  with  the  Daily  News 
was  more  than  the  mere  title 
of  publisher. 

Mr.  McCloskey,  prominent 
builder  and  treasurer  of  the 
Democratic  National  Committee, 
could  not  be  reached  for  com¬ 
ment.  He  was  in  Palm  Beach, 

Fla.  when  Mr.  Stern  was  inter¬ 
viewed,  but  the  new  publisher 
released  a  copy  of  a  letter  sent 
by  Mr.  McCloskey  to  .'>00  busi¬ 
ness  leaders  in  the  Philadel¬ 
phia  area. 

In  it,  Mr.  McCloskey,  who  has 
poured  substantial  new  capital 
in  the  Daily  News,  said: 

“There’s  been  a  lot  of  fuss 
and  feathers  about  what’s  hap¬ 
pening  at  the  Daily  News. 

“Some  time  ago,  the  Daily 
News  went  through  a  reorgani¬ 
zation.  We  bought  new  piesses, 

$1,400,000  of  them.  We  installed 
other  new  equipment.  We 
changed  the  editorial  approach 
of  the  paper. 

‘Cleaned  Up  The  Paper’ 

“We  threw  out  the  disreput¬ 
able  advertising.  To  put  it  sim¬ 
ply,  we  ‘cleaned  up  the  paper.’ 

“In  doing  this,  as  we  ex¬ 
pected,  we  lost  many  of  the  old 
readers.  Circulation  dropped — at  as  6,700,000  lines- 
one  point  to  as  low  as  136,000.”  1955.  Average  c 

Mr.  McCloskey’s  letter  con-  the  final  quarter 
tinued:  reported  well  ove 

“Then  we  started  to  build  on  22%  over  1955. 


such  leadership.  I  think  I’ve  not  been  able  to  garner  in  any 
been  fortunate  in  finding  David  great  measure  under  the  ne» 
Stern,  ‘Tommy’  to  most  of  us.  management  or  the  old.  Tht  th( 
I’m  not  going  to  take  a  lot  of  Daily  News  was  founded  ii  pj 
time  telling  you  about  Stern,  be-  1926.  . 

cause  I’m  sure  you  know  about  The  Daily  News  concentrate 
his  career  in  the  newspaper  its  circulation  in  a  6-county 
business  and  his  father  before  retail  trading  zone.  The  1%  \-^ 
him.”  quirer  and  the  Bulletin,  1»  j 

The  new  publisher  is  the  son  points  out,  are  two  great  ad-  £ 
of  J.  David  Stern,  former  pub-  vertising  media  of  a  different  f 
lisher  of  the  Philadelphia  Rec-  nature.  They  go  beyond  tli»  ^ 
ord,  Camden  (N.J.)  Courier-  retail  trading  zone.  ® 

Post,  and  New  York  1‘ost.  “We  have  no  quarrel  with  tht 

They  Think  Alike  Bulletin  or  the  Inquirer  and 

•io  rr-  •  A  1.  1  their  coverage.  They  fill  a  great  .=• 

Sufficient  to  say,  Stern  and  ^  A, _ -  *  ir, 

I  think  alike  ”  Mr  McCloskev  ®  there  is  room  |  .>- 

/  .T  ’u  however,  for  a  third  paper.” 

continued.  I  believe  he  is  what  ,  „  ,  . .  . 

the  Daily  News  needs  to  make  sa>d.  “this « 

it  a  successful  newspaper  and  a 

strong  and  respected  voice  in  nevyspapers  ar, 

the  community.  advertisers  in  n 

“The  Daily  News  with  David  circu  ation. 

Stern  as  publisher  is  on  the  ,  approach  will. c 

right  track.  It  has  a  bright  “  segment  which  uls; 

future  entire  circulation.  It  a!.- 

“The  truth  is,  the  Daily  News  concentrated,  has  a 

has  just  begun  the  fight  to  at-  ^  optimistic  abou:^ 

tain  its  proper  position  in  our  approach.  I  see  it  as  om( 

■r;ie7f'"p:blis^;r  ';’f  community.  I  intend  to  see  that  f  1 

Iphia  D.ily  New,.  fight  through.”  ‘‘’f, „  | 

When  Mr.  Stern  joined  the  „  years,  M- 

o  make  the  Daily  management,  Mr.  McCloskey  re-  McCloskey  and  his  associate  an 
ted  newspaper.  Unquished  the  title  of  publisher,  ^ave  been  developing  a  good  m 
More  and  more  ^e  still  remains,  however  as  Product,  a  much  different  paper  a 
of  our  community  chairman  of  the  board.  He ’hail  'vhich  previously  only  appealed  ur 
the  paper.  Circu-  ^een  friendly  with  both  the  »  ‘sporting  element’.  A  lot  th 

up.  And  It  s  been  publisher  and  his  father.  capital  and  new  ideas  sti 

since.  In  October  j^j.  McCloskev  was  a  director  *^^ve  gone  into  this  newspaper  af 
ver  200,000,  net  ^^e  Philadelphia'  Record.  ^  therefore,  th«  ed 

Mr.  Stern,  who  is  47,  has  there  is  still  room  for  a  third 
drive  to  win  the  associated  with  the  Item  P^P®**  Philadelphia.” 

ve  moved  a  little  ^949  jjg  g^j^j  would  Democratic  Policy  na 

ling  our  eyes  on  continue  to  devote  as  much  time  „ 

n  hall,  we  lost  ^g  necessary  to  both  properties.  ,  ‘ 

I  of  the  others-  There  were  indications,  however,  he  no  change  in  the  paper  s  ^ 

a  ne\yspaper  IS  a  that  he  would  spend  more  time  policy.  has 

fling  half  a  dozen  .^jth  the  Daily  News.  About  McCloskey 

a  year  ago,  he  moved  to  Prince-  ownership;  was  previously  th 

circulation  went  ton,  N.  J.,  after  living  in  New  Ptthh®af-  ™ 


jErie  Morning  News 
Emerees  from  Turmoil 


Erie,  Fa. 

A  new  newspaper,  the  Erie  Morning  NewSy  made  its 
official  bow  at  7  a.m.  Monday,  Jan.  7,  in  this  trading  area 
of  some  500, (XK)  population. 

Behind  the  official  debut  of  the  six-day  morning  paper 
lav  a  week  of  feverish  alignment  of  staffs,  consultations, 
layout  and  line-up  of  features. 

The  Morning  News  was  born  out  of  the  purchase  by 
the  Times  Publishing  Co.  of  the  physical  assets  of  the  Erie 
Dispatch-Herald  from  the  Edward  Lamb  Enteqirises.  (E&P, 
Jan.  5,  page  9. ) 

THE  ERIE  DAILY  TIMES  fSfW 


Emi 


IT'S  NEW,  it'$  the  Erie  Morning  News  that  three  members  of  the 
Mead  family  are  reading  hot  off  the  press.  Left  to  right — George 
Mead,  co-publisher;  Frank  Mead,  and  John  J.  Mead  Jr.,  co-publisher, 
of  the  Times  Publishing  Co. 

able  for  comment.  His  office  Joseph  C.  Martin,  last  ME  of 
issued  this  statement  from  him  the  Dispatch,  took  a  $7,500-a- 
this  week:  year  job  with  the  Erie  Port 

Commission. 

Lamb  Tried  to  Buy  Times  ,  ^  u 

Among  the  staffers  who 

“It  has  been  increasingly  dif-  moved  over  to  the  News  were 
ficult  to  publish  two  good  news-  W.  Benton  (Ben)  Jones,  a  for- 
papers,  with  almost  identical  mer  managing  editor;  Hy 
press  and  edition  times,  in  a  Yaple,  society  editor,  who  be- 
community  the  size  of  Erie,  jran  her  career  on  the  Times. 
Pennsylvania.  Although  both  The  News  dedicated  itself  in 
newspapers  have  made  a  stren-  an  introductory  editorial  to 
uous  effort  to  provide  the  peo-  abiding  by  the  journalistic 
pie  of  Erie  with  outstanding  credo  of  Joseph  Pulitzer, 
publications,  we  believe  that  the  “We  ask  only  that  we  may 
people  of  Erie  deserve  to  have  have  the  wisdom  and  divine 
an  increasingly  excellent  news-  jruidance  to  live  by  this  code,” 
paper.  the  editorial  concluded.  It  noted, 

“Labor,  newsprint  and  other  incidentally,  that  Pulitzer  was 

co.sts  have  risen  every  year  an  immigrant  from  Hungary 

during  my  11  years  of  owner-  who  sought  the  blessings  of 

ship  of  the  Erie  Dispatch.  1  liberty  in  the  United  States  and 

have  constantly  sought  to  pur-  who  enriched  his  adopted  coun¬ 
chase  the  Erie  Times,  but  the  try  by  his  piesence. 

Mead  family,  which  lives  in 

Erie  and  are  in  daily  operation  tan’t  Believe  It 

of  their  property,  have  never  at  The  new  paper  was  received 
any  time  agreed  to  sell.”  favorably.  Smooth  operation 

Mr.  Lamb,  who  also  owns  developed  toward  the  end  of  the 

television  station  WICU  and  first  week,  but  former  Dispatch 

radio  station  WIKK  at  Erie,  employes  still  couldn’t  believe 

said  that  the  broadcasting  op-  it  happened — the  death  of  a  pa- 

0  produce  the  first  quarters  of  the  former  Dis-  orations  were  in  no  way  af-  per  that  had  been  part  of  the 

he  new  paper.  patch-Herald.  fected  by  the  sale  of  his  news-  Erie  .scene  for  135  years. 

paper  holdings  in  Erie.  Erie  residents  were  still 

by  AP  and  INS  1.5-Year  Lease  on  Plant  .Associates  of  Mr.  Lamb  said  buzzing  over  the  change  they 

first  morning  news-  The  Times  Publishing  Co.  has  that  extensive  plans  for  ex-  never  thought  would  ever  come, 
•ie  since  the  “death”  taken  a  15-year  lease  on  the  panding  his  broadcasting  facili-  though  it  had  been  rumored  for 
s  ago  of  the  Mom-  modem  Dispatch  building  from  ties  in  Erie  and  elsewhere  were  weeks. 

published  a  short  its  owners,  the  Edward  Lamb  under  way.  Associates  in  the  Typical  of  reader  excitement 
;  Dispatch-Herald.  Foundation,  Inc.,  a  non-profit  Toledo  office  of  Mr.  Lamb  said  over  the  new  paper  was  this 

>  is  being  serviced  by  corporation.  that  they  understood  that  he  note.  “A  reader  called  to  tell  us 

ted  Press  and  Inter-  More  than  90%  of  the  stock  has  l)een  actively  engaged  in  he  gets  the  .Morning  News  and 
Jews  Service,  and  of  Record  Publishing  Company  recent  months  in  acquiring  an-  when  his  paper  arrived  Tues- 
I  correspondents  and  (Dispatch-Herald)  was  sold  by  other  newspaper  but  said  that  day  before  breakfast,  he  forgot 
le  Dispatch  editorial  Edward  Lamb,  Toledo  lawyer-  they  were  not  free  to  discuss  de-  all  about  the  pot  of  coffee  on 
roduction  crews  are  industrialist,  and  his  family  to  tails  of  the  matter.  the  stove.  So  now  the  pot  is 

ned.  the  Times.  The  Lamb  family  MKT-k-  V  -  i  h  ruined.” 

that  appeared  in  the  also  owned  individually  the  en-  ‘  -  J”  The  paper  was  delivered  free 

re  being  picked  up  tire  outstanding  bond  issue  of  The  former  Dispatch-Herald  the  first  week, 
iws.  The  format  of  Record  Publishing  Company  headquarters  were  like  a  tomb.  The  afternoon  Times  went  to 

?  paper  has  been  de-  amounting  to  more  than  $490,-  with  papers  spiked,  pencils  a  later  morning  deadline. 

Gilbert  Farrar  to  000,  w'hich  also  were  sold  to  the  here  and  there,  and  some  files  The  News  will  cover  the  Tri- 

ogether  different  ap-  Times.  left  as  the  former  employes  State  area  —  Northwestern 

’rom  the  afternoon  At  the  time  of  the  transac-  wrote  their  last  stories  and  Pennsylvania,  Western  New 

tion  Mr.  I.amb  w'as  on  a  skiing  heads,  and  sent  their  last  copy  York  State  and  Eastern  Ohio 

s  is  being  published  trip  in  the  West  and  not  avail-  to  the  composing  room.  area. 
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How  Reporters  Looked 
Into  Robinson  ‘Scoop’ 


By  Ted  Smits 

General  Sports  Editor,  Associated  Press 


promised  to  call  back  shortly. 

He  did,  and  this  time  with 
the  story  in  his  hands,  presum¬ 
ably  as  the  result  of  Yeutter’s 
enterprise.  AP’s  first  bulletin 
went  out  at  6:40  p.m.,  and 
within  an  hour  750  words  were 
cleared,  followed  shortly  by 
another  700. 

Bavasi’s  Comment 
The  next  morning  Jackie 

This  is  the  story  about  the  ography)  and  nobody  could  pos-  Rpbinson  telephoned  to  AP’s 
handling  of  the  story  on  the  sibly  have  known  that  the  trade  baseball  writer  Joe  Riech- 
departure  from  baseball  of  to  the  New  York  Giants  would  at  his  home,  with  an 

probably  its  most  controversial  be  made  one  day  after  Robin-  elaboration  of  the  reasons  he 
figure — and  quite  logically  the  son  made  his  decision  to  quit,  gave  in  the  magazine  article 
exit  was  amidst  controversy.  I  believe  he  behaved  in  a  com-  and  an  expression  of  his  ire 
Look  magazine,  reputedly  pletely  honorable  manner  in  at  Buzzy  Bavasi,  Brooklyn 
paying  from  $25,000  to  $50,000  sticking  to  his  contract.”  Dodger  executive,  who  touched 

as  part  of  a  package  deal,  ob-  Look’s  intention  was  for  Mr.  off  the  controversv  with  his 
tained  from  Jackie  Robinson  Collins  and  other  executives  to  comment:  “So  that’s  how  he 
his  bylined  story  stating  he  was  get  up  at  4  a.m.  on  Tuesday,  repays  the  newspapermen  for 
retiring  from  baseball  and  Jan.  8,  type  out  the  release,  ^11  thev  have  done  for  him.” 
thereby  nullifying  his  sale  by  and  personally  distribute  copies  What  might  have  been  almost 
the  Brooklyn  Dodgers  to  the  to  New  York  newspapers  and  routine  announcement  of  the 


DANNY 


I  on  m  f  V 
ifinel.  Hi  |  ' 
ievelop'n;  r  I 
on  in  V 


Giants  for  some  wire  services. 


Advance  Copies 


New  York 
$30,000. 

Look  intended  to  release  the 
story  to  afternoon  papers  of 
Tuesday,  Jan.  8,  and  represen-  o"  the  stands  Jan.  8) 


retirement  of  a  baseball  figure 
who  was  known  to  be  close  to 


Look’s  Jan.  22  issue  (which 

came  a  cause  celehre. 


THE  JOB-Mwi 
Danny  Di  Leo,  copy  boy,  who  no>  ] 
rafet  a  "hero"  medal  on  Hi  f 
Milwaukee  (Wis.)  Sent! 
proved  his  mettle  by  d 
and  printing  a  picture  on 
portent  story  when  no  camertmr^ 
was  available.  Photogriphr  ^ 
Ernest  Anheuser,  at  home,  qKij. 
Danny  instructions  by  phoni 
the  darkroom.  Sentinel  Publiskry 
Wallace  Hughes  gave  Danny 
$10  bonus.  He's  a  Marquih- 
journalism  student. 


tatives^  ’of""the  ’maenzin'e 's^^^  the  Robin.son  story  in  the  Sports  columni.sts  l^ok  then- 

tatives  01  tne  magazine  saia  .  ,  fi,-  typewriters  firmly  in  hand, 

tbpv  wpnt.  to  “fnntjistip  Ipnrrtbs’’  >ndex  Under  the  coy  title  of  „ _ lii.  it.. 


they  went  to  “fantastic  lengths 
to  keep  it  bottled  up. 

However  the  story 


“My  Future”  on  page  90.  Ad- 


Said  Red  Smith  in  the  .Veit; 


vance  copies,  normally  sent  to 


York  Herald  Tribmie: 


newspapers  and  wire  .services  ^  appears 

HTld  W-.  .  «  Vi.  V  fn  fin  fVkaf  .Ta/*lria  T?AKiricnTi  liac 


terprise,  hard  digging,  per 
suasiveness,  and  some  good 
contacts. 


broken  by  wire  services  and  1*;  "  w to  be,  that  Jackie  Robinson  ha.s, 

newspapers  three  days  ahead  on  Fiiday  aftern  o  before  pub-  a  price,  deliberately  crossed 
of  T.ook’s  release  thanks  to  en-  lication,  did  not  arrive  until  "oeraieiy  ciossea 

of  Looks  release,  thanks  to  en  morning,  and  the  last  his  friends  and  employers,  past 

■  page  in  these  was  88!  and  present,  then  it  requires 

Copies  of  Look  sent  in  the  an  eloquent  advwate  indeed,  to 
mails  contained  the  Robinson  ^  convincing  defense  for 

Who  Broke  It  article,  however,  and  at  least  'defense  at 

As  near  as  can  be  determined,  two  fell  into  the  hands  of  alert  ^  discernible, 
the  New  York  Daily  News  was  newspapermen.  Bill  Corum  in  the  New  York 

first  in  print  with  a  story  that  What  happened  in  Philadel-  Journal- American'. 
went  to  press  at  5:30  p.m.  on  phia  was  this:  Bill  Townshend,  “If  there  is  a  matter  of  ethics 
Saturday,  Jan.  5.  This  was  ob-  a  copy  editor,  received  Look  in  involved  here,  it  occurs  to  me 
tained,  said  Dick  Young  who  the  mails  on  Saturday,  Jan.  5,  that  it  may  be  one  of  jour- 
wrote  it,  through  a  leak  from  saw  the  article,  and  called  Ed  nalistic  ethics.  I  am  not  at- 
within  the  Look  organization  Pollock,  sports  editor.  Frank  tempting  to  say  but  am  won- 
and  was  supported  by  inde-  Yeutter,  veteran  baseball  writ-  dering  just  how  ethical  it  is 
pendent  checking.  (The  News  er,  finally  got  Mr.  Mich  on  the  for  a  publication  to  buy  in  ad- 
gave  Dick  a  $50  bonus.)  phone  and  appealed  to  his  vance,  and  bottle  up,  a  news 

Dick  Collins,  director  of  sense  of  fairness,  stating  that  story,  which  is  a  matter  of 
sports  promotion  for  Look,  he  had  the  article  in  his  pos-  public  interest.” 
credits  the  Philadelphia  Sunday  session  but  wanted  formal  per-  Parker  in  the  New 

Bulletin  with  the  first  formal  mission  to  use  it.  Mr.  Mich 
breaking  of  the  story.  The  first  finally  granted  it. 
tip  that  the  Associated  Press  AP’s  New  York  sports  desk 
received,  however,  came  from  received  the  message  from  San 
the  San  Francisco  Examiner  Francisco  at  4:35  p.m. — subse- 
and  resulted  in  a  beat  of  about  quently  one  came  from  Phila- 
20  minutes  for  AP  over  other  delphia  with  the  same  informa- 
wire  services.  tion  at  5:25  p.m.  Calls  by  AP’s  superlative  unused 

The  AP  story  was  sent  while  desk  man,  John  Chandler,  to  (Robinson  s) 

the  Sunday  Bulletin  story  was  Look’s  offices,  the  New  York  P^uises  in  an  ®ver  mounting 
being  written.  Giants,  and  Jackie  Robinson’s  crescendo.  In  order  to  get  any 

And  what  did  Look  think  of  home  all  drew  blanks.  Ed  Wilks  ^  scoop,  Look, 

all  this?  kept  on  digging.  question,  had 

“We  certainly  got  a  lot  of  From  AP’s  city  desk,  he  ob-  J'”*  -u 

publicity  out  of  it,”  said  Daniel  tained  the  home  numbers  of  distri  uting  t  e 

D.  Mich,  editorial  director.  Look  personnel.  A  call  to  a  pub-  ^^uits  of  its  enterprise  efore 
“but  we  would  have  been  hap-  lie  relations  representative 
pier  if  the  story  had  been  held  drew  a  blank — but  also  a 

promise  to  call  back.  A  little 
later  came  a  call  to  Wilks  from 
S.  O.  Shapiro,  a  Look  vice¬ 


thought  he  was  reading  an  ed 
torial  from  Editor  &  Pi> 
LISHER  about  freedom  of  tiy 
press.  He  said  Robinson  hi: 
betrayed  every  sports  write 
in  New  York  by  announcif 
his  retirement  in  a  pictn" 
magazine.” 

Joe  Williams  of  the  A’<« 
York  World-Telegram: 

“What  newspapermen  is  » 
(Bavasi)  talking  about?  May? 
the  several  young  men  who  i 
ways  get  those  contrived  scoop 
on  Robinson’s  peeves  feel  tw 
riblv  hurt,  but  not  the  rani-  P* 
and  file.” 

Earl  Wilson  in  the  N«f  ?, 


York  Post  offered  a  fint 


York  Daily  Mirror: 

“There’s  a  comic  touch  to 
the  whole  business  that  should 
soothe  the  wounded  feelings  of 
the  dedicated  souls  on  the  daily 
newspapers  who  had  left  no 


cynical  explanation  of  the  it- 1 
dignation  the  handling  of  th  i  ^ 
story  created.  ji 

“Baseball  writers  are  mo5tl;|. 
peeved  about  Jackie  Robinsot* 
’cause  they  have  to  rewrite  th  | 
script  for  their  annual  show’ 
Jackie  Robinson  capitaliiK| 
on  all  the  hubbub  by  holditj 
a  press  conference  in  his  M* 
capacity  as  vicepresident  (p«i 
sonnel)  of  Chock  Full  O’  Notf 
a  restaurant  and  coffee 


until  the  day  of  sale. 

“We  made  the  contract  with 
Robinson  two  and  one  half 


years  ago  (the  first  part  of  president,  who  said  he  knew 
it  was  Robinson’s  a  u  t  o  b  i  -  nothing  of  the  story — but  also 


it  had  a  chance  to  break  the 
story  in  its  own  publication.” 

Calls  for  Script  Change 
Jimmy  Cannon  in  the  New 
York  Post: 

“I  telephoned  Bavasi  yester¬ 
day  and  you  would  have 


Changes  Papers 
Murray  Robinson,  for  •• 
years  a  feature  writer  for  tl' 
New  York  World-Telegram  i 
Sun,  has  resigned  to  join 
New  York  Journal- Americas  a 
the  same  capacity  on  Jan.  2 
He  formerly  was  sports  edit®’ 
and  columnist  for  the 
(N.  J.)  Star-Eagle,  now  tb* 
Star-Ledger,  and  also  was  > 
sports  writer  for  the  BrooW 
Standard-Union. 
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Lahey  Scores 
News  Leak’ 
Techniques 

Chicago 

Terming  the  “news  leak”  an 
oW  device  for  testing  an  idea 
to  get  public  and  congressional 
reaction  in  advance,  Edwin  A. 
Lahey,  chief  of  the  Washington 
Bureau  of  the  Knight  News¬ 
papers,  says  the  news  leak  and 
background  dinner  have  become 
established  institutions  in 
Washington  journalism. 

Mr.  L^hey  cited  as  a  recent 
example  the  news  leak  relative 
to  the  Eisenhower  Administra¬ 
tion’s  idea  of  getting  standby 
authority  from  Congress  to 
^nd  U.  S.  troops  into  the 
Middle  East  and  providing  eco¬ 
nomic  aid  for  that  area.  The 
veteran  Washington  correspond¬ 
ent  concludes  with  this  asser¬ 
tion: 

“The  abuse  of  the  news  leak 
and  background  dinner  routine 
has  caused  no  little  soul  search¬ 
ing  in  the  newspaper  business. 
One  of  these  days  reporters  and 
editors  may  have  a  “back¬ 
ground  dinner”  with  no  out¬ 
siders  present,  for  an  honest 
discussion  to  determine  whether 
it’s  worth  it.” 

Mr.  Lahey  asserted  that  it  is 
possible  for  important  public 
figures  at  background  dinners 
or  through  news  leaks  to  victim- 
i«  reporters.  He  went  on  to 
explain : 

“This  is  done  when  a  plaus¬ 
ible  presentation  at  an  off-rec- 
ord  session  is  given  as  the  au¬ 


thentic  view  of  ‘high  adminis- 

tration  officials,’  and  it  later  W  111131118011 
turns  out  to  be  specious  or  self-  , 

serving  propaganda,  foi.^ted  on  rAfteflTvoC  TPOrTl 
trusting  and  socially  ambitious  llUlll 

reporters  who  leap  at  the  op-  *  i  T  T  1 1  13  i 

portunity  to  buy  an  important  x^lLV  lloll  D03L 
government  official  a  plate  of 
meat  and  potatoes.” 


Brothers  Assigned 
To  Daily's  Metes  Desk 

Danbury,  Conn. 

Three  editorial  shifts  have 
been  announced  by  Stephen  A. 
Collins,  editor  of  the  Danbury 
Xews-Times. 

Robert  E.  Lauf,  on  the  news 
staff  since  1942,  becomes  as¬ 
sistant  news  editor,  working 
with  his  brother,  William  J. 
Lauf,  news  editor. 

William  O.  .Johnson  .Jr.,  on 
sports  beat  since  August,  be¬ 
comes  City  Hall  reporter.  He 
is  replaced  by  Donald  W. 
Sharpe,  a  recent  addition  to 
the  staff. 

• 

Outdoor  Columnist 
Lands  S500  Prize 

Paterson,  N.J. 

James  C.  Salvato,  outdoor 
editor  of  the  Paterson  Morning 
Call,  is  the  first  recipient  of  the 
$500  prize  as  New  Jersey’s  best 
outdoor  columnist.  The  award 
was  made  by  State  Senator 
Robert  C.  Crane,  publisher  of 
the  Elizabeth  Journal. 

Mr.  Salvato,  a  member  of  the 
Fish  and  Game  Commission  of 
New  Jersey,  has  been  writing 
for  the  Call  23  years.  He  is  the 
proprietor  of  the  Paterson  Rod 
and  Gun  Store. 


WilHa 


the  Evening 
Sun  in  1910. 


Baltimore 
Roger  S.  Williamson,  a  re¬ 
porter  who  joined  the  Sun- 
papers  two  years  ago  after  the 
Evening  Sun 
was  founded,  is 
retiring  from 
that  paper 
after  spending 
almost  35  years 
covering  City 
Hall. 

The  late 
Charles  H. 
Grasty  founded 
edition  of  the 
Two  years  later, 
Mr.  Williamson  joined  the  staff 
as  a  reporter.  After  service  in 
the  Army  during  World  War 
I,  he  joined  the  staff  of  the 
Evening  Sun  and  in  1923  took 
up  his  stand  at  City  Hall  where 
he  became  a  noted  figure. 

Early  in  his  career,  he  made 
one  of  the  bold  steps  with 
which  he  gained  the  respect  of 
the  men  who  run  the  city. 

Newspapers  and  the  Associ¬ 
ation  of  Commerce  decided  that 
the  city  should  stay  on  Daylight 
Saving  Time  after  World  War 
I,  but  Mayor  William  F.  Broen- 
ing  said  that  law  forbade  the 
city  to  do  so.  One  day  the  Eve¬ 
ning  Sun  ran  pictures  of  people 
lining  up  to  pay  their  city  taxes 
— but  the  tax  windows,  on 
Standard  Time,  were  closed. 
“Mayor  Refused  to  Accept 
Taxes,”  the  caption  ran,  Mr. 
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Williamson  recalls.  At  the  next 
meeting  of  the  Council,  the 
Mayor  denonced  Williamson  for 
not  telling  the  truth. 

Mr.  Williamson  left  his  seal 
at  the  press  table  and  went  tc 
the  section  of  the  floor  re.served 
for  the  public  to  address  the 
council  and  in  no  uncertain 
terms  told  the  Mayor  his  re¬ 
porting  was  accurate.  And  the 
Mayor  told  the  reporter  he 
would  get  no  more  news  from 
his  office. 

The  reporter  accepted  the 
challenge  and  shunned  the 
Mayor’s  office  but,  he  recalled 
this  week,  got  more  news  than 
ever  from  close  associates  of 
the  Mayor  who  were  in  sym¬ 
pathy  with  Daylight  Saving 
Time. 

A  few  weeks  later,  the  Mayor 
met  the  reporter  in  a  corridor 
of  City  Hall  and,  with  a  cheery 
greeting,  remarked  that  Mr. 
Williamson  had  not  been  in  his 
office  recently. 

Lee  McCardell,  assistant  man¬ 
aging  editor,  recalls  the  time 
that  Mr.  Williamson  went  to  a 
party  given  by  a  former  presi¬ 
dent  of  the  City  Council.  Favors 
handed  out  to  each  guest  were 
match  boxes — with  $100  bills 
tucked  inside.  Mr.  Williamson 
tossed  his  back,  Mr.  Cardell  re¬ 
calls,  with  the  remark  that  a 
good  reporter  could  have  none 
of  that. 

Dick  Williamson  carried  a 
cane  and  always  had  a  copy  of 
the  “American  Mercury”  in  his 
pocket. 

After  completing  an  extended 
sick  leave,  Mr.  Williamson  goes 
into  formal  retirement  but  has 
some  ideas  for  “creative  work.” 
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Retailers  Urged  to  Let 
Daily  Help  on  Ad  Plans 

By  Kohert  B.  .McIntyre 

Retail  achertisiiiir  and  sales  promotion  exeeiiti\es  at  the 
46th  annual  eonvention  of  the  National  Retail  Dry  Goods 
Association  in  New  York  this  week  were  urged  to  let  their 
newspapers  sit  in  on  the  planning  stages  of  their  advertising 
programs  as  a  means  to  getting  more  eff(*cti\e  use  of  their 
advertising  dollar. 


H.  H.  MacLean,  assistant  to 
the  advertising  director, 
Scripps-Howard  Newspapers, 
told  a  joint  Controllers’  Con- 
p:ress  and  Sales  Promotion  Divi¬ 
sion  session  that  the  answer 
to  eliminating  waste  in  adver¬ 
tising  “is  to  insist  on  better 
planning  rather  than  pressing 
for  less  dollars  and  cents  adver¬ 
tising  expenditure.” 

Too  Much  Waste 

He  said  that  store  controllers 
as  a  group  believe  there  is  too 
much  waste  in  advertising.  Mr. 
MacLean  agreed,  but  added  that 
the  important  thing  to  realize 
is  that  there  can  be  more  waste 
in  a  2%  advertising  appropria¬ 
tion  than  in  ')%  if  the  budget 
isn’t  planned  in  the  first  place 
to  do  a  job  for  the  store. 

He  cited  stores  who  believe 
in  advance  planning  and  who 
do  so  six  months  in  advance. 

“I  can’t  understand,”  he  said, 
“why  stores  won’t  let  us  give 
them  more  help  to  plan  in  this 
manner.  We  have  an  equal  stake 
in  making  every  dollar  of  news¬ 
paper  space  pay  off  and  while 
we  are  entrusted  with  millions 
of  lines  of  advertising  from 
stores,  seldom,  if  ever,  are  we 
entrusted  with  advance  infoi- 
mation  about  your  major  events 
with  a  request  for  help  in  put¬ 
ting  it  over  except  when  it 
comes  to  free  editorial  publicity. 

More  Than  Mechanics 

“We  like  to  think  we  are 
something  more  than  just  me¬ 
chanics  who  set  the  type,  make 
the  engravings  and  print  the 
paper,”  he  w'ent  on.  “After  all, 
we  have  learned  something 
about  public  psychology  the 
hard  way  when  we  persuade 
millions  of  people  to  buy  our 
paper  every  day  for  the  news, 
comics  and  special  features 
w'hich  serve  as  a  backdrop  for 
your  advertising  message.” 

Mr.  MacLean  reminded  his 
audience  of  retail  promotion 
people  that  their  local  newspa¬ 
per  has  facts  and  figures  on 
advertising,  timing,  buying  ha¬ 
bits,  economic  trends,  consumer 
incomes  “and  in  many  cases  are 


in  a  position  to  make  special 
studies  helpful  to  your  particu¬ 
lar  business.” 

Cites  NAE.V,  IJo.V 

III  describing  the  work  of  the 
newspaper  industry  to  make 
newspaper  advertising  more  ef¬ 
fective,  Mr.  MacLean  cited  the 
efforts  of  the  NAHA,  the  Bu¬ 
reau  of  Advertising,  ANP.A,  and 
Media  Records,  Inc.  He  revealed 


that  the  latest  effort  of  N.\E.4 
is  a  joint  one  with  the  NRDGA’s 
Sales  Promotion  Division  in 
producing  a  manual  on  newspa¬ 
per  advertising,  art,  layout  and 
production.  He  said  deadline 
for  the  manual  is  May  21. 

Another  activity  of  the 
N.\K.4  cited  by  Mr.  .Macljcan 
concerned  Media  Records, 
NRDG.\’s  Controllers’  Congress 
M.O.R.  (Merchandising  and  Ope¬ 
rating  Results)  reports.  NRDG.\ 
sales  promotion  calendar.  Fede¬ 
ral  Reserve  Banks  department 
store  breakdowns,  and  the  com¬ 
modity  breakdown  used  by  the 
Retail  Bureau  of  Census. 

These  groups,  he  said,  with 
the  e.xception  of  Meilia  Records 
bleak  down  department  store 
dollar  volume  figures  percent¬ 
agewise.  Media  Recorils  break 
down  department  store  news¬ 
paper  linage  to  divisions  ami 
departments. 

“The  problem  my  N.4E.\  com¬ 
mittee  is  trying  to  solve  is 
this:  None  of  the  above  men- 
(Cotifitiut'il  OH  page  74) 


CANADIAN  VIEWPOINT  on  NRDGA  proceedings  is  given  by  Armand 
Boulet  (right)  men's  wear  buyer,  J.  B.  Laliberte,  Ltd.,  Quebec,  to 
W.  E.  Shamsici  (left),  vicepresident-general  manager,  Stix  Baer  & 
Fuller  Co.,  St.  Louis,  and  Frank  Clements,  personnel  director,  Halle 
Bros.,  Cleveland.  (Photos  by  Collings,  E  &  P.) 


RETAIL  OUTING  is  enjoyed  by  these  New  Englanders  at  the  NRDGA 
convention  in  New  York  City:  William  R.  Kelly,  personnel  director. 
Outlet  Co.,  Providence,  R.  I.,  Donald  S.  Blackwood,  store  manager, 
Boston  Store.  Providence,  and  A.  E.  Anderson,  store  manager  of  Outlet. 
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AVir  Retail  Data 
Service  Established 

A  new  plan  of  inarkri 
consiillation  and  inforniaiioi 
nervice  for  chain  store  and 
other  large  retail  nianafr- 
nient  will  be  established 
Feb.  1,  by  the  J.  P.  MeKin 
ney  &  Son  Division  of  tb 
(>annett  Newspaper  Group. 

Under  the  manageiiient  d 
James  D.  Black,  who  ha 
been  with  the  organizatioi 
for  ten  years,  it  is  plannM 
to  make  available  at  tki 
central  source  all  informatioi 
on  population  characteristif'. 
retailing  and  real  estate  cos 
dilions,  competitive  situation 
and  sales  potentials. 
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“Suggestions  for  .Advance 
ment  of  Newspaper  Advertis-;  p 
ing,”  first  published  in  1953 


the  American  Association  oit 


•Advertising  .Agencies,  is  beinf 


revised. 


keel 


The  1957  edition  should  bCu 
ready  shortly,  according  t 
Harry  M.  Paster,  secretary  ci'jjp 
the  newspaper  committee.  ,5>i 
Points  covered  will  includt 
reporting  of  metropolitan  arei  ^ 
circulation;  rate  card  standard; 
zation;  newspaper  research  dej«, 
sired  by  agency  media  execu-^ 


tives,  including  data  on  newspj-j^^^ 
per  audiences;  forced  combina 
tions;  and  ROP  color  advertk£^ 

Sen 

Daniel  M.  Gordon,  RuthrautiT^ 
&  Ryan,  is  chairman  of  tht^^ 
4-A  standing  committee  otF 
newspapers,  and  Robert  F 
Hussey,  Foote,  Cone  &  Belding 
Detroit,  is  vice-chairman. 

Other  members  are  .Tames  P  L. 


Anderson,  Crook  Advertising 
Agency.  Dallas;  .Austin  Bre» 
Batten,  Durstine  &  Osborr. 


New  York;  A.  C.  DePiero  Ler. 
nen  &  Newell,  New  York 
Michael  Donovan,  Benton  k 
Bowles,  New  York;  George  " 
Doyne,  D  o  y  n  e  Advertising 
Agency,  Nashville,  Tenn.;  Loui' 
T.  Fischer,  Dancer-Fitzgerald- 
Sample,  New  York;  John  J 

Flanagan,  McCann-Ericksor. 

New  Y’ork;  Carl  Georgi  Jr- 
D.  P.  Brother  &  Co.,  Detroit: 
Charles  Levitt,  Smalley, 

&  Smith,  Los  Angeles; 
Lucinatelli,  Cunningham  ^ 
Walsh,  New  York;  Lester  H 
Ness,  Cramer-Krasselt  Co.,  Mi" 
waukee ;  Henry  L.  Sparki 
Y’oung  &  Rubicam,  New  York: 
and  F.  Brownell  Tompkins,  B«t- 
low  Agency,  Syracuse. 
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Section  Edited 

By  Robert  B.  McIntyre 


[Retailers  Find  Little 
In  TV  to  Equal  Papers 


p(i 

niarkrt 
niaiioi 
fe  and 
■anag^ 
blishfd  ^ 

MrKia 

of  ih»  {  There  is  little  in  the  nature 
■oup.  If  retail  television  that  quite 
lent  if  Ip.asures  up  to  newspaper  ad- 
lo  b  Veitising  in  displaying  a  pano- 
lizaiiM  jamic  personality  of  a  store. 
ilannf<  That  was  the  consensus  this 
u  thi  ireek  of  retailers  queried  by 
o’atH*  Editor  &  Publisher  during  the 
pristif>,  leth  annual  convention  of  the 
lie  co»  National  Retail  Dry  Goods  As- 
ualiofr  lociation  in  New  York. 

While  retailers  felt  that  TV 

_ indoubtedly  has  its  place  for 

kern  or  event  promotion,  it  is 
QO  Itill  supplementary,  often  pro- 
tiding  good  interference  for 
lewspaper  advertising.  Most 
Were  agreed  that  the  newspa- 
fer  “is  still  the  best  regular 
vance  ^vertising  medium.” 

Ivertis-i  Following  are  typical  com- 
953  by  Dents: 

.41ex  M.  Loeb,  Alex  Loeb, 
Inc.,  Meridian,  Miss.:  “We’ve 
ken  in  TV  for  two  years  but 
“  “  “'it  the  expense  of  direct  mail 
'‘.'ind  fashion  shows —  not  news- 
papers.  They’re  still  tops  with 

incluik  *  *  * 

ndani*  Waxman,  Richard 

rch  de- Ltd-*  London,  Ont. ; 
execu  ®  ®  week  dur- 

lewsm-^^  tl>e  peak  selling  seasons, 
mhim  i  ''  ’'cwspaper  is  still  our 
t  powerful  sales-producing 
ledium.  Some  stores  I  repre- 
thrauti^"*  leaning  more  to  TV, 
of  the  i  ^  ^1*®  expense  of  their 

kwspaper  budgets.  We  don’t 
*rt  F  1”  Canada  yet, 

Ipldint  ^  think  it  will 

^  be  terrific  for  specialty  store 
nies  P  than  for  depart- 

>rtising  stores  which  must  sell 

Rreu  o^®Tall  Operation  to  the 

public.” 

Osborr...  ^  ^ 

*0  Ler-.  „ 

York  I  F.  Ashner,  Himelhoch 

ton  *  Co->  Detroit,  Mich.: 

rge  "  I  used  TV  during  the  news- 
jrtisine  strike  and  found  it  to  be 

•  Louie  y’**^*^®®sful.  However,  we  also 

geralu-  TV  too  rich  for  our  blood, 
ohn  entire  promotion 

ricksor.  is  in  newspaper  space, 

gi  Jr. 

Detroit: 

Levir. 

;  Joht 
m 

iter  H 
0.,  Mil- 

Sparks. 

•  York; 

IS,  Bat- 


mbiiu 

Ivertis- 


Morris  Guberman,  Kauf- 
P^’s  Colorado  Springs,  Colo.: 
I^e  daily  newspaper  is  still 
the  best  regular  advertising 
i|®edium.  But  despite  the  high 
psts  of  TV  we  feel  we  must 
pTy  it  and  are  currently  work- 
I't'g  on  a  plan  to  do  so.  How- 
i^^er,  we  will  not  take  the 
money  for  TV  from  our  news- 
raper  budget.” 


Florian  Ouellet,  J.  B.  Lali- 
berte.  Ltd.,  Quebec  City,  Que.: 
“We  spend  $90,000  in  newspa¬ 
per  space;  $25,000  in  TV.  TV 
is  most  successful  for  promoting 
items — furs,  typewriters,  sew¬ 
ing  machines,  etc.  I>ast  year 
we  increased  our  TV  fund  for 
a  15-minute  show'  and  at  the 
same  time  boosted  our  newspa¬ 
per  budget.  This  year  we  have 
a  40-week  contract  for  a  30- 
minute  'TV  show.  TV  put  us 
on  the  map  but  not  at  the  ex¬ 
pense  of  newspapers.  They’re 
still  our  No.  1  medium.” 

mm* 

L.  A.  Parrish,  Bensons,  Bea¬ 
ver  Falls,  Pa.:  “TV  is  too  cost¬ 
ly  for  us.  We  find  spot  radio 
does  a  pretty  good  job,  but 
99.5%  of  our  budget  is  in  news¬ 
paper  space.” 

«  *  * 

Fred  Cushing  Jr.,  Currier  & 
Co.,  Lebanon,  N.H.:  “We  are 
just  now  thinking  about  going 
into  TV.  We  have  a  15-minute 
radio  show.  If  we  decide  to  try 
TV  the  money  will  have  to  come 
from  some  place.  It’s  too  soon 
to  tell  from  where  it  will 
come.” 

*  ♦  ♦ 

Lionel  W.  Bevan,  The  Fair, 
F.t  Worth,  Tex.:  “We  are  not 
using  TV,  it’s  too  expensive. 
Radio  is  effective.  But  we’re 
sticking  to  our  No.  1  medium — 
newspapers.” 

«  *  * 

Charles  Sutherlin,  Sutherlin’s 
Department  Store,  Gary,  Ind.; 
“We  are  off  the  beaten  TV 
track.  'TV  is  too  costly.  We  use 
radio  off  and  on,  but  the  news¬ 
paper  is  still  the  backbone  of 
our  advertising  program.” 
m  *  m 

W.  D.  Ogilvie,  D.  M.  Ogilvie 
&  Co.,  East  Liverpool,  Ohio: 
“We  have  no  TV  in  our  tow’n. 
From  what  I  hear,  though,  TV 
is  too  expensive  for  the  results 
produced.  I’d  say  90%  of  our 
budget  is  in  newspapers;  and 
about  10%  in  radio.” 

«  «  « 

’Two  retailers  from  the  South 
asked  not  to  be  identified.  One 
said  he  had  tried  TV  spots  and 
wasn’t  too  impressed  with  the 
results.  “TV,”  he  said,  “calls  for 
a  blatant  sales  approach.  Even 
lying  helps  a  little.  'The  news¬ 
paper  is  still  our  regular  ad 
medium.” 


The  other  said  he  had  tried 
TV  “without  any  success  at  all.” 
He  said  that  98.2%  of  his 
budget  is  invested  in  one  news¬ 
paper  which  provides  more 
coverage  for  his  store  than 
does  his  city’s  eight  radio  and 
four  TV  stations. 

• 

Reid  Retires  After 
39  Years  Service 

Monroe,  La. 

Irene  Reid,  veteran  adver¬ 
tising  executive  of  the  Monroe 
News-Star  and  Morning-World, 
retired  after 
being  an  em¬ 
ploye  of  the  or¬ 
ganization  for 
39  years. 

From  a  mod¬ 
est  beginning 
selling  papers 
on  the  streets, 
she  rose  to  the 
rank  of  circula¬ 
tion  manager, 
Reid  later  becoming 

classified  advertising  manager, 
and  advertising  director  for  the 
two  papers  before  assuming 
duties  as  national  advertising 
manager  in  1954. 

At  one  time  Mrs.  Reid  re¬ 
ceived  widespread  publicity  for 
maintaining  an  advertising  staff 
comprised  only  of  women. 

She  plans  to  continue  her 
activities  in  the  real  estate 
business  in  Monroe-West  Mon¬ 
roe.  • 

Sacks  Heads  Chicago 
.American  Classified 

Chicago 

Jack  E.  Sacks,  a  member  of 
the  Chicago  American  adver¬ 
tising  department  for  23  years, 
formerly  a  classified  staff  man¬ 
ager  and  more  recently  in  the 
retail  ad  department,  has  been 
appointed  classified  manager  of 
the  American,  effective  Jan.  7. 

His  appointment  was  an¬ 
nounced  here  by  P.  J.  Morrison, 
American  advertising  director. 
Mr.  Sacks  succeeds  Karl  Na¬ 
tions,  who  is  negotiating  a  new 
assignment  with  the  Hearst  or¬ 
ganization,  which  formerly 
owned  the  American.  Mr.  Na¬ 
tions  came  to  the  American 
about  10  years  ago,  having  pre¬ 
viously  been  CAM  of  the  Wash¬ 
ington  (D.C.)  Post. 

• 

Herd  Joins  SM&S 

Helen  R.  Herd,  formerly  with 
the  Pontiac  (Mich.)  Press,  has 
joined  the  New  York  sales  staff 
of  Scolaro,  Meeker  &  Scott  .  .  . 
newspaper  representatives. 


N.Y.  Dailies 
Increasing 

Their  Ad  Rates 

Advertising  rates  of  New 
York  City  newspapers  are  being 
advanced  due  to  rising  publica¬ 
tion  costs. 

All  papers,  except  the  New 
York  World  Telegram  &  Sun, 
which  announced  an  increase 
last  August,  have  raised  na¬ 
tional  advertising  rates  10  cents 
a  line  or  more,  effective  early 
this  year.  The  News  and  the 
Post  also  increased  retail  rates. 

George  E.  Donnelly,  business 
manager  of  the  News,  said  its 
new  advertising  rates,  effective 
March  1,  were  established  at  a 
time  management  foresaw  in¬ 
creased  cost  due  to  new  union 
contracts.  He  said  a  further 
study  of  rates  might  now  be  in 
order  due  to  the  $4  a  ton  in¬ 
crease  in  newsprint  price. 

General  advertising  rates  of 
the  News  have  been  raised  5%, 
while  retail  rates  at  the  lowest 
high  volume  level  have  been  ad¬ 
vanced  3.8%  daily  and  4.4% 
Sunday. 

The  Post’s  general  rate,  ef¬ 
fective  Feb.  1,  has  been  ad¬ 
vanced  6.9%,  while  retail  in¬ 
creases  range  upwards  from 
5.1%.  Increases  in  Post  clas¬ 
sified  became  effective  Jan.  1. 

The  Herald  Tribune’s  ad¬ 
vance  in  general  rates,  effective 
Jan.  1,  amounted  to  6.8%  daily 
and  5.8%  Sunday. 

Card  changes  on  the  Times, 
effective  Feb.  1,  figure  at  3% 
weekdays  and  4%  Sundays. 

The  Journal- American,  also 
effective  Feb.  1,  has  increased 
general  rates  for  the  daily  5.6% 
and  for  Sunday  5.3%. 

The  Mirror  has  not  raised 
its  rates  on  comic  pages  or 
Sunday  magazine  section.  The 
general  rate,  up  10  cents  a 
line,  figures  to  about  5.9%  in¬ 
crease  daily  and  5.4%  Sunday. 

• 

Gov’t  Experts  See 
3%  Linage  Advance 

Washington 

Newspaper  advertising  linage 
in  the  first  half  of  1957  is  ex¬ 
pected  to  increase  3  to  3%  over 
that  in  the  corresponding  period 
of  1956. 

Thas  forecast  is  contained  in 
the  year-end  survey  of  the  Com¬ 
merce  Department’s  Business 
and  Defense  Services  Adminis¬ 
tration. 
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Ore.  Lawmakers  Get 
Advertising  Primer 

Members  of  the  Oregon  Legislative  .\ssembly  will  begin 
their  work  this  year  (Jan.  14)  with  a  primer  about  advertis¬ 
ing  at  their  finger  tips. 

A  plain  statement  about  advertising’s  dynamic  role  in  the 
nation’s  economy  will  be  laid  on  the  lawmakers’  desks  as  a 
joint  project  of  the  Oregon  Newspaper  Publishers  Associa¬ 
tion,  Oregon  State  Broadcasters  .Association  and  Oregon 
Advertising  Club. 

The  document,  written  by  Carl  C.  Webb,  ONPA  man¬ 
ager,  bears  the  signature  of  Charles  \.  Stanton,  editor  (T  the 
Roseburg  News-Review,  as  chainnan  of  ONP.A’s  legislative 
•ommittee.  The  text  follows: 

Advertising  and  Legislation 


mines  the  public  confidence  in 
all  forms  of  advertising. 

Other  general  laws  also  ap¬ 
ply  to  advertising.  The  adver¬ 
tiser  must  answer  charges  if 
his  advertising  contains  libelous 
statements,  if  it  is  an  invasion 
of  privacy,  if  it  involves  the 
conducting  of  a  lottery,  etc. 

What  is  .Anti-.Vdvertising 
Legislation? 

Sometime.s  certain  groups 
within  an  occupation,  profession 
or  industry  wish  to  secure  an 
economic  advantage  over  others 
in  the  same  field.  In  some  cases 
there  is  an  apparent  objective 
of  making  it  more  difficult  for 
a  newcomer  to  become  estab¬ 
lished.  In  some  instances  there 
has  been  testimony  offered  to 
indicate  an  element  of  price¬ 
fixing  in  the  desires  of  pro- 


Agencies  Given 
Data  on  Oregon 

Eugene,  Or. 

“Oregon  Newspaper,  19,i7”  „ 
being  published  by  Oregot 
Newspaper  Publishers  Assoda- 
tion  and  mailed  to  advertiso; 
agencies. 

Total  circulation  for  th«  i 
daily  newspapers  and  lOl  wed 
lies  in  Oregon  increased  slight 
over  a  year  ago  and  now  > 
705,885  copies  for  weekday  »i 
sues.  Fourteen  of  the  dailie 
reported  increases  in  circulatie 
and  eight  dailies  had  sligr 
decreases  so  that  the  total  d 
culation  of  all  dailie.s  droppa 
1%  from  a  year  ago. 

In  the  daily  field,  the  or 
per  inch  per  1,000  circulatie 
has  increased  from  6.7  to  7  cers 


.Advertising  is  a  complex  in¬ 
dustry,  with  tremendous  impact 
on  many  phases  of  business  and 
society.  It  is  difficult  for  all 
members  of  the  Legislative  As¬ 
sembly  to  be  acquainted  with 
all  the  ramifications  of  adver¬ 
tising.  Experience  shows  that 
during  each  legislative  session 
one  or  more  bills  restricting  ad¬ 
vertising  has  been  proposed. 

Realizing  that  legislators 
mu.st  consider  hundreds  of  bills 
and  that  some  of  them  do  not 
understand  the  place  of  adver¬ 
tising  in  America  today,  the  as¬ 
sociations  concerned  with  ad¬ 
vertising  in  Oregon  have  pre¬ 
pared  this  brief  general  state¬ 
ment  about  Advertising  and 
Legislation. 

What  is  Advertising? 

Advertising  is  a  message 
from  someone  with  something 
to  sell — to  those  he  hopes  will 
need  and  buy  it.  That  “some¬ 
thing  to  sell”  may  be  a  manu¬ 
facturer’s  product,  goods  in  a 
retail  store,  or  one  of  the  many 
services  offered  to  the  public. 
Advertising  promotes  a  higher 
standard  of  living  and  speeds 
up  the  introduction  of  new  prod¬ 
ucts  and  improved  techniques 
to  the  greatest  number  of 
people. 

Who  May  Advertise? 

Believing  that  the  right  to 
advertise  is  inherent  in  our 
basic  American  freedoms,  the 
Oregon  Newspaper  Publishers 
.Association,  the  Oregon  State 
Broadcasters  Association,  and 
the  Oregon  Advertising  Club 
have  endorsed  the  following 
policy  for  several  years: 

That  the  individual  or  firm 
should  have  the  right  to 
advertise  any  goods  or  serv¬ 
ices  lawfully  available  to 
the  public  so  long  as  the 
advertising  is  truthful,  de¬ 
cent  and  in  good  taste. 


To  state  the  above  policy  in 
another  way,  we  feel  that  if  it 
is  lawful  to  sell  the  product  or 
to  perform  the  service,  then 
the  individual  should  have  the 
freedom  to  promote  his  business 
or  service  through  the  use  of 
advertising  if  he  so  wishes, 
subject  to  certain  limitations  to 
be  mentioned  below. 

Our  policy  is  somewhat  akin 
to  the  constitutional  guarantee 
of  freedom  of  speech  and  free¬ 
dom  of  press,  in  that  one  can 
say  or  publish  what  he  thinks 
but  he  must  be  held  accountable 
for  what  he  says  or  prints. 
Laws  of  libel  and  slander, 
obscenity,  invasion  of  privacy, 
etc.,  govern  those  things  for 
which  one  must  be  held  account¬ 
able  for  what  he  says  or  pub¬ 
lishes.  This  applies  to  all  ad¬ 
vertising. 

What  Laws  Govern 
Advertising? 

The  right  to  advertise  does 
not  include  the  right  to  ad¬ 
vertise  falsely  or  to  advertise 
illegal  goods  and  services.  The 
Oregon  statute  is  specific  on 
this.  Section  646.810,  Oregon 
Revised  Statutes,  says: 

“No  person  ♦  *  •  shall  make, 
publish,  disseminate,  circu¬ 
late  or  place  before  the  pub¬ 
lic  *  ♦  *  an  advertisement  of 
any  sort  *  *  *  which  adver¬ 
tisement  contains  any  as¬ 
sertion,  representation  or 
statement  of  fact  which  is 
untrue,  deceptive  or  mis¬ 
leading.” 

We  subscribe  entirely  to  this 
law.  When  an  advertiser  makes 
a  deceptive  or  misleading  state¬ 
ment  in  his  advertising,  by 
whatever  means  such  advertis¬ 
ing  is  disseminated,  harm  is 
done — not  only  to  the  person 
who  is  misled  by  the  statement 
but  to  all  honest  advertisers. 
Such  untrue  assertion  under- 


ponents.  during  the  year. 

Anti-advertising  legislation  is  ,TT - TTT - - T 

that  which  prohibits  or  restricts  f 

the  use  of  advertising.  It  savs 

^  t  v-xT/iTi  j  i-  tions,  so  long  as  that  adverts 

one  CANNOT  advertise  rather  .  ,  ,  ... 

.•  *1,1  ing  IS  truthful  and  not  misleec 

than  holding  him  accountable  . 

,  ,  f  *.  •  .  i.  *  1  ing.  Truthful  advertising  shoe.; 

for  abuse  of  the  right  to  ad-  .  ,  ,  .  •  i 

T*  •  •  •  ui  •  j  not  be  placed  in  the  same  clui 

vorti.se.  It  IS  invariably  aimed  r  ..  r  i  j  *.• 

^  I  •  of  unprofessional  conduct  e 

at  a  specific  business  or  group,  ^etice,  fraudulent  obtar 

Attempts  are  made  to  accom-  .  ' 

,  , ,  .  ing  of  a  license,  etc.  If  the  prt 

p  ish  pals,  which  could  not 

otherwise  be  sustained  legally,  .  .  .  .  . 

,  ,,  .  r  *•  or  society,  wishes  to  app. 

through  the  proposing  of  anti- 

advertising  leR'slation.  In  such  members,  that  r| 


through  the  proposing  of  anti-  .  .  i  ”  ’  *  i  *i.  Jl 
advertising  leR'slation.  In  such  members,  that  r| 

cases,  little  thought  is  given  to  *•  •  •*  •  u* 

the  Keneral  pahlic  but  rather  ‘"frel,  ,ta  rwht 
.  I-  u  a  ¥•  1  As  a  member  of  the  Legun 

to  the  accomplishment  of  oh-  Assembly,  you  possibly  irZ 

jectives  of  certain  individua  s  approached  with  the  arp 

as  members  of  an  occupational,  ^  ^ 

p^rofessional  or  business  grop  privilege  of  advertising  i 

These  groups  would  accomplish  ^  profession  r 

through  law  what  they  are  un- _ _ 

.1  *  *  1  ..  .  j  group.  In  our  opinion — an  opii 

able  to  control  through  codes  .  .  ,  .  ,  u..  - 

,  V .  ion  in  which  we  hope  you  vr 

®  «  *v.  .<  ■  J  concur — the  right  to  advertia 

When  all  of  the  ’window  limitation  of  exi^tir.. 

rimming  is  stripped  from  be  abridge: 

these  anti-advertismg  propopls.  principle  should  be  p^ 

they  usually  are  found  to  hinge 
on  one  economic  fact:  Certam 

members  of  a  group  want  to  j  • _ 

*  .  1  •  .r  own  purposes  desire  rp?tr 

protect  their  business  from  .. 

,  tions. 

others  who  are  more  progres¬ 
sive  and  who  use  advertising  to  .Anti-Advertising  Legislaliot 
help  sell  their  goods  or  services.  Public  Interest? 

The  competitive  system  has  .Advertising  is  an  integr- 
made  America  great.  It  weeds  part  of  the  American  societj 
out  the  unfit  and  the  unsuited.  We  believe  that  anti-advertisir. 
It  encourages  initiative  to  pro-  laws  are  not  needed  for  two 
duce  the  best  product  or  to  sons. 

provide  the  best  service  at  con-  1.  To  prohibit  advertising  ‘ 
sistent  prices.  The  public  thus  an  interference  with 
has  an  opportunity  to  choose  business.  The  freedom  to  a: 
what  it  wants — some  are  inter-  vertise  should  be  basic  so  lo- 
ested  solely  in  economy  while  as  the  advertiser  is  held  a 
others  w'ant  the  best  to  be  had  countable  for  the  abuse  of  tin: 
— so  long  as  competition  rules,  privilege — untrue,  deceptive  »■ 
In  many  fields,  the  State  misleading  statements, 
judges  the  competency  of  the  2.  Anti-advertising  acts  e” 
individual  through  an  examina-  sjiecial  interest  legislation  T.v 
tion.  If  he  proves  to  be  compe-  are  proposed  by  a  special 
tent  he  is  given  a  license  to  terest  group  which  seeks  to  ref 
practice  his  occupation  or  pro-  ulate  another  group.  .Anti-*!^ 
fession.  His  services  are  then  vertising  laws  are  not  in  tk 
“lawfully  available  to  the  pub-  public  interest. 
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RETAIL  SURVEY 


Leather  Group  Offers 
Spring  Shoe  Supplement 


A  special  newspaper  supple¬ 
ment  titled  “Spring  Fashions 
Afoot,”  covering  shoe  fashions 
for  men,  women  and  children 
and  comprising  news  features, 
pictures  and  advertising  ele¬ 
ments,  will  be  available  soon  to 
all  newspapers  for  use  this  com¬ 
ing  spring. 

The  supplement  is  being  pre¬ 
pared  by  Leather  Industries  of 
America  and  will  be  distributed 
through  Metro  Associated  Serv¬ 
ices,  Inc.  in  response  to  the 
many  requests  for  such  material 
received  from  newspapers  across 
the  country.  More  than  700  news¬ 
papers  participated  last  spring 
in  running  this  supplement. 

The  new  and  improved  supple¬ 
ment  for  Spring  ’57  from  which 
special  sections  or  run-of-the- 


Mats  of  fashion  photos  and 
ad  elements  reproduced  in  the 
supplements  will  be  sent  to 
newspapers  free  upon  request. 
The  cover  design  of  the  supple¬ 
ment  will  be  planned  to  seiwe 
also  as  a  window  or  counter  dis¬ 
play  for  local  retail  stores  par¬ 
ticipating  in  the  promotion. 

The  supplement  is  expected  to 
be  available  for  distribution  be¬ 
fore  Feb.  1,  for  use  by  news¬ 
papers  thereafter. 

Downtown  Omaha  Assn, 
Claims  Good  1st  Year 

“Ending  its  first  year,  the 
Downtown  Omaha  Association 
is  a  success,”  according  to  W. 
D.  Lane,  president  of  the  group. 

Mr.  Lane  said  the  associa- 


an  $80,000  advertising  and  pro¬ 
motion  budget.  Media  used  in¬ 
cluded  newspaper,  television, 
radio  and  the  outside  of  busses. 
During  January  and  February 
of  1957,  the  Association  has 
scheduled  one  7-column  by  17- 
inch  ad  per  week  in  the  Omaha 
World-Herald.  Omaha’s  five 
radio  stations  are  rotating  a 
heavy  spot  announcement 
schedule  week-by-week. 

Retail  Ad  Meeting 
Set  for  Chicago 

Chicago 

The  fifth  annual  Retail  Ad¬ 
vertising  Conference,  founded 
by  Budd  Gore  and  Ralph 
Heineman,  will  take  place  at 
the  Palmer  House,  Jan.  19-20, 
immediately  prior  to  the  annual 
convention  of  the  Newspaper 
Advertising  Executives  Associa¬ 
tion. 

Newspaper  ad  executives  are 
invited  to  join  with  retail  store 
ad  managers  for  a  discussion 
of  advertising  and  promotion 
problems. 


Juniei!i  Named  West 
Coast  Metro  Rep  L 

Appointment  of  Robert  Moc;  ^ 
James  to  succeed  the  late  Doif 
Hurd  as  Metro’s  representatmiS 
in  the  Wes: 
Coast  region  tf 
the  U.S.,  wa; 
announced  th. 
week  by  WS 
liam  Schal 
general  manaj 
er  Metro  A.- 
sociated  Sen 
ices,  Inc.,  N.T 
For  the  pas 
four  years,  M: 
James  has  bee 
of  the  staff  tk 
Metro  in  Canadi 
His  appointment  is  effecti? 
immediately. 

Mr.  James’  territory  inclnds 
the  states  of  Arizona,  Califer 
nia,  Idaho,  Montana,  Nevada 
Oregon  and  Washington. 

He  is  a  graduate  of  the  I’n: 
versity  of  Toronto  and  an  ove: 
seas  veteran  of  World  War  E 


James 

a  member 
represents 


Peiina.  Court 
Upholds  Stamps 

Philadelphia 
In  a  unanimous  decision  the 
Supreme  Court  of  Pennsylvania 
has  reaffirmed  its  17-year-old 
ruling  that  trading  stamps  can 
be  given  with  “fair-traded” 
merchandise. 

In  doing  so,  it  upheld  a  de¬ 
cision  in  June  by  a  lower  court 
to  dismiss  a  suit  against  Amer¬ 
ican  Stores  by  five  retail  drug¬ 
gists. 

The  druggists  had  charged 
that  American  Stores  distribu¬ 
tion  of  S&H  (Sperry  and  Hut¬ 
chinson)  green  trading  stamps  Rosenfield  Named 
was  a  violation  of  the  State’s  a  i  ...  r** 

“fair  trade  ”  laws.  Advertising  Director 

Buffalo,  >  , 

•  The  appointment  of  Har^ 

,  A.  Rosenfield  as  advertise 

Media  Chief  Named  director  of  the  Buffalo 

Emerson  (Tim)  Elliott  will  Express  was  announced  Dec.' 
join  Ogilvy,  Benson  &  Mather,  by  Publisher  William  J.  E  ’ 
Inc.  on  Jan.  2  as  director  of  ners  III,  effective  Jan.  1. 
media.  Mr.  Elliott  was  former-  Mr.  Rosenfield,  who  has 
ly  vicepresident  and  media  di-  with  the  Courier-Express  rf" 
rector  of  Fletcher  D.  Richards,  and  national  advertising  "■ 
Inc.  He  succeeds  James  J.  Me-  partments,  37  years,  .'^uccs^j 
Caffrey,  recently  elected  a  William  E.  O’Brien,  who  *■ 
senior  vicenresident  of  Oerilw.  remain  with  the  morning 


companies,  one  m  New  iWi 
and  the  one  in  Chicago,  es; 
retaining  the  original  name. 


'It  uas  our  new  space  buyer's  idea.  Looks  like  a  good  man, 


The  Cincinnati  Daily  Enquirer  is  solid 
No.  1  right  down  the  line.  Including  a 
21,000  edge  in  City  Zone  circulation  .  .  . 
a  healthy  lead  in  Retail  Display  Linage. 
Get  full  story  from  Moloney,  Regan  & 
Schmitt,  Inc. 


Get  Better  Acquainted  with  Enthusiasm 


Enthusiasm  is  a  wonderful  asset  in  salesmanship.  It  puts  life  and  sparkle  in 
selling-arguments — and  makes  them  burn  in.  It  is  a  state  of  mind  in  which 
your  confidence  is  radiant.  It’s  the  hottest  sort  of  facial  and  vocal  evidence 
that  the  things  you  are  saying  are  the  truth  and  nothing  but  the  truth. 

Enthusiasm  takes  dry  facts  and  figures — and  puts  a  golden  lustre  and 
persuasive  tingle  back  of  them.  If  merely  the  presentation  of  facts  and  figures 
made  sales,  then  the  annual  business  of  the  nation  could  be  done  through  the 
mails — and  there  would  be  no  need  of  salesmen  out  on  the  job.  But  the  human 
element,  through  personal  contact,  is  necessary. 

As  a  salesman,  your  work  goes  beyond  the  explicit  statement  of  facts  and 
the  presentation  of  figures.  It  consists  of  getting  those  facts  and  figures  across 
— overcoming  prejudices — melting  hard-nut  objections — answering  questions — 
hammering  home  the  logic  of  your  sales-points — and  winning  confidence. 

Enthusiasm  puts  a  higher  velocity  in  your  thoughts.  It  injects  a  per¬ 
suasive  emphasis  to  your  reasoning,  and  it  commands  admiration  and  respect 
for  you,  your  house  and  your  proposition!  Enthusiasm  doesn’t  mean  "forward¬ 
ness”  or  "freshness”  or  showing  "cockiness”  about  the  goodness  of  your 
proposition.  It  embodies  putting  the  sunbeams  of  earnestness  in  your  manner — 
the  lustre  of  sincerity  in  your  expression — the  punch  and  vim  of  an  intelligent 
knowledge  of  your  proposition. 

Check  yourself  up  on  your  enthusiasm!  Are  you  using  this  wonderful 
power  in  your  selling-efforts?  Take  a  new  grip  on  enthusiasm.  Put  it  to  the 
test.  See  what  a  marvelous  effect  it’ll  have  in  your  results. 


We  first  published  this  message  in  1923.  Enthusiasm 
is  such  a  vital  ingredient  of  successful  salesmanship 
that  we  believe  it  is  as  timely  now  as  it  was  then. 


Story,  Brooks  &  Finley 

INCORPORATED 
Newspaper  Representatives 
230  Park  Avenue,  New  York  17,  N.Y. 
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Kodak  Off  Fair  Trade 
May  Boost  Retail  Ads 


Eastman  Kodak  Compuny’s 
year-end  decision  to  abandon  its 
fair  trade  policy  was  this  week 
expected  in  some  quarters  to 
result  in  an  upswing  in  ad%er- 
tising  by  letail  photographic 
stores. 

Company  officials  in  Rochester 
advised  that  a  “greatly  expanded 
program  of  advertising  mats  for 
use  in  newspapers”  is  in  proc¬ 
ess.  Material  is  being  revised 
to  omit  prices. 

“We  look  forward  to  1957  as 
a  good  year”,  P.  R.  Wentworth, 
media  buyer  at  Kodak’s  office 
said.  “We  will  have  more  prod¬ 
ucts  and  they  will  be  given 


heavier  promotion  than  ever  be¬ 
fore.” 

Bulk  of  Kodak’s  consumer  ad¬ 
vertising  is  placed  by  J.  Walter 
Thompson  Co.,  Inc.,  New  York. 
Clifford  Wilmot  is  account  ex¬ 
ecutive.  Generally  Kodak  gears 
its  newspaper  advertising  to 
holidays. 

Retail  Stimulation 

In  1955  Eastman  invested 
.$17,000,000  in  advertising.  Four 
months  ago  the  company  under¬ 
took  a  program  designed  to 
stimulate  retail  stores  to  place 
local  advertising.  Mats  were 
prepared  in  a  building  block 
manner  to  permit  the  stores  to 


utilize  small  to  large  space  in 
accordance  with  their  own  re¬ 
quirements  and  abilities  to  pay 
costs.  This  Kodak  mat  service 
was  supplied  to  advertising  man¬ 
agers  on  between  130  and  140 
newspapers.  Now  the  expanded 
service  will  offer  proof  sheets 
of  available  mats  to  a  greatly 
increased  list  of  papers. 

Samuel  Krivit,  president  of 
Photographic  Trade  News,  in 
an  editorial  in  that  paper  this 
month,  asserts  that  “kodak’s  de¬ 
cision  points  to  more  competi¬ 
tive  times”. 

“The  much  deplored  accent 
on  price  will  be  accented  even 
more  strongly”,  the  editorial 
continues.  “Conseciuently,  photo 
retailers  must  improve  their 
merchandising,  increase  their  ad¬ 
vertising  and  promotional  efforts 
in  the  turbulent  times  ahead.” 

Photographic  Trade  News  is 


supplying  “An  .\nti  -  Discoun 
Kit”  to  about  1,000  retail  stores 
The  kit  contains  mats  for  news, 
paper  advertising.  The  kit  L- 
available  on  request  to  the  pub- 
lication  offices  at  1114  First 
Avenue,  New  York. 

In  New  York,  shortly  after 
Kodak’s  decision  was  announced 
Willoughby’s  camera  store  an. 
the  Davega  chain  broke  new. 
paper  ads  announcing  discount 
on  Eastman  equipment. 

One  definitely  not  anticipa  j 
ing  an  increase  in  advertising  i;  | 
Monte  Abrams,  of  Viewlei 
slide-films.  For  some  years  Mr 
Abrams  has  been  making  u 
analysis  of  retail  advertising  if 
photographic  supplies  for  tl» 
October  to  January  period. 

“Dealers  are  carrying  in  the;:; 
copy  that  Kodak  film  and  other 
products  are  available  at  les* 
than  list  price”,  Mr.  Abrtnt't 


said,  “but  they  have  not  had  m 
increase  the  size  of  their  cop; 
to  do  so. 

“Most  of  the  dealer  adverfe 
ing  is  cooperative,  and  you  ceri 
tainly  cannot  imagine  Eastnu; 
wanting  to  advertise  its  produc; 
at  di.scount  prices.”  , 


TO  CUT  INTO  THIS  RICH 

NORTHERN 

ILLINOIS 

MARKET 


.Merrluineli^in^  Letter 
.\iiiioiiiiee(l  l>y  Singer 

Harry  Singer  &  Associate 
New  York,  this  week  publishe 
what  it  claims  is  the  “firs 
newsletter  on  merchandisir; 
methods.  Entitled,  “What’s  Ne 
in  Merchandising,”  the  lettr 
proposed  that  the  Magazif' 
Publishers  Association  raise  u 
fund  of  $2,000,000  annually  frf 
the  purpose  of  increasing  eff«  - 
tiveness  of  all  advertising. 

The  proposition  urged  pu- 
lishers  to  insert  in  every  issa; 
a  double  postcard.  One  woii^ 
explain  to  reader  that  there 
$1,000,000  worth  of  prizes  W 
best  25  words  telling  why  the! 
liked  which  ad  in  that  issBj 
Other  card  would  be  return  car.! 

According  to  Mr.  Singer,  tibj 
ulation  of  these  cards  would  t« 
the  ad  profession:  1)  winniti 
ads  of  all  classifications  coE;| 
bined;  2)  winning  ads  in  e«c| 
product  classification:  3) 
agencies  who  know  moat  aboci 
their  business  of  selling 
and  4)  the  agencies  who  kn^’j 
leaet  about  their  business. 


YOUR  BEST  SELLING-TOOL 


Over  half  a  million  prosperous,  progressive 
consumers,  spending  over  5300,000,000  a  year! 
No  wonder  these  areas  combine  to  form 
Illinois’  Number  One  Market  (outside  Chicago). 
Cut  yourself  a  handsome  slice  of  this  business 
— simply  by  using  the  Copley  Big  3  Group! 

Thrifty  all-}  rate  saves  you  18%! 
These  three  home-town  papers  cover  this  rich 
market  with  the  important,  folksy,  local 
news  people  want  to  know.  Buy  all  three  at  a 
whopping  9*/2C-a-line  saving  —  or  189?-! 

Single  rate: 

Elgin  Courier-News . 16c 

Aurora  Beacon-News ....1 8c 
Joliet  Herald-News . .19c 

Total . 53c 

Thrifty  all-3  rate . .■43V2C 

Your  saving . 9  Vz  i  o  line! 


"Dis^eounl’  Hit 

I  lEN'* 

The  Better  Business  Bur-». 
took  a  half-page  ad  in 
Denver  Post  Dec.  21  to  caut:' 
the  public  against  “pho:' 
claims  of  “wholesale”  and 
count”  merchants.  Nearly  ^ 
stores  sell  below  list  prices.  " 
Bureau  stated. 


COPLEY  NEWSPAPERS  15  "Hometown"  News¬ 
papers  covering  Northern  Illinois  —  Springfield,  Illinois  — 
Greater  Los  Angeles  —  and  San  Diego,  California  .  .  . 
Served  by  the  COPLEY  Washington  Bureau 
and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 
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JANUARY  *  PUBLISHED  BY  GRAFLEX,  INC 


GKAPHIC  EQUIPMENT  IS  MAINSTAY 
fV>r  GEORGE  MILLER,  Staff  Photographer, 

iV.  V.  ,1  oil  null  Anivriraii 


George  Miller,  shown  with  his  prized  Pacemaker  45 
Graphic,  is  one  of  the  ranking  photographers  of  the 
nation's  press.  A  charter  member  of  the  N.P.P.A.,  Mr. 
Miller  has  earned  the  high  esteem  of  his  fellow  lensmen 
during  32  years  w'ith  the  Journal-American. 


Among  the  famous  news  stories  which  he  has 
covered  are  the  Hall-Mills  and  Snyder-Gray 
trials,  the  Dorothy  King  and  Arnold  Rothstein 
murders,  and  the  Lindbergh  kidnaping.  George 
has  also  covered  every  World  Series  and  major 
sports  event  in  the  Last.  As  with  most  news 
photographers,  he  considers  his  Graphic  equip¬ 
ment  to  be  indispensable. 


"BASKETFUL"  Mr.  Miller's 
eye  for  pictorial  composition 
is  well  illustrated  here. 


“FlYIN'  HIGH"  Nejia  Ates,  principal  dancer  in  the  show,  "Fanny, 
is  shown  rehearsing  her  oct  with  the  star.  Jack  Woshburn, 


"WANNA  PLAY?"  Equine 
playmates  caught  in  a 
tender  (?)  moment. 
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AD  CAMPAIGNS 


Electrolux  Trying 
Papers  for  First  Time 


Electrolux  Corp.,  lon^j  a  user 
of  classified  newspaper  space 
for  recruiting  salesmen  for  its 
vacuum  cleanei’,  will  be  adver¬ 
tised  in  newspapers  for  the  first 
time  as  part  of  an  introductory 
campaign  for  its  new  model 
cleaner. 

The  company  authorized  its 
branch  managers  to  use  local 
newspapers  in  test  markets  “if 
they  believed  this  promotion 
helpful”  in  launching  the  new 
product.  Test  markets  were  not 
named. 

Although  a  leader  in  its  in¬ 
dustry  since  1934,  Electrolux  did 
not  engage  in  product  advertis¬ 
ing  until  1952.  Since  then  it  has 
used  national  magazines  exclu¬ 
sively  wdth  a  brief  excursion 
into  radio  in  1953. 

Dole  to  I  made 
-N.y.  Juice  Market 

The  must  intensive  advertis¬ 
ing  and  merchandising  program 
It  has  ever  put  behind  a  new 


AKRON 


OHIO'S 

MOST  CONCENTRATED 
AREA  OF  GREAT 
INDUSTRIAL  NAMES 


A  ONE  BILLION 
EIGHTY  MILLION 
DOLLAR 

ONE-NEWSPAPER 
MARKET 


product  will  be  launched  Jan. 
17  by  the  Dole  Hawaiian  Pine¬ 
apple  Co.  to  introduce  its  two 
new  frozen  concentrated  pine¬ 
apple-citrus  juice  blends  in  the 
New  York  metropolitan  market. 

On  the  theme  of  “Great  Taste 
in  the  Morning,”  Dole  will  push 
the  entirely  new  flavors  of  its 
frozen  pineapple-grapefruit  and 
pineapple-orange  blends  with  a 
complete  marketing  package 
aimed  at  gaining  a  substantial 
part  of  the  New  York  breakfast 
juice  market,  according  to  Hal 
M.  Chase,  director  of  market¬ 
ing. 

The  advertising  campaign  via 
Foote,  Cone  &  Belding  calls  for 
big-space  schedules  in  38  New 
York  area  newspapers  with 
124,000  lines  running  in  the 
first  13-week  period,  plus  a  satu¬ 
ration  schedule  of  continuous 
radio  spots  on  all  major  sta¬ 
tions  in  the  area. 

Hamilton  Unveils 
First  Electron  Watch 

Hamilton  Watch  Co.,  Lancas- 
:  ter.  Pa.,  unveiled  last  week  the 
world’s  first  electric  wrist  watch. 
No  larger  than  a  conventional 
wrist  watch,  the  new  model  op¬ 
erates  on  an  energizer  the  size 
of  a  small  shirt  button  and  will 
run  for  more  than  12  months. 

Initial  ad  program  (via  N.  W. 
Ayer  &  Son)  will  break  March  1 
in  national  magazines. 

According  to  Robert  J.  Gunder, 
director  of  advertising,  Hamil¬ 
ton  has  no  immediate  plans  for 
newspaper  advertising  “until  the 
dealer  supply  picture  gets  bet¬ 
ter.” 

Mr.  Gunder  told  Editor  & 


Pl'BLlsiiEK  that  “we  use  news¬ 
paper  advertising  primarily  for 
its  power  at  the  dealer  level, 
but  until  we  can  meet  dealer 
demand  for  our  electric  watch, 
no  newspaper  ads  will  be  sched¬ 
uled.” 

Kraft  Using  Comics 
For  Caramel  Balls 

Chicago 

Kraft  Foods  Company  is  ex¬ 
panding  its  Caramel  Popcorn 
Balls  campaign  for  January  and 
February,  utilizing  Sunday 
newspaper  comic  sections  (via 
J.  Walter  Thompson  Co.,  Chica¬ 
go)  featuring  Kraft  Dairy- 
Fresh  Caramels,  beginning  Jan. 
27. 

Cooperating  wdth  Kraft  in 
this  program,  featuring  a  com¬ 
bination  recipe  of  caramel  sauce 
with  ready-to-eat  popcorn,  will 
be  the  Popcorn  Institute.  Kraft’s 
advertising  plans  call  for  full- 
page,  four-color  insertions  in 
the  January  27th  comics  of  the 
Metro  Group  (39  Sunday  pa¬ 
pers)  and  the  Feh.  3rd  comics  of 
Puck-The  Comic  Weekly  (24 
papers)  and  an  independent 
group  of  45  Sunday  newspapers. 
• 

Paper  Appoints 

The  Butie-Avaconda  Montana 
Standard  has  appointed  Saw- 
yer-Ferguson- Walker  Co.,  as 
national  advertising  representa¬ 
tive,  effective  Feb.  1.  The  latter 
opening  a  Seattle,  Wash., 


tif  MMip  cmi  Urm  •/  tl  • 


85%  Coverage 


Of  Akron  Trading  Area 

FOR  COVERAGE  AND  RESULTS 
IT'S  THE 


AKRON 

BEACON 

JOURNAL 


Everything  in 
BaltimorTrevolves 


'AD  WEEK' — On«  of  a  leriM  ol 
nine  560-line  eds  to  be  tied  ii 
with  Advertising  Week,  Feb.  14 
16,  which  were  mailed  lest  wmI 
to  1600  newspapers  by  the  Ad¬ 
vertising  Federation  of  Americi 
Now  York. 

Press,  PR  Manuel 
Issued  by  Pepsi 
Publication  of  a  press  and 
public  relations  manual  for  u« 
by  Pepsi-Cola  bottlers  oversea! 
was  announced  this  week  bj 
John  Rhodes,  vicepresident  - 
marketing  and  advertising  o! 
Pepsi-Cola  International.  Eng 
lish,  French  and  Spanish  e(b- 
tions  of  the  manual  will  be  dis¬ 
tributed  to  260  Pepsi-Cola  bot¬ 
tlers  in  75  countries. 

The  manual  includes  chapten 


office  yith  Claude  Ratliff,  for-  community  and  employee  it- 


merly  in  the  S-F-W  San  Fran 
cisco  office,  in  charge. 


‘Prei 


s’  Roberts  Dies 

Detroit 


lations,  press  relations,  prepara 
tion  of  press  material,  prea 
conferences,  newspaper  supple¬ 
ments,  plant  open  house  events.: 
and  the  use  of  Pepsi-Cola  In-; 
temational’s  color  film,  ‘‘Host  i 
To  The  World.” 

The  manual  was  prepared  bj  j 
Bernard  Relin  &  Associates 
Inc.,  public  relations  counsel  fo' 
Pepsi-Cola  Company  and  Pepsi¬ 
Cola  International.  A  simili’ 


Preston  C.  Roberts,  who  re¬ 
tired  in  1955  as  manager  of 
O’Mara  &  Ormsbee’s  local  office, 
died  here  this  week.  He  en¬ 
tered  the  advertising  business 
through  the  Chicago  (Ill.) 

Herald;  joined  O&M  in  1920 
and  opened  that  firm’s  Detroit  manual  for  use  by  domestic  bot- 
office  in  1922.  tiers  will  be  made  availabli 

•  shortly,  it  was  announced. 

Afienoies  Merjse  • 

Norman  W.  Geare,  president  Weitznian  Joins  BoA 
of  Geare-Marston,  announced  Promotion  Department 


this  week  that  they  will  merge 
with  Ruthrauff  &  Ryan,  Inc. 
Ruthrauff  &  Ryan  already  has 
offices  in  12  cities  throughout 
the  U.  S.  F,  Kenneth  Beim, 
president  of  Ruthrauff  &  Ryan, 
confirmed  the  announcement. 


Louis  S.  Weitzman  has  b«: 
named  assistant  promotion  ma: 
ager  of  the  Bureau  of  Adve: 
tising,  ANPA,  it  has  been  a: 
nounced  by  Edward  A.  Falaac* 
promotion  manager. 

Mr.  Weitzman  moved  to  li* 
Bureau  over  a  year  ago  Pf 
the  American  Broadcast;!.? 
Company,  where  he  was  ma' 


Name  Shortened 

The  Oil  Industry  Informa-  _ ^ _ - 

tion  Committee  has  shortened  ager  of  audience  promotion.  ^ 
its  name  to  “Oil  Information  has  also  held  promotional  jo* 
Committee,”  and  its  initials  with  the  New  York  Times  ^ 
will  be  “OIC”  instead  of  the  Washington  (D.C.)  ‘y 
“OIIC.”  (now  Post  and  Times 
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UNMATCHED  READBBMP  -  •«  pr«y«<t  by  *y«>y 

|Mibliik«4  Mtrvcy. 


^  lOCAUY'IDITID  MAGAZINES 


The  magic  Formula  for  Most  intensive  readership  and  Greatest  Advertising  Results 


UNMATCHED  READERSHIP 

taneous  reader  response 


os  proved  by  spon 


In  every  published  survey 

of  newspaper  readership 

the  Home  Edited  Gravure  Magazine 

has  led  I'vcrv  section  of  the  pajK'!' 
in  pa"e-hv-pa{»e  n'ader  traffic. 

Your  ad  starts  off  with 
a  better  ehance  to  tiet  attention 
on  the  paftes  of  the  best -read 
section  of  .3/  of  the  nation's 
best -read  newspapers. 


EXTENSIVE  COVERAGE  —  23,000.000  subscribers 
39  major  markets 


INTENSIVE  COVERAGE-80%  to  99 


fomily  cover- 


MERCHANDISING  FLEXIBILITY 

sage  to  the  morket. 


SELLING  ATMOSPHERE 


MAGAZINE  REPRODUCTION  -  dmmatic.  COLOR 
GRAVURE 


GOOD  PLACE 
TO  TEST 


ECONOMICAL  PRODUCTION 


IDEAL  FOR  TESTING 


Twelve  of  the  best  of  the  51  home  edited  gravure  magazin 

AKION  KACON  JOURNAL  •  ATLANTA  JOURNAL  AND  CONSTITUTION 
COlUMIUS  DISRATCH  •  DENVER  ROST  •  HOUSTON  CHRONKIC 
INOIANAROLIS  STAR  •  LOUISVILLE  COURIER  JOURNAL 
NEWARK  NEWS  •  NEW  ORLEANS  TIMES  RICATUNE  STATES 
RMOENIX  ARIZONA  RERUIIIC  •  ST.  LOUIS  GIOIE  DEMOCRAT 
TOLEDO  HADE 


LOCALLY  EDITED  —  full  of  what  interests  readers 

most  —  their  own  community  —  their  neighbors  — 
themselves. 
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Uniform  Ad 
Rates  Urged 
For  Weeklies 

Weekly  newspaper  publishers 
should  establish  more  nearly 
uniform  national  advertising 
rate  structures  which  are  real¬ 
istically  related  to  circulation 
according  to  Roger  Stachour, 
author  of  a  series  of  three  ar¬ 
ticles  on  weekly  newspaper  ad¬ 
vertising  in  the  Iowa  Publisher, 
monthly  magazine  for  Iowa 
newspapermen,  published  at  the 
State  University  of  Iowa. 

Mr.  Stachour  is  now  on  the 
advertising  staff  of  the  \orth- 
wood  (Iowa)  Anchor.  He  has 


based  his  series  of  articles  on 
an  advertising  rate  study  which 
he  conducted  as  a  graduate  stu¬ 
dent  in  the  SUI  School  of  Jour¬ 
nalism. 

“Absolute  uniformity  in  ad¬ 
vertising  rate  structures  is  prob¬ 
ably  impossible,  and  probably 
undesirable,  due  to  differences 
in  local  publication  costs  and 
factors  of  local  market  and  com¬ 
petition,”  he  wrote.  “However, 
approximate  uniformity  is  de¬ 
sirable  as  an  aid  in  making 
weekly  newspaper  space  more 
salable  to  national  advertisers.” 

Publishers  should  consider 
costs  of  production,  circulation, 
competition,  rates  of  comparable 
newspapers,  market  potential 
and  quality  of  publication  when 
establishing  advertising  rates. 
Then,  rate  structures  should  be 


reviewed  periodically  in  respect 
to  current  costs  of  production 
and  adjusted  accordingly. 

Papers  with  a  differential  be¬ 
tween  their  national  and  local 
display  rates  that  is  greater 
than  that  generally  accepted  as 
fair  in  the  trade,  should  de¬ 
crease  the  differential.  Those 
papers  which  do  not  net  their 
average  local  rate  from  space 
sales  to  national  advertisers 
should  expand  the  differential. 

He  also  suggested  that  weekly 
publishers  should  maintain  a  lin¬ 
age  recoi’d  for  the  basic  classi¬ 
fications  of  advertising  national, 
local,  legal,  and  classified  —  in 
order  to  determine  sources  of 
greatest  profit,  and  to  spotlight 
areas  that  need  promotional  at¬ 
tention. 

For  local  advertising  he  recom¬ 
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mended  display  -  rate  discour.; 
plans  as  valuable  space-sellist 
tools.  He  offered  prompt-pay. 
ment  discounts  to  minimize  long¬ 
term  bookkeeping  and  bad-debt 
losses. 

In  an  earlier  article  in  the  scr¬ 
ies,  Mr.  Stachour  recottimendei 
the  elimination  of  double-billiii 
in  the  field  of  cooperative  ad¬ 
vertising.  He  found  that  56  o! 
the  99  publishers,  who  partid 
pated  in  his  study,  felt  double 
billing  was  a  poor  practice  wbi) 
43  upheld  it. 

He  concluded  the  series  wit, 
the  suggestion  that  weeki;' 
newspapers  should  actively  suy 
port  organizations  which  pre 
mote  the  weekly  press  as  a  bask 
advertising  and  news  mediui 


Court  Upholds 
Ad  Rules  for 
Funeral  Hornf 

Charleston,  W.  Vi 

A  rule  forbidding  mention  i 
price  and  otherwise  regulatk 
funeral  home  advertising  i: 
newspapers  was  declared  valii 
in  a  unanimous  decision  by  tb 
West  Virginia  Supreme  Cour 
of  Appeals  recently. 

The  court  said  the  adverti-- 
ing  regulation  and  another  nl- 
involved  in  the  same  case  weS; 
“a  valid  exercise  of  the  polia! 
power  of  the  state,”  legal.;  ^ 
delegated  by  the  Legislature  -* 
the  State  Board  of  Embalmerj 
and  Funeral  Directors.  . 

Upheld  by  the  decision  wen 
in  addition  to  a  han  on  pris 
advertising  by  funeral  home 
provisions  limiting  their  ne''- 
paper  advertising  to  maxiiTii: 
dimensions  of  one  column  wix 
and  two  inches  deep. 

Advertising  content  is  limia 
to  firm  name,  address, 
phone,  name  of  director  J 
charge,  and  ambulance  serve. 
The  content  limitations  also  a;- 
ply  to  radio  and  television  J- 
vertising  by  funeral  homes. 


Smith  To  Continue 

SOVKtS:  ^  -j  ,  i 

$«  AK  Upt.  ifM  Paul  C.  Smith,  president ) 

the  recently  suspended  Crowft' 
Collier  Publishing  Co.  has  * 
cepted  the  invitation  of 
officers  and  directors  of  Brw 
Names  Foundation  to  cont"* 
in  his  capacity  as  ChairmsB’ 
the  Planning  Committee 
the  nation-wide  celebration 
Brand  Names  Week — 1957. 
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OLD  METHOD.  Gutter  between  standard 
cylinder  plates  is  wider  . . .  uses  more  paper. 

HIESTER  NOW  INSTALLED  AT 

Seattle  Post  Intelligencer  •  Seattle  Times 
Los  Angeles  Examiner  *  Los  Angeles  Herald  and  Express 
San  Francisco  Call-Bulletin  •  Chicago  American 
San  Francisco  Examiner  •  Albany  Times-Union 
Boston  American  *  Baltimore  News-Post 
San  Antonio  Light  *  Milwaukee  Sentinel 


Gi 


lESTCR 


CORPORKTIOH 


CUTS  ROLL  SIZE 
WHERE  OTHER 
METHODS 
LEAVE  OFF! 


NEW  METHOD.  Gutter  between  Hiester 
cylinder  plates,  saves  newsprint,  without 
affecting  printed  page. 


CYUHDIR 

: 


can  save  you  more  than 

$1.00  PER  TON 

on  newsprint! 

No  matter  what  other  steps  you  have  taken  to  save  news¬ 
print,  HIESTER  can  still  reduce  your  roll  size  and  save  you 
more  than  $1.00  a  ton  on  white  paper  used  in  your  plant. 
It  is  doing  this  job  today  for  many  major  daily  newspapers 
.  .  .  without  reducing  column  width  .  .  .  without  additional 
shrinkage  .  .  .  and  without  major  equipment  changes. 
HIESTER  can  do  this  same  job  for  you — without  interfering 
in  any  way  with  production  or  your  plant  layout.  We  have 
never  delayed  an  edition  during  an  installation. 

HIESTER  saves  newsprint  by  reducing  gutter  width,  through 
a  patented  stereotype  cylinder  plate.* 

The  process  Is  proved  by  Its  use  by  14 
dally  newspapers  for  a  total  aggre¬ 
gate  of  75  years  service! 

If  you  use  25,000  tons  of  newsprint  a  year  at  a  cost  of 
$130.00  per  ton  and  your  roll  size  is  64  inches,  HIESTER 
can  save  you  $25,391.00  every  year.  This  saving  is  in  direct 
ratio  to  your  total  tonnage. 

Send  TODAY  for  the  complete  story  about 
what  HIESTER  can  do  in  your  plant 


l£STEir  CORPORKnOH 


6609  WHITE-HENRY-STUART  BUILDING, 
SEATTLE  1,  WASHINGTON 


Here’s  the  information  we  need  to  show  what  HIESTER  can 
do  for  you: 

Press  equipment :  . 

Stereotype  Equipment:  . 


Present  Gutter:  . Press  clip  angle: 

Full  Roll  Width:  . Tons  used  vearlv 


Newspaper 


Citv  &  State 


.'\ttention  of 
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Guest  Speakers  Added 
To  NAEA  Convention 


Chicago 

Added  headliners  to  the 
Newspaper  Advertising  Execu¬ 
tives  Association  convention 
program  here  Jan.  20-23  at  the 
Edgewater  Beach  Hotel  were 
announced  this  week  by  Pro¬ 
gram  Chairman  Gilbert  Swan¬ 
son,  Spokane,  (Wash.)  Spokes¬ 
man  Review  and  Chronicle. 
They  include: 

U.  S.  Senator  Barry  Gold- 
water  of  Arizona,  speaking  at 
the  Tuesday  luncheon  session  on 
“Newspapers  and  Their  Place 
in  Our  Free  Enterprise  Sys¬ 
tem.” 

Red  Smith  at  Breakfast 

Cliff  Samuelson,  director  of 
Grocery  Products  Advertising, 
Genersd  Mills,  who  will  address 
the  Monday  morning  opening 
session  on  the  question,  “Should 
Newspapers  Be  a  Basic  Medium 
for  National  Advertising?” 

Red  Smith,  New  York  Trib¬ 
une  sports  columnist,  recently 
back  from  the  Olympic  Games 
in  Australia,  will  be  the  guest 
speaker  at  the  Wednesday  morn¬ 
ing  President’s  Breakfast. 

Two  other  added  starters 
from  the  advertising  agency 
field  are  Bill  Tyler,  Leo  Bur¬ 
net  Co.,  speaking  on  “Creative 
People  Discover  a  New  Me¬ 
dium,”  and  Willard  Pleuthner, 
vicepresident.  Batten,  Barton, 
Durstine  &  Osborn,  who  will 
conduct  a  “brainstorming”  de¬ 
monstration  with  15  NAEA 
members  on  getting  new  ideas. 

William  Nichols,  editor  and 
publisher.  This  Week  magazine, 
will  be  the  Monday  luncheon 
speaker. 


Following  is  the  complete 
program: 

MONDAY  MORNING 

Report  to  the  membership: 
NAEA  President,  Karl  T.  Finn, 
Advertising  Director,  Cincin¬ 
nati  (Ohio)  Times-Star. 

Exhibits  Committee  Report, 
Elmer  Tryon,  Advertising  Di¬ 
rector,  Marinette  (Wis.)  Eagle 
Star. 

“The  Rubber  Band  of  Busi¬ 
ness”  .  .  .  Hal  Stebbins,  Presi¬ 
dent,  Hal  Stebbins  Agency,  Los 
Angeles,  Calif. 

Presenting  the  NAEA  Selec¬ 
tion  program  “OPERATION : 
SCREENING”. 

A  program  designed  to  in¬ 
crease  the  sale  of  Newspaper 
Advertising  through  the  selec¬ 
tion  of  better  newspaper  sales¬ 
men  by  Chairman  of  the  NAEA 
Sales  Training  Committee, 
Louis  E.  Heindel,  Advertising 
Director,  Son  Jose  (Calif.) 
Mercury  and  News. 

“Should  Newspapers  Be  a 
Basic  Medium  for  National  Ad¬ 
vertisers”  by  Cliff  Samuelson, 
Director  of  Grocery  Products 
Advertising,  General  Mills,  Min¬ 
neapolis. 

MONDAY  LUNCHEON 

Speaker:  William  Nichols, 
Editor  and  Publisher,  This 
Week  magazine  Subject:  “This 
is  Your  Year.” 

MONDAY  AFTERNOON 

Report  of  Schools  and  Col¬ 
leges  Committee  by  Chairman, 
Russ  Young,  Advertising  Di¬ 
rector,  Seattle  (Wash.)  Times. 

Report  on  NAEA  Newspaper 
Advertising  Layout  and  Art 
Production  Clinic,  by  Chairman, 


-Monroe  Green,  Advertising  Di-  Journal,  E.  D,  Ward,  T^ittsburj 
rector.  New  York  Times.  (Kas.)  Headlight. 

“Selling  Advertising  that  (17,000-23,000) — Charles  D 
Sells”  by  Fred  Bresee,  vice-  day,  Kenosha  (Wis.)  Newt,  C 
president  and  Advertising  Di-  W.  Patterson,  High  p'mv 
rector,  Bresee’s  Department  (N.C.)  Enterprise. 

Store,  Oneonta,  New  York.  Pre-  (23,000-29,000)  —  Ed  Hydt, 
seating  a  Newspapers  Sales  Sharon  (Pa.)  Herald,  Warm 
Presentation  designed  to  sell  McClure,  Burlington  (Vt.)  Fru 
ALL  the  newspapers  in  a  Press. 

market:  Leon  Kondell,  Adver-  (29,000-36,000)  —  E.  A. 
tising  Manager,  Passaic  (N.J.)  Brown,  Salem  (Ore.)  Newjpj.' 
Herald- Nev^s.  pers,  Kenneth  Davis,  Appktn 

“Brainstorming,  The  Tested  (Wis.)  Post  Crescent. 

Way  to  Get  More  Ideas  from  (36,000-50,000) — Ted  Steven 
More  People”  by  America’s  Waterloo  (la.)  Courier,  Job 
veteran  brainstormer,  Willard  Eddy,  Schenectady  (N.  Y.)  G»* 
Pleuthner,  vicepresident  in  zette. 

charge  of  Brainstorming  and  (50,000-65,000) — Don  Feeney 
Communications,  Batten,  Bar-  Davenport  (la.)  Times-Deiu 
ton,  Durstine  &  Osborn.  Plus  crot,  Irwin  Simpson,  St.  Ptitn 
a  demonstration  of  this  tech-  burg  (Fla.)  Times. 
nique  by  15  NAEA  members.  (65,000-90,000) — Bob  Lampet 

“Missions  accomplished  and  Charlotte  (N.C.)  News,  W.  I 
future  objectives  of  American  (Doc)  Sotherland,  Sioux  Cily 
Association  of  Newspaper  Rep-  (la.)  Journal. 
resentatives,”  including  report  (90,000-130,000)— Merrell  Dn 

by  J.  Donald  Scott,  AANR  Bois,  Rochester  (N.Y.)  Tirm 
president;  Food  Editors,  Con-  Union,  Everett  Allen,  Ckatts 
ference  report  by  John  Wood-  nooga  (Tenn.)  News. 
man,  1956  chairman;  industry  (130,000-200,000)  —  Kennetl 
relations  by  James  McNulty;  Flood,  San  Diego  (CalifJ 
report  on  “Big  Plus”  by  Her-  Union-Tribune,  Charles  Davii 
bert  L.  Moloney,  Jr.,  and  new  Providence  (R.I.)  JoumaUBiL 
business  committee  chairmen  of  letin. 

Chicago  and  New  York  chapt-  (200,000-300,000)  —  Staiil« 
ers;  ROP  color  conference  re-  Perger,  Cincinnati  (Ohio)  E» 
port  by  J.  H.  Sawyer,  chairman,  guirer,  Eugene  Lemcoe,  Hose 
and  A.  G.  Ensrud,  J.  Walter  f„ji  (Tex )  Post 
Thompson  Co.,  and  New  York  (300,000  -  .500,000)  —  Jack 
chapter  report  by  William  Metz,  gacks,  Washington  (D.C.)  For 
president.  and  Times-Herald,  Karl  Shull 

Monday  Evening:  Reception  Uenver  (Colo.)  Post. 
and  Buffet  Supper  for  Chicago  Over  500,000)— George  Bif 
Advertising  Agency  (Juests  and  ^.ers,  Atlanta  (Ga.)  Journal  ui, 
Advertiser  Personalities.  Constitution,  Marshall  Trippti 

TUESDAY  MORNING  Chicago  (Ill.)  American.  \ 
Election  of  Officers.  WEDNESDAY  MORNING: 

“Creative  People  Discover  a  President’s  Breakfast  l 

new  Medium”  by  Bill  Tyler,  Speaker:  New  York  Haffllkt 


TO  PUBLISHERS 
WHO  NEED  GOOD  MEN 

Due  to  reorganization  of  The  Philadelphia  Daily  Newi  many 
desired,  experienced  newspaper  skills  and  talents  are  avail¬ 
able. 

Reporters — rewrite  men — feature  writers — specialists— copy 
readers — desk  men— sports  writers— photographers — artists — 
advertising  salesmen — business  personnel— etc. 

CALL — WRITE  OR  WIRE 

DAILY  NEWS  EMPLOYEES  PLACEMENT  BUREAU 

152  North  Rtteenlh  St.,  Philo.  2,  Pa. 

Locust  7-7198 


TUESDAY  MORNING  i^ntcago  (ill.)  American. 
Election  of  Officers.  WEDNESDAY  MORNING: 

“Creative  People  Discover  a  President’s  Breakfast 

new  Medium”  by  Bill  Tyler,  Speaker:  New  York  Htnli\ 
Leo  Burnett  Agency,  Author  of  Tribune  Sport  Columnist,  IW| 
“the  Copy  Clinic”  from  Adver-  Smith,  just  returned  from  th 
tising  Agency  magazine.  A  pre-  Olympic  Games  in  Australia.  , 
view  of  the  Bureau  of  Adver-  k 

Using’s  newest  presentations  WEDNESDAY  SESSION  , 
and  remarks  by  the  Bureau  of  Color  Advertising:  Joe  Lub- 
Advertising  staff.  ben.  Business  Manager,  Da)l» 

TUESDAY  LUNCHEON  (Jex.)  Morning  News,  Mode: 

ator. 

Speaker:  Senator  Barry  (5old-  Members  of  Panel:  Charle 
^ter  of  Arizon^  Subject:  NAEA  2nd  vicepresideit 

“Newspapers  and  Their  Place  ^nd  Advertising  Director, /»i' 
in  Our  Free  Enterprise  Sys-  anapolis  (Ind.)  Star  &  N«*« 

Claude  Purles,  Advertising  M»i 
TUESDAY  AFTERNOON:  ager.  Associated  Grocers,  Sil', 

NAEA  Round  Tables  Lake  City,  Utah.  ! 

John  W.  Moffett,  Chairman  Charles  Andrews,  Advertisii! 
vicepresident  and  Advertising  Promotion  Manager,  Nashvi^ 
Directors,  Minneapolis  (Minn.)  (Tenn.)  Banner  &  Tennesson*- 
Star  and  Tribune.  Resolution  Committee  Re^rt 

(Circulation  Under  10,000) —  Francis  Schultz,  AdvertisiW 
Co-Chairman  Griffin  Gomez,  Director,  Plymouth,  (Ind.)  F*"* 
Opelousas  (La.)  Daily  World,  News. 

Tom  Briggs,  Macon  (Mo.)  Auditing  Committee 
Chronicle  Herald.  Irwin  Simpson,  Advertising  Ih- 

(10,000-17,000)  —  Charles  rector,  St.  Petersburg  (?!*• 
Tinckam,  Kennebec  (Maine)  Times. 
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fMiWKM  AC  IM-Type  Drives 
|uJ^C-DC  Electric  Tewsioii^^^ 
Wet-Glue  Pasters  , 

l^^sfieifl  Register  Controls^^' 
pi  In^groteii  Control  Systems  J 


SIHCE  1912,  CUNE  EIECTIUC  has  OavolofMd 
moro  molar  atactricot  oj^poratus  for  tha 
printing  industry  than  all  olhars  comhined. 


I 


Circulation 
Increase  Is 
Seminar  Aim 

Methods  of  increasing  news¬ 
paper  circulation  will  be  dis¬ 
cussed  by  27  circulation  execu¬ 
tives  at  an  American  Press  In¬ 
stitute  seminar  now  in  session, 
at  Columbia  University,  New 
York  City. 

The  seminar  members  are: 

Roy  H.  Boston,  circulation 
office  manager,  Detroit  (Mich.) 
Sews. 

Don  Bowker,  circulation  man¬ 
ager,  Fargo  (N.D.)  Forum. 

Frederic  W.  Cockerill,  assist¬ 
ant  circulation  manager,  Bing¬ 
hamton  (N.Y.)  Preae. 

David  A.  Dahlroos  Jr.,  cir¬ 
culation  manager,  Quincy 
(Mass.)  Patriot  Ledger. 

L.  R.  Enstrom,  circulation 
manager,  Kokomo  (Ind.)  Trib¬ 
une. 

Norman  E.  Falk,  circulation 
sales  promotion  manager,  Lan¬ 
caster  (Pa.)  Newspapers. 

Joseph  E.  Fehrenbach,  cir¬ 
culation  manager.  Kitchener 
(Ont.)  Waterloo  Record. 

Walter  A.  Garvey,  circula¬ 
tion  manager,  Endicott  (N.Y.) 
Bulletin. 

Robert  K.  Gilmore,  circula¬ 
tion  manager,  Tuscaloosa 
(Ala.)  News. 

Henry  Harvey,  circulation 
manager,  Ottawa  (Ont.)  Jour- 

naL 

M.  Orville  Hoover,  circulation 
manager,  Dunkirk  (N.Y.)  Eve¬ 
ning  Observer. 

Charles  E.  Hundley,  circula¬ 
tion  manager,  Decatur  (Ill.) 
Herald  and  Review. 

George  Jagolinzer,  circula¬ 
tion  director,  Meriden  (Conn.) 
Record  and  Meriden  Journal. 

W.  E.  King,  circulation  direc¬ 
tor,  Augusta  (Ga.)  Chronicle- 
Herald. 


Charles  E.  McDonald,  circu¬ 
lation  manager.  Council  Bluffs 
(la.)  Nonpareil. 

C.  R.  Middleton,  circulation 
manager,  Hamilton  (Ont.) 
Spectator. 

Ed  F.  Mill,  circulation  direc¬ 
tor,  Davenport  (la.)  Newspa¬ 
pers. 

A.  Robert  Oehler,  circulation 
director,  Cincinnati  (Ohio)  En¬ 
quirer. 

Bert  O’Neil,  circulation  pro¬ 
motion  manager.  Providence 
(R.I.)  Journal-Bulletin. 

Joseph  C.  Palatka,  circula¬ 
tion  manager,  Elluwod  City 
(Pa.)  Ledger. 

Jack  F.  Patterson  circula¬ 
tion  manager,  Washington 
(D.C.)  Post  and  Times  Herald. 

T.  E.  Roberts,  circu’ation  di¬ 
rector,  Norfolk  (Va.)  Virgin¬ 
ian-Pilot  &  Ledger  Star. 

William  E.  Shipe,  home  de¬ 
livery  manager,  Bergen  Eve¬ 
ning  Record,  Hackensack.  N.  J. 

H.  P.  Smith,  circulation  man¬ 
ager,  Macon  (Ga.)  Telegraph 
and  News. 

Jack  E.  Stein,  suburban  cir¬ 
culation  manager,  Syracuse 
(N.Y.)  He  raid- Journal. 

L.  H.  Strength,  state  circu¬ 
lation  manager,  Atlanta  (Ga.) 
Newspapers. 

John  E.  Weiler,  assistant  to 
the  circulation  manager,  Allen¬ 
town  (Pa.)  .Morning  Call  and 
Evening  Chronicle. 

• 

2  5()-Year  Pins 

Portland,  Ore. 

Two  50-year  service  award 
pins  were  given  at  the  1956 
10-Year  Club  award  party  of 
the  Oregon  Journal.  The  first 
two  Journal  employes  to  com¬ 
plete  50  years  of  service  are 
Ed  Chalman,  pressroom  em¬ 
ploye,  who  retired  earlier  in 
1956,  and  Walter  Finck,  mailer. 

Publisher  William  W.  Knight 
received  a  10-year  pin. 


New  A.M.  Daily 
For  Texas  Area 

Bryant,  Tex. 

The  Twin-City  Star,  a  new 
daily,  is  expected  to  begin  pub¬ 
lication  in  March  to  serve 
Bryan,  College  Station,  Brazos 
county  and  the  trade  area. 

Paschal  Price  Publishers, 
Inc.,  a  new  firm  incorporated 
for  $500,000,  is  starting  the 
new  publication  which  will  be 
printed  six  mornings  a  week. 
The  Bryan  Eagle  publishes 
evening  and  Sunday. 

Paschal  Price,  publisher  and 
president,  said  the  new  corpo¬ 
ration  has  leased  the  former 
Shopping  Center  building  which 
is  being  remodeled  into  a  print¬ 
ing  plant.  Facilities  will  include 
a  16-page  Goss  rotary  press, 
four  Intertypes,  Ludlow,  Elrod, 
Teletypesetter  and  other  neces¬ 
sary  equipment. 

Serving  with  Mr.  Price  on  the 
temporary  board  of  directors 
are  Marion  Pugh  and  Herbert 
Shaffer,  College  Station;  John 
Mayfield  and  Clarence  Jamail, 
Houston;  John  Hill  Jr.,  Dallas; 
Bert  Pfaff,  Tyler;  Tony  Helden- 
fels.  Corpus  Christ! ;  and  Pat 
Stanford,  Midland. 

• 

Penally  Is  Asked 
For  Act  of  Secrecy 

Austin,  Tex. 

The  Texas  Press  Association 
will  ask  the  new  Legislature, 
just  convening,  to  pass  laws 
aimed  at  opening  all  public  re¬ 
cords  under  threat  of  $500  fine 
and  removal  from  office  of  the 
official  concerned.  Present  stat¬ 
utes  provide  certain  records 
shall  be  open,  but  in  most  in¬ 
stances  do  not  provide  a  penal¬ 
ty. 

Another  TPA  proposal  would 
provide  a  fine  up  to  $1,000 
against  any  public  official  vio¬ 
lating  a  ban  on  closed  sessions 


Expose  Ends 
In  PR  Plan 
For  City  Unit 

Fort  Pierce,  Fla 

“Secret”  meetings  of  the  Citj 
Commission,  exposed  by  thi 
weekly  Press,  are  being  con¬ 
tinued  after  H.  T.  Enns,  Jt.,  i 
publisher  of  the  daily  Ne%n- 
Tribune,  arranged  for  regular 
conferences  with  press  and 
radio  representatives.  I 

“We  are  opposed  to  closed 
meetings,”  David  B.  Putnam 
the  weekly’s  publisher  has  an¬ 
nounced,  “but  have  agreed  to  go 
along  with  the  plan  tempo¬ 
rarily.” 

Joan  Smith,  editor  of  the 
Press,  whose  exclusive  story 
brought  down  the  original  wrath 
of  the  City  Fathers  commented 
“It  looks  like  to  get  the  news 
we  will  have  to  find  out  wha: 
the  boys  in  the  backroom  will 
have.” 

Mr.  Enns  suggested  the  public 
relations  expedient  after  the 
weekly’s  expose. 

“1  don’t  object  to  infoim 
conferences”,  Mr.  Enns  was 
quoted  as  saying  in  the  Dec.  2i 
issue  of  his  newspaper,  “anc 
I  can’t  imagine  anything  to  th« 
worst  interest  of  Fort  Pierct 
and  our  form  of  govemraen: 
than  to  have  the  commission 
come  to  a  meeting  unpreparec 
and  sit  for  hours  bickering  or. 
a  question  involving  personali¬ 
ties  or  with  some  problem  witt 
which  it  is  not  familiar. 

“I  object  to  meetings  where 
the  Commission  makes  a  deci¬ 
sion  where  something  is  put 
over  on  the  public.  But  I  can’t 
see  any  reasonable  objections 
to  a  reasonable  number  of  con¬ 
ferences.  At  times  conferences 
are  necessary  to  thrash  out  dif¬ 
ferences  which  it  is  not  possible 
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F.  L.  Ames  Retires 
From  Bangor  News 

Bangor,  Me. 

Frank  L.  Ames  retired  as 
general  manager  and  vice-presi¬ 
dent  of  the  Bangor  Daily  News 
on  Jan.  1.  He  will  continue  as 
a  director  and  serve  as  consult¬ 
ant  to  the  morning  daily,  ac¬ 
cording  to  Richard  K.  Warren, 
publisher. 

Mr.  Ames  joined  the  paper 
in  March,  1931,  after  more  than 
15  years  in  the  pulp  and  paper 
industry.  He  is  a  former  presi¬ 
dent  of  the  Maine  Daily  News¬ 
paper  Association. 


to  do  in  public. 

Under  the  press-radio  con¬ 
ference  plan  now  set  up  re¬ 
porters  will  be  able  to  ask 
Commissioners  any  questions, 
including  those  about  confer¬ 
ences  at  which  they  were  not 
present. 


Old  Building  Goes 

Salem,  Ore 
The  100-year  old  buildiig 
which  housed  the  Oregon  Statev 
man  for  many  years  is  being 
torn  down  in  preparation  for » 
service  station  and  parking  lot 
The  property  is  owned  by 
Charles  A.  Sprague,  publisher 
of  the  Statesman. 
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Marked  the  23  consecutive  year 
of  The  Inquirer’s  total  advertising 
leadership  in  Philadelphia. 


The  Inquirer  carried  the  largest 
advertising  volume  ever  published  by 
any  Philadelphia  newspaper. 

And  in  Philadelphia,  The  Inquirer  is 

in  National  Advertising 
1*'  in  Retail  Advertising 
i*'  in  Classified  Advertising 


Constructively  Serving  Delaware  Valley,  li.  S.  A. 


Ciclusive  Advertising  Representatives: 

NEW  YORK  CHICAGO 

ROBERT  T.  DEVLIN,  JR.  EDWARD  J.  LYNCH 

342  Madison  Ave.  20  N.  Wacker  Drive 

Murray  Hill  2-5838  Andover  3-6270 


Wesf  CoosI  Representatives: 

DETROIT  SAN  FRANCISCO  LOS  ANGELES 

RICHARD  I.  KRUG  FITZPATRICK  ASSOCIATES  FITZPATRICK  ASSOCIATES 

Penobscot  Bldg.  155  Montgomery  St.  3460  Wilshire  Boulevard 

Woodward  5-7260  Garfield  1-7946  Dunkirk  5-3557 


MEMBER:  METROPOLITAN  SUNDAY  NEWSPAPERS  •  FIRST  3  MARKETS  GROUP 
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Pulitzer  Prize 
Jury  Named; 
Swope  On  It 

The  Advisory  Board  on  the 
Pulitzer  Prizes  has  made  public 
a  list  of  22  jurors  for  the 
Pulitzer  Prizes  in  Journalism 
for  1957.  This  will  be  the  40th 
year  of  the  Pulitzer  Prizes.  The 
deadline  for  submission  of  en¬ 
tries  is  Feb.  1. 

William  Dwight  of  Holyoke, 
Mass.,  president  of  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation,  and  Jenkin  Lloyd 
Jones,  of  Tulsa,  Okla.,  president 
of  the  Society  of  Newspaper 
Editors,  head  the  list  of  jurors. 

One  of  the  jurors  will  be 
Herbert  Bayard  Swope,  last 
executive  editor  of  the  New 
York  World  and  the  winner  of 
the  first  Pulitzer  Prize  for  re¬ 
porting  40  years  ago. 

The  jurors  are: 

1.  Public  Service — Robert  W. 
Brown,  former  editor,  Columbus 
(Ga.)  Ledger-Enquirer;  Wil¬ 
liam  Dwight,  managing  editor, 
Holyoke  (Mass.)  Transcript- 
Telegram;  and  Lee  Hills,  ex¬ 
ecutive  editor,  Detroit  (Mich.) 
Free  Press. 

2.  Local  Reporting  -  Edition 
Time — Herbert  Brucker,  edi¬ 
torial  page  editor,  Hartford 
(Conn.)  Courant;  Philip  Hoch- 
stein,  editor,  Newark  (N.  J.) 
Star-Ledger;  and  Ralph  McGill, 
editor,  Atlanta  (Ga.)  Constitu¬ 
tion. 

3.  Local  Reporting  -  No  Edi¬ 
tion  Time — Sevellon  Brown  3d, 
editor.  Providence  (R.  1.)  Jour¬ 
nal;  Jonathan  Daniels,  editor, 
Raleigh  (N.C.)  News  &  Observ¬ 
er;  and  C.  G.  Wellington,  ex¬ 
ecutive  editor,  Kansas  City 
(Mo.)  Star. 

4.  National  Reporting — Wal¬ 
ter  Lister,  managing  editor. 


Philadelphia  (Pa.)  Bulletin; 
and  Felix  R.  McKnight,  man¬ 
aging  editor,  Dallas  (Tex.) 
News. 

5.  International  Reporting — 
.4.1an  Hathway,  managing  edi¬ 
tor,  Newsday,  Long  Island; 
Jenkin  Lloyd  Jones,  editor 
Tulsa  (Okla.)  Tribune;  and 
Herbert  Bayard  Swope,  former 
executive  editor,  New  York 
World. 

6.  Editorial  Writing  —  Vir- 
ginius  Dabney,  editor,  Rich¬ 
mond  (Va.)  Times-Dispatch; 
William  P.  Steven,  executive 
editor,  Minneapolis  (Minn.) 
Star-Tribune;  and  J.  Russell 
Wiggins,  managing  editor, 
Washington  (D.  C.)  Post  & 
Times-Herald. 

7.  Cartoons — B.  0.  McAnney, 
vicepresident.  New  York  World- 
Telegram  &  Sun,  and  Raymond 
Fanning,  executive  editor, 
Waterbury  (Conn.)  Republican- 
American. 

8.  Photography  —  Richard 
Clarke,  executive  editor.  New 
York  Daily  News;  Vincent 
Jones,  executive  editor,  Gannett 
Newspapers,  Rochester,  N.Y.; 
and  Julius  Klyman,  editor,  Sun¬ 
day  Magazine  Section,  St.  Louis 
(Mo.)  Post-Dispatch. 

• 

Wide  Range  Shown 
In  Dailies^  Personnel 

A  wide  range  of  employment 
in  newspaper  business  is  shown 
in  a  survey  just  completed  by 
the  Institute  of  Newspaper  Con¬ 
trollers  and  Finance  Officers. 

The  results  of  the  tabulation 
failed  to  establish  any  definite 
pattern  of  the  number  of  per¬ 
sonnel  in  the  accounting  offices. 
However,  replies  gave  this 
range  for  total  employes: 

Circulation  under  25,000  — 
from  18  to  230. 

25,000  to  100,000 — from  94 
to  450. 

Over  100,000 — from  327  to 
.3,000. 


3  Former  Staffers 
Suing  for  Overtime 

Tw’iN  Falls,  Idaho 

Three  former  employes  of 
the  Twin  Falla  Times-News  are 
plaintiffs  in  a  suit  against  the 
Times-News. 

The  plaintiffs  —  Robert  C. 
Radcliffe  of  Carmel,  Calif.,  John 
S.  Reid  of  Spokane,  Wash.,  and 
John  F.  Graham  of  Jerome, 
Idaho— alleged  in  their  com¬ 
plaint  that  the  Times-News 
failed  to  compensate  them  for 
overtime  in  accordance  with  the 
provision  of  the  Fair  Labor 
Standards  Act. 

Emil  Bordewick,  co-owner 
and  business  manager  for  the 
Times-News,  and  Lowell  Dick, 
the  newspaper’s  managing  edi¬ 
tor,  contend  that  the  regular 
work  week  of  the  newspaper’s 
editorial  employes  was  52 
hours. 

Mr.  Radcliffe  is  a  correspond¬ 
ent  for  the  San  Jose  Mercury- 
News;  Mr.  Reid  is  an  editorial 
employe  of  the  Spokane  Spokes¬ 
man-Review,  and  Mr.  Graham 
is  news  director  for  station 
KLIX,  Twin  Falls. 


AP  Copy  Via  Radio 

Chihuahua,  Mexico 
Daily  radio  teleprinter  news 
service  from  La  Prensa  Asoci- 
ada,  Latin  American  affiliate  of 
AP,  New  York,  was  inaugurated 
here  by  the  Garcia  Valseca 
newspapers,  Heraldo  (a.m.)  and 
Heraldo  de  La  Tarde  (p.m.) 
Dec.  21.  Mexican  Secretary  of 
Communications,  Walter  Bucha¬ 
nan,  officiated  on  behalf  of 
President  Adolfo  Ruiz  Cortines. 


Heavy  Honolulu  Signup 

San  Francisco 
More  than  300  have  already 
sigrned  up  for  the  Honolulu 
convention  of  the  Advertising 
Association  of  the  West  to  be 
held  June  24-28,  it  is  announced 
by  John  Hoefer,  plans  chair¬ 
man.  The  sessions  are  mapped 
to  provide  an  international  con¬ 
ference  on  Pacific  area  adver¬ 
tising. 

• 

Goes  to  Far  East 

Chicago 

Percy  Wood,  a  member  of  the 
Chicago  Tribune's  editorial  staff 
for  30  years,  who  covered  the 
war  in  Indo-China  and  later 
served  as  Tribune  correspondent 
in  India,  has  returned  to  the 
Far  East  to  revisit  Asian  World 
War  II  theaters.  Recently  he 
has  been  writing  editorials. 
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McPherson  Mad^ 
Editorial  Chief 

Buffalo,  N.Y 

Carroll  Wright  McPherson 
was  named  chief  editoriil 
writer  of  the  Buffalo  Couritr- 
Express,  succeeding  Thonui 
Cook  Brown. 

Mr.  McPherson  has  been  i 
C-E  editorial  writer  for  1; 
years.  He  was  with  the  Buffalt 
Evening  News  for  four  yetnl 
as  reporter;  eight  years  roj 
porter,  rewrite  man,  assists:;., 
city  editor  and  makeup  editel 
for  the  old  Buffalo  Times  ut 
four  years  rewrite  man  ant 
radio  news  editor  for  the  Buf¬ 
falo  Evening  News. 

Mr.  Brown,  in  charge  of  tl:< 
editorial  page  since  1941,  wil 
continue  to  be  a  contributor  t  , 
the  page  and  an  adviser  a 
policy. 

He  has  been  a  newspapemu: 
for  42  years.  He  started  as  sj 
reporter  for  the  Hart/ortl 
(Conn.)  Courant.  After  work  ; 
ing  for  newspapers  in  James  I 
town  and  Niagara  Falls,  N.  Y,l 
he  joined  the  old  Buffalo  Ei-r 
press  staff  in  1916,  leaving  forj 
military  service  in  1917.  After  I 
World  War  I,  he  served  newsk 
papers  in  Washington,  D.  C,J 
Philadelphia  and  Bradford,  hi 
In  1922,  he  became  a  member* 
of  the  old  Buffalo  Courier  staf 
continuing  with  the  C-E  after) 
the  1926  merger. 

He  has  served  as  telegraph 
editor,  editorial  writer  arc 
chief  editorial  writer.  I 

Mr.  Brown  taught  jouna  I 
ism  1929-45  in  Millard  Fillmore  ■ 
College  of  the  University  of 
Buffalo. 


Nebraska  Dailies  Up 

Lincoln,  Neh 
Total  newspaper  circulatior 
in  Nebraska  is  now  886.362 
compared  with  903,994  a  yet' 
ago,  according  to  the  1957  Ne 
braska  Newspaper  Rate  Book 
Circulation  of  dailies  is  up  6,201 
over  the  previous  figure— 484.- 
247  compared  with  478,046. 


Takes  School  Job 

Topeka,  Kae 
Alan  James  Stewart,  copy 
desk  chief  on  the  Topeka 
Capital  the  past  three  yesif 
has  become  director  of  pobbc 
and  professional  informatioi: 
for  'Topeka’s  public  school' 
This  is  a  new  position.  He  wiH 
complete  work  for  a  master’! 
degree  in  journalism  fw® 
Kansas  University  in  February 

LIS  HER  for  January  12,  195' 


32 


Portrait  of  a  man’s  supersonic  alter  ego 


The  speeds  and  altitudes  achieved  by  today’s 
aircraft  ha\e  placed  them  be\ond  a  human  pilot’s 
physical  resources.  They  fly  faster  than  he  can  think, 
decide  and  react... exert  forces  beyond  his  own 
strength  or  that  of  old-time  hydraulic  systems. 

The  answer:  electro-mechanical  colleagues  with 
the  superhuman  reflexes,  sensitivity  and  strength  to 
cope  with  the  phenomena  of  supersonic  flight. 

At  Aitonktics,  autopilots  are  being  produced 
that  can  take  over  a  vehicle's  controls  and  |)erform 
whatever  maneuver  the  mission  requires.  These 
su|)ersonic  stand-ins  are  so  swift,  so  sure,  so  sensi¬ 
tive  the\  ran  feel  out  sudden  changes  in  a  plane’s 
attitude  and  correct  them  before  the  pilot  himself 
can  sense  them. 

\nd  the>  are  fully  integrated  with  aatoniatir 
laiiiliiip  systems  that  gr<»ovc  supcrsoni<'  craft  like 
d«*scending  escalators  as  the\  approach  and  touch 
down  at  speeds  so  great  they  arc  a  military  sec  ret. 
.\nd  the)  can  do  this  at  night,  in  rain  or  fog  or  snow . 


These  Autonetics  systems  — being  used  in  both 
manned  aircraft  and  missiles— are  made  possible  by 
the  imaginative  marriage  of  engineering  theory  and 
practical  design  . . .  supported  by  production  tools 
and  techniques  as  unique  as  the  electro-mechanical 
nerves,  muscles,  brains  and  senses  they  produce. 

Autonetics  is  a  quality  and  cpiantity  producer 
of  flight  control,  auto-navigation,  armament  control, 
computer  and  other  complete  automatic  control 
systems  with  significant  implications  for  commerce 
and  industry. 

For  more  information  — or  for  employment  in 
this  dynamic  field— write:  At  tonetics.  Dept.  E-71, 
12214  Lakewood  Blvd.,  Downey,  California. 


Autonetics 


A  DIVISION  OF  NORTH  AMERICAN  AVIATION,  INC. 


AUTOMATIC  CONTROLS  MAN  HAS  NEVER  BUILT  BEFORE 
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sities;  and  teachers  of  courses 
in  radio  and  television  news  and 
public  atfairs  techniques  in  col¬ 
leges  and  universities. 

Byron  Price,  foimer  executive 
news  editor  of  the  Associated 


news  and  public  affairs.” 

Begin  Next  Fall 
The  fellowships  will  begin  in 
the  Fall.  Recipients  will  arrange 
with  their  employers  to  take 
leave  of  absence  from  their  reg¬ 
ular  jobs  for  the  year.  Appli¬ 
cations  will  close  on  March  1, 
19.57  and  the  names  of  the 
selected  recipients  will  be  an- 
NBC  and  CBS  have  given  the  sponsoring  agency.  The  fellow-  nounced  about  May  1. 
nod  of  financial  recognition  to  ships,  which  will  average  ap-  The  plan  is  open  to  the  fol- 
jouinalism  education.  proximately  $8,000  apiece  an-  lowing:  staff  employees  in  the 

Eight  annual  fellowships,  on  nually,  will  cover  tuition,  trans-  News  and  Public  Affairs  Depart- 
the  order  of  the  Nieman  Fellow-  portation  and  maintenance  in  ments  of  CBS  Radio  and  CBS 
ships  for  newspapermen,  will  be  New  York  during  the  fellowship  Television  and  of  the  11  CBS- 
provided  at  Columbia  University  year.  A  recipient  will  follow  owned  radio  and  television  sta- 
to  enable  persons  working  in  studies  ‘‘which,  in  the  opinion  tions;  similar  staff  employes  of 
I'adio-TV  news  and  public  affairs  of  the  Fellow  and  with  the  ad-  all  U.S.  stations  affiliated  with 
to  broaden  and  strengthen  their  vice  of  a  University  representa-  CBS  Radio  and  CBS  Television 
backgrounds  for  meeting  ‘‘their  tive,  can  contribute  most  ad-  but  not  owned  by  them;  similar 
growing  responsibilities  in  elec-  vantageously  to  a  broadening  staff  employes  of  non-commer- 
tronic  journalism.”  and  strengthening  of  his  back-  cial  radio  and  television  stations 

CBS  Foundation,  Inc.  is  the  ground  for  continued  work  in  licensed  to  colleges  and  univer- 


CBS  and  NBC  Create 
Radio-TV  Fellowships 


includes  a  six-month  foreign 
correspondency  for  a  local  raou 
station  reporter,  was  announcal 
by  Robert  W.  Sarnoff,  president 
of  National  Broadcasting  Com¬ 
pany. 

The  award  is  in  memory  of 
Mr.  Godwin,  who  died  last  Sep¬ 
tember  at  the  age  of  75,  after 
a  long  career  during  which  he 
had  broadcast  news  from  Wash¬ 
ington  for  NBC  for  more  than 
two  decades. 

Mr.  Sarnoff  made  the  an¬ 
nouncement  at  a  dinner  meeting 
of  nearly  100  news  editors  from 
NBC-affiliated  radio  stations  a: 
the  Plaza  Hotel  in  New  York 

‘‘The  Earl  Godwin  Memorial 
Award  will  go  to  the  station 
newsman  who,  in  the  opinion  of 
a  committee  of  judges,  demon¬ 
strates  the  greatest  degree  ofi 
enterprise,  judgment 


Geared  to  the  Atomic  Age 


initiative, 
and  professionalism  in  covering 
a  news  or  feature  story  for  the 
NBC  Radio  Network,”  Mr.  Sar¬ 
noff  said. 

‘‘The  recipient  of  the  awani 
will  be  given  a  six-months’  leaw 
of  absence  from  the  radio  sta- 
tion  where  he  works,  and  sent 
to  the  country  of  hi 
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overseas 
choice,  to  work  with  our  peopk 
as  an  official  NBC  foreign  cor¬ 
respondent.” 

In  addition,  Mr.  Sarnoff  said 
NBC  is  establishing  an  Earl  Gmi- 
win  Memorial  Award  Scholar 
ship  which  will  be  awarded  to 
a  deserving  young  man  or  wo¬ 
man  to  help  further  his  jou’ 
nalistic  studies  at  an  accreditO' 
.-rchool  of  journalism.  Details  o. 
this  scholarship  award  will  b« 
announceil  later. 
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,|-T«*arlior,  Funiily 
Killed  in  Plane  (Iradi 

Seatti.k,  Wasr 
Cornelius  Root,  48.  Univfr 
sity  of  Washington  journalis' 
teacher,  was  killed  Dec.  S' 
when  his  light  plane  crashk 
near  Puyallu)),  Wash.  His  wiff 
and  stepson  also  were  killed 
Supervisor  of  laboratories  f* 
the  University  School  of  Co*- 
munications,  Mr.  Root  was  sec¬ 
retary  of  the  Seattle 
Photographers’  Association 


Perfection  Converted  Roll  and  Folded  Paper  Products  are  destined  to  play  as 
important  a  role  in  the  development  of  Automation  and  Integrated  Data 
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former  owner  and  publisher 
Ihe  Avacovda  (Wash.)  A 
Iran. 


BETHIjEHEM 

steel 


BETHLEHEM  STEEL 


lome  Highlights  of  the  Year  Just  Ended 


NEW  HAST  FURNACE  RISES  AT  SPARROWS  POINT 

This  new  furnace,  nearing  completion  at  the 
year’s  end,  is  a  key  item  in  the  current  ex¬ 
pansion  program  at  Bethlehem’s  Sparrows 
Point,  Md.,  plant,  which  will  give  that  plant 
an  annual  steel  ingot  capacity  of  8,200,000 
tons,  larger  than  the  present  capacity  of  any 
other  steel  plant  in  the  country. 


lETHlEHEM  STEELS  HELP  lUILD  PENN  CENTER 

Products  from  nearby  Bethlehem  plants  are 
being  used  in  the  buildings  in  Philadelphia’s 
Penn  Center,  including  steelwork  from 
plants  at  Bethlehem  and  Pottstown,  high- 
strength  bolts  from  Lebanon,  elevator  wire 
ropes  from  Williamsport,  and  reinforcing  bars 
from  Sparrows  Point. 


THE  STOCKHOLM  '  GOES  TO  SEA  AFTER  COLLISION  REPAIRS 

The  liner  "Stockholm,”  following  repair  at  Bethlehem’s 
56th  St.  Brooklyn  Yard  of  the  damage  she  suffered  in  her 
collision  with  the  ill-fated  Andrea  Doria,  passed  her  sea 
trials  with  flying  colors  and  is  now  back  in  service. 


NEW  YORK'S  NEW  SHOW  PLACL  Opened  in  the 
late  spring  of  1956,  the  New  York  Coliseum 
has  total  exhibition  area  equivalent  to  nine 
football  fields.  Bethlehem  furnished  the 
13,000  tons  of  steelwork  and  nearly  4,000 
tons  of  concrete  reinforcing  bars. 


TIN-MILL  FILM  WINS  "OSCAR” 

"Bright  Steel,"  a  movie  in  color 
telling  the  story  of  Bethlehem  tin 
mill  products  from  raw  materials 
to  the  finished  "tin  "  cans  and 
other  familiar  uses,  received  the 
first  place  award  among  industrial 
films  exhibited  at  the  1956  Cleve¬ 
land  Film  Festival. 


NEW  OPEN  HEARTH  AT  LACKAWANNA 

This  heat  of  steel  is  being  poured 
from  a  new  open-hearth  furnace, 
provided  under  the  program  of  ad¬ 
ditional  facilities  at  the  Lackawanna, 
N.  Y.,  plant,  a  part  of  the  current 
$300,000,000  expansion  program, 
largest  in  Bethlehem  Steel’s  history. 


CALIFORNIA  SCHOOL  FEATURES  EXPOSED  STEEL 

Hillsdale  High  School  at  San  Mateo,  Calif., 
is  typical  of  numerous  new  school  buildings 
all  across  the  country  featuring  exposed  struc¬ 
tural  stee'l,  both  indoors  and  on  the  exterior. 
The  steel  for  Hillsdale  High  was  rolled  in  the 
Pacific  Coast  plants  of  Bethlehem  Pacific. 


manganese  ore  from  RRAZIL  and  MEXICO.  During 
1956  the  first  shipments  of  manganese  ore  were 
brought  out  of  Mexico  and  Brazil  from  properties 
in  which  Bethlehem  Steel  has  an  interest.  Below 
is  shown  the  new  ore-loading  station  on  the  Amazon 
River. 


MAKING  STEELMAKING  SAFER.  In  the  latest 
annual  safety  contest  sponsored  by  the 
Metals  Section  of  the  National  Safety 
Council,  Bethlehem’s  Lackawanna, 
N.  Y.,  plant  won  first  place  among  all 
large  steel  plants.  The  Bethlehem,  Pa., 
plant  won  second  place,  and  the  Johns¬ 
town,  Pa.,  plant  third.  Among  other 
Bethlehem  operations  h  jnored  for  safety 
achievements  were  plants  at  Sparrows 
Point,  Md.,  and  Steelton,  Lebanon,  and 
Pottstown,  Pa. 
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Staffers’  Ad 
Has  a  Doubly 
Good  Effect 

Hackensack,  N.  J. 

Staffers  at  the  Bergen  Eve¬ 
ning  Record  purchased  space 
for  a  full-page  advertisement 
as  an  investment  in  themselves 
and  the  county  in  which  they 
woi’k.  The  space  was  charged 
at  standard  rates  and  paid  for 
by  individual  contributions 
ranging  from  $1  to  $10. 

The  ad,  which  carried  the 
names  of  220  of  the  Record’s 
300  employes,  was  designed  to 
arouse  interest  by  readers  and 
advertisers  in  the  aims  and 
accomplishments  of  county-wide 
civic  and  welfare  services.  The 
ad  was  headlined:  “Speaking 
of  New  Year’s  Resolutions:  Why 
Not  Resolve  in  1957  To  Be  a 
Helpful  Neighbor?”  The  copy 
urged  financial  as  well  as 
operating  help  by  readers. 

Record  staffers  also  raised 
upwards  of  $2,000  to  purchase 
space  for  similar  community 
service  advertisements  in  an  ef¬ 
fort  to  send  the  paper’s  total 
linage  for  1957  above  17  million. 
Attainment  of  that  goal  would 
have  meant  an  additional  10% 
Salary  Bonus  (10%  for  each  1 
million  lines  of  advertising 
above  6  million)  and  brought 
weekly  earnings  to  base  pay 
plus  110%. 

As  it  turned  out  the  Record 
wound  up  the  year  with  almost 
16.9  million  lines  which  gave 
only  a  100%  Salary  Bonus  and 
the  contributions  were  returned 
inasmuch  as  the  $2,000  was 
insufficient  to  reach  17  million. 

A  goal  of  19  million  lines  has 
been  established  for  1957. 


NOLAN 

MELTEVATOR 


WORLD'S  MOST 
MODERN 
MELTING 
METHOD 


AUTOMATIC  POT  LOADING  UNIT 

•  Save  relood  time 

•  No  monual  loading 
No  scrop  bin 
►  ROU/N— BUy  NOLAN 


Labor’s  Daily  Edition 

Suspended  by  ITU 

Oklahoma  City 

On  orders  from  headquarters 
of  the  International  Typograph¬ 
ical  Union,  the  local  edition  of 
Labor’s  Daily  ceased  publica¬ 
tion  recently.  The  paper  was 
established  by  union  members 
who  have  been  on  strike  against 
the  Oklahoma  Publishing  Co. 
newspapers. 

Financial  difficulties  were 
given  as  the  reason  for  suspend¬ 
ing  operations,  James  Tucker, 
editor,  said.  ITU  members  re¬ 
cently  rejected  a  special  assess¬ 
ment  to  finance  “defense”  ven¬ 
tures. 

• 

Advertisers  Buy 
New  ‘Blondie’  Series 

A  new  “Blondie”  TV  show  is 
assured  of  a  long  run  on  NBC- 
TV  with  the  signing  of  complete 
sponsorship  over  a  39-week 
period. 

Nestle  Company  and  Bobbi 
Pin-Curl  Permanent  will  alter¬ 
nate  in  the  commercials  for  the 
series  which  is  based  on  Chic 
Young’s  comic  strip  (King  Fea¬ 
tures  Syndicate).  The  show  is 
presented  Friday  nights. 

• 

New  Calendar  Art 

Buffalo,  N.Y. 

A  reproduction  of  Pierre 
Auguste  Renoir’s  brightly-col¬ 
ored  “On  the  Terrace,”  the 
original  of  which  hangs  in  the 
Art  Institute  of  Chicago,  is  the 
picture  on  the  Buffalo  Evening 
Xeu's  calendar  for  1957.  Chil¬ 
dren’s  portraits  have  pictured 
the  calendars  in  recent  years. 

• 

ExAlayor  on  Staff 

Ottawa 

Charlotte  Whitton,  Ottawa’s 
former  mayor  who  retired  from 
politics  recently,  will  join  the 
Ottawa  Citizen  staff  as  a  col¬ 
umnist  in  February. 


! 

United  Press 

!  NEWSPICTURES 
,  Tell  the  Story 
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UP  Shifts  5 
On  Foreign  Staff 

Five  European  and  Middle 
Eastern  assignments  in  the 
United  Press  were  announced 
this  week  by  Frank  H.  Bartho¬ 
lomew,  president.  They  were 
as  follows: 

Wilbur  G.  Landrey,  Mideast 
manager  with  headquarters  in 
Cairo. 

Daniel  F.  Gilmore,  United 
Kingdom  manager. 

William  C.  Sexton,  London 
day  manager. 

Arthur  L.  Higbee,  Paris  man¬ 
ager. 

R.  R.  Buckingham,  Lisbon 
manager. 

Mr.  Landrey,  Paris  manager 
since  1954,  is  a  native  of  Kansas 
City,  Kas.  He  and  has  been 
with  UP  since  1944  and  has 
been  in  Europe  since  1948. 

Mr.  Gilmore,  a  New  Yorker, 
joined  UP  in  1941  and  served 
with  the  U.  S.  Air  Force  during 
World  War  11.  In  1948  he 
transferred  from  New  York  to 
European  assignments. 

Jlr.  Higbee,  a  Chicagoan, 
worked  for  the  Port  Hurin 
(Mich.)  Times  Herald  before 
he  joined  UP  in  1959.  He  went 
abroad  in  1953. 

Mr.  Sexton  joined  UP  in 
Raleigh,  N.  C.,  in  1947.  He 
went  into  foreign  service  in 
1953. 

Mr.  Buckingham  broke  into 
newspaper  work  with  the  Kan¬ 
sas  City  (Mo.)  Times.  He 
joined  UP  in  Omaha  in  1942 
and  has  served  in  a  dozen  for¬ 
eign  bureaus. 

• 

2  More  Receive 
Travel  Fellowships 

Columbus,  Ga. 

Two  more  travel  grants  have 
been  made  by  the  Southern  As¬ 
sociation  of  Nieman  Fellows. 
The  recipients  are  Joseph  E. 
Lambright,  editor  of  the  Sa¬ 
vannah  (Ga.)  Morning  News, 
who  will  spend  several  weeks 
in  South  America;  and  Mrs. 
Miriam  G.  Hill,  assistant  direc¬ 
tor  of  the  women’s  department 
of  the  Birmingham  (Ala.) 
News,  who  will  go  to  Japan  in 
the  Spring. 


Fishing  Luck: 
He  Hooked 
As  an  Expert 


Jamaica,  N,y[ 

Only  five  years  ago,  it  tool! 
more  than  a  little  persuasion  to 
convince  Frank  Keating  to  give 
up  police  report 
ing  and  writer 
fishing  column 
The  switch  hii 
paid  off. 

Encyclopedk 
Britannica  askec 
the  Lomg  /sloiic  j 
Daily  Press  col¬ 
umnist  to  do  ac 
18,0()0-word  ar 
tide  on  angling 
for  its  next  edi¬ 
tion. 

For  20  years  before  he  be¬ 
came  a  fishing  writer,  Mr.  Keat¬ 
ing  was  a  police  reporter  fo: 
the  Press.  He  and  Pi-ess  Editor 
Norman  N.  Newhouse  have  bee: 
fishing  buddies  for  years.  Mr., 
Newhouse  talked  him  into  for¬ 
saking  police  reporting. 

Mr.  Keating  had  been  troublec 
by  a  bad  leg.  While  he  wa; 
convalescing,  Mr.  Newhouse  pai: 
a  call. 

“Frank,”  he  said,  “you’re  ij 
good  fisherman  and  you  like  to 
talk  about  it.  I  think  you' 
make  a  good  hunting  and  fishing 
editor.  And  we  need  a  gooc 
column.  When  you  come  back 
to  work.  I’d  like  you  to  forgp 
the  police  beat  and  take  that 
job.” 

Mr.  Keating  refused  but  whe: 
he  returned  to  work  the  debate 
went  on. 

Finally  he  consented  to  take 
over  the  fishing  column  —  bn: 
only  on  a  one-year  trial. 

He  fills  at  least  two  full  col¬ 
umns  every  day,  and  three  oi 
Sunday. 

He  and  his  wife,  Helen,  ha« 
fished  fresh  and  salt  waters  in 
Florida,  all  along  the  East  coast 
and  the  Bahamas. 


Heroes  Retcard 


Keating 


Like  to  Name  a  Rhino?  Bridgeport,  Cont 

San  Francisco  The  watchfulness  of  ‘ 
The  San  Francisco  Call-Bul-  Bridgeport  Post  carrier  boy 
letin  selected  the  name  for  a  Donald  Kowats,  received  i^' 
new-born  San  Francisco  Zoo  reward — a  gold  watch.  Join 
baby — a  1,500-pound  rhinoceros  E.  Pfriem,  assistant  busing' 
— in  a  special  contest  open  to  manager,  made  the  presentation 
readers.  The  winner  gets  a  to  Donald  in  recognition  of 
prize  and  the  right  to  assist  in  alertness  in  helping  a  w® 
the  name-dubbing  ceremonies.  whose  house  was  on  fire. 
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Association  of  American  Railroads 

TRANSPORTATION  BUILDING 

Washington  6.  D.  C. 

WILLIAM  T.  FARICY 

PRE8IOCNT 


To  Editors  and  Commentators: 

Subject:  TAX  RELIEF  7/ITHOUT  LOSS  OF  TAX  REVENUE 

An  official  of  the  United  States  Treasury  Department  was  asked  at  a  Con¬ 
gressional  hearing  on  December  10  whether  his  department  would  oppose  any  reduction 
in  federal  taxes  in  1957.  He  replied,  "Involving  a  net  loss  of  revenue,  yes." 

There  are  two  taxes  which  could  be  repealed  without  substantial  net  loss 
to  the  government  and  with  even  the  possibility  of  a  net  revenue  gain.  These  are 
the  excise  taxes  on  transportation  which  add  10  per  cent  to  passenger  fares  and 
3  per  cent  to  freight  charges.  These  taxes  —  levied  during  World  War  II,  partly 
to  discourage  the  use  of  overburdened  public  transportation  facilities  —  are  on 
the  users  of  transportation,  not  the  carriers. 

The  taxes  now  yield  about  $700  million  annually  in  revenue.  This  does 
not  mean,  however,  that  the  government  collects  $700  million  more  than  it  would  if 
the  taxes  were  repealed  because: 

(1)  A  major  part  of  the  transportation  taxes  is  deductible  as 
business  expense  and  hence  reduces  the  amount  which  the 
government  would  otherwise  collect  through  income  taxes. 

(2)  The  transportation  taxes  are  a  heavy  drag  on  commerce, 
reducing  the  flow  of  business  and  thereby  decreasing 
further  the  amount  of  net  income  subject  to  income  tax. 

What  the  government  would  gain  in  tax  revenue  as  a  result  of  the  benefits 
to  the  entire  economy  which  would  come  from  repeal  of  these  taxes  cannot  be  esti¬ 
mated  exactly.  These  benefits  would  be  cumulative  in  their  effect.  They  would  be 
felt  in  lower  mark-ups  and  prices  at  each  stage  of  the  movement  of  goods,  through 
production,  wholesaling  and  retailing.  They  would  flow  from  the  act  of  simple  jus¬ 
tice  in  removing  the  manifold  discriminations  inherent  in  these  taxes  —  discrimi¬ 
nation  against  the  shipper  and  passenger  who  must  use  public  transportation  and  in 
favor  of  those  who  can  provide  their  own;  discrimination  against  the  long-haul 
shipper  seeking  to  compete  with  the  short-haul  shipper  in  common  markets;  discrimi¬ 
nation  against  United  States  shippers  and  in  favor  of  foreign  shippers,  to  whom  the 
tax  does  not  apply. 

While  these  taxes  bear  unevenly  upon  some,  they  are  paid,  directly  or 
indirectly,  by  all.  Their  repeal  would,  therefore,  benefit  more  people  than  almost 
any  other  conceivable  form  of  tax  relief. 

Repeal  of  the  taxes  on  transportation  is  supported,  through  the  National 
Conference  for  Repeal  of  Taxes  on  Transportation,  by  all  forms  of  transportation, 
by  shippers  and  travelers,  and  by  numerous  other  national,  regional,  and  local 
groups  and  organizations.  It  is  a  measure  that  is  truly  in  the  best  interest  of 
all  —  truly  deserving  of  the  support  of  all  Americans. 


Sincerely  yours. 
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(Advertisement) 


CLASSIFIED  CLIMC 

Classified  Can  Be 
Used  to  Sell  Display 

By  Daniel  L.  Lionel 

CAM,  New  Y'ork  Herald  Tribune 

Classified  advertising  is  one  ~ 
of  the  unique  assets  which  the  (Excerpts  from  a  talk  pre¬ 
newspaper,  as  an  advertising  sented  by  the  writer  Jan.  8  be- 
medium,  possesses.  Approxi-  fore  the  Philadelphia  Inquirer’s 
mately  one  out  of  every  four  Annual  Sales  Clinic) 

lines  that  appears  in  newspa- _ 

pers  is  classified.  If  there  is  content.  Some  newspapers  reach 
any  one  thing  that  makes 


total  value  represented  in  a  people’s  choice  of  a  medium  i 
single  column  of  suburban  house  that  can  influence  the  buying  1 
for  sale  advertising  and  came  and  selling  of  valuable  goods 
up  with  $5  million.  You  may  be  and  services.  It  is  a  vote  of 
certain  that  the  regular  appear-  confidence  backed  by  hard  dol- 
ance  of  1,000  to  1,200  house  lars.  Furthermore,  and  even 
for  sale  ads  in  your  columns  more  significant  to  the  national 
each  Sunday  plus  the  substan-  advertiser  is  the  fact  that  by 
tial  volume  you  carry  daily  its  very  nature  the  bulk  of  das- 
runs  there  for  only  one  reason  sified  is  placed  by  local  peopk 
— experience  has  shown  that  for  local  consumption,  and  na 
these  ads  have  in  the  past  at-  tional  advertisers  are  aware  of 
tracted  buyers.  In  fact,  for  the  fact  that  no  one  knows  bet-  ^ 
every  want  ad  that  appears  ter  how  to  influence  Philadd 
there  is  a  national  average  of  phians  than  the  people  who  live 
six  I’eplies.  Thus  the  mere  fact  in  Philadelphia, 
that  the  real  estate  advertisers 
in  this  city  have  the  confidence 
to  give  the  Inquirer  this  volume 
is  better  proof  of  the  purchas- 


Another  classification  whicl ' 
has  tremendous  implications  for 
display  advertisers  is  help 
wanted.  On  the  average  Sun 


newsprner  indlspensabrto  the  ^  '  ""I  T.u  ,  day  the  Philadelphia  Inquire: 

SmiTty  Tt  ?s  clS  fied  Id-  f  """.I  virtually  any-cross-section  sur-  carries  approximately 

lertS  which  prSs  clui  have  more  than  one  news-  vey  of  your  readers  can  show,  offerings  of  employment.  Ther. 

Pioblem  of  selecting  The  1,000  to  1,200  house  for  are  those  who  feel  that  the 


to  mankind’s  elemental  needs — 
housing,  jobs,  transportafon. 
Each  transaction  which  be- 


the  correct  one  involves  con-  sale  ads  that  appear  week  in  represents  an  appeal  to  the  job- 

ir.acn  transaction  wnicn  ne  ®*derable  study.”  and  week  out  are  paid  testi-  less  and  destitute.  Nothing 

gins  with  c"IS°ed  creates  a  k  T  ^  co'ild  be  further  from  the  truth 

P  V  .  ,  .  behest  of  the  Aew  York  Ttmei^  your  paper  has  made  and  an  ex-  4n  employment  agency  frien 

long  Cham  of  economic  rever-  by  the  Recording  and  Statistical  ^ression  of  complete  confidence  fold  Te  the  I?her  div  tha^ 

berations  which  are  felt  by  the  Corporation  which  prepared  a  that  future  sales  will  be  made  out  of  every  25  people  who  an 

.T/l\.o™i,S!tapTnnrp  — 'j: 


covers  and  those  who  sell 
sulation  and  insurance.  It  is  this 
chain  that  links  classified  to 
display  and,  properly  used,  can 
provide  every  newspaper  with 
a  powerful  and  dynamic  sales 


selecting  newspaper  space  for 
automobile  advertising  among 
important  executives  in  the 
field.  The  first  three  factors 
the  executive  believed  were  the 
most  important  reasons  for  se- 


weapon  for  display  advertising.  newspapers  for  a  sched 

The  purchaser  of  a  new  home  y|g 
immediately  comes  into  the 
market  for  the  display  adver¬ 
tiser’s  appliances  and  house- 
wares;  the  person  who  buys  a 
used  car  is  in  the  market  for 
slip  covers  and  service.  And  the 


1.  Buying  power  of  readers 

2.  Volume  of  circulation 


thes- 

But  in  addition  to  the  1,000  days  are  already  emjiloyed  sn 
to  1,200  house  for  sale  ads  you  are  attempting  to  improve 
run  each  Sunday  you  carry  over  themselves. 

5(  0  business  property  ads  offer-  Help  wanted  advertisim 
ing  factory  sites,  warehouses,  reaches  an  alert,  aggressive 
lofts,  stores  and  manufactur-  career-minded  body  of  reader: 
ing  facilities.  Further  evidence  Those  are  the  people  who  wan: 
that  local  people  who  should  to  change  for  the  better.  They 
know  are  willing  to  spend  their  ^re  in  the  market  for  clothing 
frugal  advertising  budgets  in  for  better  homes,  for  the  finer 
this  newspaper  to  reach  pros-  things  of  life.  Your  volume  of 


3.  Newspaper’s  prestige  and  who  will  buy  not  a  stick  bclp  wanted  is  proof  that 


influence. 

In  two  of  these  three  basic 


man  whojiuys  a  business ^needs  desiderate  classified  can  help 

immeasurably  in  substantiating 
the  newspaper’s  story. 


banks  and  banquet  facilities 
It  Isn’t  Conjecture 
My  thesis  is  not  conjecture. 
In  that  bible  of  media  buying, 


Buying  Power  of  Readers 


of  gum,  not  a  Ronson  lighter,  ployers  know  you  have  such  k 
nor  a  famous  name  dishwasher,  audience, 
not  even  a  $10,000  automobile 

but  perhaps  make  a  $100,000  or^n-r.  . 

$1  million  commitment  for  busi- 

ness  property.  Does  this  not  A  $100  check  came  in  might; 
vouch  for  the  purchasing  power  handy  during  the  holiday  seasor 


In  your  Sunday  paper  (In-  of  the  Inquirer’s  readership  in  for  Mrs.  Phyllis  Kennedy,  Port 
“Advertising  Media  and  Mar-  quirer)  you  average  over  1,000  terms  that  are  unmistakable?  land,  Oregon  housewife,  whose 
kets,”  by  Ben  Duffy,  president  house  for  sale  ads.  Each  column  And  in  your  Sunday  paper  first  classified  ad  turned  out  to 
of  BBDO,  he  says,  nearly  of  house  for  sale  advertising  find  also  an  average  of  al-  be  the  Orcff onion’ ts  1,000, OOOt 
everyone  reads  nevvspapers.  The  represents  offers  which  aggre-  most  10  columns  of  Business  of  the  year, 
class  of  readers  is  determined  gate  sums  in  the  millions.  For  Opportunities,  over  500  offers  of  The  ad  read:  “Sewing,  dres.^ 
by  the  quality  of  the  editorial  example,  we  recently  added  the  businesses  for  sale,  another  trib-  making  and  alterations,  501i 

ute  by  local  people  to  the  pur-  s.E.  Taylor  Street,  BE  6-9316.’ 
chasing  power  of  the  readers  ^^en  Max  Taylor,  classifies 

IX  Inquirer  for  who  can  manager,  called  Mrs.  Ken 

If  you  h.v.  Int.rn.llon.1  bu.tn-  *  ^  business  who  does  not  her  go<« 

lafrulh  .«ociat«l  with  publishing  i  power?  The  fact  he  was  told  by  the  cousin 

printing,  advertising  or  commarcia  I  this  type  of  advertising  answered  that  he  could  fiH'^ 

radio,  and  you  want  to  keep  in  toud  !  appear  once  but  every  Kennedy  at  the  Oregonia: 

with  those  activities  in  Australia  anc  I  day  and  every  Sunday  carries  building 
New  Zealand,  read  Newspaper  News  i  your  message  of  purchasing 
the  national  monthly  business  news  j  power  like  a  winged  mercury. 


BEFORE 
you  are  accused  of 


by  comment,  picture,  mis¬ 
take  in  fact  or  in  identity; 
violation  of  privacy  or  copy¬ 
right;  piracy  of  material  or 
format  — 

Fortify  against  embarassing  loss  by 
having  our  unique  and  effective 
INSURANCE 
The  cost  is  amazingly  low  and  the 
service  will  please  you. 


WRITE  FOR  DETAILS  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  EXCHANGE 
KANSaI  city  MIS'OURI 


paper  devoted  to  those  closely  r» 
latad  interests  of  "Down  Under." 


1 S  Hamilton  St.,  Sydney  AustroHe 
Annnal  Subscription  to  U.  S.  $330 
V’rite  for  sample  copy. 


So,  when  substantiating  your 
claims  of  reader  purchasing 
power,  are  you  being  fair  to 
yourself  in  overlooking  the  over¬ 
whelming  evidence  afforded  by 
these  three  classifications 
alone  ? 

Prestige  and  Influence 
Every  day  the  ads  that  ap- 


Sure  enough,  the  whole  famil; 
was  at  Y’oung  Oregonians,  OR- 
gonian-sponsored  youth  organ- 
zation,  watching  young  Nancy 
Kennedy  take  her  baton  anc 
tap  dancing  lessons. 

This  is  Mrs.  Kennedy’s  fir*' 
venture  in  the  business  worln 
She  said  the  $100  would  gi^* 
her  an  extra  boost  and  perhap: 
be  used  for  more  classified  ad- 


pear  in  classified  represent  the  vertising  in  the  Oregonian. 
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Stf<dyiOti 


The  most  direct  approach  to  the  job  of  moving  freight 
is  to  ship  by  truck. 


Why.^  Because  truck  transport  is  the  only  transporta¬ 
tion  system  that  provides  dock-to-door  service.  In 
addition  to  being  fast,  flexible,  and  versatile  in  their 
application,  trucks  allow  freight  to  travel  undisturbed 
from  origin  to  destination,  escaping  the  hazards  and 
delays  of  frequent  handling. 

Isn’t  it  plain  to  see  why  trucks  are  preferred  .  .  . 
to  the  extent  of  handling  more  than  three  times  the 
tonnage  moved  by  all  the  other  forms  of  transporta¬ 
tion  combined.^ 


American  Trucking  Associations,  Inc.,  Washington  6,  D.  C. 

/f  You've  Got  It  ...  A  Truck  Brought  It! 
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NBC  Stresses 
New  Public 
Service  Plan 

Radio  and  television  stations 
owned  by  the  National  Broad¬ 
casting  Company  will  strive  foi 
a  15%  growth  in  public  service 
activities  in  1957. 

Thomas  B.  McFadden,  vice- 
president  of  NBC  Owned  Sta¬ 
tions  and  NBC  Spot  Sales,  said 
much  of  the  enlarged  program 
of  service  to  the  communities  in 
wiir.h  the  stations  operate  will 
be  accomplished  by  a  techni(|ue 
called  “Impact  Public  Service.” 
This  is  a  plan  whereby  a  station 
periodically  throws  its  full  re¬ 
sources  behind  a  single  public 
service  endeavor,  in  contrast 
with  the  “shotgun”  effect  usu¬ 
ally  associated  with  public 
ser\’ice  broadcasting  in  behalf 
of  a  multiplicity  of  causes. 

“Impact  Public  Service”  was 
devised  by  Don  Bishop,  Director 
of  Publicity  and  Community 
Services  for  the  NBC  Owned 
Stations,  and  will  be  coordi¬ 
nated  by  him.  In  the  case  of 
“Impact  Public  Service,”  more¬ 
over,  editorial  content  of  suitable 
programs  as  well  as  10-  ami 
20  -  second  station  breaks  and 
one-minute  announcements  will 
be  utilized. 

Mr.  McFadden  emphasized 
that  the  day-to-day  public  serv¬ 
ice  effort  of  the  stations  will  be 
continued  except  for  the  inter- 
mptions  occasioned  by  “Impact 
Public  Service.” 

As  an  example  of  how  NBC- 
Owned  Stations  seive  a  variety 
of  public  service  interests,  and 
will  continue  to  do  so,  he  cited 
as  typical  the  November  reports 
of  Stations  WMAQ  and  WNBQ, 
Chicago.  WMAQ,  the  NBC 


'Joe  Smith^  Friend 
Sponsors  Tax  Bill 

Lincoln,  Neb. 
State  Senator  Terry  Car¬ 
penter  of  Scottsbluff  has  in¬ 
troduced  a  bill  in  the  Neb¬ 
raska  Legislature  calling  for 
a  2%  retail  sales  tax  on 
services  of  persons  or  firms 
in  utility  and  communication 
fields,  including  newspapers 
and  radio  and  television  sta¬ 
tions. 

He  said,  how’ever,  that  in- 
culsion  of  news  media  in  the 
bill  was  only  a  preliminary 
measure  and  “I  would  he 
willing  to  exclude  them  by 
amendment.” 

Sen.  Carpenter  gained  na¬ 
tion-wide  attention  last  sum¬ 
mer  with  his  attempt  to 
nominate  “Joe  .Smith”  at  the 
Republican  National  (’onven- 
tion. 


Owned  Radio  Station,  broadcast 
325  announcements  for  48  dif¬ 
ferent  charities  and  public 
service  causes  during  the  month. 
WNBQ  televised  165  announce¬ 
ments  for  21  groups  or  causes. 
In  addition,  numerous  programs 
devoted  editorial  material  to 
public  service  enterprises. 

• 

Slutlenl  Bursary 

London,  Ont. 

A  $500  graduate  bursary  in 
journalism  has  been  set  up  at 
the  University  of  Western  On¬ 
tario  for  students  in  the  di¬ 
ploma  course  and  will  be 
awarded  each  year  starting  in 
1957.  Donated  by  the  London 
Free  Press,  the  bursary  will 
be  based  on  undergraduate  rec¬ 
ord,  financial  need,  character 
and  personality  and  evidence  of 
ai)titude  for  journalism. 
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Dayton  Merger 
Finn  Authorized 

Dayton,  Ohio 

Ohio  Secretary  of  State  Ted 
W.  Brown  has  issued  a  certifi¬ 
cate  of  merger  by  absorption  of 
the  Journal  Herald  Publishing 
Co.,  a  wholly-owned  subsidiary, 
by  the  Evening  News  Publishing 
Co. 

The  Journal  Herald  will  move 
this  month  into  a  new  building 
for  the  two  newspapers.  Offi¬ 
cials  of  the  two  papers  said  the 
transfer  of  Jouraal  Herald  as¬ 
sets  was  a  technicality.  The 
name  of  the  publishing  company 
will  be  the  Dayton  Newspapers, 
Inc. 

Janies  M.  Cox  Jr.,  president, 
and  Dwight  Young,  Journal 
Herald  vicepresident,  applied 
for  the  merger  certificate.  In¬ 
dependent  editorial  operations 
will  continue,  but  both  papers 
will  use  the  same  mechanical 
facilities. 

• 

Realty  Co.  Merged 
With  Newspapers 

Waterevry,  Conn. 

The  K.D.R.  Realty  Company, 
wholly  -  owned  subsidiary  of 
American-Republican,  Inc.,  has 
been  merged  with  its  parent 
company,  publishers  of  the  Re- 
pnblicaii-Avie rican  N ewspapers. 

The  lealty  company’s  hold¬ 
ings  consisted  of  a  newsprint 
warehou.se  and  two  pieces  of 
property. 

Effective  with  the  merger, 
authorized  capital  stock  of  the 
newspaper  company  was  in¬ 
creased  by  $50,000,  capitaliza¬ 
tion  of  the  realty  company  to 
$800,000.  Simultaneously,  the 
par  value  of  stock  was  reduced 
from  $100  to  $10  a  share.  Is¬ 
sued  and  outstanding  shares 
will  total  $49,740  after  ex¬ 
change's  have  been  made. 

*  «  e 

Recent  Transactions  in  the 
Newspaper  Field: 

The  Wilber  (Nebr.)  Keimb- 

licun  has  been  sold  by  Stuart 
Bohacek  to  Mr.  and  Mrs.  Milo 
L.  Korinek,  both  of  Wilber.  Mr. 
Bohacek  is  going  with  the 
United  States  Information  A- 

gency  as  a  foreign  service  staff 
officer. 

.  *  * 

The  Arlington  (Tex.)  semi¬ 
weekly  Journal  has  been  bought 
by  the  weekly  Citizen  and  the 
papers  will  be  merged.  George 
Hawkes,  editor  of  the  Citizen, 
is  president  and  general  man¬ 
ager  of  the  new  Citizen -Jour¬ 
nal  Corporation.  The  Journal, 
completing  its  fifty-ninth  year 
of  continuous  publication,  has 
l)een  owned  and  operated  by  Mr. 


and  Mrs.  C.  .Albert  Altwegj- 
Jr.,  who  bought  it  in  1950  from 
S.  L.  Perry.  The  Citizen  was 
established  in  1935. 

♦  *  ♦ 

Jeftorson  City,  Mo 

Chester  T.  Krause,  former 
editor  of  the  Jefferson  City 
Post-Tribune  and  the  Mary- 
ville  Daily  Fomm,  has  pur¬ 
chased  the  Man.sfield  (Mo.) 
Mirror  Publishing  Co.  from  J. 
P.  Lawrence.  The  properties  in¬ 
clude  the  Hartville  RepubUeav 
and  Mansfield  Mirror. 

*  ♦  9 

Brighton  (la.)  Enterprise- 
sold  to  W.  E.  Farrell  of  Wash¬ 
ington,  la.,  by  Mrs.  R.  W.  Fill¬ 
more.  Mr.  Farrell  formerly  pub¬ 
lished  newspapers  in  Oklahoma. 
Missouri,  Texas  and  Louisiana 

Mrs.  Eleanor  Mills  has  pur¬ 
chased  interest  in  the  Lokrvilh 
(la.)  Enterprise,  the  Famham- 
ville  (la.)  Index  and  the  Chur- 
dan  (la.)  Reporter  from  Charlts 
Kinnan,  who  has  been  with  the 
newspapers  since  1944.  Remain 
ing  interest  in  the  three  weeklies 
is  owned  by  Mrs.  Mills’  mother. 
Mrs.  Helen  Fasten. 

*  *  * 

East  Hampton  (Conn.)  Kem 
— purchased  by  Curtiss  Johnsor. 
Publication,  Inc.  Curtis  S.  John 
son  will  be  publisher  and  Henn 
E.  Josten  associate  publisher 

Harold  Sandstrom,  who  ha- 

.served  as  managing  editor  sincr 
the  death  of  the  founder,  Albef 
T.  Ellis,  early  in  1956.  will  cor 
tinue  in  that  post. 

*  *  * 

Mr.  and  Mrs.  Paul  W.  Pay 
ton,  former  publishers  of  the 
Bucklin  (Kas.)  Banner,  hart 
purchased  the  Union  Court 
Leader  at  Clayton,  N.M. 


.Vul  Giv«‘ii  Olyiiipio 

San  Francisc 

Checks  totalling  $16,334.(- 
were  turned  over  to  the  Amer- 
can  Olympic  Committee  by  tkt 
San  Francisco  Examiner,  Tlit 
sum  represented  the  net  pro¬ 
ceeds  from  Examiner-sponsoreo 

Olympic  boxing  trials  and 
Olympic  basketball  team  exhib 
tion. 


Mill  Price  Cut  83 

Bowater  Southern  PaP'" 
Cori .  has  reduced  the  price  ot 
newsprint  shipped  from 
Calhoun,  Tenn.  mill  to  custom 
ers  in  the  South  and  Southwe-' 
The  differential  with  the  N*’ 
York  base  price  is  $3  less  tht 
formerly. 
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LOOK  AT  ALL  THE  NEW  CARS  AND  COMPARE! 


1957  DODGE  ROYAL  Lancer  Two-door 

NEW  SHAPE 


SEE  WHY 


1957  PLYMOUTH  BELVEDERE  Four-door  Sport  Sedan 


1957  DESOTO  FIREFLITE  Two-door  Sportsman 


MOTION 


is  acclaimed  the  year’s 
most  dramatically  beautiful  styling! 
Plymouth,  Dodge,  DeSoto,  _ 

Chrysler  and  Imperial  bring 
new  evidence  of  leadership 


1957  CHRYSLER  NEW  YORKER  Two-door  hardtop 


1957  IMPERIAL  CROWN  Two-door  Southhampton 


The  proof  is  at  your  dealer’s  now, 
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A  WEALTH  of  information  on  the  work  being  done 
to  bring  workable,  voluntary  health  care  to  all 
America  is  available  in  the  Blue  Cross  Press  Kit.  To 
get  a  kit  without  charge  or  obligation,  simply  write 
to  Blue  Cross  Commission,  Dept.  922,  425  North 
Michigan,  Chicago  11,  Illinois. 


WPi 


HELPS  PAY 
HOSPITAL  BILLS 

i‘  CroHK  and  rt'KiMii-r***!  by  thf  AiiiHricitn  ll<M|)i(nl  AwMH'iation 
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■p^  OR  complete  and  current  facts  and  figures  on  the 
status  of  the  Blue  Shield  movement  in  America 
today,  refer  to  the  Blue  Shield  Press  Kit.  If  you  do  not 
yet  have  a  Kit,  you  can  get  one  quickly  by  simply 
writing  to  Blue  Shield  Commission,  Dept.  922,  425 
North  Michigan,  Chicago  11,  Illinois. 
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Today’s 

Ketail 

Selling 

Practices 

make  newspapers  a  “inusl.” 
^Success  depends  more  and 
more  on  newspaper  advertis¬ 
ing  to  create  product  name 
anil  package  identification 
with  the  consumer.  The  op¬ 
portunity  for  mass  displays 
in  chains  or  supers  and  for 
store  wide  promotions  either 
no  longer  exists  or  is  too 
expensive  for  the  average 
package  goods  manufacturer. 
Super  Market  and  self-service 
retailing  does  not  permit 
everyday  use  of  large  ban¬ 
ners  and  posters.  The  clerks 
who  could  formerly  be  de¬ 
pended  on  for  sales  belp  are 
now  stock  clerks  filling  the 
bins  and  shelves. 

Only  newspapers  reach  all 
consumers  buying  today  or 
tomorrow  —  only  newspapers 
reach  all  store  managers, 
buying  headquarters,  brokers 
and  distributor's  salesmen 
every  day.  So  buy  newspa¬ 
pers  first  and  be  sure  about 
sales.  Nine  B.  K.  &  M.  oj- 
fices  serve  marketing  men 
wherever  they  are. 

Buying  Sales  Is 

Your  Business 

Selling  Sales  Is 

Our  Business 

BURKE  • 
KUIPERS 


New  York,  Chicago,  Detroit, 
Atlanta,  Charlotte,  Dallas, 
Kansas  City,  Oklahoma  City, 
San  Francisco 


Sawislak  Gels  UP 
Washington  Post 

Chicago 

Arnold  Sawislak,  legislature 
and  political  expert  for  the 
United  Press,  assumed  new 
duties  in  Washington  this  week 
as  a  correspondent  specializing 
in  regional  coverage  for  the 
Central  Division. 

Mr.  Sawislak,  29,  has  been 
with  the  UP  nine  years  and 
has  been  manager  of  the  Madi¬ 
son,  Wis.,  bureau  since  May, 
1953. 

Carl  Eifert,  31,  who  joined 
the  United  Press  in  June,  1951, 
will  succeed  Mr.  Sawislak  as 
Madison  manager.  Mr.  Eifert.  a 
native  of  St.  Louis,  is  a  gradu¬ 
ate  of  Notre  Dame. 


Donald  Fleshkr,  editorial 
writer  on  the  Alhanp  (N.Y.) 
Knickerbocker  News  since  1949 
— chief  editorial  writer.  He  was 
formerly  executive  editor  of  the 
On.ifton  (Ohio)  Jonrnal. 

=>  *  * 

WiN.STOX  c.  Foi'Rnier,  copy 
editor,  reporter  and  bureau 
manager  for  the  Wall  Street 
Jonrnal  for  the  past  10  years — 
resigned  to  join  Fleishman- 
Hillard,  Inc.,  St.  Louis  public 
relations  firm. 

*  *  * 

Martin  A.  Luther,  member 
of  the  Atlanta  (Ga.)  Journal 
staff  for  31  years — retired  after 
a  career  of  more  than  50  years 
in  the  newspaper  field.  He  was 
previously  city  editor  of  the  old 
.Miatni  (Fla.)  Tribune  and  later 
worked  on  the  Miami  (Fla.) 
Herald. 

*  *  * 

Willia:u  Haigh — named  na¬ 
tional  and  regional  advertising 
agency  representative  in  Seattle 
for  the  Seattle  (Wash.)  Times. 
♦  *  ♦ 

Martin  P.  Barison  —  ap¬ 
pointed  sales  manager  of  the 
outside  classified  sales  staff  of 
the  Jersey  Journal,  Jersey  ('ity, 
N.  J. 

*  * 

Carl  M.  Wandborg,  city  cir¬ 
culation  department  head  of  the 
Omaha  (Neb.)  World-Herald 
for  35  years — retired.  He  be¬ 
came  carrier  for  the  paper  in 
1907  when  he  was  13.  He  will 
be  succeeded  by  Jap  C.  Daniel¬ 
son,  in  the  circulation  depart¬ 
ment  for  19  years. 

♦  ♦  ♦ 

Nixson  Denton,  associate 
editor  and  columnist,  Cincinnati 
(Ohio)  Times-Star — married  to 
Esther  Granneman,  former 
club  editor. 


personal 


NEWSPAPER  HISTORY  PRESERVED— The  first  edition  of  the  Midland 
(Tex.)  Reporter-Telegram  under  the  ownership  of  James  N.  Allison 
appeared  Aug.  15,  1940.  Employes  commemorated  the  event  at  the 
1956  Christmas  party,  giving  Publisher  Allison  a  full-size  bronze  en¬ 
graving  of  the  front  page  of  the  initial  edition.  Left  to  right — Mrs. 
Allison;  Charles  F.  Underwood,  assistant  to  the  publisher;  Mr.  Allison, 
and  James  C.  Watson,  oil  editor  and  13  year  employe  of  the  Reporter- 
Telegram. 


Stanley  M.  Andrews,  former 
editor,  Norwood  (Ohio)  Journal 
and  Enterprise — to  the  staff  of 
U.S.Senator  Frank  J.  Lnusche. 

❖  O 

Baert  Brand — to  the  local 
.staff  of  the  Jackson  (Mich.) 
Citizen  Patriot. 

<■  *  * 

Fred  Marinacci  —  resigned 
from  the  advertising  depart¬ 
ment  of  the  Pendleton  (Ore.) 
Eattt  Oregonian  to  join  the  Al¬ 
fred  L.  Goldblatt  Advertising 
.Agency  in  Seattle. 

♦  ♦  * 

Dick  Millison,  promotion 
and  research  director  of  the 
Portland  (Ore.)  Oregonian  for 
the  last  eight  years — resigned 
to  take  over  manager  control 
and  become  an  active  owner- 
participant  of  radio  station 
KRTV. 

Charles  E.  Egan  —  from 
New  York  Times  business  news 
staff  to  Motion  Picture  Export 
.Association  of  America  as  rep¬ 
resentative  in  India,  Pakistan 
and  Burma.  He  was  a  Times 
reporter  here  and  abroad  since 
1928. 

*  *  * 

Joseph  E.  Atkinson  —  from 
Galveston  (Tex.)  Tribune  staff 
to  the  Crittenden  County  Times, 
West  Memphis,  Ark. 

#  ♦  ♦ 

Will  Cloney,  in  the  newspa¬ 
per  field  for  the  past  26  years 
and  for  the  last  three  years 
sports  editor  of  the  Boston 
(Mass.)  Post — named  assistant 
to  the  president  of  the  Key¬ 
stone  Co.  of  Boston. 

EDITOR  SC  put 


Lt.  (j.g.)  W.  P.  Hobby  Jr.— 
returning  to  his  position  at  the 
Houston  (Tex.)  Post,  after  a 
Mediterrranean  vacation. 

*  «  « 

Robert  D.  Miller  —  from 
advertising  director  of  the 
Bristol  (Tenn.)  Herald  Courier 
and  Virgmia-Tennessean  to  pub¬ 
lisher  of  the  Jennings  (La.) 
News.  He  is  a  29-year-old  Colo¬ 
radoan;  received  B.  A.  in 
Journalism  from  the  University 
of  Alabama;  joined  promotions 
department  of  the  Tuscaloosa 
(Ala.)  Netes  and  became  clas¬ 
sified  advertising  manager.  He 
moved  to  Bristol  in  1952. 

*  *  ■> 

Matthew  J.  Bride  Jr.,  for¬ 
merly  with  Woman’s  Home 
Companion — now  on  sales  staff 
of  Parade  Magazine,  handling 
New  York  City  accounts  and 
serving  as  New  England  rep¬ 
resentative. 

*  *  ♦ 

Jane  Cochran,  INS  staffer 
at  San  Francisco — married  to 
William  Stewart  Jr.,  former 
INS  Pacific  Coast  sales  man¬ 
ager  who  has  been  in  business 
at  Los  Gatos,  Calif,  for  the  past 
five  years. 

♦  ♦  ♦ 

John  R.  Dempsey,  formerly 
in  the  advertising  department 
of  the  New  Brunswick  (N.  J.) 
Daily  News  —  to  the  Troy 
(Ohio)  Daily  News  as  advertis¬ 
ing  manager,  succeeding  Larry 
Finch,  who  will  assume  duties 
as  co-publisher  and  advertising 
manager  of  the  Las  Vegas 
(N.M.)  Daily  Optic. 
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25-Vear  Honor  Roll 
Honors  E.  II.  Butler 

Buffalo,  N.  Y. 

The  Edward  H.  Butler 
Quarter  Century  Honor  Roll 
has  come  formally  into  being, 
honoring  all  active  veteian  em¬ 
ployes  of  the  Buffalo  Evening 
Sews  and  its  radio  stations. 

Eight  WBEN  employes  and 
200  at  the  News  are  charter 
members. 

A  letter  of  thanks  presented 
to  each  personally  by  Mrs.  Ed¬ 
ward  H.  Butler,  president  of  the 
Buffalo  Evening  News,  Inc., 
contained  $50  as  “a  symbol  of 
appreciation  for  your  long  and 
loyal  service.” 

*  *  * 

M.  E.  York,  advertising  man¬ 
ager,  Rapid  City  (S.D.)  Daily 
Journal  for  the  past  11  years — 
to  OctansUle  (Calif.)  Bladr- 
Tribiine  Feb.  1  as  advertising 
manager. 

*  *  * 

J.  0.  McKinney  —  new  press 

photographer  and  reporter  for 
the  Sacramento  (Calif.)  Bee 

for  the  Mount  Shasta,  Calif. 


'mi 


On  Editorial  Staff 

Chicago 

Alfred  C.  Ames,  formerly 
associate  editor  of  the  Chicago 
Tribune's  Magazine  of  Books, 
has  been  named  an  editorial 
writer  for  the  Tribune.  He  is  a 
Phi  Beta  Kappa  from  the  Uni¬ 
versity  of  Kansas,  holds  Ph.D., 
from  the  University  of  Illinois 
and  is  a  former  associate  pro¬ 
fessor  of  English  at  Illinois  In¬ 
stitute  of  Technology. 


J.  E.  Chafin,  managing  edi¬ 
tor,  Greenwood  (S.C.)  Index- 
Journal  —  assumed  the  addi¬ 
tional  post  of  editor  of  the  news¬ 
paper.  Directors  also  named 
Arthur  Lee  chairman  of  the 
board  and  Louise  Watson 
president  of  the  company. 


Joseph  Luz  Armijo,  gradu¬ 
ate  of  the  University  of  New 
Mexico — to  the  Cheyenne,  Wyo. 
bureau  of  the  UP. 


Ray  Piper,  formerly  with  the 
advertising  department  of  the 
Charlotte  (N.C.)  Ohnerver,  AP 
and  reporter  for  the  Byenwrton 
(Wash.)  Suu — to  the  sales  staff 
of  the  Deers  Press,  printers  and 
lithographers,  Seattle,  Wash., 
as  account  executive. 

«  «  « 

•Anson  Blake  Jackson  111, 
former  Oregon  newspaper  and 
public  relations  man  -  -  named 
editor  of  the  new  edition  of 
Construction  World,  trade  pub¬ 
lication. 

*  *  * 

Jack  Gates,  .‘)5-yeai-old  vet¬ 
eran  newsman  —  named  execu¬ 
tive  editor  of  the  Monro>  (La.) 
Xews-Star  and  World. 

*  ♦  • 

Margaret  Gri’be,  previously 
with  the  Miami  (Ohio)  Vall(.y 
Farmer  —  to  the  Fairborn 
(Ohio)  Daily  Herald  as  society 
editor  replacing  Frances 
Oryt.r,  who  joined  the  Dayton 
(Ohio)  Journal-Hera'd. 

*  ♦  ♦ 

Al  Smedixy,  formerly  with 
the  Upper  Darby  (Pa.)  News 
as  sports  editor  —  new  junior 
staff  writer  in  the  Radio  Corpo¬ 
ration  of  .America’s  Department 
of  Information  at  Cherrv  Hill, 
N.  J. 


A  T-BIRD  —  Betty  Milburn,  wo¬ 
men's  editor  of  the  Tucson  (Arli.) 
Citizen,  wrote  a  series  on  her  ex¬ 
periences  after  flying  a  T33  train¬ 
ing  jet  at  Davis-Monthan  Air  Force 
Base.  She  described  it  as  "the 
most  fascinating  gadget  I've  ever 
played  with  —  a  sort  of  million 
dollar  pinball  game.” 

Cloice  M.  Bi'RRELL,  for  the 
past  two  years  a  member  of  the 
staff  of  the  Charlotte  (N.C.) 
Ohsem'er — to  the  Elkin  (N.C.) 
Tribune  as  news  editor. 

f  *  * 

Colleen  Dishon — named  so¬ 
ciety  editor  of  the  Milwaukee 
(Wis.)  Journal,  succeeding 
Betty  Hall,  who  moved  to 
Indianapolis,  Ind.  Mr.  Dishon 
has  been  in  public  relations 
work  for  the  past  year  and 
previously  with  the  Columbus 
(Ohio)  Dispatch  for  eight 


Alex  P.  Gertscue.n,  editor 
and  publisher  of  the  Marathon 
( Wis.)  Times  for  the  past  3:i 
years — retired  and  is  being  suc¬ 
ceeded  by  his  son,  .Alfred  P. 
Gertschen. 

*  *  * 

Neal  E.  Perkins,  former 
Pueblo,  Colo,  photo  equipment 
salesman — to  the  P«e6/o  (Colo.) 
Chieftain  and  Star -Journal 
classified  advertising  depart¬ 
ment  as  salesman.  Fred  Odiet, 
former  Indianapolis  (Ind.) 
News  editorial  staff  member — 
to  the  Chieftain  and  Star- 
Journal  as  courthouse  reporter. 


Leonard  E.  Ryan — transfer¬ 
red  from  the  AP  Philadelphia 
bureau  to  the  Harrisburg,  Pa., 
.AP  staff. 


William  O.  French,  former 
reporter  and  copy  editor  for  the 
Columbus  (Ohio)  Citizen,  and 
former  state  editor  and  tele¬ 
graph  editor  for  the  Harrisburg 
(Pa.)  Evening  News  —  ap¬ 
pointed  director  of  public  in¬ 
formation  and  education  for 
the  Pennsylvania  Welfare  De¬ 
partment. 


Wendell  C.  Piiillippi,  as¬ 
sistant  managing  editor  of  the 
Indianapolis  (Ind.)  News  — 
elected  president  of  the  Indiana 
professional  chapter  of  Sigma 
Delta  Chi,  succeeding  JAMES  A. 
Stuart,  editor  of  the  Indiana¬ 
polis  (Ind.)  Star. 


3  Newsmen  Head 
Houston  Memorial 

Houston,  Tex. 

Three  Texas  newspapermen 
are  heading  up  a  movement  to 
perpetuate  the  memory  of  Gen¬ 
eral  Sam  Houston,  Liberator  of 
the  Lone  Star  State. 

Roderick  J.  Watts,  managing 
editor  of  the  Houston  Chronicle, 
is  president  of  the  newly  formed 
Sam  Houston  Memorial  Associa¬ 
tion.  Sam  Acheson,  historical 
writer  of  the  Dallas  Morning 
News,  and  Ed  Kilman,  editor 
of  the  editorial  page  of  the 
Houston  Post,  are  vicepresi¬ 
dents. 


New  Scholarship 

Rock  Island,  Ill. 

A  new  scholarship,  known  as 
the  Margaret  White  Potter 
Scholarship,  has  been  endowed 
to  Monmouth  College  by  Ben 
H.  Potter,  co-publisher  of  the 
Rock  Island  Argus,  in  memory 
of  his  wife,  who  was  graduated 
from  Monmouth  College  in  1923. 

*  *  * 

George  V,  Gregory,  city  edi¬ 
tor  of  the  Jackson  (Mich.)  Pa¬ 
triot  for  more  than  10  years — 
resigned  to  enter  private  busi¬ 
ness.  He  has  been  succeeded  by 
James  P.  Brown,  assistant 
news  editor. 

«  *  * 

Judith  Keith,  formerly  with 
the  Lakewood  (N.J.)  Daily 
Times  as  editor — to  Feigenbaum 
&  Wermen  Advertising  Agency, 
Philadelphia,  as  director  of 
publicity. 

*  *  * 

Thomas  R.  Ryan,  advertis¬ 

ing  salesman  for  the  Albany 
(N.Y.)  Knickerbocker  News  — 
leaving  to  join  the  advertising 
sales  staff  of  the  Norfolk  (Va.) 
Virginian  Pilot  and  Ledger- 

Star. 

(Continued  on  page  4()) 
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Barry  Zorthiax,  onetime  re¬ 
porter  on  the  A^ew  Haven 
(Conn.)  Register — now  program 
manager  of  the  Voice  of  Amer¬ 
ica. 

*  «  « 


Samuel  H.  Tri  de,  a  member 
of  the  advertising  sales  staff 

since  1937 _ appointed  a  vice- 

president  of  This  We^k  Maga¬ 
zine  and  named  supei-visor  of 
Midwestern  sales  office,  with 
headquarters  in  Detroit. 

♦  ♦  * 

Hal  Hanson — named  Pacific 
Coast  business  manager  of 
NEA  Service,  Inc.  with  offices 
in  San  Francisco.  He  has  been 
based  in  Cleveland  the  past 
three  years.  A  graduate  of  Al¬ 
legheny  College,  he  served  as 
a  paratrooper  with  the  82nd 
Airborne  Division. 

• 

United  Press  Names 
Bureau  Managers 

Chicago 

Appointments  of  new  bureau 
managers  in  Indianapolis,  Ind., 
and  Bismark,  N.  D.,  were  an¬ 
nounced  here  by  Francis  T. 
Leary,  Central  Division  news 
manager  for  United  Press. 

Kurt  Freudenthal,  former  In¬ 
dianapolis  night  U.P.  bureau 
manager,  has  been  promoted  to 
Indianapolis  bureau  manager.  He 
has  been  a  member  of  the  In¬ 
dianapolis  bureau  staff  since 


Census  Lists 
$75  Million 
New  Capital 

Washington 

The  newspaper  business  re¬ 
ported  new  capital  expenditures 
of  $75,536,000  in  the  1954  Cen¬ 
sus  of  Manufactures. 

The  expenditures  by  regions 
were:  New  England,  $3,874,000: 
Middle  Atlantic,  $14,311,000; 
East  North  Central,  $23,408,000; 
We.st  North  Central,  $6,712,000; 
.South  .Atlantic,  $7,049,000;  East 
South  Central,  $2,205,000;  West 
South  Central.  $7,070,000;  Moun¬ 
tain,  $4,005,000;  and  Pacific, 
.$6,898,000. 

The  total  “value  of  shipments" 
was  computed  by  the  Census 
Bureau  as  $3,091,027,000  for 
8,646  newspaper  publishing 
companies.  This  figure  reflected 
some  receipts  for  activities 
other  than  the  primary  receipts 
for  advertising  and  subscriptions 
which  aggregated  $2,926,465,000. 
.Advertising  brought  in  $2,058,- 
975,000  while  subscriptions 
and  sales  amounted  to  $840,867,- 
000.  (These  two  figures  were 
incorrectly  totalled  in  E&P,  Dec. 
29,  page  10.) 

Presses  Installed 
By  State  Offices 

Bismarck,  N.  D. 

The  North  Dakota  Press  As¬ 
sociation  has  protested  the 
“installation  of  printing  presses” 
at  the  State  Capitol. 

Frank  Hornstein  of  Rugby, 
president  of  the  NDPA,  said, 
“the  Association  is  deeply  con¬ 
cerned  over  the  fact  that  de¬ 
partments  of  the  government 
have  installed  printing  presses 
at  the  State  Capitol.  The  prece- 


(ibituary 

Edith  Adams  Quist,  59, 
wrote  a  newspaper  column  in 
the  ’20s  under  the  name,  “Jill 
Adams”  which  appeared  first 
in  the  New  York  Daily  Mirror 
and  then  in  the  New  York 
World-Telegram;  Dec.  19. 

*  *  * 

Malcolm  Sim,  75„  chess  edi¬ 
tor  of  the  Toronto  (Ont.)  Te’e- 
gram  for  more  than  30  years; 
Dec.  23. 

Stella  Andrews  Upshur, 
90,  for  40  years  society  editor, 
women’s  editor  and  columnist 
for  the  Norfolk  (Va.)  Ledger- 
Star;  Dec.  23. 

If.  ■* 

Harry  Back  Sr.,  87,  formerly 
with  the  Boston  (Mass.)  Globe, 
city  editor  of  the  Nashua 
(N.H.)  Republican,  managing 
editor  of  the  old  Worcester 
(Mass.)  Evening  Post,  and 
night  editor  of  the  Lowell 
(Mass.)  Mail;  Dec.  17. 

*  «  * 

George  S.  Dix,  59,  advertis¬ 
ing  representative  for  the 
Philadelphia  (Pa.)  Inquirer  in 
the  Detroit  area  since  1947: 
Dec.  22. 

*  *  * 

Charles  Francis  Coe,  66,  a 
former  editor  and  publisher  of 
the  Palm  Beach  (Fla.)  Post 
and  Times;  noted  fiction  writer, 
lawyer  and  criminologist;  Doc. 
28. 

*  * 

Nancy  Lincoln,  8fl,  former 
society  writer  on  the  Atlanta 
(Ga.)  News  and  Georgian  and 
Neiv  York  World;  a  third 
cousin  of  President  .Abraham 
Lincoln;  Dec.  29  in  Brooklyn. 

♦  *  * 

Ernest  K.  Zimmerman,  34, 
a  member  of  the  London  staff 
of  United  Press;  native  of 
South  Africa;  Dec.  29. 


0.  H.  Olson,  66,  former  pub- 
lisher  of  the  weekly  Pojco  ; 
(Wash.)  Herald,  and  a  veteran 
state  legislator;  Dec.  23. 

«  «  4e 

Guy  a.  Osborn  Sr.,  61,  son 
of  Guy  S.  Osborn,  pioneer  pub¬ 
lisher’s  representative;  former¬ 
ly  associated  with  the  Osborn. 
Meeker,  Scolaro  firm;  retired 
to  Asheville,  N.C.  in  1952;  Dec 
27. 

Col.  Henry  W.  Owen  Jr.,  81, 
editor  of  the  Bath  (Me.)  Times 
from  1898  to  1917 ;  later  a 
.state  health  department  em¬ 
ploye;  Dec.  27. 

Oscar  B.  Rogers.  50,  copy 
reader  for  the  ManehesUr 
(N.H.)  Union  Leader  and  pres¬ 
ident  of  the  Manchester  Unit, 
American  Newspaper  Guild: 
Dec.  22. 

♦  ♦  ♦ 

Vincent  Freymann,  61,  for¬ 
mer  Omaha  (Neb.)  World-Her¬ 
ald  staff  member;  .Tan.  2. 

*  *  * 

Robert  I.  Dugdale,  88  retired 
Wisconsin  newspaper  editor  and 
publisher  of  Platteville,  W’is.. 
after  a  long  illness;  Dec.  3(1. 

«  *  * 

Henry  L.  Berner,  54,  co-pub¬ 
lisher  of  the  Antigo  (Wis.l 
Daily  Journal,  at  Sacramento. 
CaliL,  where  he  had  gone  to 
recuperate  from  a  recent  opera¬ 
tion;  Jan.  2. 

*  *  * 

Clarence  Gray,  55,  cartoon 
inst  and  creator  of  the  comic 
strip  “Brick  Bradford”  which 
is  now  carried  in  about  200  pa¬ 
pers.  He  was  on  the  staff  of  thf 
old  Toledo  (Ohio)  News-Bee^*- 
fore  coming  to  Cleveland;  Jan 
5. 

♦  *  * 

Robert  E.  P.  Sensenderfeb, 
73,  drama  crtic  of  the  Philadel¬ 
phia  (Pa.)  Bulletin,  known  a 
the  dean  of  Philadelphia’s  dra¬ 
matic  critics;  Jan.  2. 

«  ♦  * 


June,  1946.  He  attended  Butler 
University  and  Columbia  Uni¬ 
versity  and  seiwed  in  the  armed 
forces  before  joining  U.P. 

Richard  A.  Hill,  former  staff 
member  at  Chicago,  has  been 
named  Bismark  manager.  A 
graduate  of  Northwestern  Uni¬ 
versity,  he  spent  two  years  in 
the  army  before  joining  U.P. 

• 

Clothes  for  Refugees 

Asbury  Park,  N.  J. 

A  clothing  drive  by  the 
Asbury  Park  Press  to  aid  Hun¬ 
garian  refugees  at  Camp  Kil¬ 
mer  netted  1,231  pieces  of  cloth¬ 
ing  in  a  week. 


dent  was  set  by  the  Welfare 
Office  which  installed  an  offset 
press.” 

Mr.  Hornstein  said  the  issue 
was  “Socialism.”  He  added, 
“You  either  believe  in  private 
enterprise  or  you  don’t.” 

He  charged  that  departments 
had  asked  lump  sum  appropria¬ 
tions  rather  than  specifically  for 
money  to  buy  presses.  Salesmen 
who  sold  the  presses  had  misled 
the  departments,  he  charged. 
They  averred  that  “any  girl  can 
learn  to  run  it  in  15  minutes,” 
he  said,  whereas  “competent  ad¬ 
vice  would  disclose  that  an  off¬ 
set  printer  is  a  highly  skilled 
and  experienced  craftsman.” 


Francis  Fellows  Kellogg, 
former  news  editor  of  the 
Boston  (Mass.)  Traveler  and 
member  of  its  staff  from  1924 
to  1952;  Dec.  25. 

♦  ♦  * 

John  F.  Easley,  84,  pub¬ 
lisher  of  the  Ardmore  (Okla.) 
Daily  Ardmoreite;  began  work 
on  the  paper  in  1897,  when 
Oklahoma  was  still  Indian  Ter¬ 
ritory;  Dec.  29. 

*  *  * 

George  Megratii,  42,  pub¬ 
lisher  of  the  semi-weekly  Bend 
(Ore.)  Midstatesman;  killed  in 
automobile  accident ;  recently. 


Paul  Morris,  70,  former 
music  critic  for  the  New  Yoik 
City  news)iapers;  Jan.  1. 

*  *  * 

Howard  Linwood  White,  SC- 
retired  society  editor  of  the 
New  York  Herald  Tribune,  of 
cancer.  He  was  society  editor  o. 
the  New  York  Tribune  and  the 
Herald  Tribune  from  1913  unt 
his  retirement  in  1949;  Jan.  3. 
*  *  • 

Joseph  Hoyle  Cromwell,  73. 
former  copy  desker  for  Cine*- 
nati  (Ohio)  Commercial  Trilr 
une.  New  York  World,  Detret 
(Mich.)  Free  Press  and  the  ok 
Brooklyn  Eagle. 
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Why,  oh  why,  won’t  he  listen? 


You,  loo,  will  bf  Ix-llei  oil  il  you  listen  to  your 
local  ai>ent— an  exjjert  — uiicn  you  buy  lire  in¬ 
surance. 

It  is  the  business  of  a  Capital  Stock.  Company 
agent  or  broker  to  see  that  you  get  the  proper 
insurance  coverage.  He  is  one  of  200,000  inde- 
pemleiit  local  agents  anti  brokers  in  business  for 
themselves,  to  serve  you. 


Your  local  agent  is  nearby.  1  le's  hantly  when 
you  need  him  last.  You  tan  talk  to  him  any 
time.  He  will  see  that  you  have  the  right  kind 
of  insurance  and  the  right  amount,  whether 
it’s  fire  or  any  other  insurance. 

So  for  (juality  insurant  e  service,  see  your  in¬ 
dependent  l(x;al  Capital  Stock  C^ompany  agent. 


NATIONAL  BOARD  OF  FIRE  UNDERWRITERS 

''' — For  quality,  look  for  this  s\m~ 

Service  Organization  Maintained  by  220  Capital  Slock  l  ire  Insurance  Companies  hot.  Only  an  independent 

Capital  Stork  Company  agent 

85  John  Si.,  New  Yolk  38,  N.  Y.  •  aaa  W.  .Adams  Si.,  Chiiago  0.  111.  •  4O5  Calitoiiiia  Si..  San  Fiaiuisto  |.  Calil.  or  broker  may  display  it.  „ 
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Friends  Honor  Warman 
At  Columbia  University 

Uy  JanioH  L.  (^ollin^s 


A  few  nights  ago  friends 
of  Manny  Warman  got  together 
and  threw  him  a  small  party, 
and  if  anything  it  embarrassed 
him. 

Manny  is  staff  photographer 
for  Columbia  University.  He  is 
a  highly  capable  technician,  a 
good  photographer  and  one  of 
the  most  self-effacing  persons 
you’ll  ever  meet.  This  sort  of 
recognition  on  his  tenth  an¬ 
niversary  with  the  university 
was  just  the  thing  to  bring  him 
full-blush,  to  which  he  comes 
easily. 

“I  don’t  know  why  they  did 
it,”  he  said  to  a  guest  in  his 
darkroom  yesterday.  “Only  be¬ 
cause  they’re  nice  people,  I 
guess.  I  felt  somewhat  silly. 
After  all,  I  haven’t  done  any¬ 
thing  special.  I’m  only  doing 
what  I  get  paid  to  do.  If  you 
do  write  anything — and  I  can’t 
see  why  you  should — please 
don’t  make  it  more  than  a  line 
or  two.” 

John  Hastings,  director  of  the 
news  office,  has  an  idea  why 
Manny’s  praise  should  be  sung, 
however. 

“He  is  a  photographer  of  the 
highest  sort,”  according  to  John. 
“Better  still,  he  is  a  wonderful 
person,  beloved  by  all  on  the 
campus — from  the  president  on 
down. 

“During  his  10  years  at  Co¬ 
lumbia,  he  has  photographed 
nearly  all  of  the  world’s  great 
leaders.  He  has  some  outstand¬ 
ing  studies  of  many  of  them. 
The  list — off  the  top  of  my  head 
— includes  Eisenhower,  Mamie, 
Eden,  Sukarno,  Truman,  Ade¬ 
nauer,  Montgomery,  Nehru, 
Queen  Mother,  Earl  Warren, 
Queen  Juliana,  Stevenson,  Ber¬ 
trand  Russell,  George  Marshall. 

“Manny  probably  has  the 
best  negative  files  on  Eisen¬ 
hower  for  the  period  1948  to 
1951  of  anyone  alive.  That 
was  when  Ike  was  president 
here.” 

“After  that  pat,”  the  guest 
said  to  Manny,  “we’ll  have  to 
write  something  about  you,  even 
if  it’s  only  that  they  tossed  you 
a  piece  of  cake  because  they 
think  so  much  of  you.  O.K.?” 

Manny  shrugged  his  shoulders 
and  looked  around  for  an  ex¬ 
cuse  to  change  the  subject. 

“You’re  going  to  have  to 
learn  to  use  your  Rollei,”  he 
said  mildly.  “Once  you  get  used 


to  it,  you’ll  love  it.  I  have  a 
flash  attachment  that  I  want 
to  give  you.” 

“How  much,  Manny?” 

“Oh,”  he  said,  “I  wouldn’t 
take  anything.  If  I  didn’t  want 
you  to  have  it,  no  money  could 
buy  it.” 

That’s  Manny,  snapshot  edi¬ 
tion. 

Prof  Recommends 
P-Journalism 

When  Dr.  C.  William  Horrell, 
department  of  journalism. 
Southern  Illinois  University, 
asked  editors,  instructors  and 
photojournalists  what  courses 
should  be  included  to  develop 
a  sound  college  cuiriculum  for 
photojournalists,  he  ran  into 
divergent  opinion. 

On  several  points  editors  dis¬ 
agreed  w’ith  instructors  and  the 
instructors  with  the  photojour¬ 
nalists,  but  out  of  it  all  Prof. 
Horrell  presents  these  conclu¬ 
sions  : 

Most  photojournalists  con¬ 
sidered  that  their  future  work 
should  require  heavy  emphasis 
on  technical  training.  Editors 
went  along  with  this,  but  photo¬ 
journalism  instructors  were 
less  enthusiastic  about  the  em¬ 
phasis. 

The  three  groups  —  editors, 
instructors,  photojournalists  — 
were  as  one  on  the  idea  that 
students  should  spend  about 
one-fifth  of  their  four  years  on 
professional  journalism  courses. 

The  instructors  and  editors 
thought  students  should  devote 
one-half  of  their  time  in  the 
liberal  arts.  Photojournalists, 
on  the  other  hand,  felt  much 
less  time  should  be  turned  over 
to  this  academic  division. 

The  three  groups  couldn’t 
get  together  on  the  importance 
o'  such  subjects  as  radio  and 
TV,  philosophy,  religion  and 
health. 

The  author  then  makes  rec¬ 
ommendations  which  he  explains 
must  be  general  for  these 
reasons:  1)  lack  of  agreement 
among  the  groups;  2)  wide 
variations  of  practices,  opera¬ 
tions,  policies  and  demands  of 
the  newspapers  selected  for  the 
.study;  3)  future  technical  de¬ 
velopments;  4)  photojournalis- 
tic  philosophies  of  newspapers 
may  change,  and  so  on. 


These  are  some  of  the  recom¬ 
mendations  : 

Students  should  devote  10- 
12^;',  of  their  four  years  to  the 
photojournalism  area. 

Instructors  should  emphasize 
training  in  the  following  types 
of  photography:  spot  news, 
candids,  sports,  color  (especially 
ROP) ,  sequence,  documentary, 
pictorial,  portraits,  fashion  and 
advertising. 

About  12%  of  the  four  years 
should  be  spent  learning  an 
appreciation  of  journalism  as 
a  broad  media;  the  job  of  pic¬ 
ture  editors  and  other  editorial 
personnel;  the  basic  skills 
needed  for  research,  caption 
writing,  general  assignment 
and  feature  writing. 

Courses  needed:  practical 
newswork  on  the  college  paper; 
picture  editing,  reporting,  news 
writing,  feature  writing,  press 
law,  photoengraving,  public 
opinion  and  history  of  the  press. 

Students  should  devote  7fi- 
80%  of  the  four  years  to  the 
liberal  arts. 

Photojournalism  instructors 
should  initiate  a  continuing 
study  of  their  graduates  em¬ 
ployed  in  the  professional  photo¬ 
journalism  field.  This  study 
might  give  the  in.structors  in¬ 
valuable  suggestions  for  cur¬ 
ricular  improvement. 

There  should  be  more  “inter¬ 
action”  between  newspaper 
photojournalistic  personnel  and 
photojournalism  instructors.  In 
other  words,  the  working  press 
should  know  what  the  academic 
side  is  doing  and  vice-versa. 

• 

Kaiitilik  Berome^i 
Finanrial  Editor 

Chicago 

Ed  Kandlik  becomes  Chicago 
Daily  .Veit's  financial  editor 
Jan.  14,  succeeding  Herman  G. 
Seeley,  who  is  retiring  after 
25  years  of  service  with  the 
Daily  News. 

Mr.  Kandlik,  who  joined  the 
Daily  News  staff  as  auto  editor 
a  year  ago,  having  formerly 
been  with  the  Chicago  Sun- 
Times,  had  previously  written 
financial  and  business  news  for 
the  Chicago  Sun  and  later  for 
the  Sun-Times. 

Mr.  Seeley,  a  veteran  Chi¬ 
cago  newspaperman,  was  for¬ 
merly  a  financial  writer  for  the 
old  Chicago  Evening  Post.  He 
joined  the  Daily  News  when  the 
latter  purchased  the  Post  back 
in  the  mid-’30’s.  He  succeeded 
the  late  Roy  Monger  as  Daily 
News  financial  editor  in  the 
mid-’40’s. 

James  S.  Lewis,  formerly  of 
Business  Week  magazine,  has 
joined  the  Daily  News,  succeed¬ 
ing  Mr.  Kandlik  as  auto  editor. 


Pi  ‘ess  Strike 
Story  Found 
‘Inadequate’ 

The  inadequacy  of  new.spa- 
pers’  own  public  relations  is  one 
lesson  of  their  46-day  shutdown 
a  year  ago,  editors  of  Detroit’s 
three  dailies  agree. 

They  discuss  the  problem  in 
the  current  issue  of  the  Bulletin 
of  the  American  Society  of 
Newspaper  Editors. 

Harry  V.  Wade,  editor  of  the 
Detroit  \.etv8  writes: 

“.A  sensation  of  inadequacy 
in  one  direction  haunted  De¬ 
troit  newspapers  throughout  the 
strike.  Accustomed  as  we  are 
to  saying  what  we  have  to  .say 
for  ourselves  in  our  own  col¬ 
umns,  newspapers  have  largely 
neglected  public  relations  as 
now  understood  in  business  ani 
industry. 

Word  of  .Mouth 

“Where  the  Detroit  publish¬ 
ers’  story  of  their  position  in 
the  strike  was  got  acros.s  at  all. 
it  was  only  by  word  of  mouth 
To  this  day,  not  many  De¬ 
troiters  have  any  comprehensive 
understanding  of  all  the  quan¬ 
tities  that  went  into  the  strike. 
Unions  do  better  than  that” 

John  Manning,  editor  of  the 
Detroit  Times,  tells  how  he  was 
buttonholed  by  non-newspaper 
friends  and  kidded  about  hb 
“soft  job”  of  being  an  editor 
of  a  newspaper  that  was  out  of 
business. 

“I  smiled  wanly  and  at¬ 
tempted  to  change  the  subjeef 
Mr.  Manning  recalls.  “1  believe 
every  Detroit  editor  will  agree 
with  me  that  the  strike  period 
was  the  most  frustrating  and 
trying  stretch  he  ever  had  en¬ 
dured  in  this  tough  trade.” 

Lee  Hills,  executive  editor  of 
the  Detroit  Free  Press,  con¬ 
cedes:  “We  did  a  poor  job  of 
getting  over  the  newspapers’ 
story  to  the  public.  People  had 
only  a  hazy  idea  of  what  the 
strike  was  all  about. 

“As  an  editor,  I  was  and  am 
critical  of  my  inadequacy  as 
the  Free  Press  management 
representative  in  the  publishers 
group  in  telling  the  public 
about  our  own  troubles. 

“We  have  been  a  little  less 
hasty  since  to  jump  on  other 
companies  for  the  same  in¬ 
adequacy.  Most  of  them  do  that 
job  better  than  newspapers  do. 
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Recognize  these  curves? 


•  They  lx?long  to  a  brilliant  enlarging  paper  with  a  fast 
emulsion. 

•  It’s  a  paper  that  gives  you  exceptionally  wide  lati¬ 
tude  in  both  exposure  and  development,  makes  it  easy 
to  “get  a  print’’  fast  when  a  deadline  is  staring  you  in 
the  face. 


•  Your  prints  reproduce  well,  because  of  its  brilliance, 
tonal  quality,  and  high  gloss. 

•  You  never  have  to  baby  this  paper;  the  tough  emul¬ 
sion  takes  fast,  rough  handling  in  stride,  doesn’t  scratch 
easily. 

•  You  can  get  it  in  single-  and  double-weight  stocks,  in 
a  variety  of  surfaces. 

•  It  was  developed  expressly  for  press  photography  and 
has  been  a  national  favorite  for  20  years. 

Naturally  it’s  your  old  stand-by,  still  as  up  to  date 
as  tomorrow’s  news — KODABROMIDE  PAPER  F  (Glossy). 

EASTMAN  KODAK  COMPANY 

Rochester  4,  N.  Y. 
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Plenty  of  Market  Stuff 
In  Mail  to  Ad  Ageneies 


NEWSPAPER 
Nominations  Invited 
Deadline  Feb.  I.  1957 
Press 

1.  General  Reporting:  For 
a  distinguished  example  of  a 
reporter’s  work,  either  a  sin¬ 
gle  story,  or  a  series  on  a 
related  subject. 

2.  Editorial  Writing:  For 
a  distinguished  example  of 
an  editor’s  work,  either  a 
single  editorial  or  a  series 
relating  to  the  same  subject; 
editorials  by  any  one  writer 
being  limited  to  three,  a 
series  on  a  single  topic 
counting  as  one  entry. 

3.  Washington  Correspond¬ 
ence:  For  a  distinguished  ex¬ 
ample  of  a  Washington,  D.  C. 
correspondent’s  work,  either 
a  single  article  or  dispatch, 
or  a  series  of  articles  on  the 
same  or  related  subject  mat¬ 
ter. 

4.  Foreign  Correspondence: 
For  a  distinguished  example 
of  foreign  correspondent’s 
work,  either  a  single  dis¬ 
patch  or  a  series  related  to 
the  same  subject  matter. 

o.  News  Picture:  For  an 
outstanding  example  of  a 
news  photographer’s  work, 
either  a  single  picture,  or 
sequence  or  series  of  pic¬ 
tures;  photographs  by  any 
one  person  being  limited  of 
six,  a  series  on  a  single 
topic  counting  as  one  entry. 

6.  Editorial  Cartoon:  For 
a  distinguished  example  of  a 
cartoonist’s  work,  the  de¬ 
termining  qualities  being 
craftsmanship,  interest, 
forcefulness  and  general 
worth;  cartoons  by  any  one 
person  being  limited  to  six. 

7.  Public  Service  in  News¬ 
paper  Journalism:  For  an 
outstanding  public  service 
rendered  by  a  newspaper  in 
which  exceptional  courage  or 
initiative  is  displayed  in  face 
of  opposition  from  antisocial 
forces,  political,  or  other 
discouraging  or  hampering 
forces.  Nominations  are  to 
be  accompanied  by  a  com¬ 
plete  file  of  clippings  to- 

?;ether  with  a  statement  of 
acts  concerning  the  circum¬ 
stances  which  prompted  the 
newspaper  in  its  undertaking. 

Nomination  blanks  and 
further  information  may  be 
secured  from: 

Victor  E.  Bluedorn,  Director 
Si^a  Delta  Chi 
Distinguished  Service 
Awards  In  Journalism 
35  E.  Wacker  Dr.,  Chicago  1 


By  1'.  S.  Irvin 

It’s  maybe  because  this  is  the 
time  of  year  that  an  aging  pro¬ 
motion  man’s  fancy  lightly  turns 
to  thoughts  of  sunshine  that  our 
fingers  plucked  from  the  bottom 
of  the  pile  this  week  a  folder 
that  reached  us  from  the  Miami 
(Fla.)  Herald  several  weeks 
since. 

It’s  a  folder  done  in  brisk  and 
breezy  fashion,  “a  collection  of 
advertising  facts”  about  the 
Herald.  Promotion  Manager  Les 
Barnhill  advises  that  George 
Sansone,  whom  GI’s  should  re¬ 
member  as  the  guy  who  drew 
the  “Wolf”  cartoon  during  the 
late  war,  is  responsible  for  the 
smile-provoking  illustrations  in 
this. 

The  advertising  facts  in  this 
folder  are  contained  actually  m 
a  series  of  ads  which  ran  in  the 
Herald.  Example:  “Eating  is  so 
daily,”  says  the  headline.  “Folks 
around  Miami,”  says  the  copy, 
“spend  $775,000  for  their  gro¬ 


ceries  every  shopping  day.” 

Add  together  all  of  the  sta¬ 
tistics,  as  this  folder  does,  and 
you  have  a  powerful  if  competi¬ 
tive  story  for  the  Herald. 

Market  Information 
And  if  it’s  market  information 
that  the  advertising  agencies 
crave  these  days,  the  mail  bag 
is  filled.  Just  a  few  samples: 

Minneapolis  (Minn.)  Star  and 
Tribune  out  with  a  new  basic 
market  data  folder,  “Facts  in 
brief  about  the  5^  billion  dollar 
Upper  Midwest  market.”  In¬ 
cludes  detailed  circulation  infor¬ 
mation  for  223  counties  and 
more  than  140  major  towns. 

Bill  Dover,  Los  Angeles 
(Calif.)  Examiner  business  re¬ 
search  department  director,  a 
confirmed  economic  optimist, 
pulls  no  punches.  “1957,”  he 
says,  “will  be  the  most  robust 
business  year  in  America’s  eco¬ 
nomic  history.”  This  is  how  he 
opens  an  8-page  folder  on  “Busi- 
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Here's  a  new,  effective  and  inexpensive  program 
created  expressly  for  newspapers.  Monthly  film¬ 
strips  on  current  affairs  for  use  In  schools  make  an 
outstanding  public  service  and  circulation  builder 
aimed  at  tomorrow's  readers. 

NOW  USED  BY: 

•  Baltimore  News-Post 

•  Buffalo  Evening  News 

•  Cincinnati  Times-Star 

•  Columbus  Citizen 

•  Detroit  Times 

•  Greenfield  (Mass.)  Recorder-Gazette 

•  Honolulu  Advertiser 

•  New  York  Journal-American 

•  San  Francisco  Call-Bulletin 

Write  for  information,  rotes  and  details  on  exclusive  sponsorship  in 
your  area:  CURRENT  AfEAfRS  FILMS,  527  Madison  Avenue,  New 
York  22,  N.  Y.  ' 
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ness  Goals  for  1957.”  it  assures 
close  reading — and  it  puts  to¬ 
gether  a  bright  and  factual 
story. 

Spokane  (Wash.)  Spokesman- 
Review  and  Chronicle  out  with 
a  big  and  handsome  market 
data  book,  “Get  the  Whole  Pic¬ 
ture  on  a  market  that’s  four 
times  as  big  as  it  looks.”  This 
is  truly  a  basic  economic  text¬ 
book  on  the  Spokane  market.  [ 

Charlote  (N.C.)  Observer  ovL 
with  a  breezy  booklet  telling 
“Who  Shops  in  Charlotte.”  Turns 
out  that  out-of-county  customers 
account  for  more  than  35%  of 
Charlotte’s  retail  sales  volume. 
Observer  discovered  this  through 
working  a  customer  drawing  in 
cooperation  with  the  Charlotte 
.Merchants  Association.  Top  prize 
in  the  drawing  was  a  trip  to 
Paris. 

Duluth  (Minn.)  Herald  and 
News-Tribune  do  a  basic  job  of 
educating  advertisers  and  agen¬ 
cies  on  the  economic  realities  of 
their  market  in  a  current  mar¬ 
ket  data  booklet,  “New  People, 
New  Towns,  New  Industries.” 
Booklet  tells  how  three  signifi¬ 
cant  economic  developments  are 
creating  new  prosperity  in  the 
area:  mining  of  taconlte,  devel¬ 
opment  of  the  St.  Lawrence  Sea¬ 
way,  and  drilling  for  oil  in  the 
Dakotas  and  Canada. 

Record  Decade 

It  is  10  years  ago  that  Mrs. 
Danver  came  back  from  a  vet¬ 
erans  hospital  in  Pittsburgh, 
where  she  was  doing  volunteer 
work,  and  told  her  husband. 
“Get  those  guys  some  records.” 

Her  husband  is  Charles  F. 
Danver,  who  does  the  daily 
'‘Pittsburghesqne”  column  in  the 
Pittsburgh  (Pa.)  Post-GazetU. 

In  10  years  the  Veterans  Rec¬ 
ord  Fund  has  provided  more 
than  21,000  new  lecords  to  vet¬ 
erans  —  Danver  insists  on  new 
records — and  something  like  200 
phonographs.  It  has  also  ac¬ 
cumulated  more  than  .$18,000  in 
contributions,  although  none  are 
solicited. 

Baby,  It^s  (Add  Etc. 

Speaking  of  Miami — the  Nev 
York  Mirror  is  using  a  good 
gag  to  catch  the  attention  of 
Miami  hotel  owners  for  its  spe¬ 
cial  winter  travel  issues.  It  i-' 
mailing  them  picture  postcards, 
hand  addressed  and  carrying  » 
simulated  hand-written  message.  ■ 
The  gag  is  in  the  picture  on  the 
postcard — some  of  the  brrrriest. 
coldest  snow'  and  slush  scene.' 
you’ve  ever  shivered  through,  all 
taken  in  New  York  City.  This 
should  certainly  make  those  sun 
merchants  look  on  New  York  as 
a  hot  market. 
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New  giant  press  gives  greater  strength 
to  modern  steels  and  super-alloys 


Stainless  steels,  chrome-molys,  titanium,  zirconium  — 
these  arc  some  of  the  alloys  that  arc  writing  new  in¬ 
dustrial  history. 

At  Curtiss-Wright's  Metals  Processing  Division,  these 
alloys  arc  being  extruded  with  improved  physical  and 
fatigue  properties  in  both  the  longitudinal  and  transverse 
planes,  to  exact  specifications,  by  the  world’s  largest  hori¬ 
zontal  steel  extrusion  press.  Large-diameter,  high-integ¬ 
rity  pipe  .  .  .  propeller  blades  .  .  .  llanged  casing  rings 
for  the  newest  in  jet  engines  .  .  .  these  arc  a  few  of  the 
products  of  this  Curtiss-Wright  facility  which  offers 
everything  from  engineering  through  forming,  process¬ 
ing.  heat-treating,  finishing  and  testing.  If  you  have  a 
metals  problem,  investigate  the  super-alloys  being  ex¬ 
truded  at  Curtiss-Wright’s  Metals  Processing  Division. 


Giant  12,000-ton  press  extrudes  shapes,  lengths, 
configurations  never  before  possible. 


INDUST 


METALS  PROCESSING  DIVISION 


Extrusions  by 


CORPORATION  •  BUFFALO,  N.Y. 


Divisions  and  Wholly  Owned  Subsidiories  of  Curliss-Wright  Corporation: 

^PiciiT  ArROMArTiC4L  Ditiaion,  If  ooit'Riilg*-,  .V.  J.  •  I'norFLLiii  IM\i!«ion,  Caldut  il,  .V.  J.  •  Plastics  Division,  Quvhanna,  Pa.  •  Electronics  Division,  Carlstadt,  /V.  /• 
Mit\ls  Pruci.a^inc  Dim^ion,  iluffato,  I".  •  Srrcui.Tiis  Division,  If  oofi-Rifie*’,  S.  7.  •  L'tica-Bind  Corporation,  t'rica,  Mich.  •  Export  Division,  /Vrw  York,  Af.  Y, 
Calowill  Uriciit  Division,  Caldudl,  J.  •  .\iropiitsics  DiviLorviiNT  Corporation,  Sanfa  Barbara,  Calif.  •  Research  Division,  Clifton,  J.  a  Quc/ionoa,  Pa. 
Indistrial  and  Sciintific  Prupicts  Division,  Calduill,  .V.  J.  •  Clrtiss-U  hicht  Eihopa,  Af.  V.,  Amsterdam,  The  Netherlands  •  Tirromotor  Division,  Princeton,  N.  3, 
Marquttc  Metal  Prodicts  Division,  C7«  i-<  /an<i.  Ohio  •  Ci  rtiss-U  riliit  of  Canada  Ltd.,  .Montreal,  Cruiada  •  Propi  lsion  Research  Corporation,  5ania  Monica,  Calif, 
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Operation  Build-Up  Set 
For  Sales  Training 


“Operation  Build-Up,”  Inter-  Price  to  individual  newspapers 
national  Circulation  Managers  will  be  based  on  a  sponsoring 
Association’s  sales  training  pro-  fee  from  $300  for  papers  with 
gram  for  newspaper  circulation  over  600,000  circulation  to  $10 
sales  personnel,  is  being  made  for  papers  with  circulations  un¬ 
available  to  member  papers  this  der  10,000.  In  addition,  sponsor- 
month.  ing  newspapers  will  purchase 

Basically,  Operation  Build-Up  the  necessary  texts  and  training 
will  furni.sh  individual  newspa-  materials  in  kits  priced  at  $8 
pers  with  a  complete  sales  train-  each.  All  training  will  be  con¬ 
ing  package,  prepared  under  the  ducted  by  each  newspaper’s  cir- 
expert  guidance  of  Phillips  As-  culation  department  executives, 
sociates,  Chicago  sales  consult-  Cuirently,  individual  newspa- 
ants,  who  developed  the  sue-  pers  and  sectional  circulation 
cessful  “Operation  Step-Up”  managers  associations  are  being 
program  for  Newspaper  Adver-  asked  to  underwrite  a  portion  of  consecutive  eight-hour  Mondays 
tising  Executives  Association.  the  cost  of  the  project  so  that  absorbing  the  sales  techniques 

Price  Range  Announced  materials  can  be  made 

.  available  immediately  to  sub- 

The  ICM A  project  will  sen’e  scribing  new.spapers,  according 

to  tram  district  or  branch  man-  j^ma  President  Walter  Aron- 
agers,  distributors  or  carrier  ad-  Detroit  (Mich.)  Times. 
visors  on  how  to  train  carrier- 

salesmen,  as  well  as  providing  Gilliland  in  C  harge 

adult  sales  personnel  on  how  to  President  Aronoff  has  named 
sell  and  how  to  keep  subscribers  an  Operation  Build-Up  corn- 

sold.  mittee,  consisting  of  Ray  Gilli- 

nland,  Lancaster  (Pa.)  Newspa¬ 
pers,  C.  K.  Jefferson,  l)es 

Moines  (low'a)  Reqister  and 

Tribune,  and  Jack  Estes,  ICMA, 
secretary-manager,  Dallas,  Tex. 

Mr.  Gilliland  has  been  named 
sales  and  promotion  chairman 
of  the  project,  which  has  been 
carefully  pre-tested  prior  to  its  Operation  Build-Up  will  aid  in 
approval  by  the  ICMA  board  of  the  training  of  district 
directors.  “It  is  undoubtedly  the  agers  or  advisors  by: 
biggest  and  most  important  j  improving  the  man’s  sell 
project  that  ICMA  has  ever  persuasion  skills.  Unless 

.r  .  -u  ;i"df-taken,’  declared  Mr.  Gilli-  to  sell-he  can’ 

For  Western  Distribution  land,  who  expressed  hope  that  efipectivelv  show  the  boy  how  t< 

freight  costs  and  accurately  newspaper  publishers  and  p^ene-  j| 

distribution!  Send  us  copy,  yal  manaj^ers  will  consult  with  '  ’  , 

their  circulation  executives  on  J-  Provi.lmg  the  man  witl 

rtising  circular,  newspaper,  nf  ciinVi  n  effective  methods,  materials  am 

iiog:  comic  book,  etc.,  on  the  need  and  value  ot  such  a  j  ,  ^  I  •  i.  n, 

'SPRINT -one  or  ••full”  color.  program  for  their  respective  needed  to  tram  boys.  T< 

lo  the  rest;  door  to  door  distri  naners  achieve  desired  circulation  re 

)n,  mailing  and  dispatching.  ."puring  ^1,^  latter  part  of  man  must  be  an  ef 

■■■■niPIIIMH  January,  complete  details  of  the  t’ective  teacher. 

program  will  be  furnished  ICMA  Developing  and  refining  thi 
members  and  orders  will  be  man’s  ability  to  motivate  hii 

^ - 1  .solicited,”  .said  Mr.  Gilliland.  boys  to  superior  performance. 

Field  Tested  Adult  sales  personnel  will  bi 

I  ^  ^  taught  how  to  sell.  Thev  wil 

First  phase  of  Operation 

Build-Up  was  the  field  research  effective  selling  the  subscriber 
,  conducted  last  Summer  by  Phil-  parents.  In  addi 

,  lips  As.sociates.  Circulatioii  man- 

,  agers,  carrier-salesmen  and  their  motivate  thi 

I  parents  were  interviewed  to  as-  effectively. 

I  certain  the  basic  needs  for  such 

I  a  sales  program.  Subscribers  20-Hour  Program 

~  I  and  potential  prospects  were  Each  newspaper  will  train  it 

—  I  also  interviewed  to  determine  men,  either  in  groups,  or  as  in 

j  how  best  to  meet  today’s  com-  dividuals.  Length  of  training  wil 

U  petitive  conditions.  This  research  total  20  hours,  which  can  b 


FAMILY  GATHERING — Second  and  third  generations  of  newsptpj- 
publishers  are  represented  in  this  group  attending  the  annual  medin; 
of  Graphic  Arts  Industry,  Inc.  in  Minneapolis  recently.  Left  to  rlgM- 
M.  H.  White,  Winona  (Minn.)  News;  Fredric  C.  Schllplin,  St.  Clou; 
(Minn.)  Times;  Walter  A.  Strong,  Beloit  (Wis.)  News;  John  D.  Clilforc 
Watertown  (Wis.)  Times,  and  Benjamin  E.  Darby  II,  Owatonna  (Minn.l 
Daily  Peoples  Press.  The  organization  serves  in  all  phases  of  manago 
ment  consultation. 


was  conducted  among  32  news¬ 
papers  in  10  states. 

Next  was  the  Pilot  Training  be  desired, 
program  held  in  Chicago  where 
28  circulation  field  men  from 
as  many  newspapers  spent  five 


broken  into  10  two-hour  session? 
or  whatever  combination  miel: 

ill  proud* 
a  leader’s  guide,  chart  visual?, 
recorded  case  situations,  ski;? 
and  vole-playing  sheets  for  use 


by  trainees.  There  will  also  be  a 
reference  manual  for  note-tak 
ing  and  pocket  reminder  cards  to 
The  pilot  program  further  stimulate  self-trainini:. 
thorough  evaluation  Cost  to  subscribing  paper' 


Sponsor 

Feed' 

.$300 

2rfl 

•200 

.  l-iO 

12.S 

100 


Contest  Spots 
Daily^s  Gains 

S.\N  FRANCISC' 

A  contest  open  only  to  th" 
area’s  advertising  fratemit 
spotlighted  the  circulation  d 
the  San  Fraytcisco  Cnll-RulUtf 
and  provided  the  winner  with  a 
trip  to  Hawaii. 

Berne  Abelow  of  .-Abbott  Kim 
ball  Advertising  .-Agency  cam* 
w^ithin  five  digits  of  guessme 
the  exact  lead  the  C-B  wou'd 
obtain  in  the  afternoon  fids 
when  the  ABC  six-month  pub 
lisher’s  statement  appeared.  He 
won  two  all-expense  tour.«  t 
Honolulu. 

James  Roddy,  account  execu 
tive,  McCann-Erickson,  Iw 
and  Mrs.  Alice  Fix,  of  Sea^? 


man 


Los  Angeles 


Greatest  rotary  press 
facilities  in  the  West! 
Exclusively  Newsprint 
2621  W.  54  St..  Los  Angeles  43.  Cal. 


^  Send  me  estimate  on  attached  or 
per  enclosed  specifications. 


Name. 


Address. 


Hairline  register... 


hour  after  hour... 

automatically. . . 


No  in-and-out  ...  no  off-and-on  ...  no 
good-and-bad.  Hurletron  Color  Register  Con¬ 
trol  holds  all  colors  in  register  with  hairline 
accuracy  .  .  .  hour  after  hour  .  .  .  day  in  and 
day  out  ...  at  speed-ups  and  slow-downs. 
Even  at  splices  the  Hurletron  will  make  ad¬ 
justments  so  quickly  that  waste  is  negligible. 

Hurletron  Controls  are  automatic.  The 
most  minute  out-of-register  condition  is  noted 
instantly.  The  information  is  transmitted  to 
the  compensating  mechanism  and  the  correc¬ 
tion  is  made  even  before  the  error  becomes 
visible  to  the  human  eye. 

The  unique  Auto-Register  feature  greatly 
reduces  registering-in  time.  It’s  a  simple  push¬ 
button  operation.  Corrections  made  manually 
are  shown  on  the  control  panel  dials  in  known 


increments.  When  everything  is  '*on  the  head’^ 
you  throw  the  switch  to  "Automatic”  and  the 
Hurletron  takes  over.  It’s  as  simple  as  that. 

With  Hurletron  Controls  on  your  presses 
you  are  certain  of  hairline  color  register 
throughout  the  rvm.  Yoiur  Hurletrons  will 
save  operator  time . . .  reduce  spoilage . . .  and 
cut  costs.  And  perhaps  more  important,  they 
will  give  yoiur  advertisers  what  they  want 
and  expect. 

Would  you  like  to  know  more  about 
Hurletron  Controls?  Write  today.  There’s  no 
obligation. 


FOR  you... 

This  fully  illustrated  booklet  contains  full 
details  about  Hurletron  Controls  for  ROP 
Color  Register.  Write  for  your  free  copy 
today. 


HURLETRON 


/lutomatic  Color  Register  Control 


electric  eve  equipment  company 

1932  EAST  FAIRCHILD  STREET,  DANVILLE.  ILLINOIS 
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Manufoclufers  of:  Hwrleffon  R.O.P.  Color  Reghirolton  Controls;  Avtomotic  Conliolf  of  Coltpcr  end  Wcio^* 
on  foper  end  6oord;  Centor  line  ond  Side  Web  Cvide  Controls.  Cvf-Off  end  Bocli*Up  ControK. 
Slitter  Controls.  Morstvre  Controls. 


Maximum  I 

Versatility  aad  Flexibility  ia  lioe  Composiag  Modiioes 

Whether  you  set  type 
on  slugs  or  film . . . 
only  Intertype  offers  both 


Q  MODEL  C-A  non-niixcr  machine  for  setting  text  and  display 
matter.  Available  with  one,  two,  three  or  four  main  and  side 
magazines.  Economical  work  horse  of  the  composing  room. 

Q  MIXER  MODELS  F  and  G  —  cut  costs  in  complex  ad  and  text 
production  and  set  type  up  to  60  pt.  in  size.  Matrices  can 
be  mixed  from  any  two  adjacent  magazines  on  tlie  Model  F, 
or  from  two  pair  of  main  magazines  and  two  pair  of  side 
magazines  on  both  models,  all  at  straight  matter  speed. 

0HI.SPEED  —for  fast,  dependable  production,  either  with 
automatic  or  manual  operation.  Available  with  not  only  one, 
but  with  two,  three  or  four  main  magazines  as  desired.  Only 
Intertype  gives  you  such  flexibility  in  magazine  capacity  in 
high  speed  machines. 

FOTOSETTER  — the  photographic  line  composing  machine 
that  has  established  a  new  era  in  printing.  A  mixer  machine 
that  sets  type  on  film  or  paper  from  4  pt.  to  54  pt.  direct 
from  the  keyboard  of  one  machine  in  one  operation.  The 
Fotosetter  offers  a  maximum  of  typography  flexibility  not 
achievable  by  any  other  means. 

VisiMTE  magazines,  the  lightest  made  by  anyone,  are  .standard  equip¬ 
ment  on  all  Intertype  machines.  They  provide  an  “at-a-glance”  check 
on  every  matrix  in  every  channel.  Another  exclusive  Intertype  feature. 


360  Furman  Street,  Brooklyn  1 ,  New  York 


Chicogo,  San  Froncisco,  Lot  Angties,  New  Orleans,  Beston 
In  Conodo:  Toronto  Type  Foundry  Co.  Ltd.,  Toronto,  Montreal, 
Winnipeg,  Vancouver,  Halifax 


INTEffTYPE,  FOTOSETTER  ond  VlSlLtTE  or*  registered  trodemorb 


Set  in  Boskerville  ond  Futuro  fooiiltRS 


PLANT  and  EQUIPMENT 

. — - SECTION  Conference 

Device  Cuts  This  Weekend 

Mat  Damage 


Marion,  Ohio 
Charles  E.  (Chuck)  Griffith, 
machinist  at  the  Marion  Star, 
has  developed  an  electrical  de¬ 
vice  that  reduces  damage  to 
mats  in  the  automatic  line  cast¬ 
ing  process.  It  has  proven  so 
successful  here  that  other 
Brush-Moore  Newspapers  are 
planning  to  install  it  as  soon 
as  equipment  can  be  made  avail¬ 
able. 

The  device  stops  lines  when 
not  fully  quadded  out,  stops 
lines  when  mats  fail  to  drop 
from  the  Linotype  magazine, 
stops  lines  when  spacebands  fail 
to  drop,  stops  lines  when  tape 
is  upside  down,  stops  lines  when 
the  elevator  code  appears  in 
tape  at  the  wrong  place,  stops 
lines  that  are  overset  and  too 
long  and  reduces  the  chance  of 
damaging  costly  mats. 

Part  of  Chuck’s  job  in  Marion 
has  been  to  master  and  main¬ 
tain  Teletypesetter  equipment. 
Loose  and  tight  lines  were  a 
challenge  to  him.  As  in  other 
Brush-Moore  plants,  the  Marion 
Linotype  machines  were  equipp¬ 
ed  with  a  crude  plate  notched 
out  in  such  fashion  that  offend¬ 
ing  lines  could,  in  many  in¬ 
stances,  be  caught.  This  plate 
was  not  good  enough  to  suit 
Chuck. 

He  decided  the  job  should  be 
done  electrically.  First,  he  tooled 
out  of  steel  and  later  aluminum 
an  operating  block,  or  shoe,  to 
control  line  lengths  of  1114  ems 
and  16  ems  (the  news  and  edi¬ 
torial  lengths  used  on  Brush- 
Moore  papers).  The  block,  fas¬ 
tened  to  the  assembler  slide, 
actuates  a  Micro  switch  from 
which  current  passes  to  a  sole¬ 
noid  and  latch,  which  keeps  the 
assembling  elevator  in  check 
nntil  the  line  is  “good.”  Con¬ 
tact  of  the  block  and  switch 
opens  the  electrical  circuit  and 
releases  the  elevator  latch  arm. 

Stops  Short  Line 

If  the  line  of  mats  is  too  short 
to  bring  on  contact  (and  thus 
too  short  to  cast  properly),  the 
elevator  arm  stays  latched 
until  enough  spaces  are  inserted 
‘Or  release. 

If  the  line  is  too  long,  the 
elevator  arm  stays  latched  until 
enough  matrix  characters  are 
removed  and  the  arm  released. 


INGENIOUS  Chuck  Griffith,  Marion  (Ohio)  Star  machinist,  looks 
over  his  new  device  that  reduces  mat  damage. 


Technical  details  of  the  opera¬ 
tion  are  not  difficult  to  under¬ 
stand  but  no  more  of  them  are 
needed  here  to  indicate  that 
Chuck’s  safety  device  works. 
It  is  appreciated  by  Linotype 
attendants  and  does  save  dam¬ 
age  to  mats. 

Chuck’s  device  has  almost 
eliminated  “outs”  at  the  Star. 
If  mats  are  not  dropping  and 
the  elevator  arm  latch  stops 
the  Linotype  with  frequency,  it 
is  a  signal  to  the  attendant 
that  something  is  wrong.  A 
quick  scanning  of  a  few  lines 
of  type  w’ill  reveal  that  one  or 
another  character  is  stuck  in 
the  channel  and  the  trouble  can 
then  be  quickly  corrected. 

By  way  of  cooperating  in 
achieving  a  maximum  of  good 
lines  of  type,  perforator  opera¬ 
tors  are  taking  the  extra  pre¬ 
caution  to  justify  their  tape 
with  precision. 

• 

All  Hoe  Presses 
Equipped  for  Color 

All  new  Hoe  newspaper  press¬ 
es  that  are  now  being  sold  are 
equipped  so  that  they  can  do 
color  printing. 

Innovations  introduced  by 
Hoe  include  the  four  compart¬ 
ment  color  ink  pump,  which  re¬ 
cently  was  relocated  waist  high 
for  floor  units  and  chest  high 
for  color  couples  and  cylinders. 
Other  Hoe  color  press  develop¬ 
ments  include:  the  variable 
vibrator  stroke  to  prevent 


So  What  the  H — ! 


Cleveland 
The  Great  Lakes  Newspaper 
Mechanical '  Conference  will  be 
held  at  Hotel  Statler,  here  on 
Sunday,  Monday  and  Tuesday, 
Jan.  13,  14,  15,  The  conference 
is  comprised  of  business,  plant 
management  and  departmental 
executives  from  member  news¬ 
papers  in  Indiana,  Michigan, 
Ohio  and  Wisconsin.  Cecil  Wat¬ 
kins,  Sidney  (Ohio)  Daily 
News,  is  president. 

The  Machinists’  Session  will 
be  on  Sunday  morning.  Chair¬ 
man  is  Theodore  Gardiner,  In¬ 
dianapolis  (Ind.)  Star-News; 
co-chairman  is  Robert  Rack- 
ham,  Dayton  (0.)  Daily  News. 

The  Non-metropolitan  Session 
(for  medium  and  smaller  size 
newspaper  plant  executives) 
will  be  held  at  1:30  o’clock  p.m. 
Sunday.  Horace  H.  Parker, 


The  very  special  jargon 
of  the  production  manager 
has  always  been  a  bafflement  gtereo-press  foreman,  Richmond 


to  the  publisher  and  general 
manager  who  has  come  up 
via  editorial  or  business 
office. 

Russ  Stewart,  general 
manager  of  the  Chicago  Sun- 
Times,  tells  this  story  about 
Hy  Shannon,  production 
chief. 

“When  we  get  a  batch  of 
improperly  folded  papers  off 
the  press,  Hy  invariably  will 
explain  in  this  language: 

“  ‘Well,  Russ,  we  had  to 
operate  Number  6  transfer 
collect.  The  cross  associate 
web  developed  a  belly  due 
to  worn  knurls  on  the  nips, 
so  when  the  paper  hit  the 


(Ind.)  Palladium-Item,  is  chair¬ 
man;  he  will  be  assisted  by 
Leonard  Clemens,  stereo-press 
foreman,  Elkhart  (Ind.)  Truth. 

The  Composing  Room  Session 
occurs  Monday  morning.  Chair¬ 
man  is  Lester  E.  Stevens,  com¬ 
posing  room  superintendent, 
Detroit  Free  Press;  assisting 
him  will  be  Arthur  F.  Goetz, 
composing  room  superintendent, 
Milwaukee  (Wis.)  Sentinel. 

The  Pressroom  Session  is 
Monday  afternoon.  Roy  Coates, 
pressroom  superintendent, 
Grand  Rapids  (Mich.)  Press, 
will  be  chairman;  co-chairman 
is  Robert  C.  Nelson,  mechanical 


fly  the  P.I.V.  wasn’t  speeded  superintendent,  Detroit  News. 


up  enough  to  space  the  kick 
sheets  evenly.’  ” 

Small  N.  C.  Daily 
Improves  Plant 

Reidsville,  N.  C. 
The  Reidsville  Review,  Mon- 
day-Friday  afternoon  daily,  has 
installed  a  new  Rangemaster 
Linotype,  bringing  to  four  the 
number  of  linecasters  now  in 


The  Photoengraving  Session 
starts  off  the  Tuesday,  program. 
Chairman  will  be  John  F. 
Dalton,  photoengraving  super¬ 
intendent,  Indianapolis  (Ind.) 
Star-News;  Dalton  will  be  as¬ 
sisted  by  Co-chairman  Earl 
Currise,  photoengraving  super¬ 
intendent,  South  Bend  (Ind.) 
Tribune. 

The  Mailroom  Session  will 
Tuesday  afternoon.  For  this 
meeting,  Don  Holstein,  mailing 
superintendent  of  the  South 
Bend  (Ind.)  Tribune,  will  be 
chairman.  Co-chairman  is  John 
Caspar,  mailing  superintendent. 


The  Review  several  months 
ago  replaced  a  12-page  stereo- 
_ _  _  „  ^ _  type  press  with  a  24-page  press 

bleeding  of  adjacent  colors;  purchased  from  the  Burlington  Cleveland  Plain  Dealer. 
quick,  convenient  reversing  of  (N,  C.)  Timrs-News.  The  new  Secretary  Don  Clark,  Grand 
paper  feed  at  floor  level;  and  press  handles  color.  Rapids  (Mich.)  Press,  reports 

fast  adjusting  ink  roller  sockets  The  older  press  was  sold  to  anticipated  attendance  will  be 
promoting  accurate  roller  posi-  the  Iredell  Morning  News  in  greater  than  that  of  any  pre- 
tioning.  Statesville,  N.  C.  vious  Great  Lakes  Conference. 
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MORE  ROP  COLOR  CflPACITY 


The  new  Goss  Headliner  is  designed  to 
make  available,  for  the  first  time  in  the 
Spokane  Market,  the  advantages  of  a  wide 
range  for  ROP  Color  printing... spot  colo/ 
on  24  separate  pages... to  fi^  color  on  8 
separate  pages. 

More  pages  and  greater  use  of  color  is 
stimulating  more  reader-interest  in  these 
Spokane  papers. 


CHICAGO  50,  ILLIN 


5601  WEST  31ST  STREET 


[■ilj 

1  Eli 

Wn 
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Plant  •  Equipment 


Plates  Made 
Electronically 
At  RCA  Lab 


The  graphic  arts  research 
laboratories  are  filled  with  ex¬ 
citing  and  intriguing  and  “re¬ 
ideas  of  printing 


volutionary' 
for  the  future — some  not  too 
distant. 

At  hand  at  the  start  of  1957 
is  RCA’s  report  on  Electrofax, 
an  electronic  technique  of  photo¬ 
graphic  printing.  First  reaction 
of  anyone  who  is  steeped  in  the 
techniques  and  methods  of  con¬ 
ventional  photoengraving  is 


Crighton  Moves  Up 

New  London,  Conn. 

Promotion  of  VV^alter  C. 
Crighton  to  the  newly-created 
post  of  superintendent  and 
Thomas  Elliott  Jr.  to  foreman 
of  the  composing  room  has  been 
announced  by  the  New  London 
Evening  Day.  Mr.  Crighton  is 
marking  his  42nd  year  with  the 
afternoon  daily.  Mr.  Elliott  has 
been  with  ,the  Day  since  1936. 


John  Arnold  Dies 

New  Brunswick,  N.  J. 

John  P.  Arnold,  mechanical 
superintendent  of  the  Home 
News  Publishing  Company  and 
an  employe  of  the  newspaper 
for  40  years,  died  Dec.  8  at  the 
age  of  66. 


poses  an  invisible  electronic 
image.  By  brushing  the  surface 
with  a  black  or  colored  powder. 


•  Monocork  Deluxe,  Regal  and  Mastercork  blankets  — for  various  combinations 


the  image  is  made  visible  and 
is  then  fixed  permanently  by 
brief  exposure  to  heat. 

Electrofax  makes  possible 
the  production  of  a  complete 
lithographic,  or  offset,  plate  in 
less  than  a  minute,  and  reduces 
to  a  few  minutes  the  time  re¬ 
quired  to  prepare  a  printing 
plate  for  etching. 

This  is  possible  because  the 
Electrofax  coating  may  be  ap¬ 
plied  directly  to  the  plate  that 
is  to  be  used  in  actual  printing, 
giving  a  sensitivity  so  great 
that  the  plate  may  be  exposed 
directly  in  the  camera  used  by 
the  photoengraver.  Moreover, 
the  Electrofax  image  may  be 
made  in  an  exposure  of  a  few 
seconds  under  ordinary  photo¬ 
flood  or  fluorescent  lights, 
whereas  present  conventional 
procedures  require  considerably 
longer  exposures  under  arc 
lamps. 


•  New  England  top  blanket  assures  the  finest  in  print  results 


•  Graylock  top  blanket  — a  new,  improved  advancement  to  newspaper  printing 


Plus  Plain  Felt,  Coated  Felt,  Red  Rubber,  Utility  and  Bay  State  Blankets. 
Also  equipment  and  supplies  for  Stereotype,  Composing  and  Press  Rooms. 


NEW  ENGLAND  NEWSPAPER  SUPPLY  CO 

DIVISION  OF  NEW  ENGLAND  FIBRE  BLANKET  CO. 

164  FREMONT  ST. 

WORCESTER,  MASSACHUSETTS 

GARDENER  G.  DEMALL.IE,  GENERAL  Manager 


CHICAGO  OFFICE;  2329  Daily  News  BnilUint 
Chicate,  llliaeis 
SCOTTY  CAMPBELL 


NEW  YORK  OFFICE:  230  West  41st  Street 
New  York  City 

TONY  CRONIN  •  TONY  MILLER 


WEST  COAST  OFFICE:  822  DeYeuRt  B«il<i«f 
Saa  Fraacisce,  Califarnia 
EO  SPARKS 


SOUTHWEST  OFFICE:  1275  Stuth  Trentan 
Talsa,  Oklahoma 
EDDIE  P.  GAU6HAN 
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Plant  •  Bauioment  planned  for  the  evening  of 

- -  March  21  with  Peter  Rudegeair, 

mechanical  superintendent,  Le- 
|U||J  AtlAlltiA  banon  Daily  News,  presiding. 

IYIIQ^MLIqIIIIv  Topics  of  immediate  interest  to 

both  big  and  small  newspapers 

Psrisy  in  Msreh  "^Setyr  Fr'idty,  March  22,  are 
^  a  session  on  the  small  city  flat- 

Philadelphia  bed  and  tubular  press,  Walter 
The  1957  Mid-Atlantic  News-  E.  Sheldrick,  Ridgewood  (N.J.) 
paper  Mechanical  Conference  is  Herald-News,  presiding,  and  a 
booked  in  the  brand  new  Shera-  composing  room  session  headed 
ton  Hotel  here  not  far  from  the  John  J,  McGann,  mechanical 
ultramodern  home  of  the  Philo-  superintendent,  Harrisburg  Pa- 
dclphia  Et^evivg  and  Sunday  triot-News. 

Bulletin.  Other  sessions  slated  are  on 

„  ,  ,  .  press,  stereotype,  and  elec- 

Conference  sessions  are  sched-  ’ 

uled  for  Thursday,  Friday  and  engrayng.  u  *  i, 

„  .  ,  iT  oi  rp,  „  The  annual  banquet  will  take 

Saturday,  March  21-23.  The 

Mid-Atlantic  Conference,  which  ^  j  m  u  o-j 

,  ,  *  ,.1.  •  Saturday,  sessions,  March  23, 

as  ecome  one  o  e  major  ^  commercial  print- 

newspaper  industry  meetings,  management  clinic  with 

IS  the  outgrowth  of  septate  presiding,  and  a  mail 

parleys  formerly  conducted  by  ^  ^ 

the  New  Jersey  and  Pennsyl-  .  i  j  * 

^  ns,  mail  room  superintendent, 
vania  newspapers.  The  mem-  „  .  ,  n  *  xt 

,  u  j  -1  j  Harrisburg  Patriot  News, 

bership  now  embraces  daily  and 

non-daily  newspaper  in  seven  * 

,  .  Rolling  Along 

Co-chairmen  this  year  are  **  ** 

Claude  E.  Schell,  composing  Kenton,  Ohio 

room  superintendent  of  the  Gone  is  the  old  flatbed  press; 
Reading  (Pa.)  Eagle-Times,  a  new  Goss  Tubular  now  prints 
and  Edward  N.  Klein,  co-pub-  the  Kenton  Times.  The  paper 
lisher  of  the  weekly  Oakhurst  has  been  redesigned  with  8- 
(N.J.)  Home  News.  point  Corona  in  narrower  col- 

A  “Cracker  Barrel”  session  is  umns. 


ALL  SET  TO  GO — J.  C.  McClung,  Dallas  (Tex.)  Timet  Herald  pr^ 
duction  co-ordinator,  makes  a  last-minute  plate  check  before  the  n«« 
$800,000  Scott  press  begins  initial  run.  Observers  are  (left  to  right) 
John  W.  Runyon,  president  of  the  Times  Herald;  D.  A.  GreenwtII 
executive  vicepresident,  and  Clyde  Taber,  secretary. 


are 

spitting  images 
of  the  oid 
biock 


CUSTOM-BUILT  five-unit  Walter  Scott  press  is  the  first  part  of  • 
new  expansion  program  at  the  Dallas  Times  Herald.  The  press  it  tb 
third  installed  since  the  end  of  World  War  II.  Four  complete  preisn 
are  now  capable  of  printing  52,000  80-page  papers  an  hour. 


Type  Workshops 

Intertype  Corporation  is 
sponsoring  another  round  of 
typographic  workshops  con¬ 


ducted  by  Howard  N.  King.  Tht 
first,  for  the  Rocky  Mountaii 
area,  will  take  place  Feb.  2  at 
the  University  of  Denver;  thf 
second  is  scheduled  for  May  f 
at  the  Oklahoma  A  &  M  College. 
Stillwater,  Okla. 


ew  ^  ~  •  Another  way  of  say- 

Q  I  ^  ^  ^  sharper  reproduc- 

||||uBjd|j|B^y|g||^  ^  tions  start  with  type 

metals  that  get  every 
detail  in  the  matrix  for  crisp,  brilliant,  faithful 
reproductions.  Imperial  metals  backed  by  44  years 
of  "know-how"  give  "spitting  images"  for  reproduc¬ 
tion  proofs.  May  we  show  you  samples? 


eROPuenoN  eitoouas  ron 

THE  MATHIC  ARTS 


New  Press  for  '58 

LaCrosse,  Wii 
The  La  Crosse  Tribune  has 
purchased  a  new  four-unit 
press  and  folder  from 
Hoe  &  Co.,  for  installation 
early  in  1958.  It  will  repla« 
a  Goss  press  which  has  been  in 
use  since  1938  after  it  has  beet 
used  by  the  Chicago  Tribs*> 
The  change-over  will  be  ron<i* 
half  a  press  at  a  time,  according 
to  E.  L.  Burgess,  productioi 
manager  of  the  Tribune. 
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CatmiL 


You  get  EXTRA  ADVANTAGES  with 


CARLSON  HI  LO  NEWSPAPER  CHASE 
CARLSON  SHELL  PLATE  FINISHER 
Sold  by  the  finest 
representatives  in  the 
newspaper  field. 

REN  FRANKUN  BUtlDINC 
MINNEAFOUS  {S,  MINNESOTA 
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Plant  •  Equipment 

Larger  Type 
Trend  Quickens 

The  type  manufacturers  look 
for  the  trend  toward  larper 
faces  to  be  accelerated  this 
year.  The  move  toward  adoption 
of  type  fonts  that  have  been 
tailor-made  for  the  narrower 
(11%  and  11  pica)  columns  and 
for  tape  composition  has  been 
(jaininpr  momentum  in  the  past 
three  years. 

.\ctually  it  was  in  .4pril, 
1954,  that  the  Columbus  (Ohio) 
Citizen  led  the  parade  with  the 
adoption  of  Intertype’s  new  9- 
point  Imperial,  desired  by  Art 
Director  Edwin  W.  Shaar.  The 
latest  roll  call  of  Imperial  news¬ 
papers,  Intertyps  Company  of- 


- 


>IOU,UU0  HUME  of  the  Statesville  (N.C.)  Record  and  Landmark  was 
formally  opened  in  December.  If  houses  a  24-page  tubular  press. 
For  four  years  the  composing  and  news  rooms  have  been  in  one 
building  and  the  press  in  another  several  blocks  away.  Now  they're 
all  together. 


^  More  Ad  Machines 

Washington,  D.  C. 

The  Washington  Post  and 
Times  Herald  has  installed  six 
more  new  Linotypes  for  ad  com- 
5  position.  The  new  machines  are 
two  Model  29  Blue  Streak  mix¬ 
ers  and  four  Model  31  Blue 
Streak  machines.  All  six  are 
equipped  with  Hydraquadders, 
Thermo-Blo  Coolers  and  Mohr 
Lino-Saws.  The  two  29’s  also 
vas  have  Six-Mold  Disks. 


“To  improve  legibility,  we 
changed  our  body  face  to  8 
point  Corona  and  reduced  the 
amount  of  mat  shrinkage.  Our 
new  measure  gives  us  a  column 
width  of  11.3  picas  with  the 
same  page  size  as  before.” 


Clyde  Bowen  Retires 

San  Francisco 
Clyde  E.  Bowen,  pressroom 
foreman.  Pacific  Coast  edition. 
Wall  Street  Journal,  since  its 
founding  in  October,  1929,  re¬ 
tired  Jan.  1. 


'Cold  Type'  Tables 

A  new  catalog  of  Newspaper 
Composing  Room  and  Offset 
Storage  Equipment  has  been 
issued  by  Foster  Manufacturing 
Company  of  Philadelphia.  Of 
particular  interest  to  the  news¬ 
paper  field  are  the  Multi-Pur¬ 
pose  Light  Tables  for  cold  type 
composition. 


Push  Button 
Control  is 

STANDARD 

EQUIPMENT. 


the  STAR 
SELECTRO-MATIC 
QUADDER! 


ficials  told  E&P  this  week,  in¬ 
cludes  more  than  100  entries. 

In  most  cases  the  9-point  Im¬ 
perial  is  replacing  a  7% -point 
typeface  that  has  been  com¬ 
mon  to  newspapers  almost  since 
the  end  of  World  War  1. 

Joining  Corona  Club 

A  week  doesn’t  pass  but  Lino¬ 
type  Company  reports  another 
member  of  its  Corona  Club. 

Here,  too,  a  type  face  was 
created  to  meet  the  special  prob¬ 
lems  of  the  narrow  column.  It 
provides  greater  legibility  in 
less  space  and  also  has  the  ad¬ 
vantage  of  effecting  some  econo¬ 
mics  in  composition. 

Just  to  pick  a  few  samples 
of  recent  changes  to  Corona,  S. 

Charles  Norris  of  Linotype’s 
sales  promotion  department 
cited  the  following: 

The  Moline  (Ill.)  Daily  Dis¬ 
patch  has  changed  to  8  point 
Corona  to  give  its  readers  a 
larger,  more  open  body  face. 

The  Dispatch  is  also  increasing 
its  slug  size,  from  9  to  9% 
point,  while  column  measure 
and  page  size  remain  the  same. 

The  Junction  City  (Kas.) 

Daily  Union  has  increased  its 
i>ody  type  to  8  point  Corona  and 
reduced  its  column  width  from 
12  to  11  picas. 

It  is  using  the  8  point  Corona 
on  9  point  slugs.  It  formerly 
used  a  7%  point  face. 

.\long  with  its  new  t3rpo- 
?raphic  dress,  the  Daily  Union 
has  added  a  4-unit  Goss  press 
with  a  16-page  capacity. 

Little  Rock’s  Arkansas  Ga- 
^^tte  has  changed  to  8  point 
Corona,  and  reduced  mat 
shrinkage. 

“We  had  been  using  7  point 
Ideal  and  a  11.6  column  width 
with  high  shrinkage  mats,”  said 
Publisher  Hugh  B.  Patterson  Jr. 

‘  editor  a:  PUBLISHER  for  January  12, 


It  is  conveniently  located  on  the  right  side  ot  the  keyboard  within  easy  reach  of  the 
operator . . .  and  it  comes  as  standard  equipment  on  every  installation  of  a  Star 
Quadder  at  no  extra  cost  to  you. 

Push  Button  Controls  are  alongside  the  keyboard,  in  front  of  the  operator.  This 
eliminates  stretching  or  squinting  to  make  sure  of  the  proper  selection.  Also  located 
on  the  Selector  Box  is  the  pump  stop  control  switch  which  makes  it  easy  to  kill  a 
line  not  wanted-at  any  time  before  the  cast. 

The  Push  Button  Control  Box.  as  standard  equipment,  is  just  one  of  the  many  extras 
you  get  when  you  install  a  Star  Selectro-Matic  Quadder. 


Write  us  for 
literature  and 
further  information. 


LOS  SM4CLCS  .  OINWCtt  .  so  ACTON 
CANADA  KAftS  LTD  ANA  MINTS  ONfl 
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Plant  •  Equipment 

Remodeling 
Project  Begun 

Davenport,  Iowa 

Complete  remodeling  of  the 
Daily  Times  and  former  Sears, 
Roebuck  Buildings  to  provide 
a  modern  publishing  plant  for 
the  Times  and  Democrat  was 
begun  this  week.  Contracts 
total  more  than  $800,000. 

There  will  be  nearly  60,000 
square  feet  of  floor  space  in 
the  combined  structures  which 
will  be  welded  into  an  oper¬ 
ational  unit  with  a  modernistic 
red  granite  front.  Trim  will  be 
gray-blue,  with  aluminum  pan¬ 
els  and  deep  windows. 

The  basement  of  the  former 
Sears  building  will  be  utilized 
as  a  lunch  and  lounge  room  for 
employes. 

Provision  will  be  made  for 
the  latest  photo  -  composition 
equipment.  Using  one  Fotoset- 
ter  and  two  Dow  fast  etchers, 
the  Davenport  Newspapers  pro¬ 
cessed  2,700  inches  of  advertis¬ 
ing  for  the  Christmas  shopping 
edition. 

• 

Electro-plastic 
Process  Bought 

Columbus,  Ohio 

Rights  to  the  process  for 
making  Electroplastic  letter- 
press  printing  plates  have  been 
purchased  by  Printing  Plates 
Research,  Inc.  from  Stephen 
Johnson  Jr,  of  Lafayette,  Calif. 
This  new  plate  is  available 
curved  or  flat. 

The  Electroplastic  plate  com¬ 
bines  a  standard  cooper  elec¬ 
trotype  shell  with  a  special 
lightw’eight  plastic  backing  in¬ 
stead  of  the  usual  lead  backing. 
As  a  result,  a  7"  x  10"  Electro¬ 
plastic  plate  weighs  only  1  lb. 
15  oz.,  as  compared  to  5  lb.  3 
oz.  for  the  same  size  electro¬ 
type. 


New  Press  Comes  '’^nt 

Via  Railroad  Now 


Bellingham,  Wash. 

The  Bellingham  Herald  will 
replace  its  60-year-old  press 
this  year,  according  to  Byron 
D.  Scott,  president  of  Belling¬ 
ham  Publishing  Co.  The  new’ 
press,  scheduled  for  installation 
in  April  and  May,  is  a  Hoe 
Color  Convertible.  Cost  of  the 
press  and  installation  is  about 
$330,000. 

The  new  press  is  designed  for 
48  pages,  with  an  additional  8- 
page  color  unit.  The  units,  in¬ 
cluding  the  press  control  drive, 
Cutler-Hammer  electric  control 
and  delivery  system  will  be 
shipped  from  Brooklyn,  N.  Y. 
by  rail. 

This  method  of  transporta¬ 
tion  wasn’t  available  when  the 
Herald  purchased  the  Hoe  press 
in  use  now.  Purchased  from 
the  Philadelphia  Inquirer,  the 
press  was  shipped  by  water  via 
Cape  Hom. 


The  sensational  NEW  IDEAL  DX 
roller  produces  the  finest  quality  news 
printing  —  by  design. 


flsnw-rtditfRt  y 
|ws  tdhK 


They  lost  longer  between  regrinds 
than  any  other  rollers. 

They  improve  the  safety  of  your 
pressroom  by  their  flame-resistance. 


IDEAL  ROLLER  &  MANUFACTURING  COMPANY 

Huntin^tpfl  Pork,  Co!<t.  Ch.(09e  S,  ilimois  long  island  City  1,  N.  V 


Color  from  Plastics 

San  Luis  Obispo,  Calif. 

Printing  of  three-color  news¬ 
paper  photographs  at  low  cost 
has  been  developed  by  journal¬ 
ism  students  at  California  Stats 
Polytechnic  College  here. 

At  a  cost  of  some  $20  for 
three  sets  of  Scan-a-graver 
plates,  the  Cal  Poly  Christmas 
issue  contained  a  brilliant  thm- 
color  Yule  scene  on  its  front 
page. 

Using  red,  blue  and  yellow 
filters,  an  ordinary  color  trans¬ 
parency  was  separated  into 
three  different  photographic 
prints.  These,  each  in  turn,  were 
placed  on  a  Fairchild  Scan-a- 
graver  at  different  angles.  The 
varying  angles  produced  differ¬ 
ing  dots  on  the  resulting  plastic 
plates  and  created  darker  and 
lighter  color  tones  when  each 
plate  was  used  to  print  its  re¬ 
spective  color. 


ITS  A  PIPE  the  way  Tommy 
Nunns,  a  stereotyper,  keeps  every¬ 
one  singing  at  the  annual  London 
(Ont.)  Free  Press  employes'  din¬ 
ner  dance.  Tommy  bought  the 
bagpipe  with  reward  money  —  he 
helped  to  catch  a  bank  robber. 

Calif.  Daily  Adds 
Two  Color  Units 

A  pioneer  in  ROP  color 
printing  by  medium-size  news- 
papeis,  the  Redwood  City 
(Calif.)  Tribune  has  ordered 
two  units  and  two  color  cylind¬ 
ers  to  be  added  to  its  16-page 
Goss  Unitube  press.  This  will 
increase  its  capacity  to  24  pages 
The  Tribune  is  one  of  the 
units  of  Peninsula  Newspapers 
Incorporated.  Albert  E.  Forrest 
is  mechanical  superintendent 
and  Charles  Huttmann,  pres.s- 
room  foreman. 


N.  Y.  News  Presses 
Span  Continent 

The  battery  of  103  black 
press  units  which  have  been  re¬ 
placed  at  the  New  York  Daily 
News  by  Goss  Headliners  now 
literally  spans  the  continent. 
Newspapers  from  Massachusetts 
to  California  have  bought  up 
the  presses  for  their  own  ex¬ 
pansion  programs. 

One  group  of  16  units  sold  to 
the  Boston  Post  but  never  put 
into  use  there  is  destined  for 
Argentina  when  Clarin  of 
Buenos  Aires  builds  its  new 
plant. 

The  New  York  World-Tele¬ 
gram  and  Sun  has  bought  16 
units  and  Hearst  Newspapers 
have  acquired  34  units.  Other 
purchasers  include  Newaday 
(Long  Island),  Greensboro 
(N.  C.)  News,  Lincoln  (Neb.) 
Journal  Star,  San  Bernardino 
(Calif.)  Sun,  Pomona  (Calif.) 
Progress  Bulletin  and  Van  Nuys 
(Calif.)  News. 


Third  Addition 

Montgomery,  Ala. 

Carl  Cooper,  Montgomery 
architect,  is  preparing  plans 
and  specifications  for  an  ex¬ 
pansion  to  the  Montgomery  Ad- 
vertiaer-Alabama  Journal  build¬ 
ing.  The  expansion,  the  third 
addition  to  the  original  build¬ 
ing,  will  include  the  addition  of 
a  second  and  third  floor  over 
the  original  structure  and  the 
addition  of  a  third  story  to  the 
first  addition. 


$100,000  Project 
For  Vermont  Papers 

St.  Joiinsbury,  Vt. 

The  Evening  Caledon iathRt- 
cord  and  weekly  St.  Joiinsbury 
Republican  will  be  printed  on  t 
tubular  press  in  a  new  mech¬ 
anical  annex  early  in  1958.  The 
$100,000  expansion  project  in¬ 
cludes  a  structure  26x65  feet 
added  to  the  present  building 
which  is  only  eight  years  old. 

The  press  has  been  acquiree 
from  a  daily  in  Oklahomn 
Teletypesetter  equipment  also 
will  be  installed,  Editor-Pub¬ 
lisher  Herbert  A.  Smith  an¬ 
nounced  at  the  employes’  Christ¬ 
mas  party.  Business  Manage' 
Gordon  Smith  distributed  bonus 
checks  totalling  $2,700. 


Parks  Appointed 
To  Global  Post 

.\piK)intment  of  Edgar  L 
Parks  as  manager  of  the  Over 
seas  Department  has  been  an¬ 
nounced  by  J.A.V.  Hyatt,  vice 
president  and  general  mana^r 
of  Fairchild  Graphic  Equip¬ 
ment,  Inc. 

In  his  new  job  he  is  respon¬ 
sible  for  sales  of  Fairchil<i 
Graphic  products  all  over  the  | 
world  except  for  the  U.  S. 
Canada,  Alaska,  and  Hawaii 
He  is  also  responsible  for  ad¬ 
ministration  of  the  Emmen 
Netherlands  plant. 

His  newspaper  backgroun' 
started  with  a  job  as  reporter- 
photographer  for  the  Nori* 
Bay  (Ont.)  Nugget.  He  join^ 
Fairchild  in  May  1953- 
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Time-saving  roller  socket  adjustment 


l)k‘  and  all  adjustments  can  be  made  with  the 
same  wrench. 

lloe  engineers  are  constantly  combining  cre¬ 
ative  engineering  with  mechanical  practicality 
to  cut  costs,  save  time.  It  will  pay  you  to  get  in 
touch  with  Hoe. 


These  time-saving  new-type  Hoe  roller  swkets 
are  designed  for  easy  and  accurate  setting  of 
the  inking  rollers.  In  recognition  of  the  impor¬ 
tance  of  proper  ink  roller  settings  for  (piality 
printing  results  and  economy  of  ink  and  power 
consumption,  Hoe  roller  sockets  are  engineered 
to  jn  ovide  maximum  rigidity  as  well  as  conven¬ 
ience  and  accuracy  of  adjustment.  This  assures 
maximum  operational  and  maintenance  effi¬ 
ciency.  They  are  fitted  with  higli  capacity  SKF 
ball  hearings  .  .  .  lubricated  and  sealed  for  life. 
Tin-  roller  sockets  are  in  full  view,  easily  accessi- 


6iCO^/Ve. 


910  East  138th  Straat.  Naw  York  54.  N.  Y. 
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Team  of  Foremen  Maintains 
Quiet,  Efficient  Production 


It’s  hiB  team  of  foremen  who 
keep  operations  quietly  efficient 
at  the  Washington  (D.C.)  Post 
and  Times  Herald,  says  Harry 
Eybers,  production  manager. 

Whenever  half  a  dozen  or 
more  production  executives  of 
newspapers  corner  Hairy  at  a 
mechanical  conference  they 
buzz  him  on  this  management 
system.  And  Harry  is  so  confi¬ 
dent  he  has  the  key  to  good 
personnel  relations  in  the  me¬ 
chanical  department  that  he’s 
never  reluctant  to  give  his 
views. 

We  give  him  the  floor  now 
for  the  major  theme  of  his  No. 
1  address* 

“Good  foreman  material  has 
not  been  too  plentiful  in  late 
years.  Because  of  the  shortage 
of  manpower,  journeymen  have 
been  drawing  such  large  sala¬ 
ries  with  their  overtime  it  has 
been  hard  to  interest  young 
men  in  a  supervisory  position 
that  usually  means  added  re¬ 
sponsibility  and  grief  for  a 
small  premium  over  the  scale. 

Know  Where  1  Stand 

“W’hen  I  get  my  team  of 
foremen  pretty  well  organized 
I  then  have  some  pretty 
thorough  discussions  of  my  par- 
♦^icular  type  of  operation.  First, 
all  the  foremen  understand  they 
must  live  up  to  their  respective 
union  contracts  at  all  times. 
Second,  I  encourage  my  fore¬ 
men  to  prevent  trouble  by  solv¬ 
ing  the  little  misunderstandings 
before  they  grow  and  get  out 
of  hand. 

Ludlow 
Bodoni  Bold 
Condensed 

Here  if)  the  latest  adilitioii  to  the 
crowing  Ludlow  Bodoni  family. 
Condensed  and  legible,  this  new 
series  is  superior  for  outstanil- 
ing  news  and  feature  heads. 

Ludlow  Typograph  Co. 

2032  Clybourn  Ave.,  Chieagf>  14 


“I  encourage  my  foremen  to 
go  to  their  respective  union 
chairmen  and  invite  them  to 
report  to  him  any  complaints 
or  little  problems  that  can  be 
solved  by  them  before  they 
grow  into  grievances  that  in¬ 
volve  the  entire  chapel. 

“My  foremen  are  allowed  to 
do  their  own  thinking  and  make 
their  own  decisions.  We  have 
only  one  rule  that  I  insist  on. 
I  will  not  tolerate  any  disputes 
between  the  executives  of  the 
varioiis  departments  on  the 
floor,  arguments  that  would 
create  a  scene  in  front  of 
journeymen  and  apprentices. 
This  is  the  easiest  way  to  de¬ 
stroy  your  teamwork  and  co¬ 
operation  between  departments. 
I  believe  if  one  foreman  cusses 
out  another  in  front  of  the 
journeymen  and  apprentices, 
pretty  soon  those  men  will  feel 
that  this  should  be  their  at¬ 
titude  towards  the  members  of 
the  other  departments,  too.  Be¬ 
cause  the  foremen  are  sup¬ 
posed  to  set  the  example  this 
is  the  one  really  tough  rule  we 
have,  and  it  means  instant  dis¬ 
charge  for  any  foreman  who 
violates  it. 

Duties  Made  Clear 

“I  also  have  a  very  good 
understanding  with  the  foremen 
as  to  their  duties  and  respon¬ 
sibilities  in  producing  a  news¬ 
paper.  I  boil  it  down  to  this — 
an  engraver  is  hired  to  turn 
out  cuts  to  the  best  of  his 
ability  and  as  fast  as  possible; 
printers  are  to  set  type  and 
ads  and  make-up  pages;  the 
stereotyper  is  to  mold  forms 


i  What  a  satisfaction  it  is  to  produco  H 
pood  work,  perfect  in  every  detail!  H 
And  this  can  only  be  assured  by  all-  ■ 
round  perfect  equipment.  This  brinfs  H 
us  to  Chases.  They  are  far  more  than  H 
mere  “frames”  for  the  lock-up  of  H 
forms.  ■ 

As  you  know,  perfect  mats  mean  ■ 
perfect  plates.  If  the  Chases  are  ■ 
faulty,  no  amount  of  other  care  on  ■ 
earth  can  correct  the  fault.  I 

We  are  eaper  to  be  consulted  in  I 
such  problems.  American  Steel  Chases  | 
are  available  at  all  reputable  Dealers. 

I  nroERicRn  steei  ^ 
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and  turn  out  plates,  and  the 
pressmen  are  to  print  news¬ 
papers  for  the  mailers  to  dis¬ 
patch. 

“During  the  operation  in 
our  plant  the  press  room  fore¬ 
man  can  ask  for  new  plates 
and  he  gets  them  without  a 
lot  of  arguments.  The  stereo¬ 
type  foreman  can  send  back 
as  many  plates  as  he  wants 
without  an  explanation  to  the 
press  room  foreman.  The  stereo¬ 
type  foreman  can  call  back 
from  the  composing  room  any 
form  he  wants  or  ask  for  a  new 
cut  from  the  engraving  depart¬ 
ment  if  he  thinks  it  will  im¬ 
prove  reproduction  qualities.  It 
is  also  none  of  the  stereo¬ 
typer’s  business  how  many 
forms  the  composing  room 
sends  back  on  any  edition — 
their  job  is  to  get  new  plates 
out  as  quickly  as  possible.  If 
any  department  abuses  this 
privilege  it  is  discussed  and 
settled  at  the  weekly  foremen’s 
meeting  we  have. 

Meetings  for  Grievances 

“We  have  a  rather  unique 
understanding  at  this  foremen’s 
meeting.  I  conduct  the  meeting 
and  this  is  where  we  encourage 
all  criticisms  and  ideas  for 
improvement  regardless  of  what 
department  might  be  involved. 
We  also  thoroughly  discuss  the 
following  week’s  operation  in 
every  dE-tail  and  what  we  can 
do  to  in.prove  our  operation  or 
reproduction  qualities.  We  go 
over  the  previous  week’s  costs 
and  try  to  find  ways  to  reduce 
them. 

Also,  at  this  meeting  every¬ 
one  is  on  an  equal  level.  We 
get  all  of  our  fighting  and 
cussing  out,  be  it  give  or  take, 
at  that  meeting  behind  closed 
doors.  Their  criticisms  can  be 
pointed  at  me  as  well  as  any 
of  the  foremen.  Believe  me,  at 
times  we  have  some  pretty  red- 
hot  arguments.  However,  I 
don’t  think  we  have  ever  had 
a  meeting  without  something 
constructive  being  realized  from 
it.  When  the  meeting  breaks 
up  everyone  knows  what  is 
going  on  and  what  is  expected 
of  him. 

“We  do  not  have  any  ‘yes’ 
men  among  our  foremen  and 
I  wouldn’t  have  any  around. 
After  this  meeting,  we  go  right 
back  to  our  regular  operating 
rules— no  arguments  or  shout¬ 
ing  during  the  operation.  In 
other  words,  the  meeting  is 
where  we  have  the  arguments 
rather  than  on  the  operating 
floor. 

“I  don’t  ask  my  foremen  or 
assistants  to  do  anything  I 
would  not  do  myself.  If  the 
occasion  presents  itself  that  it 


is  necessary  for  them  to  work 
as  many  as  seven  days  or  nights 
and  long  hours  I  work  those 
same  hours  with  them.  I  fe; 
the  job  done  in  producing  the 
Sunday  paper  is  very  impor 
tant,  it  is  not  only  a  big  pape 
but  one  that  is  pretty  thorongt- 
ly  read.  For  this  reason  I  work 
every  Saturday  night  and  sc 
do  all  my  first  string  fore¬ 
men.” 

• 

Large  Site  Bought 
Near  City  Limits 

Bloomi.ngton,  Ind. 
The  Bloomington  Herali- 
Telephone  has  purchased  t 
240,000  square  foot  tract  of 
ground  about  300  feet  south  of 
the  southern  city  limits,  m 
which  a  new  building  will  be 
erected. 

Stewart  Riley,  publisher,  said 
the  proposed  building  will  be 
approximately  25,000  sq.  feet, 
and  there  will  be  parking  space 
for  100  cars.  The  property  lies 
between  State  Highway  37  and 
the  Monon  Railroad  tracks 
permitting  a  switch  directly 
into  the  building. 

• 

George  Hurst  Goes 
To  New  Texas  Daily 

Bryan,  Tei 
George  L.  Hurst,  with  the 
Houston  Chronicle  the  past 
seven  years,  has  been  namec 
production  manager  of  the 
Twin-City  Star,  Bryan’s  ne» 
daily  newspaper  scheduled  tc 
begin  publication  in  March. 

Paschal  Price,  publisher,  saic 
he  will  be  responsible  for  the 
lay-out  of  the  printing  plant 
installation  of  machinery  anc 
the  hiring  of  all  shop  personne 
Mr.  Hurst,  38,  brings  to  the 
Twin-City  Star  22  years  of 
printing  experience  begun  in 
1935  on  the  Port  Neches  Chrof 
icle. 

Fifth  Electronic 
Engraver  Installed 

London,  One 
.\  pioneer  in  the  use  of  cl« 
tronic  engraving  equipmen' 
since  1949,  the  London  Frt 
Press  has  purchased  a  Klischc- 
graph  line  engraver.  Now  the 
Free  Press  has  a  productior 
line  of  three  Klischographs  and 
two  Fairchild  Scan-a-Gravers 
All  are  8x10  machines. 

The  Fairchild  engravings  anc 
the  Klischograph  line  ewts  are 
on  flexible  plastic  suitable  fo' 
both  matting  and  direct  pri"' 
ing.  The  Klischograph  halftone^ 
are  cut  in  aluminum  and  no* 
for  matting  only. 
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Ifhrri  hrtter  automohUra  are  built  Buick  will  build  them 


The  and  the  Mighty— 

AND  ALL.  ALL 


^HAT  do  we  mean  when  we  call  it  low  ? 

We  mean  this  ’57  Buick  has  the  lowest  silhouette,  the  lowest 
center  of  gravity,  the  most  road-hugging  ride  in  Buick 
history. 

What  do  we  mean  when  we  call  it  mighty? 

We  mean  it  has  a  new  V8  engine  that’s  364-cubic-inches 
big— with  the  greatest  horsepower  in  Buick  annals. 

What  do  we  mean  when  we  say  it’s  new,  all  new  t 

We  mean  exactly  that,  as  you’ll  find  when  you  drop  in  to 
drive  it. 

You’ll  find  a  graceful  body  that’s  all  new  all  over.  A  mas¬ 
sive  new  frame  “nesting”  that  body  inches  lower.  More 
spaciousness  without  sacrifice  of  ground  clearance  or  wheel 
size. 

You’ll  discover  a  new  kind  of  ball-joint  handling  —  new 
levelized  braking.  A  larger  windshield.  A  new  safety 
mstrument  panel  and  dip-center  steering  wheel.  New  colors, 
new  fabrics,  new  this,  new  that. 

You’ll  even  find  an  exclusive  new  Buick  Safety-Minder* 
that  helps  you  stay  at  the  miles-per-hour  of  your  choice 
with  a  great  new  feeling  of  safety . 

SPKCIAL  •  CKNTURV  • 
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But  here’s  still  bigger  news  about  this  ’57  Buick; 

It’s  spurred  to  a<'tion  by  an  advanced  new  Variable  Pitch 
Dynaflow.* 

An  instant  Uynaflow.  A  stronger  Dynaflow.  A  safer 
Dynaflow  that  responds  smooth  as  a  current,  rapid  as 
thought— even  before  you  switch  the  pitch.  A  Dynaflow 
lhat  practically  eliminates  your  need  for  “Low.” 

So  why  be  content  with  the  printed  page— when  it’s  such  a 
simple  matter,  and  so  much  pure  delight,  to  see  your  Buick 
dealer  and  sample  the  newest  Buick  yet. 

Go  ahead  and  do  that  today. 
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Maurice  Levy, 
S-H  Executive 
Tutor,  Retires 

Tutor,  confidant  and  father- 
confessor  to  Scripps-Howanl 
business  managers  .  .  .  budget- 
maker,  analyst 
and  trouble¬ 
shooter  .  .  . 

Those  are  in¬ 
formal  titles 
but  the  ones 
that  best  de¬ 
scribe  the  work 
and  the  career 
of  Maurice 
Levy  who  re- 
Levy  tired  Jan.  1 

after  60  years 
in  the  Scripps-Howard  News¬ 
paper  organization. 

Mr.  Levy  had  been  a  member 
of  the  general  management,  for 
nearly  30  years. 

Bom  in  Cincinnati,  he  started 
newspaper  work  at  the  age  of 
14  as  an  office  boy  for  the  late 
Colonel  McRae,  then  a  partner 
of  E.  W.  Scripps,  and  as  a  proof 
boy  for  the  Cincinnati  Post. 

He  became  an  accountant  in 
the  circulation  department,  and 
subsequently  either  worked  in 
or  was  head  of  every  depart¬ 
ment  in  the  Post  business  office. 

For  seven  years  he  was  busi¬ 
ness  manager  of  the  Cincinnati 
Post  and  during  that  time 
covered  the  circuit  of  papers 
in  the  Scripps  concern,  counsell¬ 
ing  with  other  business  man¬ 
agers.  That  experience  led  to 
the  job  from  which  he  has  just 
retired. 

Mr.  Levy  continues  as  a  di¬ 
rector  of  Scripps-Howard  In¬ 
vestment  Co. 

Newkirk  Heads  New 


Halley  Lewis 


Executive  Shifts 
On  S-H  Paper 

Denver 

With  the  advancement  of  B. 
W.  (Wally)  Lewis  from  adver¬ 
tising  director  to  business  man¬ 
ager  of  the  Rocky  Mounia’n 
News  on  Jan.  1  several  other 
executive  staff  changes  were 
made  on  the  Scripps-Howard 
paper. 

They  included: 

Grosse  Smith — from  manager 
of  retail  advertising  to  adver¬ 
tising  director. 

James  Pierson — from  assist¬ 
ant  to  head  of  the  retail  de¬ 
partment. 

Robert  W.  Boyd  circulation 
manager — made  chainnan  of  the 
Production  Council. 

Mr.  Lewis  replaced  H.  W. 
(Bill)  Hailey,  business  manager 
since  1940,  who  is  moving  to 
California  on  an  extended 
leave  of  absence  because  of  ill 
health.  He  has  a  10-acre  place 
at  Sebastopol,  50  miles  from 
San  Francisco. 

Mr.  Lewis  and  Mr.  Hailey 
worked  together  on  the  ad  staff 
in  El  Paso  in  the  1920’s.  After 
working  in  Indianapolis  and 
Birmingham,  Mr.  Lewis  came 
here  as  ad  director  in  1941.  He 
is  a  native  of  Indiana. 

• 

Bob  Garland  Joins 
Brewing  Company 


AP  Toledo  Bureau 

Establishment  of  a  new  As¬ 
sociated  Press  bureau  at  Toledo, 
Ohio,  with  William  L.  Newkirk 
in  charge  as  correspondent,  was 
announced  this  week  by  Frank 
J.  Starzel,  general  manager. 

Mr.  Newkirk,  a  member  of 
the  Cleveland  staff  since  1950, 
will  have  an  office  in  the  Toledo 
Blade  building.  Before  joining 
the  AP  he  worked  for  about 
three  years  on  the  Findlay 
( Ohio)  Republican-Courier. 

• 

Refund  on  Interest 

Dallas,  Tex. 

Members  of  the  Dallas  News’ 
employes’  credit  union  will  re¬ 
ceive  a  10%  refund  on  interest 
paid  on  loans  in  19.56. 


Rochester,  N.  Y. 

Robin  F.  (Bob)  Garland,  for¬ 
mer  manager  of  the  Photo¬ 
journalism  Department  of 
Graflex,  Inc.,  has  been  ap¬ 
pointed  manager  of  press  and 
public  relations  of  the  Genesee 
Brewing  Co.  here. 

Mr.  Garland,  who  is  widely 
known  for  his  work  with  press 
associations  throughout  the 
country,  was  formerly  photog¬ 
raphy-editor  and  war  corres¬ 
pondent  for  the  Saturday  Eve¬ 
ning  Post,  and  other  Curtis 
Publishing  Company  publica¬ 
tions. 

Born  in  Boston,  Mass.,  Mr. 
Garland  attended  Norwich  Uni¬ 
versity  (Vermont)  and  now  re¬ 
sides  at  Robin  Hill  Farm,  Pal¬ 
myra,  N.  Y.  with  his  wife,  Vir¬ 
ginia,  son  and  three  daughters. 


‘Dick’Sanburn 
Fills  Editor’s 
Chair  at  44 

Calgary,  Alta. 

Appointment  of  44-year-old 
Richard  Louis  “Dick”  Sanburn 
as  editor-in-chief  of  the  Calgary 
Herald  was  announced  recently 
by  Basil  Dean,  publisher. 

Until  his  promotion,  Mr.  San¬ 
burn  had  been  editor  in  charge 
of  the  editorial  page  since  1955. 
He  is  now  in  charge  of  both 
the  news  and  editorial  depart¬ 
ments. 

Mr.  Sanburn’s  appointment 
followed  the  retirement  of  Allen 
Haley  Bill  after  .34  years  of 
service  with  Southam  (Company, 
Ltd.  Mr.  Bill  had  been  the  Her¬ 
ald’s  managing  editor  since 
1941.  He  joined  the  Southam 
company  in  1923,  when  he  be¬ 
came  a  reporter  on  the  Winni¬ 
peg  Tribune. 

Prior  to  that  Mr.  Bill  had 
served  with  the  Royal  Flying 
Corps  and  the  Royal  Air  Force 
as  a  pilot,  taking  part  in  the 
Allied  intervention  in  North 
Russia  following  the  1917  revo¬ 
lution. 

Born  in  Victoria,  B.  C.,  Dick 
Sanburn  began  his  newspaper 
career  at  the  age  of  19,  when 
he  helped  his  father  and  uncle 
publish  the  Shaunavov  Stand¬ 
ard,  a  weekly. 

In  1935  he  joined  the  Leader- 
Post  of  Regina,  Sask.,  where 
he  worked  for  a  year  before 
moving  to  the  Canadian  Press 
in  Toronto.  After  a  few  months, 
he  returned  to  the  Leader-Post 
to  take  charge  of  that  news¬ 
paper’s  bureau  at  Moose  Jaw. 

In  1940  he  joined  the  Winni¬ 
peg  Tribune,  remaining  there 
until  1942,  when  he  was  com¬ 
missioned  as  a  public  relations 
officer  with  the  Royal  Canadian 
Air  Force  overseas. 

In  May,  1943,  the  RCAF  re¬ 
leased  him  to  become  a  war 
correspondent  for  the  Southam 
News  Services.  In  19.51  he 
moved  to  Calgary  as  an  as¬ 
sociate  editor  of  the  Herald. 

• 

Edward  Byron  Dies 

Ai'Gusta,  Me. 

Edward  Byron,  58,  formerly 
general  manager  of  the  Au¬ 
gusta  Daily  Kennebec  Journal, 
died  Jan.  1  after  a  long  illness. 
He  was  associated  with  the 
newspaper  for  more  than  33 
years,  until  his  retirement  last 
Spring.  He  was  president  of 
the  Maine  Daily  Newspaper 
Publishers  Association  for  1956. 
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On  Vagabond  Trail 

Cleveulm 

A  Cleveland  News  reporter, 
John  E.  Depke,  has  begun  i 
trip  to  California  on  10  cents 
He  set  out  from  Cleveland  for 
the  West  Coast  on  a  hitch¬ 
hiking  trip  with  a  dime  in  his 
pocket.  The  assignment  wJ! 
take  him  among  the  vagabonds 
of  the  road  who  travel  by  in- 
stinct  and  who  work  only  whet 
they  must. 

2  Papers  Repeat 
In  ‘Week’  Awards 

Chicago 

Top  honors  for  promotion  of 
National  Newspaper  Week  are 
going  to  California  daily  nesco- 
papers  and  a  Tennessee  weekly 
for  the  third  straight  year. 

The  weekly  Claiborne  Pro¬ 
gress  of  Tazewell  and  Nev 
Tazewell,  Tenn.,  and  the  daily 
and  Sunday  San  Diego  (Calif.) 
Union  and  Evening  Tributu, 
were  again  named  first  plact 
winners  in  the  contest  conducted 
by  Newspaper  Association  Man¬ 
agers,  Inc. 

Awards  to  Be  Made 

This  year’s  judges  were  Dr 
Frederic  S.  Siebert,  director  of 
the  University  of  Illinois  school 
of  journalism,  and  Dr.  Albeit 
A.  Sutton,  chairman  of  the 
graphic  arts  department  of  the 
Medill  School  of  Journalism  at 
Northwestem  University. 

The  first  place  winners  for 
1956  will  receive  bronze  plaques 
furnished  by  NAM,  while 
second,  third  and  honorable 
mention  winners  will  receive 
parchment  citations. 

The  second  place  citation  in 
the  daily  division  goes  to  the 
Columbus  (Ga.)  Ledger  and 
Enquirer.  Third  honors  were 
won  by  the  Waynesboro  (Va.) 
News-Virginian,  and  an  honor¬ 
able  mention  by  the  GainenvUli 
(Tex.)  Daily  Register. 

The  Ord  (Neb.)  Quix  wt= 
the  second  place  winner  in  the 
week’v  division.  Third  place 
went  to  the  Williamsburg  (Va.) 
Gazette.  The  Blue  Hill  (Neb.) 
Leader  and  the  BlackshfV 
(Ga.)  Times  won  honorable 
mentions. 

Fifty-eight  separate  Ne^ 
paper  Week  promotion  activitw 
were  listed  and  illustrated  fi>c 
the  judges  in  the  wining  enW 
of  the  San  Diego  Union  *** 
Evening  Tribune. 

The  weekly  Claiborne  PrC" 
gress  featured  an  eassy  contest 
on  the  theme  of  the  w'eek  aac 
an  “If  I  Were  Editor  .  • 
contest  for  readers. 
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CLINEX 


economical  wet-glue 
paper  splicing  .  .  .  One 
side  is  water  sensitive, 
the  other  side  is  sensi- 


Applicable  to  Any  Wet-Glue  Paster  Equipment 


tive  to  CLINEX  Solution 


Provides  Quick  Tackiness 


for  quick  and  lasting 


Check  the 


tackiness 


Remains  Tacky  Indefinitely 


outstanding  features  of 


for  easier  and  more 


Trial  kits  are  now  available. 
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iucted 

Mao- 


a  new  tape 


Easy  to  use.  Moisten  CLINEX  tape  with  water  and 
apply  to  waiting  paper  roll,  then  moisten  exposed 
surface  of  tape  with  CLINEX  SOLUTION  to  make  it 
contact  sensitive. 


*  Saves  Make-Up  Time 


CLINEX,  there's  nothing 
else  like  it! 


*  Eliminates  Bulk  Paste  Problems 

•  Affords  Greater  Economy 


Daily  Worker 
Man  Linked 
With  Red  Spies 

Washington 

Senator  James  0.  Eastland  has 
issued  a  report  disclosing  there 
is  evidence  that  Joseph  North 
of  the  Daily  Worker  staff  was  a 
recruiter  for  Soviet  intelligence 
agents  while  openly  working  for 
the  newspaper. 

“On  the  basis  of  his  latest 
testimony,  the  committee  may 
assume  the  same  ties  are  still 
there,”  the  Senator  commented. 
He  is  chairman  of  the  Senate 
Internal  Security  Subcommittee. 

Reference  was  made  to  testi¬ 
mony  by  Radio  Broadcaster 
Winston  Burdett  that  he  became 
a  Soviet  spy  after  North  intro¬ 
duced  him  to  Jacob  Golos,  an 
officer  of  Soviet  military  intel¬ 
ligence.  The  contact  with  North 
was  made,  Burdett  had  testified, 
when  he  was  a  reporter  on  the 
Brooklyn  Eagle  and  a  member 
of  the  communist  cell  on  that 
newspaper,  whose  leader  was 
Nat  Einhorn.  Einhom,  he  said, 
brought  Winston  and  North  to¬ 
gether. 

North  invoked  the  Fifth 
Amendment  on  all  questions 
touching  the  described  incident. 
He  identified  himself  as  a  news¬ 
paperman.  His  employment  be¬ 
gan  in  1925  on  the  Chester 
(Pa.)  Times,  he  said,  and  con¬ 
tinued  for  three  or  four  years. 

North  said  his  employment  on 
the  newspaper  ended  with  the 
depression.  Then  he  toured  the 
country  writing  special  articles 
on  the  plight  of  the  jobless  but 
he  found,  he  said,  that  only 
labor  papers  would  use  them. 

Later  occupations  and  activ¬ 
ities  were  identified  to  include 
publicity  for  defendants  in  the 
Scottsboro  Case,  Daily  Worker, 
Labor  Unity,  and  New  Masses. 
North  said  he  was  a  war  cor¬ 
respondent  in  Spain  during  the 
revolution  and  also  during  World 
War  II. 


Christmas  Cheer 

Omaha,  Neb. 

Good  Fellows  Christmas 
Fund  drive  sponsored  by  the 
Omaha  World-Herald  raised  a 
total  of  $17,797.21  for  the  bene¬ 
fit  of  needy  children  and  their 
parents.  (Contributions  to  a 
fund  for  the  relief  of  Hungarian 
refugees,  also  sponsored  by  the 
Omaha  newspaper,  totaled  more 
than  $20,800. 


Potter  of  the  Press 
In  Political  Sphere 


Mexico  Continues  Twicc-Tried 


“It’s  the  power  of  the  press!” 
agreed  Sam  Brightman,  pub¬ 
licity  director  of  the  Democratic 
National  Committee  as  he  won 
promotion  to  the  committee’s 
vice  chairmanship. 

When  National  Chairman 
Paul  A.  Butler  announced  that 
Mr.  Brightman  would  take  over 
titles  of  director  of  public  af¬ 
fairs  and  editor  of  the  Demo¬ 
cratic  Digest,  given  up  by  Clay¬ 
ton  A.  Fritchey,  AP  Reporter 
Jack  Bell  inquired  whether  Mr. 
Fritchey’s  deputy  chairmanship 
also  was  passing  to  Mr.  Bright¬ 
man. 

Mr.  Butler  said  he  hadn’t 
given  any  thought  to  that,  and 
Mr.  Bell  urged:  “Go  on  and 
make  him  deputy  chairman.” 

“All  right.”  said  Mr.  Butler. 
Turning  to  Mr.  Brightman  he 
said:  “You  are  now  deputy 
chairman.” 


Washington  Collect  Messages 


Mill  Plan  Dropped 

Columbus,  Miss. 

Weyerhauser  Timber  Co.  of 
Tacoma,  Wash,  has  announced 
abandonment  of  its  plans  to 
build  a  $30  million  paper  mill 
near  here.  A  large  tract  on  the 
Tombigbee  River  will  be  re¬ 
tained  for  pulpwood. 


Drivers’  Cemetery 

Vancou\’Er,  B.C. 

In  the  “Name  of  Humanity,” 
the  Vancouver  Sun  published 
301  crosses  on  its  editorial  page 
and  within  a  black  border  Dec. 
29,  Each  of  the  crosses  repre¬ 
sented  a  person  killed  in  traffic 
accidents  in  British  Columbia. 


The  Mexican  Ministry  of 
Communications  announced  in 
the  Mexican  Press  that  it  will 
continue  to  accept  collect  mes¬ 
sages  from  foreign  correspon¬ 
dents.  The  action  came  after 
the  Freedom  of  the  Press  Com¬ 
mittee  of  the  Overseas  Press 
Club  fonnally  protested  Mexico’s 
plan  to  place  a  ban  on  collect 
messages  to  the  U.  S. 

The  club,  through  its  presi¬ 
dent,  Wayne  Richardson,  and 
Victor  Lasky,  chairman  of  the 
committee,  earlier  had  cabled 
Mexican  President  Ruiz  Cor- 
tines: 

“The  Overseas  Press  Club  of 
America,  representing  1,600 
foreign  correspondents  covering 
all  countries  of  the  world,  wishes 
to  strongly  protest  the  action 
of  your  director  of  international 
service  of  telegraphos  nacio- 
nales,  who  has  informed  foreign 
correspondents  in  Mexico  they 
will  be  unable  to  exercise  the 
traditional  right  to  file  collect 
messages  payable  by  their  news¬ 
papers  after  Jan.  1,  1957. 

“This  is  a  basic  right  of 
journalists  recognized  in  all 
major  countries  of  the  world 
and  its  retraction  by  Mexico 
will  be  an  infringement  of  free¬ 
dom  of  the  press.  We  are  cer¬ 
tain  that  you  are  unaware  of 
this  threat  and  that  steps  can 
l)e  taken  to  correct  it.” 

• 

.S23,000  for  Toys 

Pittsburgh 

Some  27,000  underprivileged 
children  received  toys  from  the 
Pittsburgh  Post-Gazette  Good 
Fellows.  Post-Gazette  readers 
gave  $23,000  wdth  which  40,000 
toys  were  purchased. 


Rochester  Conference 
Slated  for  Sept.  8-12 


The  second  Rochester  (N.Y.) 
Photo  Conference  will  take 
place  Sept.  8-12,  1957. 

The  conference  is  sponsored 
by  the  National  Press  Photog¬ 
raphers  Association  and  George 
Eastman  House.  It  is  expected 
this  meeting  will  bring  together 
250  newspaper  and  magazine 
personnel  to  examine  every 
phase  of  news  photography. 

Specifically,  these  topics  will 
be  discussed:  social  aspects  and 
taste  in  photojournalism,  cam¬ 
era  versatility,  local  photo 
coverage,  color  photo  and  pro¬ 
duction  techniques,  honesty  in 


news  photos,  photoengraving 
lighting  for  color,  developments 
in  photo  reproduction,  the  work 
of  the  picture  editor,  Sunday 
picture  supplements,  progress 
in  ROP  color,  color  masking 
and  inks,  caption  writing,  es¬ 
thetics  in  news  photography. 

Five  subjects  will  be  handled 
daily.  After  lunch,  the  speakers 
and  conventioneers  will  parti¬ 
cipate  in  two-hour  roundtable 
discussions  of  the  subjects 
presented  earlier  that  day. 
Speakers  will  be  announced 
later. 


Libel  Case  Is 
Now  Settled 

Kennewick,  WaA 
Out  of  court  settlement  of  i 
libel  suit  brought  by  Hamj 
Owens  against  the  TrirC^ 
Herald  was  announced  Dec.  U 
Terms  will  be  kept  confidentUI 
Mr.  Owens,  a  former  Ken» 
wick  school  director,  had  sn« 
the  Herald  over  articles  coo 
cerning  war  surplus  property 
disposal. 

A  jury  had  brought  in  i 
verdict  of  $40,000  for  the  plaio 
tiff  and  the  newspaper  won  i 
new  trail.  Objection  was  to  tbi 
finding  of  damages  on  the  basil 
of  $1  per  reader. 

The  case  was  transferred  ti 
Walla  Walla  where  anotk* 
jury  brought  in  a  $100,000  rer 
diet. 

Herald  attorneys  filed  notin 
of  appeal,  but  the  out-of-conr. 
settlement  came  first. 

• 

Social  Divisions 
Of  Court  Opened 

Philadelphu 
The  press  will  have  access  te 
the  proceedings  in  the  thi« 
social  divisions  of  the  Municipj 
Court.  They  were  opened  te 
the  first  time  when  court  cor 
vened  Jan.  2. 

The  new  policy  was  esta: 
lished  when  eight  of  the  H 
members  of  the  Board  of 
Judges  of  Municipal  Court  sr 
proved  a  resolution  presents: 
by  Judge  Adrian  Bonnelly. 

The  Juvenile  Court  has  br 
closed  to  the  press  and  puH 
since  it  was  established  in  W1 
and  the  Domestic  Relatioc 
branch  has  been  closed  sin# 
1939. 


Pope  to  Receive 
Silver  Zeiiger  Plaijne 

Tucson,  An 

The  1956  John  Peter  Zengf 
Freedom  of  the  Press  Awirr 
will  be  presented  by  the  Ub' 
versity  of  Arizona  Departnot' 
of  Journalism  to  James  S.  PoP* 
executive  editor  of  the  Lo*'-' 
ville  (Ky.)  Courier- Joumalo^ 
Times  during  the  annual  oM* 
ing  of  the  Arizona  Newspapw* 
Association  at  Phoenix,  on  Sm 
day,  Jan.  13. 

Executed  by  Tucson  silv*’ 
smith  Frank  Patania,  the  Z® 
ger  plaque  contains  a  reprodsf 
tion  of  a  colonial  printing  pif*' 
engraved  on  silver  and  a  tnr  | 
quoise  studded  silver  “Z”. 
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From  sizzling  to 
sub-zero  temperatiires 
in  seconds... 


needed,  a  lubricant 
that  could  take  it! 


A  PROBLEM  simple  enough  to  state  --  seemed 
impossible  to  solve:  a  revved- up  jet  on  the 
tropical  atoll  runway  ready  to  take  off.  That’s 
a  hot  combination.  As  the  jet  zooms  up  into 
the  stratosphere,  air  temperature  plummets 
down  —  far  and  fast.  In  seconds  it  has  changed 
as  much  as  three  hundred  degrees.  No  then- 
existing  lubricant  could  stand  the  gaff.  Needed 
—  o  new  kind  of  lubricant. 


This  is  what  Texaco 
did  about  it... 


developed  and  tested  several  hundred  differ¬ 
ent  lubricants  .  .  .  came  up  with  the  answer 
.  .  .  one  lubricant  that  functioned  perfectly 
throughout  terrific  temperature  change. 

This  is  just  one  more  example  of  a  tough 
problem  in  product  development  solved  in  the 
Texaco  Research  Centers. 

THE  TEXAS  COMPANY 


Texaco  Research— 
always  ahead 
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Racial  News 
Related  to 
Editors’  Views 

A  sociology  student  at  the 
University  of  Chicago  has  made 
an  analysis  of  17  Southern 
newspapers  which  proves,  she 
says,  that  editors  and  their 
policies  influence  the  news  se¬ 
lected  to  appear  on  front  pages. 

Specifically  studied  by  Miss 
Sue  Preston  Lorentzen,  recently 
awarded  her  master’s  degree 
and  now  preparing  for  a  PhD 
degree,  were  the  newspapers’ 
attitude  toward  and  treatment 
of  news  on  racial  segregation. 

She  told  Editor  &  Publisher 
that  she  viewed  the  front  pages 
of  the  17  papers  at  two  periods, 
June  1-14  and  July  1-14.  The 
newspapers  were  divided  into 
three  classifications,  namely  de- 
segregationist,  moderate,  and 
segregationist. 

Miss  Lorentzen  said  she  ob¬ 
tained  information  on  which 
she  made  these  classifications 
directly  from  the  editors  in  each 
case. 

What  Would  Be  Expected 
“As  would  be  expected,”  she 
said,  “the  segregationist  papers 
printed  more  race  relations 
items  than  the  moderates,  who, 
in  turn  printed  more  than  the 
desegregationists. 

“Only  in  the  area  of  desegre¬ 
gationist  treatments  does  it  ap¬ 
pear  that  editorial  position  is 
irrelevant  .  .  •  Quality  and  not 
necessarily  quantity  is  of  the 
essence.  'Hie  juxtaposition  of  a 
relatively  little  segregationist 
news,  much  factual  reporting 
and  the  average  amount  of  de- 
segregationist  items  provides  a 
very  different  perspective  on 
race  relations  than  a  high  segre¬ 
gationist  content,  relatively  low 
factual  reporting  and  a  few 
articles  on  desegregationists 
and  their  beliefs. 

“All  of  the  editors  w'ho  advo¬ 
cate  a  moderate  position  or  a 
moderating  role  for  the  press 
dealt  with  the  idea  of  peaceful 
gradualism.  But  it  would  appear 
that  this  quiet  gradualism  actu¬ 
ally  means  compromise.” 

Very  Little  Local 
One  of  her  analyses  concerned 
the  use  of  the  word  Negro  in 
headlines,  Negro  stories,  and 
Negro  connotations,  classified 
as  N  plus,  if  in  the  interest  of 
the  community  (i.e.  Negro  wins 
scholarship),  N  Minus,  of  an 
asocial  character  (Negro  in 
crime);  and  Plus-Minus,  for 
factual  report  (Negro  pays  poll 
tax). 

The  front  pages.  Miss  Lorent¬ 


zen  said,  showed  the  following 
“frequency  distributions”  o  f 
these  kinds  of  items: 

Negro  in  headlines:  Segrega¬ 
tionist  newspapers  3.9;  Mod¬ 
erate  2.2;  and  Desegregationist 
1.0. 

Negro  stories:  Segregationist 
6.0;  Moderate,  5.8;  Desegrega¬ 
tionist,  3.6. 

N-Minus:  Segregationist  3.3; 
Moderate  2.8;  Desegregationist 
1.4. 

Plus -Minus:  Segregationist 
2.2;  Moderate  2.8;  and  Desegre¬ 
gationist  3.2. 

Of  the  17  papers  studied  only 
the  Louisville  (Ky.)  Courier- 
Journal  refrains  from  identify¬ 
ing  Negroes. 

Miss  Lorentzen  said  only 
one-eighth  of  all  the  material 
appearing  on  the  front  pages 
was  local  in  origin.  Almost  half 
of  all  the  articles  had  a  strictly 
national  interest. 

• 

Seaway  Salute 
In  80-Page  Issue 

Chicago 

The  Chicago  American’s  sec¬ 
ond  annual  “This  Is  the  Mid¬ 
west”  year-end  edition  Jan.  7 
salutes  the  new  St.  Lawrence 
Seaway  scheduled  for  comple¬ 
tion  by  1959. 

The  80-page  edition  takes  as 
its  general  theme  the  St.  Lawr¬ 
ence  Seaway  and  the  Cal-Sag 
Channel,  explaining  how  these 
developments  will  make  the 
Great  Lakes  area  “the  nation’s 
fourth  seacoast.” 

The  edition  carries  127,500 
lines  of  advertising  from  over 
225  accounts.  The  1957  edition 
beat  the  ’56  issue  by  12  pages 
and  over  10,000  lines  of  adver¬ 
tising,  according  to  P.  J.  Morri¬ 
son,  American  advertising  direc¬ 
tor. 

Editorial  content,  totaling 
more  than  180  columns,  was 
prepared  under  the  direction  of 
Ted  Doyle,  executive  editor, 
w’ith  Robert  J.  Smith  in  charge 
of  assignments  and  Don  Husch 
in  charge  of  makeup. 

• 

Emerson  Gift 
For  Microfilming 

Mrs.  Howard  F.  Emerson, 
president  of  Emerson  Brothers 
Inc.  and  publisher  of  the  Eve¬ 
ning  Sentinel,  has  given  the 
Ansonia  Library  $2,500  to  en¬ 
able  it  to  preserve  its  60  years 
of  Sentinel  files  through  micro¬ 
filming. 

The  gift  is  in  memory  of  the 
Emerson  family,  in  which  own¬ 
ership  of  the  newspaper  has  re¬ 
mained  since  Aug.  24,  1876. 


Berryman  CrocMt 


’56  Campaign 
Cartoons  in  Book 

Washington 
A  popular  tradition  estab¬ 
lished  by  the  Washington  Eve¬ 
ning  Star  eight  years  ago  is 
continued  again  with  publication 
of  “The  Campaign  of  ’56  in 
Star  Cartoons.” 

The  cartoons  making  up  the 
book  appeared  day-by-day  in 
the  Star  as  the  1956  political 
campaign  unfolded.  A  similar 
publication  was  prepared  fol¬ 
lowing  the  elections  of  1948  and 
1952. 

The  drawings  are  the  work 
of  James  T.  Berryman,  who  won 
a  Pulitzer  Prize  in  1950,  and 
Gibson  M.  Crockett.  The  former 
is  a  veteran  of  30  years  over 
the  Star’s  drawing  boards  while 
the  latter  has  been  depicting 
events  in  pen  and  ink  for  nearly 
25  years.  The  descriptive  text 
was  written  by  Newbold  Noyes 
Jr.,  assistant  editor  of  the 
105-year-old  newspaper. 

Copies  of  the  book  are  avail¬ 
able  at  newsstands  and  the 
Star,  at  50c  each. 

• 

L.  A.  Times  Honors 
10  Women  of  the  Year 
Los  Angeles 
The  seventh  annual  Los  An¬ 
geles  Times  “Women  of  the 
Year”  award  were  presented  to 
10  Southern  California  women 
at  a  luncheon  in  the  President’s 
Room  at  the  Times,  with  Pub¬ 
lisher  Norman  Chandler  and 
Mrs.  Chandler  as  hosts. 

The  awards  were  instituted  in 
19.50  by  Mrs.  Chandler,  assist¬ 
ant  to  the  president  of  the 
Times-Mirror  Co.,  and  65  South¬ 
ern  California  women  have  re¬ 
ceived  the  distinction  to  date. 

• 

Hahlemos  in  P.R. 

El  Mundo  of  Puerto  Rico  is 
adding  the  Sunday  magazine 
supplement  Hablemos  begin¬ 
ning  March  3,  1957.  This  will 
add  80,000  circulation  to  the 
308,000  which  Hablemos  now 
has  in  Latin  American  markets, 
according  to  Casey  Hirshfield, 
publisher  of  the  supplement. 
Angel  Ramos  is  publisher  of  El 
Mundo. 


Guild’s  Study 
Of  Strike  Due 

Detb® 

A  report  by  a  special  America: 
Newspaper  Guild  committee  m 
last  wrinter’s  46-day  shutdowj 
strike  here  is  due  soon. 

The  ANG  is  particularly  i^ 
terested  in  the  role  played  bj 
“strike  newspapers”  put  out  by 
local  Guildsmen. 

Among  other  subjects  oi 
which  the  study  group  plans  to 
present  recommendations  are: 

Setting  up  of  an  employmen; 
center  to  find  laid-off  newsme: 
temporary  jobs. 

Clarifying  the  legal  positioi 
of  personnel  called  back  to  work 
by  struck  newspapers  on  i 
standby  basis. 

Establishment  of  strike  benefit 
payment  schedules. 

Establishment  of  facilities  to 
provide  any  emergency  aid 
needed  by  laid-off  personnel. 

Developing  of  close  relatiou 
involved  in  a  newspaper  strike 
situation. 

• 

2  More  Dailies  Join 
^Million  Ad  Club’ 

Indianapolis 

A  “first”  in  Indiana  advertis¬ 
ing  history  was  reached  Dec 
21  when  the  Indianapolis  Star 
and  the  Indianpolis  News  classi¬ 
fied  advertising  pages  ran  tie 
1,000,000th  ad  of  1956.  It  ww 
a  two-line  lost  and  found  si 
The  Star  and  the  News  in  1955 
ran  more  than  980,000  indirid- 
ual  ads. 


5-Day  Price  Raises 

Oklahoma  Cm 
Two  Oklahoma  newspapers 
that  publish  five  evenings  s 
week  —  the  Blackwell  Jounoir 
Tribune  and  the  Seminole  Pro¬ 
ducer — have  raised  their  sub¬ 
scription  prices.  The  Journil- 
Tribune  goes  from  $15.60  to 
$18.20  per  year  and  from 
to  35c  per  week.  The  Produces 
is  increasing  the  yearly  carrier 
rate  from  $12  to  $15,  fr«® 
25c  to  30c  weekly. 


Retiring  to  Island 

Charleston,  S.  C  ; 

Joseph  Hart  is  preparing 
his  life  of  retirement  after  j* 
leaves  the  staff  of  the 
ville  (Ky.)  Courier- Journal  S 
the  next  two  years.  He  b* 
bought  Botany  Bay  Woods,  • 
690-acre  island  with  a  half  ^ 
of  ocean  frontage  and  an  eigit 
room  lodge. 
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THEY’RE 
BETTER  OFF 
THAN  EVER 
IN  NEW 
ENGLAND 


Wlion  they  tucked  1956  to  bed  hi  New  England, 
they  were  writing  finis  to  one  of  the  most 
productive  and  profitable  years  in  history.  No¬ 
where  else  in  the  world  was  the  economy  so 
versatile,  the  wealth  so  well  distributed.  Want 
statistics?  Here  are  a  few  of  the  symptoms  that 
marked  the  past  year  as  a  healthy  one. 

Per  capita  income  stood  10%  above  the  national 
average  .  .  .  S2.087  for  everv  mar.,  woman,  and 
child  in  the  region. 

Savings  set  a  new  mark,  with  these  thrifty 
Yankees  setting  aside  a  nest  egg  amounting  to 
$7,912,031,415  by  mid-1956. 

Non-farm  employment  rose  to  an  all-time  high 
of  3.6  million  workers.  The  aviation  industry 
alone  employed  65,000. 

Vacation  and  tourist  income  pushed  past  the 
$1  billion  mark  .  .  .  the  current  ski  season  is 
expected  to  crack  $100  million  all  by  itself. 
Construction  contracts  set  an  all-time  dollar 
volume  record  .  .  .  topping  S1.5  billion  for  the 
first  10  months. 

New'  England  led  the  nation  in  per  capita  stock 
ownership  .  .  .  one  person  in  ten  owned  a  piece 
of  American  business. 

But  they’re  not  letting  progress  go  to  their 
heads  .  .  .  they’re  going  all  out  to  prove  that 
Yankee-land  can  do  even  better  in  1957.  And 
they’ll  do  it.  too.  If  you  have  anything  to  sell, 
you  can  cut  yourself  in  for  an  appetizing  piece 
of  this  New'  England  prosperity  if  you’ll  come 
on  up  and  sell  it  through  the  New  England 
Newspapers. 


Sell  New  England  with  Newspapers 


This  campaign  sponsored  by  these 
newspaper  leaders: 

MAINE— Bangor  Daily  News  (M). 

VERMONT — Barre  Times  (E).  Bennington  Banner  (E),  Burling¬ 
ton  Free  Press  (M).  Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Globe  (M&E).  Boston  Globe  (S), 
Brockton  Enterprise  &  Times  (E),  Fall  River  Herald  News  (E), 
Fitchburg  Sentinel  (E).  Gardner  News  (E),  Haverhill  Gazette 
(E),  Lawrence  Eagle-Tribune  (M&E).  Lynn  Item  (E),  North 
Adams  Transcript  (E),  Pittsfield  Berkshire  Eagle  (E),  Taunton 
Gazette  (E),  Waltham  News  Tribune  (E),  Worcester  Telegram 
and  Evening  Gazette  (M&E).  Worcester  Sunday  Telegram  (S). 
NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E),  Manchester 
Union  Leader  and  New  Hampshire  Sunday  News  (M,  E&S). 
RHODE  ISLAND — West  Warwick  Pawtuxet  Valley  Daily  Times 
(E).  Providence  Bulletin  (E),  Providence  Journal  (M),  Provi¬ 
dence  Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT— Ansonia  Sentinel  (E).  Bridgeport  Post  (S). 
Bridgeport  Post-Telegram  (M&E).  Bristol  Press  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meri¬ 
den  Record-Journal  (M&E).  New  Britain  Herald  (E),  New  Haven 
Register  (E&S).  Norwich  Bulletin  and  Record  (M&E),  Torrington 
Register  (E),  Waterbury  Republican  &  American  (M&E).  Water- 
bury  Republican  (M&S). 
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SYINDICATES 


GFC  Names  7  Judg  es 
For  $3,000  Contest 


By  Janies  E.  ('ollin^s 

S.  George  Little,  General 
Features  Corp.  president,  this 
week  named  seven  judges  for 
his  syndicate’s  $3,000,  “How 
SjTidicated  Features  Have 
Helped  Our  Newspaper”  con¬ 
test,  which  closes  Feb.  15. 

Mr.  Little  said  he  had  asked 
these  people  to  pick  the  win¬ 
ners:  Frank  E.  Tripp  (board 
chairman,  Gannett  N  e  w  s  p  a  - 
pers),  Oscar  S.  Stauffer,  (presi¬ 
dent,  Stauffer  Publications  and 
Capper  Publications),  Philip 
Hochstein  (senior  editoi-.  New- 
house  Newspapers) ,  Arthur 
Laro  (managing  editor,  Hous¬ 
ton  Post),  Richard  F.  Pourade 
^editor,  San  Diego  Union,  Rob¬ 
ert  P.  Early  (managing  editor, 
Indianapolis  Star)  and  Arthur 
C.  Deck  (executive  editor.  Salt 
Lake  City  Tribune.). 

“I  also  want  to  add,”  he  said, 
“that  all  newspaper  executives 
associated  with  paid  circulation 


Capp  defy  the  censorship  which 
is  imposed  on  all  other  newspa¬ 
per  strips?  Because  they  are 
the  tops,  they  can  afford  the 
gamble  and  the  risk,  they  can 
defy  the  few  who  complain.  But 
the  material  they  present  is 
also  one  reason  they  are  on  top. 
They  can  be  bold  and  can  offer 
to  the  larger  public  what  it 
wants. 

“We  certainly  are  not  ad¬ 
vocating  horror  or  sexual  com¬ 
ics.  There  is  no  place  for  them 
either  in  newspaper  strips  or 
comic  books.  But  we  are  sug¬ 
gesting  that  censorship  can  go 
too  far  to  please  the  few  who 
make  the  loudest  noise. 

“We  are  saying  that  the 
comics  have  been  emasculated, 
and  now  the  cry  has  gone  up 
that  the  eunuch  is  not  as  well 
accepted  as  the  robust  char¬ 
acter  he  used  to  be.  Is  it  any 
wonder?  ...” 


Double  Play 

Two  United  Feature  Syndi¬ 
cate  artists  are  featured  in  the 
slicks  this  week:  Hugh  Mor¬ 
row  has  a  piece — “The  Success 
of  an  Utter  Failure” — about 
the  creator  of  “Peanuts,” 
Charles  M.  Schulz,  in  the  Sat¬ 
urday  Evening  Post,  and  Life 
has  an  eight-page  spread  on  A1 
Capp’s  work  called  “Lil  Abner 
— Broadway  and  Dogpatch.” 

Joins  Council 

Michael  J.  Wardell,  former 
American  Airlines  Eastern  re¬ 
gional  public  relations  director, 
has  been  retained  until  the  end 
of  March  as  public  relations 
adviser  for  the  Newspaper 
Comics  Council. 


Puzzle  Solver 
In  Legal  Tangle 

Detroit 

Something  more  than  names 
has  been  tangled  in  a  “Tangle 
Towns”  contest  sponsored  by 
the  Detroit  Free  Press. 

A  local  group  described  by  a 
United  States  official  as  a  “pro¬ 
fessional  puzzle-solving”  con¬ 
cern  sent  out  circulars  assur- 


Citizen  Group 
Honors  N.  Y, 
Herald  Trib 

The  New  York  Herald  Tn). 
une  received  the  Citizens  Bndj 
et  Commission  annual  pres 
award  for  high  public  servin 
for  1956  at  the  commission)  i 
silver  anniversary  dinner  Jar.  > 
9  at  the  Waldorf-Astoria.  j 
The  award  was  accepted  for ! 
the  Herald  Tribune  by  Ogde:  J 
R.  Reid,  president  and  editor 
“It  means  much  to  us  in  tl* 
Herald  Tribune  to  be  recipier 
of  the  distinguished  Citizem 
Budget  Commission  award  for 
civic  ser\’ice,”  Mr.  Reid  said 
“We  will  hope  to  be  increasing¬ 
ly  worthy  of  it  in  years  h: 
come.” 

Mr.  Reid  also  spoke  of  som' 
of  the  editorials  the  Herald 
Tribune  has  printed  tk 
touched  on  city  affairs.  Thes 
included  editorials  on  such  proi^ 
lems  as  rebuilding  the  por. 
subway  power  plants,  polict 
and  crime,  traffic  congestior 
and  the  budget  and  inflation. 

Fifth  Annual  Award 


daily  or  Sunday  newspapers  of 
any  size,  or  weekly  paid  circu¬ 
lation  newspapers  of  more  than 
10,000,  are  eligible  to  partici¬ 
pate.” 

Mms.  must  not  exceed  1500 
words  (E&P,  Dec.  15,  page  66). 
Send  entries  to  Contest  Editor, 
General  Features  Corp.,  250 
Park  Ave.,  New  York  City. 

Censoring  Comics 

Censorship  of  comics  has 
never  been  pleasing  to  cartoon¬ 
ists,  and  one  artist  in  particu¬ 
lar  lately  has  been  displeased 
by  the  trend  toward  taking  the 
blood  ’n’  thunder  out  of  most 
strips  (excepting  Capp’s  and 
Gould’s,  he  believes). 

.\1  Andriola  has  his  incense 
on  record  in  the  Winter  issue 
of  The  Cartoonist,  a  quarterly 
magazine  published  by  the  Na¬ 
tional  Cartoonists  Society. 

The  creator  of  “Kerry  Drake” 
makes  the  point  that  the  comics 
have  been  scrubbed,  scraped  and 
brushed  to  a  degree  of  emas¬ 
culated  whiteness. 

“Only  two  strips  defy  all 
censorship,”  A1  says.  “Two  top 
strips,  we  might  add.  One,  a 
humor  strip  called  ‘L’il  .4bner,’ 
the  other  an  adventure  strip 
called  ‘Dick  Tracy,’  where  bul¬ 
lets  and  bad  men  flourish  and 
juvenile  delinquents  have  taken 
a  special  foothold  .  .  . 

“.  .  .  Why  can  Gould  and 

ro 


Baseball  Series 

In  this,  the  lull  before  the 
baseball  season,  AP  Newsfea- 
tures  has  come  up  with  a  fea¬ 
ture  providing  fuel  for  the 
crackerbarrel  sessions. 

The  product,  now  available  to 
member  newspapers,  consists  of 
24  short  articles  by  Ben  Olan, 
AP  baseball  statistician.  Illus¬ 
trator  is  Tom  Paprocki,  who 
supplies  one-column  art  work. 

“You’re  the  Manager”  has  a 
daily  challenge:  reader  matches 
wits  with  a  baseball  manager 
in  a  re-creation  of  one  of  last 
year’s  important  games.  It’s  a 
good  way  to  test  knowledge  of 
baseball. 

Tax  Feature 

Hall  Syndicate  is  offering 
financial  writer  Sylvia  Porter’s 
annual  income  tax  series  in 
slightly  different  form  this 
year. 

She  will  take  her  readers 
line  by  line  through  form  1040 
in  21  instalments,  beginning 
Feb.  18  and  ending  March  10. 
Thus,  says  the  syndicate,  clients 
will  receive  copy  seven  times 
weekly  instead  of  the  usual  five 
times. 

Miss  Porter  collaborated  with 
the  Research  InsMtute  of  Amer¬ 
ica  in  preparing  this  series,  and 
she  uses  the  question-answer 
approach. 


ing  the  thousands  who  have  en¬ 
tered  the  contest  that  they  could 
have  guaranteed-correct  an¬ 
swers  for  the  price  of  $10. 

This  said  Robert  E.  DeMas- 
cio,  assistant  U.  S.  attorney, 
constitutes  using  the  mails  to 
defraud. 

“Tangle  Towns”  is  .syndicated 
by  Harry  H.  Hollister. 

Mr.  DeMascio  says  the  puzzle¬ 
solving  grroup’s  action  was 
fraudulent  because,  while  the 
concern  declared  in  its  circulars 
that  use  of  the  system  was  per¬ 
missible,  “anyone  in  a  contest 
of  this  type  is  required  to  make 
an  affidavit  that  they  did  not 
subscribe  to  or  make  use  of  any 
type  of  service  of  this  nature.” 

The  district  attorney’s  office 
opened  an  investigation  of  the 
puzzle-solving  concern  Jan.  3, 
just  as  the  deadline  for  submis¬ 
sion  of  tie-breaking  entries  in 
the  Free  Press  contest  was 
reached. 

• 

’57  Almanac  Out 

The  1957  edition  of  the  World 
Almanac  is  now  on  the  stands. 
Published  by  the  New  York 
World-Telegram  and  Sun,  it 
sells  for  $1.25.  Editor  Harry 
Hansen  notes  that  the  new  book 
contains  the  Presidential  elec¬ 
tion  results,  latest  population 
statistics,  and  results  of  the 
Olympic  Games. 

EDITOR  8C  PUB 


This  was  the  commissiocij 
fifth  annual  award  to  a  Ne» 
York  City  newspaper,  magazir-f 
publisher  or  staff  member  mat 
ing  the  most  noteworthy  coi 
tribution  in  words  or  picture: 
to  an  understanding  of  the  sig  j 
nificance  of  good  manageraerf 
in  city  government.  i 

The  award  medal,  designed  it  | 
bronze  by  Wheeler  Williair: 
sculptor,  was  presented  to  tis 
Herald  Tribune  by  Frank  i 
Hogan,  District  Attorney  </■ 
New  York  County. 

The  Citation 

The  citation,  accompanyiK 
the  medal,  read: 

“For  consistent  and  outstanc 
ing  attention  to  fiscal  and  nffi 
agement  problems  of  the 
emment  of  the  City  of  N*' 
York  in  new’s  columns  and  ei- 
torials,  contributing  valuably  ® 
a  better  public  understandii? 
of  the  significance  of  good  mi'" 
agement  in  achieving  effk'*' 
and  economical  municipal  » 
ministration;  and  particul^ 
for  a  continuing  series  of 
torials  on  city  govemmS- 
which  were  succinct,  souni' 
based  upon  the  most  nioder: 
and  accepted  techniques  of 
nicipal  administration,  an<i  ® 
formative  for  the 
large;  all  constituting  a  W 
civic  service  to  the  people®** 
City  of  New  York.” 

L I  S  H  E  R  for  January  12, 


AL  CAPP 


Dear  Editor: 


About  three  years  ago  I  noticed  something  odd  about  the  comic  page* 
There  were  no  romantic  comedies.  A  romantic  comedy  Is  one  In  which 
attractive  people  get  Into  funny  situations.  Now,  romantic 
comedies  are  great  successes  in  all  other  forms  of  mass  entertain¬ 
ment;  in  the  theatre,  ”My  Fair  Lady;”  In  movies,  any  Cary  Grant  or 
Bob  Hope  picture;  on  TV,  "I  Love  Lucy.” 

And  yet  the  comic  page,  which  seeks  to  enchant  the  same  audience, 
had  none. 

So  I  wrote  a  romantic  comedy  for  the  comic  page. 

It  is  about  a  girl  named  Long  Sam,  six  feet  of  brain- shattering 
beauty,  sweetness  and  ignorance,  raised  In  an  Eden-like  valley 
(somewhere  in  the  U.S.A.  but  nowhere  on  any  map)  by  her  g^-totin* , 
man-hatin*  ole  Maw. 

Maw  had  sternly  kept  Long  Sam  in  total  innocence  of  such  dangers  of 
civilization  as  TV  quiz  shows,  foreign  sports  cars,  rock-and-roll 
records  and  men. 

But,  in  spite  of  Maw's  eternal  vigilance,  every  now  and  then  Long 
Sam  faces  civilized  life,  and.  what's  even  worse,  civilization 
faces  Long  Sam,  and  the  complications,  disasters  and  romances  that 
result  therefrom  are  what  the  stories  in  "Long  Sam"  are  all  about. 

Then  I  had  to  find  an  artist  who  combined  two  types  of  talent.  He 
had  to  be  able  to  draw  attractive  people,  and  he  had  to  draw  'em 
funny.  I  found  there  were  lots  of  excellent  straight  artists 
around,  and  a  few  first-rate  knockabout  funny  guys. 

There  was  only  one,  however,  who  could  draw  a  girl  so  beautiful 
that  male  readers  would  believe  she  was  the  "most,"  and  draw  men 
dashing  enough  so  that  girl  readers  would  make  agonizing  reapprais¬ 
als  of  their  boy  friends,  and  yet  at  the  same  time,  make  all  types 
of  readers  laugh  at  'em. 

That  artist  was  Bob  Lubbers. 

Well.  Bob  and  I  created  "Long  Sam"  something  over  two  years  ago, 
and  it's  had  a  kind  of  lively  career  since  then. 

Most  readers  and  editors  have  happily  accepted  "Long  Sam"  as  a  new 
idea  on  the  comic  page.  Some  folks  thought  it  would  fall  into  the 
established  types  of  comic  strips— adventure  strip,  romance  strip, 
suspense  strip,  slapstick  comic  strip.  It  did  not.  It's  no  one  of 
these,  and  yet  it  combines,  I  think,  elements  of  all  of  'em,  with 
the  emphasis  on  comedy  and  romance. 

If  you  want  to  see  what  Bob  and  I  are  doing  now  with  "Long  Sam," 
United  Features  will  be  glad  to  send  samples. 


UNITED  FEATURES 


220  EAST  42N0  STREET 
NEW  YORK  17.  N.  Y. 
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You  live  in  tivo  icorlds.  One,  of  course,  is  your 
local  city.  Here  you  are  a  leading  citizen.  The 
other  is  the  tvorld  of  neivspapers  .  .  .  from  fellow 
publishers  all  over  the  country  to  the  executives  who 
direct  the  destinies  of  your  major  advertisers. 

Do  these  people  know  you  as  well  as  the  folks  in 
your  home  town?  Do  they,  too,  say  . . . 


“There  goes  Charlie  Jones, 
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“I’M  TOO  BUSY  here  at  home.”  maybe  you’re  saying  to  yourself 
right  now.  “I  don’t  have  time  to  run  around  making  speeches, 
meeting  lots  of  newspaper  and  advertising  people.  I  don’t  even 
know  that  I’d  particularly  enjoy  it.  It’s  just  not  my  forte.” 

THERE'S  AN  EASIER  WAY — perhaps  an  even  better  way — of 
accomplishing  this.  Certainly,  more  and  more  newspapers  are 

capitalizing  on  it.  They’re  finding  out  that  it  not  only  works,  but 

that  it  grows  more  potent  the  longer  they  keep  at  it.  These  pro¬ 

gressive  publishers  have  proved  to  themselves  that  the  advertising 
pages  of  Editor  &  Publisiikr  are  uniquely  useful  in  building 
better  “newspaper  community  relations.” 

HIGHLY  CONCENTRATED  COVERAGE  of  the  multi-million  dollar 
newspaper  spenders  and  agencies?  Well,  you  might  almost  consider 
that  adequate  reason  in  itself  for  using  E&P.  But  a  bonus  reason 
that  progressive  newspaper  publishers  find  Editor  &  Publisher 
an  indispensable  advertising  medium — and  you  should,  too — is 
identical  with  the  leadership  thinking  of  your  own  foresighted 

advertisers  .  .  .  “if  you  live  in  a  community,  be  one  with  it,  know 
it  well,  help  it  to  know  you  well,” 

I  Observe  this  thinking  in  Editor  &  Publisher’s  “community,”  and 

I  you’ll  not  only  enhance  your  own  reputation,  but  reap  the  rewards 

of  greater  and  greater  linage  from  the  kind  of  advertisers  you 
want  most. 


,,  Ifcblishes  a  fine  newspaper!” 

I 

I 
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Retailers 

(Continued  from  pevge  16) 

tioned  reports  have  parallel 
breakdowns.  Your  NRDGA  sales 
promotion  calendar  figures  are 
not  comparable  with  your  Con¬ 
trollers’  Congress  M.O.R.  fig¬ 
ures.  Your  sales  promotion 
calendar  is  based  on  the  Na¬ 
tional  Federal  Reserve  figures 
which  in  themselves  do  not  com¬ 
pare  from  one  district  to  an¬ 
other.” 

Mr.  MacLean  said  that  after 
working  on  this  problem  for 
two  years,  NAEA  has  success¬ 
fully  revised  Media  Records  de¬ 
partment  store  breakdown  to 
make  them  more  valuable  for 
newspapers  and  for  stores.  He 
added  that  these  changes  have 
been  in  the  reports  for  the  en¬ 
tire  year  of  1956.  “Starting  this 
month,”  he  said,  “we  now  have 
the  newly  revised  breakdown  on 
a  comparative  basis  with  1956. 

“Your  committee  is  still 
working  with  the  Federal  Re¬ 
serve  Board  to  get  their  figures 
more  closely  in  line.  All  this 
means  that  we  are  hoping  to 
get  all  department  store  dollar 
volume  figures  and  advertising 
linage  set  up  on  a  comparable 
basis.  .  .  .  These  guide  lines 
will  help  you  in  your  planning 
as  they  will  show  whether  or 
not  you  are  promoting  mer¬ 
chandise  at  the  time  customers 
want  to  buy  .  .  .  they  can  elim¬ 
inate  a  lot  of  expensive  mis¬ 
takes  in  the  coordinating  of 
your  merchandising  and  adver¬ 
tising,”  he  said. 

Teen-Age  Market 

In  a  presentation,  “Tell  It  To 
the  Teens,”  (E&P,  Oct.  20,  ’56, 
page  13)  Raymond  Scott,  gene¬ 
ral  sales  manager,  and  Robert 
R.  Van  Slambi'ouck,  retail  man¬ 
ager  of  the  Bureau  of  Advertis¬ 
ing,  ANP.\,  urged  retailers  to 
give  special  attention  to  teen¬ 
agers,  “a  golden  market  that’s 
loaded  with  the  ore  of  oppor¬ 
tunity  for  sales.” 

William  J.  McLaughlin,  sales 
promotion  manager,  McCurdy  & 
Co.,  Rochester,  N.  Y.,  in  a  talk 
on  making  co-op  advertising 
more  effective,  suggested: 

“Let  each  store  form  its  own 
cooperative  advertising  policy. 
Let  each  store  by  carefully 
computing  all  production  costs 
plus  linage  establish  a  total 
cost.  Once  you  have  set  that 
true  total  cost,  put  it  in  writ¬ 
ing.  Your  resource  will  recog¬ 
nize  your  honest  efforts  to  w'ork 
with  him  in  complete  harmony. 
He  will  have  had  a  comprehen¬ 
sive  picture  of  your  promotion¬ 
al  program.” 

Mr.  McLaughlin's  suggestion 


came  as  a  result  of  complica¬ 
tions  growing  out  of  co-op  pro¬ 
grams  loaded  with  “rules  and 
regulations.” 

Adds  To  Expense 

“Such  regulations  are  respon¬ 
sible  for  the  hiring  of  a  full¬ 
time  girl  to  keep  track  of 
cooperative  advertising  tear 
sheets,  invoices  and  records,” 
he  said.  “Naturally,  this  adds 
to  our  expense  in  operating  our 
advertising  department.  Such 
regulations  are  bound  to  neces¬ 
sitate  a  vast  amount  of  corres¬ 
pondence,  the  burden  of  which 
falls  upon  the  sales  promotion 
manager  or  the  ailvertising 
manager.” 

Mr.  McLaughlin  outlined  the 
store’s  contribution  to  the  pro¬ 
motion  of  a  manufacturer’s  line 
of  goods.  “.\11  these  operations 
cost  money,”  he  said.  “Yet  a 
manufacturer  is  willing  to  pay 
a  share  of  the  net  retail  rate 
.  .  .  in  other  words,  only  the 
blank  white  space  in  the  news¬ 
paper.  A  rate,  by  the  way,  a 
store  earns  by  buying  thous¬ 
ands,  even  millions,  of  agate 
lines  annually,  at  a  cost  that 
represents  the  lion’s  share  of 
the  annual  publicity  budget.” 

Budgeting,  Planning 

In  a  talk  on  improving  ad¬ 
vertising  budgeting  and  plan¬ 
ning  A.  .M.  Kindler,  treasurer 
and  controller,  G.  M.  McKelvey 
Co.,  Youngstown,  Ohio,  ex¬ 
amined  the  price  of  the  adver¬ 
tising  expenditure. 

“The  big  item,  newspaper 
linage,  looks  something  like 
this,”  he  said.  “Beginning  with 
a  leather  level  plane  for  the 
years  1940  through  1945,  we 
begin  a  steady  and  pronounced 
climb.  At  Dec.  31,  1956,  we 
find  ourselves  paying  in  the 
neighborhood  of  38%  more  per 
milline  than  at  Dec.  31,  1946, 
and  more  than  -50%  per  agate 
line  ...  In  addition  to  increased 
prices  for  space,  we  have  an¬ 
other  fellow  fighting  for  a  share 
of  the  budget — Mr.  TV.” 

Mr.  Kindler  said  he  noted  a 
tendency  to  have  advertising 
figures  follow  an  expense  plan 
rather  than  a  sales  plan.  “If 
advertising  is  a  selling  tool,” 
he  said,  “then  let’s  get  a  little 
more  fiexibility  into  our  think¬ 
ing  and  doing,  even  though  at 
this  point  it  is  distinctly  hind¬ 
sight.” 

As  an  example,  Mr.  Kindler 
told  how  in  1949,  when  depart¬ 
ment  store  sales  were  off  5% 
from  1948  and  his  store  en¬ 
joyed  an  increase  of  5%  over 
1947,  the  advertising  cost  per¬ 
centage  was  stationary.  “Every¬ 
thing  else  in  the  expense  budget 
went  up,”  he  recalled.  “The 
total,  in  fact,  was  32.5%  in 


1949  as  against  31.1%  in  1948. 
In  1950  sales  jumped  6.4%,  but 
advertising  still  stayed  at 
2.65%.”  He  added  that  if  ad¬ 
vertising  has  a  “pumping” 
value,  it  has  not  always  been 
used  in  that  potential. 

Budget  Distribution 

Commenting  on  what  has 
happened  departmentally  in  re¬ 
spect  to  distribution  of  the  an¬ 
nual  budget,  Mr.  Kindler  re¬ 
ferred  to  the  M.O.R.  figures 
and  compared  1955  with  1947 
to  show  what  his  store  did. 

“First,  we  increased  the  total 
advertising  percentage,  which 
may  have  been  right  or  wrong; 
my  feeling  leads  me  to  believe 
it  was  right  to  do  that.  How¬ 
ever,  the  bulk  of  the  increase 
went  to  departments  of  less 
importance  to  the  store  in  1955 
than  they  were  in  1947.” 

In  summarizing,  Mr.  Kindler 
took  a  look  at  ad  expenditures 
over  the  years  and  found  that 
advertising  has  a  smaller  part 
in  the  store  budget  than  it  did 
years  ago.  “Apparantly  news¬ 
paper  rates  are  rapidly  taking 
care  of  that,  except  that  it 
won’t  provide  the  expanded 
space  which  retailing  needs  in 
this  economy.” 

Promoting  Downtown 

Robert  G.  Irwin,  executive 
secretary.  Downtown  Associa¬ 
tion  of  Milwaukee,  said  retail¬ 
ers  must  take  the  lead  in  re¬ 
establishing  downtown  as  a  dy¬ 
namic  shopping  center.  He 
pointed  out  that  “Merchandis¬ 
ing  the  item — the  creation  of 
special  values — is  the  greatest 
attraction  for  downtown.  This, 
of  course,  must  be  the  retailers’ 
contribution. 

“Downtown  has  the  potential 
of  achieving  new  and  greater 
business  heights,”  Mr.  Irwin 
said.  “This  can  only  be  accom¬ 
plished  by  the  wholehearted  co¬ 
operation  of  all  segments  of 
downtown  business.” 

Prophets  of  Gloom 

Thomas  W.  Johnston,  senior 
vicepresident,  L.  Bamberger  & 
Co.,  Newark,  N.  J.,  admitted 
that  the  “prophets  of  gloom” 
regarding  the  future  of  the 
downtown  store  have  had  a  tell¬ 
ing  effect  on  the  thinking  of 
many  merchants  all  over  the 
U.S. 

“Many  of  us  have  made  ex¬ 
cuses,  that  have  some  basis  of 
fact,  for  lack  of  progress  down¬ 
town,  without  realizing  that  to 
overcome  the  changing  condi¬ 
tions  in  our  markets  we  must 
have  a  re-evaluation  of  our 
position  and  a  new  plan  of  ac¬ 
tion — a  positive  merchandising 
approach  to  the  problems  that 


Paper’s  Name  Can 
Go  on  Mail  Tube 

WASHINcT( 
Under  a  new  rcguhti* 
issued  by  the  Post  ()fi„ 
Department,  lube  recepta^ 
for  carrier-delivered  neti. 
papers  may  be  affixed  tt 
posts  to  which  regular  ui 
boxes  are  attached,  and  tk 
name  of  the  newspaper  ui 
appear  on  the  tube. 

The  rule  had  been  that « 
advertising  matter  could  p 
pear  on  anything  held  bvii 
pole  or  other  upright  k 
which  a  U.S.  Mail  receptan 
also  was  latched. 

The  Department  now  c» 
siders  the  newspaper’s  uk 
to  be  identification,  not  it 
vertising.  The  change  »» 
made  at  the  suggestion  t' 
Senator  Olin  D.  Johnston  k; 
South  Carolina. 
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face  the  downtown  store  today. 

He  saitl  the  downtown  sho|^!^ 
ping  area  has  a  potential  dra»  i" 
ing  power  “unmatched  by  ai:f 
regional  shopping  area.”  h; 
strength  from  a  retail  stanc- 
point  usually  depends  entire:; 
on  the  excellence  of  the  me 
chandising  job  done  by  the  ok 
or  two  biggest  downtown  de 
partment  stores. 

“The  leading  store,"  .M 
Johnston  said,  “must  set  a  pat 
that  cannot  be  matched  eb 
where  in  the  metropolitan  are- 
It  must  develop  a  broad  appe- 
to  a  wide  cross-section  of  tis 
urban  and  suburban  shoppers  ti 
its  trading  area.” 

Touching  on  the  role  of  at| 
vertising,  Mr.  Johnston  sii 
that  every  day,  big  urban  ne»e 
papers  “are  carrying  our  , 
ing  messages  into  homes  >-! 
through  Bamberger’s  tradiis 
areas.  We  must  make  surethj 
these  ads  are  directed  to  tttL 
objective  of  bringing  pwP  E 
downtown  as  well  as  into  ocp 
branch  stores.  [d 

•  1*^ 

“At  Bamberger’s,  we  are 
afraid  to  run  a  ‘Newark  otl!^ 
promotion,  or  to  advertise  clasa 
ifications  not  represented  in  t»P 
branches.  Conversely,  we  do  w  I;-,, 
pull  our  punches  in  the  otl«  y  ,' 
direction;  if  merchandise  is ' 
the  branch  stores,  we  say  ’ 
aggressively.” 

Rich  Elected 

Richard  H.  Rich,  preside!- 
Rich’s,  Inc.,  Atlanta, 
elected  president  of  the  NRD"' 
succeeding  Philip  M.  Talbo-- 
senior  vicepresident,  Wo^**^ 

&  Lothrop,  Inc.,  Washinffk' 
D.  C. 
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1  Worthy’s  Chat  with  Chou 
I  On  Air;  No  Copy  Yet 


tored  and  taped  a  program  United  State 
broadcast  by  Mr.  Worthy  from  Also  in  C 
Peking  and  carried  it  on  the  Stevens  and 
network.  It  was  the  second  of  Look. 

CBS  broadcast  from  the  Afro-  The  Ovei 
American  reporter  and  con-  New  York,  i 
sisted  of  an  interview  with  tary  of  Stat 
Premier  Chou  En  Lai.  to  reverse  1 

The  Chinese  Premier  com-  permit  “frei 
mented  on  a  United  Press  dis-  representatr 
patch  quoting  State  Department  free  press.”  Chicago 

officials  as  having  said  the  The  club  has  asked  Morris  Fom-  «sprtion<!  in  Cbi- 

nsits  of  Mr.  Worthy  and  two  L.  Ernst  to  make  a  study  of  ml  jo  r  newspapers 

Look  magazine  representatives  the  legal  situation.  “kicked  off”  the  49th  annual 

jeopardized  the  release  of  Acting  as  an  emissary  of  the  Chicago  Automobile  Show  here 

American  prisoners.  American  Society  of  Newspa-  They  contained  12.1,- 

2  Different  Matters  Russell  Wiggins.  7^0  lines  of  automotive  adver- 

l  uinereni  .^laiiers  executive  editor  of  the  Uas/i-  tjgjj,a 

“The  visits  of  American  ly^gton  Post  and  Tim^s  Herald,  tj,”'  chicaqo  Daih,  News  had 
journalists  to  China,  he  as-  conferred  with  State  Der)art-  „  22-Dajre  section  with  .S8 .557 
serted  in  the  Worthy  broadcast,  rnent  officials  this  week.  He  was 

“and  the  question  of  American  to  report  back  to  .lenkin  Lloyd  On  Sunday,  the  Chicaoo  Trib- 

pnsoners  are  two  entirely  dif-  jones,  editor  of  the  Tulsa  Chleaao  Awerienn  and  Chi- 

ferent  things.  They  have  no  (Okla  >  Tribune  ASNE  nresi-  ’  e  ui*  u  j  *1.  • 

relation  ^hatsoevL"  The  int  ^  ^  ^  '  capo  Nnn-T.me*  published  their 

_ j.  iii-nt.  show  sections.  The  Trib- 

broadcast  continued.  In  turn,  Mr.  Jones  planned  une’s  22-page  section  contained 

In  reply  to  an  earlier  ques-  to  put  the  entire  matter  before  nearly  85,000  lines  of  advertis- 
lon,  the  Chinese  Premier  de-  the  ASNE  directors  and  poll  jnp..  the  American’s  20-naee 

formal  action,  geftion  included  29.Wo  lines; 

government  re-  jf  any,  the  Society  should  take,  and  the  Sun-Times  had  a  28- 

f  “Mom  .«tion  with  19,801 

4  .  ^  report  would  make  no  specific  lines  of  advertising, 

hadn’t  governmen  recommendations.  “Nothing  was  Dodge  also  ran  a  four-color 

tTre  ‘‘hanged  as  a  result  of  my  roto  page  in  each  of  the  Sunday 

;  to  improve  relations  between  Department,  he  magazine  A" /he 

China  and  the  United  States.’  ”  Daily  News  roto  supplement  on 

The  New  York  Post,  which  Senator  Estes  Kefauver  of  Saturrtay. 
i  announced  it  had  ordered  five  Tennessee  commented  this  ^ 

;  articles  from  Mr.  W’orthy,  said  “I’m  for  the  American 

s  it  had  not  received  any  copv,  Poople  getting  all  the  news 
<lue  to  difficulties  in  Lnding  *he  world  (..hicago  Gimeranien 

material  via  collect  cable  from  ^hat  they  possibly  can  and  I  ]\aiiie  ’56  Winners 
China.  think  it’s  in  the  public  interest 

C.  W.  Mackay,  editor  of  the  hnow  from  our  own  Chicago 

Afro-.American  Newspapers,  in  American  reporters  what  they  Winners  in  the  Chicago  Press 
\  Baltimore  also  was  waiting' for  observe  and  find  out  in  Red  Photographers  Association’s  an- 

iword  from  his  reporter  China,  and  I’m  against  denying  nual  news  picture  contest  were 

The  last  word  Mr.  Mackav  them  passports.”  announced  here  by  Gerald  .4. 

I  said,  was  a  cable  last  week  say-  •  Clarke,  Chicago  T'Hbune  pho- 

I  ing  he  was  not  allowed  to  send  Hi*  ^First  Rirthflav^  tographer  and  president  of  the 

.  any  collect  messages.  Later,  _  _  .  association.  Mayor  Daley  of 

i  the  editor  cabled  that  he,  in  ,  Sanditsky,  Ohio  Chicago  made  the  presentation 

turn,  could  send  the  reporter  no  entire  staff  of  the  San-  of  statuttes  to  the  winnei  s. 

money  under  orders  of  the  Register-Star-News  re-  Hardy  W’eiting,  Tribune,  won 

State  Department  cently  greeted  Publisher  Dudley  first  place  in  the  pictorial  di- 

■  A.  W'^hite  with  a  six-foot  birth-  vision;  Edward  DeLuca,  Chi- 

Due  Back  Jan.  31  day  card  and  announcement  of  cago  Daily  News,  won  in  the 

;  "orthy  did  not  take  a  a  $100  check  from  the  employes  feature  division;  William  Alli- 

«rge  amount  of  money  with  to  a  proposed  historical  and  art  son,  Chicago  Awerican,  sports 
him,  Mr.  Mackay  said.  museum  in  the  city.  The  pub-  division;  and  John  .Arabinko, 

His  schedule  calls  for  him  to  Usher  said  it  was  “the  Hrst  Chicago  Sun-Times,  dramatic 
^  back  in  the  United  States  birthday  I  have  had  since  I  was  picture  division.  Twelve  camera- 
^  y  Jan.  31  and  retuni  to  Har-  a  small  boy.”  men  received  honorable  mention. 

y  editor  8c  publisher  for  January  12,  1957 


LEADERS  of  Texas  Newspaper  Advertising  Managers  Association,  just 
elected,  are:  Left  to  right — Elliott  L.  Higgins,  Sherman  Democrat, 
president;  W.  R.  Roberts,  Galveston  News-Tribune,  vicepresident;  and 
L  D.  Armstrong,  Waco  Tribune-Herald,  sergeant-at-arms. 
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NBC  Turns  to  News 
As  Network  Bulwark 


Is  news  the  link  that  will 
hold  the  radio  network  to¬ 
gether? 

NBC’s  top  echelon  executives 
have  contrived  a  “hot  line” 
news  service  to  dangle  before 
the  chain’s  member  stations  as 
an  incentive  to  hold  together. 

The  defection  of  radio  sta¬ 
tions  from  network  operation 
has  become  a  major  trend  of 
late.  Some  major  broadcasters 
have  decided  to  go  it  on  their 
own  and  make  it  a  local  busi¬ 
ness,  with  music  and  news  as 
the  principal  fare. 

S4  Million  Sponsorship 

Robert  W.  Sarnoff,  president 
of  NBC,  told  a  group  of  7r> 
station  news  editors  at  a  confer¬ 
ence  in  New  York  last  weekend 
that  advertisers  have  given  a 
$4,2.10,000  “vote  of  confidence” 
to  the  network  idea  by  under¬ 
writing  the  new  program  of 
hourly  five-minute  newscasts  17 
times  daily. 

The  service  is  scheduled  to 
begin  Monday,  Jan.  14,  but  how 
many  stations  will  be  on  the 
circuit  at  the  start  is  any¬ 
body’s  guess.  A  great  many 
problems  of  time  clearance  have 
arisen.  Some  of  the  news  edi¬ 
tors  expressed  doubt  that  their 
station  owners  would  relinquish 
prime  on-the-hour  spots  for  na¬ 
tional  newscasts  where  local 
merchants  have  for  years  been 
sponsoring  local  new.scasts  at 
those  periods. 

Matthew  J.  Culligan,  NBC’s 
radio  network  vicepresident,  ex¬ 
plained  that  all  of  the  news 
editors  and  scores  of  other 
newsmen  at  NBC’s  188  aflFili- 
ated  stations  would  be  enrolled 
as  accredited  correspondents  for 
NBC  News  in  the  “hot  line” 
operation.  He  said  fees  would 
be  paid  to  those  who  originate 


news  that  rates  a  play  on  the 
network  new.scasts  in  which 
NBC’s  top-flight  corps  will 
participate. 

Mandatory  Bulletins 

A  great  effort  will  be  made 
to  develop  regional  news,  Mr. 
Culligan  said,  and  an  arrange¬ 
ment  will  be  made  where,  if 
a  local  station  gives  advance 
notice  of  an  important  upcom¬ 
ing  news  story,  the  network 
will  dispatch  its  electronics 
journalism  teams  and  equip¬ 
ment  to  the  scene. 

Stations  that  subscribe  to 
“hot  line”  will  be  obliged  to 
clear  on-the-hour  time  for  any 
“national  emergency  alert”. 
Bulletin  material  from  the  net¬ 
work  news  headquarters  will  be 
mandatory  also,  but  the  sta¬ 
tions  will  have  some  discretion 
in  the  spotting  of  routine  taped 
news  shows. 

The  “hot  line”  deal  permits 
the  radio  station  to  interrrupt 
a  local  program  for  a  network 
news  bulletin  with  only  two 
minutes’  notice,  rather  than 
wait  for  the  regular  network 
newscast,  Mr.  Culligan  added. 

The  whole  idea,  Mr.  Sarnoff 
concluded,  “is  to  give  the  net¬ 
work — and  local  stations — a 
comprehensive  pattern  of  cover¬ 
age  that  no  other  communica¬ 
tions  medium  can  rival.” 


Anti-Bait  A<1  Bill 

Annapolis,  Md. 

A  bill  banning  the  advertis¬ 
ing  of  merchandise  not  for  sale 
or  items  which  the  advertiser 
does  not  intend  to  sell  at  the 
listed  price,  has  been  intro¬ 
duced  in  the  Maryland  Senate. 
It  is  designed  to  outlaw  “bait” 
advertising. 


Exclusive  Daily — Rich  Market 

In  Editor  &  Publisher  chart  area  #7.  Owner  will  consider  1186.500 
with  terms  to  rifirht  buyer.  High  owner  salary,  low  profits,  unusual 
potential,  excellent  place  to  live.  Data  only  to  bona  fide,  financially  able 
with  suitable  background. 

Ovrners  Who  Should  Consider  Seiling 

It  is  prudent  to  plan  such  a  once  in  a  life  time  step  under  the  most 
favorable  circumstances.  Discussion  arranged  without  obligation  in 
ABSOLUTE  confidence  with  a  reliable  broker  who  has  been  through  a 
sale  in  a  Publisher's  shoes  and  who  holds  an  owner's  interest  foremost. 

John  A.  Park,  Jr. 

1805  McDonald  Lane  TEmple  3-3018 

Raleigh,  N.  C. 


ON  THE  RECORD— Society  Edi¬ 
tor  Joan  Nielsen  McHale  of  the 
Miami  (Fla.)  News  interviews 
Dr.  R.  F.  Poole,  president  of 
Clemson  College,  in  the  stands 
at  the  Orange  Bowl  Football 
Classic,  using  a  Dictaphone 
Dictet  which  is  no  larger  than  a 
movie  camera  case.  Back  in  the 
office  she  ran  off  the  tape  and 
took  out  the  quotes  for  a  story. 
The  idea,  said  Jack  Kassewitx, 
director  of  the  Miami  News 
Woman's  Department,  is  to 
"write  it  as  they  said  it"— even 
with  background  sounds  for 
flavoring. 


V  iclor  Free  Given 
IVIana^iing  Editor  Title 

PlTTSBIRGII,  Pa. 

Victor  Free,  acting  managing  Jame.c  A.  Chaney,  reporter ot 
editor  of  the  Pittshvrgh  Prestt  News  and  Observer  sine 

for  the  past  five  months,  has  1946,  has  been  named  to  sue- 
been  appointed  to  the  position  ceed  Mr.  O’Keef  as  feature  edi 
permanently.  Mr.  Free  joined  tor 

the  staff  .several  years  ago  and  ^’Keef,  born  in  Wilming 

had  been  magazine  editor.  Prior  ^^3  graduated  witr 

to  coming  to  Pittsburgh  he  ^ 

was  managing  editor  of  the  University  in  19.30. 

hrdiavapohs  Tunes,  another  ts- 

Scripps-Howard  newspaper.  He  „ 

succeeds  Charles  E  Pierson  He  came  to  Raleigh  tr 

who  resigned  to  go  to  the  St  1333  ,i, 

Lo,ns  (Mo.)  Globe  Democrat  H^gi-slature  for  the  Associate 
as  executive  editor. 

John  Patterson,  Press  roto  Observer  as  capital  reporter  it 
editor,  will  replace  Mr.  Free  july  19.3.3 
as  magazine  editor.  Robert  '  ’ 

Molyneux,  news  editor,  has  Capitol  Reporter 

been  appointed  to  the  new  Mr.  O’Keef  went  to  Baltimot' 
position  of  assistant  managing  to  join  the  AP  staff  there  it 
editor.  October,  1934.  He  returned  V 

L.  J.  Fagan,  executive  city  the  News  and  Observer  in  195' 
editor,  and  other  key  person-  as  a  capital  reporter  and  if- 
nel  will  remain  in  the  positions  sistant  city  editor.  He  was  pP 
they  now  hold.  mated  to  city  editor  in  Marc' 

•  1941.  He  became  feature  edit  " 

in  August,  19.’)0. 

I  W  ritings  Mr.  Chaney,  veteran  politict 

lire  Posted  government  reporter,  vt- 

,,  _  born  .\pril  8,  1920,  in  Bair 

Hartford,  Conn.  He  is  a  graduate  of  tkf 

10  grant  has  been  University  of  Virginia,  19fl 
Tniversity  of  Connec-  He  was  city  editor  of 
•izes  to  financial  and  Charlottesville  (Va.)  Progr»i 
riters.  and  later  worked  for  the  Unit« 

1  was  provided  by  Press  before  becoming  a  coinl'S; 
^  Loeb,  Redding,  correspondent  on  Stars 

iker.  Annually,  the  Stripes  in  the  European 
will  grant  prizes  of  atre.  He  returned  to  UP  in 
and  $1,000  to  writers  and  joined  the  News  and  0- 
financial  stories.  seiwer  in  1946. 

F  n  I  T  O  R  a.  PUBLISHER  for  January  12. 


O’KeefNamed 
As  Editor  of 
Raleigh  Times 

Raleigh,  X.  c. 

Herbert  E.  O’Keef,  48,  hi; 
been  named  editor  of  the  Rc- 
leipli  Times,  afternoon  news¬ 
paper,  to  succeed  Mark  Eth¬ 
ridge  Jr.,  who  has  resigned. 
Frank  Daniels,  president  of  the 
News  and  Obser\’er  Publishing 
Co.,  announces. 

Mr.  O’Keef,  former  city  e<h 
tor  and  feature  editor  of  the 
\'eu’s  and  Observer,  morning 
newspaper,  since  1950,  as.sumec 
his  new  duties  this  weeek. 


Financial  Writing 
Awartls  Are  Posted 

Hartford,  Conn. 

A  $50,000  grant  has  been 
given  the  University  of  Connec¬ 
ticut  for  prizes  to  financial  and 
business  writers. 

The  sum  was  provided  by 
Gerald  M.  Loeb,  Redding, 
Conn.,  broker.  Annually,  the 
University  will  grant  prizes  of 
$250,  $500  and  $1,000  to  writers 
of  the  best  financial  stories. 


3  Chicago 
Tribune  Men 
Win  Awards 


Chicago 

Three  Chicago  Trihaue  staf¬ 
fers —  an  editorial  writer,  a 
foreign  correspondent  and  a 
photographer — received  the  an¬ 


nual  awards  of  the  Edward 
Scott  Beck  Foundation  for  ex¬ 
cellence  in  reporting,  writing 
and  news  photography  in  1956. 

The  citations  and  awards  of 
$500  each  were  presented  at  the 
Tribune’s  editorial  department 
third  annual  dinner,  Jan.  6.  Fol¬ 
lowing  are  the  winners  and  ci¬ 
tations  : 

3  Winners  Namt“d 
CiKORGE  EDWARb  MoRGEN- 
STERN.  For  series  of  articles 
under  the  title,  “Pearl  Harbor: 

1)  Years  After.” 

l.ARRY  RL’E.  For  his  courage  heard  the  remark 
in  entering  Hungary  without  a  right  but  it’s  too  1 
risa  to  cover  the  October,  1956,  for  the  Chicabo  Ti 
revolt  and  his  reporting  of  that  He  puts  such  p 
uprising  and  the  subsequent  ])lace,  he  said,  b; 
flight  of  refugees  to  .Austria.  “The  Tribune  ne\ 
Phillip  Mascione.  For  pho-  to  w’ork  for  it.  I  as 
tographs  at  the  scene  of  the  une.  I  am  proud  tc 
wreck  of  the  two  trains  that  Tribune  because  I 
collided  Nov.  5,  1956.  on  the  ele-  Guest  speaker  i 
rated  structure  of  the  Chicago  was  Walton  A. 
Tian.sit  Authority.  editor  of  Reuters, 


COLUMN  RlSHTl — Six  newspaper  byliners  who  will  take  NBC-TV  viewers  around  the  country  after  dark, 
beginning  Jan.  28,  line  up  their  assignments:  Left  to  right — Hy  Gardner,  Now  York  Herald  Tribune,  opening- 
night  show  parties;  Earl  Wilson,  New  York  Post,  “girl  scout";  Vernon  Scott,  United  Press,  Hollywood  per¬ 
sonalities;  Irv  Kupcinet,  Chicago  Sun-Times,  night  life  in  the  Loop;  Bob  Considine,  International  News 
Service;  general  features;  and  Paul  Coates,  Los  Angeles  Mirror-News,  crime.  They  will  replace  Steve  Allen's 
"Tonight"  program  6vo  times  weekly,  at  midnight. 


E.  M.  Boyd  Dios 
In  CiiK'iniiati 


Cl.NCINNATI 

Y  ’  Everett  Marion  Boyd,  62, 
jjg  vicepresident  and  as.sociate  edi- 
j^,.  tor  of  the  Cincinnati  Enquirer, 
bv  died  Jan.  7 

,i:  attack  in  his 

^  home. 

of  !  began  his  news- 

paper 

with  the  Dan- 
}()()  (Ohio) 

.sports  writer 
"f."  „  ^  in  1912.  He 

on.  joined  the  En¬ 

quirer  as  a  copy  reader  in  1916, 
became  assistant  telegraph  edi- 
tor  in  1918.  After  serving  in 
aid  w'orld  War  I,  he  joined  the 
Detroit  (Mich.)  Free  I'reitK  and 
then  came  back  to  the  Enquirer 
in  1921)  as  telegraph  and  radio 
editor.  He  became  managing 
ago  editor  in  194"  and  executive 
when  we  were  informed  ‘Baby  editor  in  1958.  In  1955,  he  was 
Doll’  would  come  to  Troy  that  promoted  to  the  posts  he  held 
we  would  accept  no  advertising  at  his  death  and  was  assistant 
of  the  picture,”  Mr.  Marvin  on  editorial  matters  to  Roger 

said.  “We  were  mightily  H.  Ferger,  president, 

pleased  when  later  Cardinal 

Spellman  and  others  came  out 
against  it.” 

Most  of  the  minority  letters, 
he  said,  were  from  “correspond¬ 
ents  who  in  the  past  have  ap¬ 
plauded  the  Civil  Liberties 

Union  and  others  leaning  well  Euge.ne  R.  Collins,  56,  for- 
to  the  left.”  mer  publisher  of  the  Trog 

•  (N.Y.)  Observer  -  Budget,  a 

weekly,  which  ceased  publica- 
SuiiilK'l  Shaw  Dies  tion  in  1954;  Jan.  7. 

Moundsville,  W.  Va.  ♦  ♦  * 

Samuel  Craig  Shaw,  publisher  I.  Ed.mund  Tkssier,  88,  vet- 
increase  of  $6  a  week  spread  of  the  Moundsville  Daily  Echo  cran  of  70  years  of  newspaper 
over  two  years  for  those  earn-  since  1917,  died  Jan.  1  at  the  work  and  former  superintend¬ 
ing  more  than  $80  a  week;  age  of  82.  He  had  been  con-  ent  of  the  composing  room  of 
those  earning  less  will  get  $4.7-5  nected  with  the  Echo  from  its  the  Ohio  State  Journal  and  the 
weekly  raise  over  the  two-year  establishment  as  a  weekly  65  Columbus  (Ohio)  Dispatch; 
period.  years  ago  by  his  father.  Jan.  1. 


Mascione 


Vivian  M.  Moses,  78,  former¬ 
ly  on  the  editorial  staffs  of  the 
\ew  York  Times  and  the  New 
York  Tribune,  after  a  long  ill¬ 
ness;  Jan.  6. 


Column  Width 
Meeting  Set 
For  Feb.  4 


New  CAM 
Group  Formed 
In  Northeast 


Steps  were  taken  this  week 
to  put  the  Northeastern  Group 
of  Classified  Advertising  Man¬ 
agers  on  a  formal  basis. 

More  than  100  CAMs  from 
newspapers  in  the  region  em¬ 
bracing  the  Middle  Atlantic  and 
New  England  states  and  east¬ 
ern  provinces  of  Canada  at¬ 
tended  their  24th  annual  get- 
together  at  the  Park  Sheraton 
Jan.  fi-8. 

Up  to  now  the  meetings  have 
featured  informal  question-and- 
answer  clinics.  The  chairmen 
this  year  were  Anthony  T.  Pow- 
derly,  Rochester  (N.Y.)  Demo¬ 
crat  and  Chronicle;  and  Ray¬ 
mond  Dykes.  Westchester 
Newspapers.  A  guest  speaker 
was  James  G.  Slep,  Altetona 
(Pa.)  Mirror,  president  of  the 
Association  of  Newspaper  Clas¬ 
sified  Advertising  Managers. 

These  officers  w'ere  named 
for  the  formal  organization, 
which  will  meet  in  New  York 
City  the  next  two  years:  Presi¬ 
dent — Mr.  Powderly;  vicepresi¬ 
dent — Walter  Schmidt,  Balti¬ 
more  (Md.)  Sunpapers:  .secre¬ 
tary-treasurer — Paul  H.  Fitchc- 
nor,  Hartford  (Conn.)  Timen. 

Directors  are :  William 
Baaske,  Utica  (N.Y.)  Observer- 
Dispatch  and  Press;  John  Man- 
nix,  Springfield  (Mass.)  Union 
and  News;  Alfred  .T.  Carrano, 
Bridgeport  (Conn.)  Post  and 
Telegram;  Margaret  R.  Cad- 
well,  Wilmington  (Del.)  News 
and  Jonmnl-Eiwmi  Evening: 
Ralph  Girard.  Atlantic  City 
(N.J.)  Press;  and  Fred  Silman, 
Toronto  (Ont.)  Telegram. 

It  was  agreed  that  all  meet¬ 
ings  will  be  self-sustaining  on 
a  fee  basis;  that  publishers  will 
not  be  a.sked  to  provid’  enter¬ 
tainment  or  facilities. 


“exploratory  meeting”  tt 
discuss  possibilities  of  newspi 
per  agreement  on  colnni 

A  widths  will  take  place  Feb.  < 

at  the  Hotel  Pierre  in  Nn 

conference  is  under 
pices  of  the  special  subcommit- 
^ tee  column  widths  of  tb 
American  Newspaper  Publish- 
Cl'S  Association,  Mark  Ferret 
Scripps  -  Howard  Newspaper 
and  committee  chairman, 
nounced. 

It  is  hoped  that  “machinen 
Margaret  Cadwell  seems  to  be  saying  to  Jim  can  be  set  in  motion  to  arrivt 
an  get-together  of  the  CAMs.  Mrs.  Cadwell  is  at  a  standard  width  agreeablf 
gton  (Del.)  newspapers  and  Mr.  Slep,  CAM  of  to  both  newspapers  and  adver- 
Mirro^  is  president  of  ANCAM.  (Photos  by  tising  agencies,”  Mr.  Ferret 
Collings,  E  &  P.) 

Latest  compilation  of  fe 
ANPA  Mechanical  Department 
shows  a  range 

paper  as 

. .  . . 

_  18(' 

. . 

the 

dition  to  members  the 
subcommittee,  will  be  Daniel  M 
k  Gordon,  Ruthrauff  &  Rya: 

X  Inc.,  chairman  of  the  Standing 

Committee  on  Newspapers 
the  American  Association 

fcPJ^  Advertising  Agencies, 

Richard  Turnbull,  head  of  thf 
4-A  committee  on  mechanici 
production;  Karl  Finn,  CinciV 
nati  Times -Star,  president 
Newspaper  Advertising  Execc 
tives  Association;  John  W.  Mof 
fett,  Minneapolis  Star  dm 
Tribune;  and  two  repi’csenta 
tives  of  the  Bureau  of  .4dver 
tising,  ANPA. 

Members  of  Mr.  Ferree’s  sub 
committee  are  Gordon  Stronf 
Brush-Moore  Newspapers,  awi 
Irwin  Maier,  Milwaukee  (Wis' 
Journal 


IT’S  THIS  WAY,  Frank  Shields,  right,  CAM  of  the  McKeesport  (Pa.) 
Daily  News,  tells  his  audience:  William  Saiff,  left,  CAM,  Watertown 
(N.  Y.)  Daily  Times,  and  Howard  Parish,  president,  Howard  Parish 
Associates,  Miami,  Fla.  They  met  at  the  Northeastern  Classified  Ad¬ 
vertising  Managers  Association  confab  in  New  York  City  this  week. 


'  NEGOTIATIONS  •  FINANCING  •  APFRAISAIS 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 

WASHINGTON,  D.  C  CHICAGO 

James  W.  Blackburn  Ray  V.  Hamillon 

Jock  V.  Harvey  Tribune  Tower  i 

Washington  Bldg.  Delaware  7-275M  I 

Sterling  3-4341-2  1 

ATIANTA  SAN  FRANCISCO  I 

I  .  I  Clifford  B.  MarshoR  William  T.  Stubblefield  M 

B/v./J  I  Healey  Bldg.  W.  R.  Twining  I 

i  Jockson  S-1376-7  III  Sutter  St.  fl 

Exbreok  2-3471-2  I 


4  Contracts 
Unsettled 
In  New  York 


Press  Included 
In  "John  Q.  Public^ 

Annapolis.  Md. 

Who  is  John  Q.  Public? 

A  1954  act  of  the  Mary¬ 
land  Lesrislature  says  pro¬ 
ceedings  of  municipalities, 
county  commissioners,  coun¬ 
ty  councils  and  state  boards 
must  be  open  to  the  public. 

An  amendment  to  that  act, 
introduced  in  the  State  Sen¬ 
ate,  describes  John  Q.  Public 
as:  “Citizens  and  taxpayers 
of  Maryland  and  its  political 
subdivisions;  members  of  the 
press  and  representatives  of 
radio  and  television  broad¬ 
casting  stations.” 


Of  Good  Democrat  Off,  Lawyer  Says 

Washington  James  F.  Ryan,  financier  and 
Former  President  Truman  promoter,  has  advised  Editor 
has  laid  down  a  test  for  a  &  Publisher  through  his  New 
good  Democratic  politician:  York  attorney  that  the  group 
Is  the  press  against  him?  he  represented  is  no  longer  in- 
Then  he  told  a  Democratic  terested  in  a  reorganization  of 
Party  dinner:  “The  press  the  Bouton  (Mass.)  Post. 
has  always  been  against  the  Previously,  Mr.  Ryan  had 
Democrats,  and  they  haven’t  been  quoted  as  saying  he  in- 
changed  a  damn  bit.  I  want  tended  to  file  a  proposal  with 
to  say  to  you  that  a  Demo-  court  by  Jan.  15,  the  deadline, 
crat  is  no  good  unless  he  His  lawyer,  James  Murray  of 
has  the  press  against  him.”  Johr  and  Mui'ray,  said  the  un- 

_  identified  group  was  willing  to 

offer  between  $1,000,000  and 
$1,500,000  for  the  property, 
assuming  all  liabilities. 

Mr.  Ryan,  who  lives  in 
Cohasset,  Mass.,  but 


Score  stood  five  signed,  four 
still  open,  in  contract  negotia¬ 
tions  between  the  nine  me¬ 
chanical  unions  and  the  Pub¬ 
lishers  Association  of  New  York 
City  this  week. 

William  Mapel,  association 
president,  said  there  was  not 
likely  to  be  any  change  over  the 
weekend.  Contracts  all  expired 
midnight  Dec.  7,  1956. 

Negotiations  w’ith  the  four 
unions  as  yet  unfinished  are 
with  the  printers,  stereo¬ 
typers,  pressmen  and  machin¬ 
ists.  Signed  and  delivered  are 
contracts  with  the  photo-en¬ 
gravers,  paper  handlers  and 
straighteners,  newspaper  and 
mail  deliverers,  mailers,  and 
electrical  workers. 

Those  signing  contracts  ac¬ 
cepted  a  two-year  package  in¬ 
crease  of  $9,  similar  to  that 
negotiated  with  the  Newspa¬ 
per  Guild. 

Working  conditions  rather 
than  wages  are  still  in  dispute 
with  the  stereotypers. 

The  pressmen  are  primarily 
concerned  with  the  number  of 
men  assigned  to  cylinders  of 
color  presses. 

main  issue  in  mediation 
with  the  typographical  union  is 
its  request  for  a  clause  that 
would  prevent  publishers  from 
going  to  court  if  a  jurisdictional 
dispute  arises  between  unions. 


r  ans 
)mmit- 
3f  tk 
ublish- 
^erree. 
papen 


Guild  Seeks 
Official  Probe 
Of  Shutdown 


is  fre-  McMullaii  >Iake.H 
quently  in  New  York  where  he  Qty  Desk  Switch 
has  an  office  in  the  Empire 
State  Building,  represented  Dr. 

Roberto  J.  Noble,  director  of  John  E, 

Clarin,  Buenos  Aires  tabloid,  in 
Cleveland  purchasing  a  battery  of  Gos.s 

Cleveland  Newspaper  Guild,  presses. 

Local  No.  1,  has  voted  to  ask 
Congress  to  investigate  the  re¬ 
cent  shutdown  of  Cleveland’s 
three  daily  newspapers  to  deter¬ 
mine  if  there  was  a  violation  of 
anti-trust  laws  by  the  publi.sh- 
ers. 

The  Guild,  at  a  general  mem¬ 
bership  meeting,  called  on  the 
.American  Newspaper  Guild  “to 
initiate  appropriate  action  in 
Congress  to  cause  an  investiga¬ 
tion  of  the  anti-trust  aspects  of 
the  newspaper  lockout  in  Cleve¬ 
land”  in  November. 

The  resolut’on  was  passed 
unanimously.  It  was  expected 
that  the  national  Guild  would 
work  through  the  legislative  de¬ 
partment  of  the  AFI.-CIO  in  an 
effort  to  get  a  probe  started. 

There  was  no  comment  from 
the  Cleveland  Newspap'^r  Pub¬ 
lishers  Association. 

Charges  of  a  lockout  were 
first  made  by  the  Guild  wh''n 
the  News  and  Plain  Deader, 
published  by  Forest  City  Pub¬ 
lishing  Co.,  suspended  shortly 
after  the  Guild  struck  the 
Scripps-Howard  Press  on  Nov. 

1.  Forest  City  suspended  after 
truck  drivers  refused  to  handle 
editions  bearing  the  logotype  of 
the  Press. 


Miami,  Fla 
McMullan  is  moving 
14  from  the  city  desk  of 
the  Miami  Daily  News  to  the 
city  desk  of  the  Miami  Herald. 
He  succeeds  Luther  Voltz,  who 
is  joining  the  Herald’s  editorial 
page  staff,  filling  a  vacancy  left 
by  the  resignation  of  Ralph 
Harry  B.  Haines,  publisher  Burkeholder. 
of  the  Paterson  Evening  News,  Jack  Kas.sewitz  has  been 
underwent  an  operation  on  the  named  acting  CE  of  the  News, 
right  eye  this  week.  He  is  in  Managing  Editor  Hoke  Welch 
General  Hospital.  announced. 


classified  section 


Benefit  frnm  oer  Vast  Newspaper  Audience 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Plenty  Appointed 
Financial  Editor 

Philadei.piha 
Uoyal  H.  Plenty  was  ap¬ 
pointed  financial  editor  of  the 
I'hiladelpliia  Inquirer  succeed¬ 
ing  the  late 

•  E.  S.  Banks. 

!Mr.  Plenty, 

'vho  joined  the 
•  Inquirer  in  1946 

as  a  financial 
i  writer  and  re- 

iAav  ■  porter,  has  been 

I  assistant  finan- 

A  ■  cial  editor  since 

B  fli  1950.  Before 

Plenty  that  he  worked  §|45  Minimum 

for  the  WaU 

*  treet  Journal  as  a  writer  and 

reporter  in  their  Philade'phia  A  new  guild  contract  cover- 
bureau  for  four  years.  ing  700  employes  of  the  Pulitzer 

He  was  graduated  from  the  Publishing  Company  (Post-Dis- 
barton  School  of  Finance  and  imtrh,  KSD  and  KSD-TV)  will 
-ommerce  of  the  University  of  pu.sh  the  top  minimum  for  “.A” 
f^ennsylvania  in  1941,  and  class  reporters,  salesmen  and 

Worked  for  a  short  time  for  others  to  $145  a  week.  The 
o.  M.  Ryllesby  &  Co.  starting  minimum  is  $80. 

editor  8c  PUBLISHER  for  January  12.  1957 


lSf^*pnpf>r  Rrnkt>rii 


Newspaper  Brokers 


sales  -  PURCHASES  handled  w  ith 
discretion.  Write  Publishers  Service. 
P.O.  Box  .1132,  Greensboro,  N.  C. 


counselor,  friend.  Kuide  to  the  buy¬ 
ers  and  sellers  of  America’s  news¬ 
papers:  DIAL  AGENCY,  6f.  Adelaide. 
Detroit  1,  .Mich.  Phone :  WO  .3-392B. 


-  Wh:STERN  NEW.SPAPETRS 

Joseph  A.  Snyder.  12163  W.  Wash- 
1443  inKton  Boulevard.  Los  Antteles  66 
Cal.  Day  or  .Nite  Phone:  EX  1-S238. 


RALPH  J.  ERWIN 
newspai>ers  and  radio  stations. 
S.  Trent' n,  Tulsa,  Okin. 


W¥'.  are  not  as  much  interested  in 
sales  as  in  satisfaction.  Stypes,  Roun¬ 
tree  &  Co.,  Gl.l  Market  St.,  San  Fran¬ 
cisco  5,  California. 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper  -  it’s  the  per¬ 
sonality  and  ability  of  tbe  buyer.  ’This 
is  why  we  insi.st  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Ml.  Ple.asant,  Mich. 


Newspaper  Appraisers 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  puriioses 
Over  130  valu.ations  made 
Dailies  fn>m  coast  to  coast 
Exiiericnccl  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYRFLV 
446  Ocean  Avenue.  Brooklyn.  N.  Y. 


CALIFOR.NIA  and  Arizona  Newspa¬ 
pers  Exclusively.  J.  R.  GABBERT, 
3937  Oranire  St.,  Riverside,  California. 


CONhTDF.NTIAL  INFORMATION 
Daily  Newspaper  Properties 
'.  H.  Glover  Co.,  Ventura,  Cal 


MIDWEST  NEWSPAPERS 
Good  opitortunities  in  proven  fields. 

HERMAN  H.  KOCH 
2923  Virginia  St.,  Sioux  City.  Iowa 


Publication  For  Sale 


PRIZE-WINNING  weekly  in  Chart 
Area  11.  Well  equipped  job  shop. 
Grossing  $46,000.  Town  of  2.000. 
trading  area  26,000.  Owner  moving 
nto  daily  field.  Details  to  resitonsible 
parties.  Box  6306.  Editor  A  Publisher. 


MAY  BROTHERS,  Binghamton.  N.  Y. 
Established  1914.  Newspaiiers  bought 
and  sold  without  publicity. 


A  CONSCIENTIOUS  post-sal#  service 
affords  both  buyers  and  sellers  assur¬ 
ance  of  successful  performance.  NEWS¬ 
PAPER  SERVICE  COMPANY.  601 
Georgia  Savings  Bank  Bldg.,  Atlanta, 
Georgia. 


TWO  WEEKIJES  and  job  plant  New 
York  state.  Gross  above  $80,000  and 
unusually  high  net.  Small  cash  re¬ 
quirement.  Publishers  Service,  P.O. 
Box  3132.  Greensboro.  .North  Carolina. 


ANNOUNCEMENTS 


Publication*  For  Sale 


ANNOUNCEMENTS 


Publication*  For  Sale 


MACHINERY  and  SUPPLIES 


Neu)*print 


Pre**  Room 


FULLY  EQUIPPEIl  PLANT  all  set 
for  livewire  publisher  to  come  into 
this  community  and  give  the  iieoplc  a 
bikkI  lively  comiietinic  aftei-n<Kin  news- 
paiier.  The  public  is  hungry  for  an 
inde|>endent  newspai>er  to  carry  on  "The 
Voice  of  the  People"—  advertisers  now 
fully  realiiMi  value  of  comi>ctition. 
THIS  fine  plant  seta  in  new  building 
constructed  esi>ccially  for  newspajier, 
equipment  in  tiptop  sha|ie,  includes 
two  brand  new  Intertyi>es-.  a  20-pai;e 
rotary  duplex  press,  adaptable  for 
papres  — newsprint  unloads  directly  into 
press  room— entire  oiieralion  ground 
floor. 

CAPITOL  (TTY  of  loo.noo  with  :lfi  I 
towns  within  20  miles  radius,  olfers 
possibility  of  26,000  circulation  within 
reasonable  time,  makinK  larKest  after¬ 
noon  circulation.  Pre.seni  comiietinK 
nites  lucrative,  comiietinpr  projierties 
absr-ntec  owned.  Subscribers  and  ad¬ 
vertisers  ripe  for  stock  ownership  par¬ 
ticipation.  Ideal  for  five  day  week 
0|)eration.  Plant  can  be  bought  out- 
risht,  over  period  of  years,  or  leased. 
Real  estate  leased.  A  i>ersonal  visit 
will  convince  this  is  unusual  and  rare 
opportunity. 

APPLY  J.  R.  FIT7.P.\TRICK.  Owner 
Phone  2-6461  3-3631 

Springfield,  Illinois 


I-X)R  SALK -Monthly  maKazine  in  BEHRENS  PULP  A  PAPER  CORP. 

'  available  STAN, .ARP  CANAPIAN 


,  OCTUPLE  PRESSES 


Other  interestR.  Price  low*tcrms  to 
Ruit  buyer.  Ik>x  129*  Kditor  &  Pub¬ 
lisher. 


Publicaiion$  W  anteil 


NEWSPRINT 

15t3-16-16‘4-17-17ti-22'.i-31.34 

46-60-61-62-64-66 

ROLLS,  SHEETS.  YOUR  SIZE 


12  SCOTT  Units  with  6  .■'uis  r.lrr. . 
Color  Units ;  3  Double  Folden  . 
Balloons;  AC  Drives;  Reels  4 
era;  Located  Miami  Daily  News;.! 
able  June  or  July.  Will  split  ii 
sinple  Octuples. 


PUBUCATIONS  WANTm  for  man-  BEHRENS  PULP  &  PAPER  CX)RP. 
aBement,  lease,  lease-purchase  or  out¬ 
right  purchase.  Publishers  Service.  2612  Grand  Central  Terminal  Bldg. 
P.O.  Box  3132.  Greensboro.  N<irth  Kew  York  17.  N.  Y.  .MU  6-6676 

Carolina. 


BEN  SHULMAN  ASSOClATEi 

60  E.  42  St..  N.  Y.  17  OXford 


_  ^  '  CANADIAN  Newsprint  standard 

Bunne**  Opportumtie*  82  Ib.  Id*  16^”  16'  16V^'  17' 

DISTRIBUTION  COMPANY  of  Mag-  83'^  84'^  86'^  45'®  82U'  60'  62“ 

Jizine  and  Newspapers  Greater  City  of  64''  66"  70"  rolls  for  *Feb..  Mar., 

New  York  and  New  Jersey  will  also  Apr.  shipmentn.  Contacts  available, 

handle  mailing  and  m.iil  ba^  ''ill  take  DD/*\/^L/k  j  a  ki  nAnm 

on  additional  accounts.  Box  tidi-  BROOKMAN  PAPER  CORP. 

tor  &  Publisher. _  _  555  Westchester  Ave..  N.  Y.  66,  N.  Y. 

I-X)RMER  SUCCESSFUL  WEEKLY  |  Mott  Haven  6-6022  Est.  1930 


DISTRIBUTION  CO.MPANY  of  Mag- 
azine  and  Newspapers  Greater  City  of 
New  York  and  New  Jersey  will  also 
handle  mailing  and  mail  ba^  will  take 
on  additional  accounts.  Box  FMi* 

tor  &  Publisher. 


PUBLISHER  now  in  his  early  forties  i - 

and  who  is  thoroughly  exi*rienced  in  OVER  SUPPLIED  with  Newsprint? 


all  phases  of  weekly  and  small  daily  Need  guaranteed  deliveries  of  news- 
oi>eration  wishes  to  associate  as  work-  print?  Have  sisit.  All  sizes  61"  Rolls 


PRESS  MOTOR  DRIVES  of  21  .1 
60,  76.  100  and  160  H.P.  AC.  iK 
complete  with  control,  ehaia 
sprockets.  George  C.  Oxford,  Boi  N  I 

Boise,  Idaho.  i  'op 

. . . . . . |»iUi 

3  UNITS— COLOR  ^ 

8  SCOTT  Units  with  2  superitBpoaiM  ^ 
color  couples,  end  feed.  AC  dtii.  V 
Vacuum  Pony  auto-plate.  28%,*  rtSaf 

BG34  SHULMAN  ASSOQATES 
60  E.  42  St.,  N.  Y.  17  OXfonI  T-tit 


'"Si- investment  partner  with  es-  Qp  hand.  Excellent  quality.  Consult: 
tablished  small  newspa|«r  oiieration 


Len  Feighner  Agency — P.O.  Box  192. 
Mt.  Pleasant,  Michigan,  Broker. 


in  New  England.  Now  a  Washington  BUNGE  PULP  &  PAPER  CO. 
PRO.  Please  answer  fully  and  in  con-  ,  ...  . 

fidence.  Box  137,  Editor  &  Publisher.  ' 


WESi  COAST  MONTHLY  business 
publication,  ^x  6411,  Editor  &  Pub¬ 
lisher. 


National  Adrertining  Space 


45  W.  4.6th  St.  Phone  JU  2-4174  2-4830 
DOMESTIC,- IMPORT  EXPORT 


EXCLUSIVE  SOUTHERN  county-seat 
weekly  in  the  fastest  growing  indus¬ 
trial  area  in  the  United  Slates. 
Grossed  $66,000  in  1956.  Completely 
unopiiosed  in  every  field.  $16,000  with 
down  payment  and  balance  on  terms. 
Box  111,  Editor  &  Publisher. 


GULF  BEACH  JOURNAL 
TREASURE  ISLAND.  FLORIDA 
P.O.  BOX  8008,  MADEIRA  BEACH 
Rural  suburbia  growing  F'AST 
Test  it  NOW  in 
Sanders  ABC  3,  Geneseo,  N.  Y. 


j  STANDARD  NEWSPRINT  ROLLS 
I  Inquiries  invited.  R.  H.  Silverstein 
396  Grand  St.,  N.Y.C.  AL  4-8728 


Pre**  Room 


TRADE  IN 

Your  old  Duplex  or  Gom  Him 
against  this  16-32  Page  R.  Hoc  u  .-J 
Cx>.  2  Unit  High  Sliced  Rotary  Pm  |  i 
Presa  is  equipiied  with  Twin  Foldoi  I 
Machines  and  ^  Page  and  81.. 1- 
Folder.  Available  immediately.  L» 
tion  New  York  City. 

We  have  for  sale  Sta-Hi  For»C-  ] 
Scortch  with  D.C.  Electrical  Eqi;-  t  i 
ment. 

UPECO,  Inc. 

420  Valley  Brook  Ave.  Lyndhurzt,  X.j'  • 
Geneva  8-3744. 


NEWSPAPER  RADIO  Combination  in 
Clhart  Area  2  now  earning  $75,000 
annually  for  partnership.  Fast  grow¬ 
ing  market.  Publishers  Service.  P.O. 
Box  3132,  Greensboro,  North  Carolina. 
fwO~ MIDWEST^CbUNTY  SP:ATS 
Unoiiposed  in  adjoining  states:  one 
at  $100,000,  one  at  $66,000.  Must  have 
$30,000  cash  down  on  either.  Bailey- 
Krehbiel,  Box  88,  Norton,  Ks. _ 


NEWSPAPER  SERVICES 

_ Press  Engineer* _ 


PAUL  F’.  BIRD 

Press  Erector,  Moving,  R(‘building 
F’latbed  Semi-Cylindrical  Tubular. 

7  Oak  Court.  Islip,  New  York 
JU  1-0687 


WEEKUES-DAILIES 
WE  OFTER  an  outstanding  list  of 
Western  pajiers.  Why  not  write  for 
our  latest  Bulletin  now.  No  charge 
or  obligations. 

JACK  L.  STOLL  &  ASSOCIATES 
422  Hollywood  Security  Bldg.. 

6381  Hollywood  Blvd. 

Ixis  Angeles  28,  Calif. 


UPECO.  INC. 


SPFXIALIZING  IN  DUPLEX 
AND  GO.SS  F'LAT-BED  WEBS 

dismantling-movf:d-p'.rf;ctei) 


Universal 

Printing  Equipment  Co.,  Inc. 


420  Valley  Br<tok  A\*». 
Lyndhurst,  N.  J. 


Advertising  Rates 

CLASSIFIED 

Line  Rates  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (Payable  with 


KANSAS  CITY  STAR 
12  Goss  double 
width  units 
3  double  folders — 
23-9/ 1 6"  cutoff 

Substructure — Cline 
Automatic  Reels 
Angle  Bars  over  each  unit 
Four  125  hp.  DC  (drives 
All  Equipment  Dismantled 
and  In  Storage 
IMMEDIATELY  AVAILABLE 

KANSAS  CITY  STAR 


DUPLEX  TUBULARS  J 

16  Page—  24  Page— ^4  Fold.  OxapIO'/'  1 


Stereo— AC.  J 

-  mtl 

BEN  SHULMAN  ASSOCIATES  Re; 
60  E.  42  St..  N.  Y.  17  OXford  7-4»  — 


64  PAGE 
GOSS 

SPEEDLINER  [■ 

Four  Units,  Color  CJylinder  la  t 
FULL  COLOR 


23-9  16'  Cut  Oir,  9  column  «  B 
rollers,  AC  drive,  Cutler-Hammer  | 
trols  recondition^.  Bay  windoz  g|t. 
rangemrnt,  underfed  (5 


Newspaiier  Press  Installations 
MOVING  REPAIRING  TRUCKING 
Exiiert  Service —World  Wide 


Available  F'ebruary,  1968 


irder)  4  times  @  45c  per  line  each 
insertion;  3  times  @  50c;  2  @  S5c; 
1  @  65c.  Add  15c  for  Box  Service 
ALL  OTHER  CLASSIFICATIONS: 
4  times  @  90c  per  line  each  insertion; 
3  times  ®  95c;  2  times  @  $1.00; 
1  @  $1.10.  3  line  minimum.  Add  15c 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy.  _ 


SKIDMORE  AND  MASON.  INC. 
5.6-59  F'ranktort  Street 
.New  York  38.  N.  Y. 
Barclay  7-9776 


MACHINERY  and  SUPPLIES 

Composing  Room 


THE  GOSS  PRINTING 
PRESS  CO. 

5601  W.  31st  Street 
Chicago  50,  Illinois 

8  UNITS— 2  PR  FOLDERS 


This  press  is  producing  excelic  , 
R.O.P.  full  color  printing  as  well  •  t 
spot  color  regularly.  E.xcellent 
tion.  Write  for  sample  editions.  E  I 
Burgess,  Mechanical  Super!  ntenii* 

May  be  seen  in  o|>eration  at 


THE  LA  CROSSE  TRIBUNE 
La  Croaae,  Wiaconiin  Phono  M** 


Duplex  Metropolitan ;  Leads  for  spot 
color ;  Roll  Arm  Brackets ;  A.C.  Drivea. 


BLUE  STREAK  Model  8  Linotype,  . 

Serial  53368.  Complete  with  3  maga-  1  Will  sell  as  Two  4-Unit  Presses. 


DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

zincs  (72-90  combination;,  Mergen-  Available  early  Spring. 

thaler  quadder,  4  molds,  gas  Mono-  ggj,j  SHULMAN  ASSCOATES 

HAMMOND  G-4  Glider  Siiw.  60  E.  42  St..  N.  Y.  17  OXford  7-469C 

VANDERCOOK  No.  1  Reproduction  1 - 

Proof  Press.  IIMIT  PRPQQ 

Write  MID  WEST  MATRIX  MART,  UINI  1  nxcoo 

633  Plymouth  Court,  CTticago  6,  III.  with  ROP  Color 

WE’RE  THE  largest”  di^but^  '  6  HSLC  UMTS  with 

of  Newspaiier  Form  Trucks  in  the  ■  2  Color  Units  on  top 

World  there  must  be  a  reason—  Length  cutoff  22 

$76. .60  to  $88.50  each.  F'OB  Elkin.  |  ACI  motor  drive 

None  better  at  any  price.  Write  for  End  roll  brackets  &  Hoist 

descriptive  circular.  L.  &  B.  Sales  ,,  ,  __ 

Company,  P.O.  Drawer  560,  Elkin,  JOHN  GRIFFITHS  CO.,  INC 


2-UNIT  HOE  PRESS 
23-9/16'  cut-off,  complete  with  t 
stereotype  and  electrical  equipotf. 
47  chasea. 

Dundee  News. 

I  Brandcis  Theater  Bldg. 

!  Omaha,  Nebraska. 


6  HSLC  UNITS  with 
2  Color  Units  on  top 
Length  cutoff  22 
AC  motor  drive 
End  roll  brackets  &  Hoist 


POSTWAR  MODEL  E  DUPLM 
bed  newspaper  press,  new  in  W 
Like  new.  %  and  %  fold.  AC 
Sec  running.  Turner  Printing 
chinery,  Inc.,  2630  Payne  Ave™ 
land  14,  Ohio.  Offices:  Chicago-D*0* 


North  Carolina. 


416  Lexington  Ave.  New  York  17,  N.Y. 


Editor  &  Publisher 

1 700  Times  Tower  N.  Y.  36,  N.  Y. 
Phone  BRyant  9-3052 


Newsprint 


NEWSPRINT 

Your  best  Source  of  Supply 
MELROSE  PAPER  CO.,  INC. 
208  Walnut  Street,  Phila.  6,  Pa. 


5  UNITS— GOSS 

High  Speed  on  low  Substructure ;  AC 
Drive:  239ie''  cutoff  now  available. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4690 


I  TUBULAR-24  PAGE 

I  DEKATUBE,  Goss;  new  in  1962;  ► 
'  loon  Former ;  Ck>lor  Pans, 
tensions,  rewinder ;  A.C.  Drive:  (*■’ 
!  plete  Vacuum  back  Stereo. 

'  Appleton,  Wisconsin.  Available  f*"' 
ary  1. 


LMAN  ASSOCIATES  BEN  SHULMAN  ASSOCIATES 

N.  Y.  17  OXford  7-4690  60  E.  42  St.,  N.  Y.  17  OXford 

EDITOR  &  PUBLISHER  for  January  12. 
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MACHINERY  and  SUPPUES  _ HELP  WANTED 

W  to  Bur  DUploy  Advertiging 


HELP  WANTED 

Ditplar  Advertising 


!r>  T 
*  P»| 
>:  A\ 
lit  t 


ATEj 
xl  7-IM| 


HOE  PANCOAST 
COLOR  PRESS 

FOR  SALE 
WEB  #2092 


Hu  24  printiDR  couple».  fi  hiith  in  4 
ttaeks;  ancle  bar  arranKcment  at  the 


ILC  nrraiiKviiNTiiv  ui^ 

lia  press  opposite  2  ricltt 

Boi«M*“***  f®***®”  aittinc  side-by-side  with 
*  }  top  formers.  Is  cast  iron  construction 

_ «  »ith  sleeve  bearinirs ;  prints  with 

«  (]uart<r-inch  plates  on  hard  itackintr : 
J  hu  folly  reversible  cylinders  stacttered 
M*  to  provide  product.  Now  in 


niSMs  . 
r  tad 
ITBS 
rd 


Price  Nominal 


Apply  Business  Manager, 
San  Francisco  Examiner  or 


Hearst  Newspapers,  Room  210, 


FItus 
Hoe  ni 

7  Pus  ^  959 — 8th  Ave..  New  York  19.  N.  Y. 
FoMai  ' 

nd  *1.  .  :; - 

^  3  UNIT  HOE  PRESS 

Fonst- 22  3k*  AC  Drive,  end  fed.  Available 
Eqe;'  '  September,  1267. 

BEN  SHULMAN  ASSOCIATES 

nt,N.j|  ME.  42  St.,  N.  Y.  IT  OXford  7-4690 

- j  FOE  SALE;  4-Unit  Hoe  Rotary  Press, 

Double  Delivery  Folder,  Colored  cylin¬ 
der,  End  Roll  Feed  with  electric  roll 
Com;n  s  Hoiat,  AC  Kline  Drive,  Cutler-Ham- 
1  mer  Conveyor.  Wood  Pony  Auto  Plate 
maker.  Available  mid-summer  1967. 
kTES  Reply  Box  6010,  Editor  &  Publisher. 

rd  7-4i«  — - 

_ _ Stereotype 


HALL  MAT  ROLLER 

with  6  HP  Motor  Medium  Weigrht 
roller  for  General  Service. 

25  DURAL  Chases  for  8  column. 

ROUSE  Power  Band  Saw. 
REBUILT  Radial  Arm  Router. 
Furnaces  And  CASTING  HOXKsS 
all  sizes. 

2?25  Pull  Patre  Vandercook  Proof 
Press. 

MANY  OTHER  ITEMS 

THOMAS  W.  HALL 

Stamford,  Conn. 

19  AUTOPLATE  Stereotyt^e  Chases  to 
ii  *ln*f  Inside  dimensions  22  A  x 

®  rule.  Save 

»a.00  per  chase.  Price  *20.00.  Located 
wntral  Pennsylvania.  Available  Feb- 
W  1957.  Write  Box  127,  Witor  & 
Fubliiher. 

screw.  Pull  PaKe  Goss 
«ood  condition.  *600.00.  Avail- 
Wle  Februarj-  1967.  Write  Butler  Daily 
lagle,  Butler,  Pennsylvania. 

if  anted  to  Buy 

i  .  Duplex  or  Goss 

•v.'i?;  serial  no.  and  when 

—  Northern  Machine  Works, 
’23  N.  4th  St.,  Phila.  6,  Pa. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 

STERFX)  EQUIPMENT  j 

BEN  SHULMAN  ASSOCIATES  > 

I 

60  E.  42  St.,  N.  y.  17  Oxford  7-4690  I 

WILL  Buy  fur  Cash.  Complete  Plants,  ^ 
also  Individual  Machines  and  Equi|>-  : 
ment  anywhere  in  U.S.A.  i 

PRINTCRAFT  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y. 

HELP  WANTED 
Adminiatrativo 
AD  DIRECTOR 

*6,000  circulation  midwest  daily  vrante 
aggressive,  experienced  advertising  ; 
man  strong  on  sales  and  staff  develop- 
I  ment.  Succesa  as  ad  director  will  re-  , 
I  suit  in  promotion  to  business  manager,  l 
I  Stable,  permanent  man  with  good 
I  character.  Starting  salary  range  9 
I  to  16,000  depending  on  ability.  All 
{  replies  strictly  confidential.  Furnish 
complete  history,  experience  and  sal- 
I  ary  requirements.  Box  6404,  Editor 
&  Publisher. 


B»r  ef 
idov.  c 


i8 

exc»i<’. 
well  > 
It  tost- 
is.  E.  L 
ntenda 


NK 

e  m 


with  s 
luipntf- 


PUBLISHER 
Salary  and  bonus 

Long  established  hometown  commun¬ 
ity  weekly.  Chart  Area  2.  Solid,  well 
comiiensated  future  for  aggressive 
executive.  Must  have  strong  back¬ 
ground  in  advertising,  promotion.  Bt>.\ 
130,  Editor  &  Publisher. 


Artists  -  Cartoonists 


ARTIST*  creative*  mature  and  experi¬ 
enced  to  help  with  hljrhly  successful 
new8pa{>er  continuity  comic  strip.  Send 
1  tear  sheet  sample  of  work*  but  no 
orittinals.  Give  starting  salary  and 
liersonal  info.  Great  opi>ortunity  for 
right  man.  Applications  confidential. 
Box  131,  Editor  &  Publiahei.  ^ 

Classified  Advertising  \ 

UNUSUAL  OPPORTU.S'ITY  for  a  ' 
young  classified  manager  to  grow  with 
a  rapidly  expanding  ABC  daily  in 
Southern  California  coastal  area.  Must 
have  best  references,  proven  record. 
Chance  of  a  Lifetime!  Box  147.  F>li- 
tor  &  Publisher. 


162 ;  ► 
lUtOB*® 

e:  C* 

Loo*' 
e  Pilxf 

VTES 

■d  i-o* 
1.  195" 


T^^TYPesbTXEr^  gtandard  tape 
*>®  operating  con- 
ybon.  Box  6324,  Editor  A  Publisher. 

or  Goss  Flat  Bed 
“fess.  Cash  deal.  Inland  News- 
t“Per  Supply  Co.,  422  West  8th, 
_ Kansas  City  6,  Mo. 

TO  BUY-G<xh1  u.sed 
«)uter,  suitable  for  23>/j  inch 
particulars,  in- 
r.  number  and  year. 


Classified 

TELEPHONE  ROOM 

Supervisor 

LEADING  morning  newsi>n|ier  (100. 
000)  in  Chart  Area  4  requires  exjieri- 
enced  phone  room  supervisor.  Empha¬ 
sis  on  Sales  Techniques  and  Sales 
Demonstration  for  fttaff  of  16. 
EXCELLENT  knowledge  of  modem 
telephone  equipment  and  phone  r>s>m 
design  necessary. 

NEWSPAPER  locateel  in  a  resort  and 
industrial  area  undergoing  tremend¬ 
ous  building  and  development. 

GOOD  SALARY,  bonus  and  jirofit 
sharing  plan  plus  many  other  benefits. 
Write  all  details  of  your  background 
and  salary  requirement  in  first  letter 
to  Box  116,  Editor  &  Publisher. 

Display  Advertising 

OHIO  DAILY,  19,000  circulation,  in 
fast  growing  eommnnity  neeela  two 
local  display  advertising  salesmen. 
Must  have  2  to  S  years  experience. 
Good  on  copy  and  layout.  Excellent 
working  conditions.  Give  complete 
resume  in  first  letter,  ^piy  by  letter 
only.  Lee  W.  Staffler,  Register-Star- 
News,  Sandusky,  Ohio. 


ADVERTISING  SOUCITOR  for  prise¬ 
winning  daily.  In  heart  of  Summer 
and  winter  sports  area.  Salary  open. 
Insurance  plan,  two  weeks  vacation 
writh  pay.  Pleasant  working  conditiona 
Wire  or  Phone  Collect,  Phone  1100. 
Robert  Immich,  Ironwood  Daily  Globe, 
Ironwood,  Michigan. 


editor  ac  PUBLISHER  for  January  12,  1957 


MANAGER  for  progressive  daily 
paper.  Must  be  sober  and  hard  worker.  - 
Salary  and  commission  plan.  Contact  - 
Jim  Minor,  Banner  Newa  Magnolia 
Arkansaa _ 

HELP  WANTED— ADVERTISING 
OPENING  IMMEDIATELY  for  direc-  , 
tor  for  afternoon  paper  in  11-12,000 
class  in  highly  competitive  field.  Start¬ 
ing  salary  $10,000  with  share  in 
earned  bonuses.  Must  understand  and 
be  able  to  handle  all  details  of  entire 
advertising  field — local,  and  national. 
This  job  requires  plenty  of  promotional 
ability  so  be  sure  you  are  a  ten  thou¬ 
sand  a  year  man  before  replying. 
Box  6428,  Editor  A  Publisher. 

RirrAIL  AD  MANAGER— An  oyster 
for  a  good  man  to  open  on  county-seat 
daily,  10,300  ABC.  Present  department 
good,  needs  direction.  Chance  to  di¬ 
rect  entire  ad  operation.  Chart  Area 
2.  Write  giving  background  and  salary 
needed,  ^x  5422,  Editor  A  Publisher. 
ADVERTISING  SALESMAN  for  one 
of  Connecticuts  leading  newspaiiers. 
Man  who  ran  take  responsibility  and 
has  imagination.  Must  lie  able  to  do 
a  real  creative  and  selling  job.  Tell 
us  your  age,  past  ex|ierience  and 
references.  Box  144,  Editor  A  Pub¬ 
lisher. _ 

NEW  DAILY  in  eighth  month  has  two 
oiienings  due  to  promotion  and  expan¬ 
sion.  Owned  by  advertisers.  Only 
paiier  in  city  of  100,000.  Must  be  good 
on  layout  and  strong  on  selling.  No 
beginners.  Contact  E.  R.  Major.  Retail 
Advertising  Manager,  Portsmouth  ( Vir- 

ginitO  Times. _ 

AD  SAl.ESM  AN— thoroughly  experi¬ 
enced.  *140.  week  plus  incentive  bonus. 
Chart  Area  2.  Box  108,  Editor  A  Pub- 
lisher. _ 

ADVERTISING  MANAGER 

For  small  weekly.  Good  pay  plus  com¬ 
mission.  Must  be  regular  guy  for  up 
and  coming  community.  Reporting  ex- 
lierience  helpful,  but  not  neces.sary. 
Prefer  family  man.  Write  or  telephone 
Gibson  3-0783,  New  London.  Conn. 
ADVERTTSING  MANAGER,  only  daily 
in  12,000  midwest  town ;  attractive 
■alary,  commission :  color  press,  three 
in  ad  department,  opportunity  develop 
new  business.  Some  knowledge  layout 
work  re<iuired.  Age  not  over  40.  Box 
110,  Editor  A  Publisher. 
ADVERTISING  SALESMAN— We  have 
an  unusually  good  opportunity  for  an 
advertising  salesman  to  handle  import¬ 
ant  retail  assignments  in  major  ad¬ 
vertising  classifications.  It’s  a  great 
challenge  to  a  man  anxious  to  better 
himself,  and  it  affords  good  possibili¬ 
ties  for  early  advancement  to  a  better 
position  of  greater  responsibility.  We 
imy  top  salaries.  Preference  given  to 
a  man  presently  employed  on  a  mid- 
western  daily  newspaper  who  wants  a 
good  future  and  an  opportunity  to 
move  up.  Indianapolis  is  a  great  fam¬ 
ily  city,  and  the  fringe  benefits  of  the 
job  are  many,  including  a  five  day 
week.  All  applications  held  confidential. 
Wire  or  Write  l»uis  D.  Young,  Ad¬ 
vertising  Director,  The  Indianapolis 
Times,  a  Scripps-Howard  newspaper, 
for  an  interview  appointment  now. 

CENTRAL  FLORIDA 
UNIVERSITY  TOWN 

Has  opening  for  display  advertising 
salesman  on  paper  .5400  circulation. 
Write  Morgan  Welch.  General  Man¬ 
ager,  Deland  Sun  News.  Deland.  Fla. 

COMBINA’nO.V  NEWSPAPERS  south- 
eastem  city  reaching  two  hundred 
million  dollar  retail  market  has  im¬ 
mediate  opening  for  qualified  manager 
general  advertising.  Confidentially  give 
all  details  about  experience,  age.  fam¬ 
ily.  money  requir^,  telephone.  Be 
able  to  furnish  references  and  data 
of  availability.  Box  109.  Fxiitor  A 
Publisher. 

DISPLAY  AND  TLASSIFIED  adver- 
tising  managers  and  salesmen  wante<l 
for  Pennsylvania  newspapers.  Write 
PNPA,  2717  .N.  Fiont  St.,  Harrisburg, 
Pennsylvania. 

DUE  TO  PROMOTIONS,  we  have 
0|>enings  for  two  men  experienced  in 
selling  and  layout.  Permanent.  The 
Daily  Progress,  Charlottesville,  Va. 


PER.MANENT  OPENING  for  adverUa- 
’  ing  man  on  10,500  size  city  daily  with 
’  5.500  circulation.  Shopping,  manu¬ 
facturing,  resort  community  with  good 
hunting,  fishing  and  winter  sports. 
Progressive  paper,  well  e<iuipped  plant. 
Write  fully  to  Cadillac  (Michigan) 

'  Kxening  News. 

RETAIL  "h^NAGER  “ 

Good  exclusive  midwest  daily  and  Sun¬ 
day  in  60M  cl)iss  has  an  unusual  op- 
IM)rt  unity  for  a  man  that  has  the 
know-how  to  take  complete  charge 
and  direct  our  retail  department.  If 
you  have  the  idias  and  knowledge  and 
want  to  put  them  to  work,  airmail 
complete  information  in  confidence  to 
Box  117.  Fklitor  A  Publisher.  Will  in¬ 
terview  at  NAEA  in  Chicago  Jan. 
20-24. 

THE  OLDEST  NEWSPAPER  IN  THE 
WEST  at  Santa  Fe,  New  Mexico  in 
the  heart  of  the  "Land  of  Enchant¬ 
ment"  has  an  offer  for  the  man  who 
can  prove  to  us  that  he  is  a  top  ad¬ 
vertising  councilor,  is  capable  of  pro¬ 
ducing  above  average  layout  and  copy, 
is  interested  in  a  permanent  connection 
that  offers  100  dollars  plus  per  week. 
If  you  can  fill  these  qualifications  and 
would  like  to  live  in  one  of  the  most 
I  pleasant  cities  in  the  nation  write  us 
a  letter  today,  with  complete  particu¬ 
lars  to  George  W.  Mouchette,  The 
New  Mexican.  Santa  Fe,  New  Mexico. 

I  TOr  STAFT  .MAN  wanted  imme<liately 
'  tr  handle  established  accounts.  If  you 
I  can  make  gootl  layouts,  have  desire 
I  and  ability  to  assume  more  resiHtnsi- 
I  bilities,  this  could  well  be  your  iier- 
manent  opportunity.  Strong,  aggres- 
'  sivo  iiaiier.  17,000  population,  city 
going  places.  Salary  open.  Write  back¬ 
ground,  give  full  details  first  letter. 
F’.  J.  Helenthiil,  Daily  Gate  City. 
Keokuk,  Iowa. 

WANT  TO  BE 

AN  ADVEICnSING  SALESMAN 
ALL  YOUR  UFET 

I  If  you  believe  you  are  qualified  for 
I  belter  things  and  are  willing  to  back 
up  your  confidence  with  plenty  of 
hard  work  Hear  This!  Man  and  wife 
publishers  of  growing  4600  ABf'  sub¬ 
urban  weekly  newspaiier  chart  area  9. 
I  nearing  retirement  age  and  have  no 
j  progeny  inlerestetl,  want  to  develop  a 
successor.  Man  to  be  chosen  must 
'  demonstrate  his  ability  first  in  selling 
.  our  metropolitan  market,  later  adver¬ 
tising  manager,  and  then  business 
I  manager.  Fiventual  ownership  possible, 
j  This  is  no  set-ui>-  it  will  take  a  first 
j  class  man  to  make  the  grado-  but  the 
1  results  possible  will  justify  the  effort, 
i  State  age.  education,  detailed  exiieri- 
ence,  iiersonal  data.  Box  118,  Flditor 
A  Publisher. 

WE  ARE  EXPANDING  our  Retail 
I  Advertising  staff  and  offer  an  excellent 
,  opportunity  to  an  experienced  retail 
salesman.  Good  salary  and  bonus  ar- 
I  rangement.  Write  full  particulars  to 
I  Jerry  H.  Woodard.  Assistant  General 
j  Manager.  The  Argus- Leader.  Sioux 
I  Falls,  Stiulh  Dsikota. 


Editorial 


FLORIDIAN:  Managins  aditor  ability, 
under  86,  $126  a  week  to  start.  Apply 
Box  6202,  Editor  A  Publishar. 

:  MORNING  NEWSl^PER  in  mezro- 
j  politan  center.  Chart  Area  10.  la  leek- 
I  ing  seasoned  reporter,  sports  writer 
!  and  copy  reader.  Applicants  must  give 
:  full  details  of  education,  employment, 

'  experience  and  background.  Prefer  ap¬ 
plicants  under  36.  ^ply  to  Box  6417, 
Editor  A  Publisher. 

1  A  PROMISING  FUTURE  is  offered  a 
{  trained  newsman  who  likes  general 
,  news,  feature  assignments.  Chart  area 
I  6  small  city  daily  offers  man.  prefer¬ 
ably  under  40,  chance  to  work  with 
I  top  staff,  best  standards.  $100  week 
'  to  start  for  qualified  man.  Write  Box 
'  6300,  Editor  A  Publisher,  full  details 

I  family,  job  history^ _ 

F*R1CE 

MONTHLY  JOB  MARKCT  letter,  with 
list  of  available  jobs  and  nationwide 
employnant  conditions.  Bill  McKee. 
Birch  Personnel.  59  K.  Madison,  Chi- 
casm,  Illinois. 
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HELP  WANTED 


Editorial 


UXPE^RIENCED  WOMAN  for  editing, 
makeui)  of  women’s  pages  on  metro¬ 
politan  paper,  midwest.  Eixcellent 
opening  for  right  person.  Give  full 
background.  Box  6807,  Eiditor  &  I 
Publisher.  | 

WANTED  COMBINATION  NEWS-  i 
MAN  with  strong  photo  background 
for  regional  editor.  Start  February  1. 
Fast  growing  Minnesota  five  day 
daily.  New  plant.  Salary  will  interest 
you.  Write  Box  6322,  Editor  &  Pub¬ 
lisher. 

l-IDITOR  for  good  small  6  P.M.  daily, 
complete  charge  news  department, 
handling  AP  wire,  copy  of  society  girl  I 
and  1  reporter.  Make  up  patter.  Must  I 
be  tops  local  news,  pictures,  fit  into  | 
community.  Desire  family  man,  refer-  . 
ences.  Contact  Franklin  Yates,  Times-  ' 
Gazette.  Shelhyville,  Tennessee. 

ONLY  NEWSPAPER  in  170.000  rapid¬ 
ly  growing  midwestern  city  needs  caje 
able  reitorter  able  to  cover  toil  as¬ 
signments.  Big  oitiiortunity  to  grow  , 
with  patter  soon  to  move  into  new 
plant.  Top  pay  for  6-year  m:in.  Box 
.>405.  Editor  &  Publisher. 

OPEN  NOW,  general  reitorter’s  job. 
Strong  on  local  news  and  features. 
Send  full  details.  D.aily  News.  I>ewis- 
town,  Montana. 

PUBLICITY^ DIRECTOR  female,  large 
resort  hotel,  mid  Atlantic  state,  e.xiieri- 
?nce  in  writing  necessary,  includes  writ¬ 
ing  material  for  our  social  magazine 
and  other  social  reporting,  excellent 
working  conditions,  room  and  board 
furnished,  answer  giving  full  resume 
to  Box  5406,  Editor  &  Publisher. 
SOUTHERN  CALIFORNIA  DaTTy  \^i 
high  editorial  standards,  40.000  circula¬ 
tion,  in  desirable  residential  city,  needs 
exiierirnced  reporter  or  copy  reader. 
Send  background  and  details  to  Box 
5424,  Editor  &  Publisher. 

TOP  TEXAS  small  city  daily,  peren¬ 
nial  contest  winner,  wants  experienced 
copy  editor  or  reixtrter  capable  of 
handling  desk  work.  Morning  18,000 
daily  in  city  of  .83.000.  .\pply  G.  B. 
Dolan,  Temple  Telegram. 

WOMEN'S  news  reporter  for  oi)ening 
February  15.  Write  Margaret  Steen. 
Women’s  Fdilot,  Press  -  Enterprise. 
Riverside,  California. 

SPORTS  WRITER-EDITOR  wanted  by- 
top  north  central  Ohio  daily  about 
February  15th.  Must  be  experienced 
all  phases  sports  coverage  and  be  will¬ 
ing  to  handle  supplemental  news  as¬ 
signments.  Evening  daily  except  Sun¬ 
day,  16,000  circulation,  23,000  popula¬ 
tion,  very  excellent  opportunity.  State 
full  details  experience,  personal  da‘a. 
salary  expected  first  letter.  All  replies 
confidential.  Box  6410,  Editor  &  Pub¬ 
lisher. 

DESKMAN-REPOR’Tl^  of  two  ^ 
three  years  daily  experience  for  after¬ 
noon  publication.  Write  or  wire  James 
Bushong.  The  Times,  Portsmouth.  Va. 
NIGHTSIDE  Position  in  Library  of 
Baltimore,  Maryl.and,  Sunpapers.  Five 
days,  40  hours.  Every  Sunday.  Regular 
•alary  Increases.  Librarian. 

A^  COMBINATION  sports  and  general 
reporter  for  a  small  daily  located  in 
Northern  Illinois.  Good  working  con¬ 
ditions,  paid  vacation  and  group  in¬ 
surance.  Write  Box  126,  Editor  & 
Publisher. 

CITY  EDITOR  for  high  standard  eve¬ 
ning  paper,  growing  city.  25,000  popu¬ 
lation.  Pay  $125  or  more  to  top 
notch  man.  Background  or  experience 
in  Chart  Areas  6,  7,  8  or  9  preferred. 
Include  references  in  resume  of  edu¬ 
cation  and  experience.  Box  112,  Editor 
&  Publisher. 

EDITORIAL  MAN,  minimum  two 
years  experience,  for  desk  job,  some 
reporting.  Reply  Box  122.  Editor  & 
Publisher. 

EDITOR-REPORTER  for  33,000  near 
Chicago  80  year  old  weekly  newspaper. 
Responsible,  hard  working  newsmrian 
experience  all  beats,  features,  editor¬ 
ials,  Minimum  5-10  years  experience. 
Good  salary  and  future.  Write  fully 
Box  129,  Editor  &  Publisher. 
JANUARY  JOURNALISM  GRAD  or 
experienced  beginner  needed  for  posi¬ 
tion  on  Ambler  Gazette.  Ambler.  Penna. 


HELP  WANTED 


EffUorinl  | 

GAG-WRITER  for  TV  newspaper 
panel.  One  who  can  keep  capturinK 
humorous  situations  on  TV  ndvertis- 
inj;.  Standard  gAg  rates.  Send  couple 
samples  to  Box  132.  Editor  &  Pub¬ 
lisher. 

MANAGER,  cst  tbli^hed  branch  office  . 
of  Vermont  daily.  Charjre  of  all  news 
i?atherin^.  Photo  ability,  news  exi>eri- 
ence  required.  Family  man  preferred. 
$70  start.  Box  134,  Editor  &  Publisher.  ! 
REPORTER— afternoon  daily.  Per-  j 
manent  position.  Give  full  details  in  I 
letter.  The  Daily  Pn^prress,  Charlottes- 

ville,  Virginia. _  i 

REPORTER  wanted  for  small  Indiana  t 
daily.  Good  position  and  chance  for  , 
advancement  for  ri^ht  man. 

R.  D.  Maney, 

Manajrer-Eclitor.  ; 

Tipton  Tribune, 

_  Tipton,  Indiana.  | 

REPORTERS  FOO'ASTI^T  jrrowinsr 
daily  in  Ohio.  Need  youn^r  man  with 
1  to  2  years  exi>erience  on  city  beat 
and  another  with  J  school  detrree  or 
some  training.  Possibilities  for  future 
are  boundless  for  riKht  men  who  learn 
their  jobs  and  are  ambitious  to  ?et 
ahead.  Paper,  part  of  a  small  chain, 
is  located  in  fast  priN)winK  area  with 
many  problems  which  provide  reporter 
with  I^st  possible  traininfr.  Apply  to 
Mr.  Palmer,  News  Herald,  Willough¬ 
by,  Ohio.  WI  2-2100. 

REPORTERS  "wanted  for  Pennsyl- 
I  vania  newspapers.  Write  PNPA,  2717 
N.  Front  St.,  Harrisburfr,  Pa.  , 

SPORTS  EDITOR  i 

CHART  AREA  9.  12.000  afternoon  ! 

daily  in  30.000  community.  Sports- 
minded  public  and  heavy  sports  cal- 
j  endar.  Must  have  good  knowledge  of  | 
;  all  major  sports,  know  layout  and  ' 
'  desk  work.  Congenial  staff,  good  work¬ 
ing  conditions.  $T0-.$76  week  to  start. 
Send  resume  and  references.  Box  133.  | 
Editor  &  Publisher. 


TOP-NOTCH  OPPORTUNITTES  j 

IMMEDIATE  openings  for  one  general  j 
assignment  reporter  and  one  ex)>cri-  i 
enced  desk  man  on  six-day  evening  | 
paper.  Attractive  starting  pay  for  c.a-  ; 
pable,  ambitiouB  iiersons.  plus  compre¬ 
hensive  company  benefits.  Write  or 
wire  giving  resume  of  experience,  edu¬ 
cation  and  references  to:  Joe  D.  Smith,  | 
Daily  Town  Talk,  Alexandria.  La. 


YOUNG  General  Assignment  reporter 
with  some  cxiieriencc  for  six-d.ay  af¬ 
ternoon.  Simd.ay  morning  paper.  Auto 
would  be  asset.  State  salary  require¬ 
ments.  send  references,  clip.  Write 
Managing  Editor.  The  Progress-Index, 
Petersburg,  Virginia. 


Mechanical 


MACHINIST-FOREMAN  for  imnll 
daily.  $125.00  or  more  to  start  if  quali¬ 
fied.  Take  full  charge  6  man  shop 
and  4  linotypes.  Must  be  neat,  able 
to  organize.  Located  in  growing  com-  j 
munity.  Chart  Area  2.  Excellent  work¬ 
ing  conditions,  hospital  benefits,  paid  I 
vacation.  Open  shop.  Write  Box  6208,  : 
Editor  &  Publisher  giving  complete 
experience  and  references.  | 

MACHINIST-OPERATOR  for  small 
daily.  Chart  Area  2.  4  machines,  good 
wages,  hospital  benefits,  excellent  work¬ 
ing  conditions,  40  hour  week,  paid 
vacation,  open  shop.  Elxcelient  chance 
for  advancement.  Write  Box  6207,  Edi¬ 
tor  &  Publisher,  giving  complete  ex¬ 
perience  and  references. 

EXPERIENCED  LINOTYPE  OPERA-  ' 
TOR  with  Mechanical  know-how  and 
ability  to  help  other  operators.  Con¬ 
tact,  Manager,  Evening  Leader,  Le- 
highton.  Pennsylvania. 

CHIIJIREN  NEARING  COLLEGE 
AGE  7  Nightside  operator’s  situation 
open,  seat  of  Penn  State  University, 

,  13,000  students.  Ideal  for  relatively 
I  low-cost  college  degrees  for  your 
children.  O^n  shop.  Scale  $2.49,  pen¬ 
sion,  vacations,  hospitalization,  other 
benefits.  Write  giving  full  details  to: 
E.  J.  Reilly,  Centre  "nmes.  State  Col¬ 
lege,  Pennsylvania. 


HELP  WANTED 


HELP  WANTED 


Mechanical 


Promotion — Public  ReUuimt 


EXPERIENCED  LINOTYPE  OPERA- 
TORS  and  floormen  (union  and  open 
shop)  wanted  for  Pennsylvania  news¬ 
papers.  Write  PNPA,  2717  N.  Front 
St.,  Harrisburg,  Pa. _ 


PROMOTION 

COPYWRITER 


Promotion — Public  Relations 


The  Philadelphia  Bulletin  has  on  opa 
ing  for  an  experienced  promotion  cop, 
writer  who  can  write  both  advertui:! 
and  circulation  promotion. 


PUBLIC 

RELATIONS 


Qualified  applicants  will  be  inUrvin.. 
in  Philadelphia  at  our  expense  .-i 
yourself  by  MAIL  ONLY.  Include 
I  details,  samples  (which  will  ke 
I  turned)  and  salary  retiuirements.  Wrij 
I  Barry  Urdang,  Promotion  litniir 
The  Philadelphia  Bulletin,  SOth  i 
Market  Streets,  Philadelphia  1,  Pl 


Send 

Eoyalt 


PUBLICITY 


PUBLIC  RELATIONS  OPPORTUM 
TY :  Young,  enthusiastic  reportenea 


I  tact  man  with  newgpaiier  or  illis-a 
,  writing  load,  moderate  (3r0  to  S15)| 


OUR  ESTABLISHED  PUBLIC  RE¬ 
LATIONS  DEPARTMENT  IS  EX¬ 
PANDING  ITS  ACnVITY  IN  INSTI- 
TUTIONAL  AND  PRODUCT  PUB¬ 
LICITY.  OFFERING  AN  UNUSUAL 
OPPORTUNITY  FOR  A  MATURE 
NEWSMAN  WITH  ALI^AROUND 
EDITORIAL  EXPERIENCE. 


writing  cxiierience  to  start  with 
salary,  move  forward  on  chaHenrs 
blue-chip  account  of  fast-growins 
state  New  York  public  relationi 
Send  complete  details  to  Box  120, 
tor  &  Publisher. 


Free  Lance 


PHOTOGRAPHERS :  new  constnxbt j 


•ftiv. 


I.OCATION  is  at  coriKiration  head¬ 
quarters  in  cast  central  Wisconsin, 
100  miles  north  of  Milwaukee,  in  an 
area  of  fine  schools  and  recreational 
facilities. 


photos  are  in  demand  now  by  coatm^Slng 
house  organs.  3,000  house  organi|s9^rl 
from  $10  to  $100  for  clean  shoti  iti,  Jit. 
ing  their  equipment  or  product!  i 
use.  Professional  photographer! 
goixl  money  in  this  field.  Free 
matinn.  Gebbie  Press  Servici,  IE 
West  48,  NYC  36,  N.  Y. 


SAI.ARY  OPEN  ;  COMMENSURATE 
WITH  ABILITY  AND  EXPERIENCE. 
WRITE  FULLY,  stating  experience 
and  present  earnings.  Appointment 
for  interview  will  be  made  if  letter 
indicates  necessary  qualifiratinns. 
Replies  treated  with  confidence. 


INSTRUCTION 


Classified  Advertising 


1  p 

..opera 
hg  I 
*ttblii 
in  N 
PRO, 
Sdeni 


MORE  SALES-POWER 
P'OR  CLASSIFIED  STAFPICRS! 


Write  to: 

Personnel  Procurement 
Supervisor 

Industrial  Relations  Department 


KIMBERLY-CLARK 

CORPORATION 


ABILITY  to  sell  more  lin.age  and  W 
up  more  contracts  .  .  .  New  ptid 
and  happiness  in  their  work— tha 
:  are  benefits  enrollees  from  over  > 
daily  pajrers  report  they've  ir«i!l 
from  the  Howard  Piirish  Coum  i 
Classified  Advertising. 

YOU  get  individualized  attention  i 
this  20-lesson  corresirondenee  coot* 
It  explains  tested  sales,  servicing  ^ 
copywriting  techniques  that  pM  ^ 
in  easy-to-follow  style. 

TOTAL  FEE.  $66.  For  more  is|&| 
power,  increased  copywriting  il>“7| 
and  greater  job-happiness,  tnnil  r' 
application  with  initial  $15  pajrwf| 
today. 


Soun 
west' 
your 
avail 
and 
unit 
11  a 
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of  e 
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;  lishil 
i  telev 
tor 


HOWARD  PARISH 


NEENAH,  WISCONSIN 


School  of  Classified  Advertisiw 
Tested  Want  Ads  Sellintr  PU®* 
2000  N'.W.  79th  Street, 
Miami  47,  Florida 


PUB 
tiiioj 
Han: 
«xpe 
of  a 
alei 
day 
eomi 


EDITOR  1\7>  PUBLISHER'S  CHART  AREA 


Usf  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 
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I  Tori 
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EDITOR  ac  PUBLISHER  for  January  12. 


HELP  WANTED 

ItiSM 

Photography 

PHOTOGRAPHERS; 

Have  you  shot 

Blood  and  Gore? 

A  OpfV 
>n  eopj. 
ertiu^ 

Send  sets  old  or  new  with  clippings, 
gorslties.  P.LP..  306  E.  76  St..  N.Y.C. 

- 

INSTRUCTION 

W.  it 

.lode  L 

Linotype  School 

ke  s 

*.  Wr: 

OHIO  UNOTYPE  SCHOOL 
LOGAN,  OHIO 

Itli  u| 
Pi  ' 

Linotype,  Intertype  Instruction 

Free  Information 

SITUATIONS  WANTED 


CireiUation 


I  AGGRESSIVE  MAN,  age  37,  twenty 
'  years  experience  all  phases  circulation, 
A.B.C.,  little  merchant.  Have  produced 
excellent  results  as  carrier,  city  dis- 
;  trict  manager,  city  circulation  man¬ 
ager,  road  man  and  office  manager. 
Have  worked  for  three  newspat)er8. 
Oklahoma,  Delaware  and  North  Caro¬ 
lina. 

Will  consider  position  as  circulation 
.  manager  on  60,000  up  or  assistant  on 
I  larger  operation.  Write  or  telephone: 
!  Art  Jiles,  104  Perdue  St..  Garner, 
!  North  Carolina.  EM  2-5901. 


Duplay  Advertuing 


SITUATIONS  WANTED 


Editorial 


FEATURES  EDITOR:  120,000  daily 
full  charge  make-up,  layout,  assign¬ 
ments  weekend  magazine  section.  Also 
experienced  feature  writer,  heads, 
radio  and  TV  experience.  Age  36,  mar¬ 
ried.  seek  change  with  future.  Six¬ 
teen  years  with  daily  papers.  Box 
6310,  Elditor  ft  Publisher. 

WO^NG  MANAGING  EDITOR,  16 
years  all  desks,  top  makeup,  PM's  only. 
Chart  Areas  1  or  2.  Box  3311.  Editor 
ft  Publisher. 

♦^EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  from  coast-to-coast  at  no 
charge  to  employer.  Phone,  Write  or 
Wire  MIDTOWN  AGENCY,  130  West 


SITUATIONS  WANTED 


Editorial 


JANUARY  '67  J-Grad,  veteran,  single, 
experience  writing,  editing  promotional 
copy.  Interested  political,  economic 
affairs  all  levels,  community  problems. 
Seeks  newspaper  within  100  miles  New 
York  City.  Box  121,  Editor  &  Publisher. 


TECHNICAL  EDITOR  AND  WRITER 

I  Background  in  engineering,  sciences, 

I  ordinance  and  some  electronics.  Publi¬ 
cations  Officer  of  Naval  Laboratory, 

’  responsible  fur  editing  and  publishing 
I  technical  reputes  manuals,  brochures, 
[  articles,  is  interested  in  reporting  sci¬ 
entific  developments  here  or  abroad  for 
U.S.  newspaper,  wire  service,  or  maga- 
!  zine.  Box  101,  Editor  ft  PubILsher. 


Ad  minUtrativa 


RTI'M  ■■ '  == 

SITUATIONS  WANTED 

r  •ll«tr__ - 

.0  SlUt 

h  i*«i(  i 

.'***« ^rrORlAL  EXECUTIVE  20  years 
ipots  desires  change  for  personal 
It'll  **  executive  or  manag- 

iO,  editor.  Fine  references.  Box  6409, 

!iiitiir  ft  Publisher. 


JBUSINESS  MANAGER  or  Administra- 
itiva  Assistant.  16  years  administrative 
itnxiit  fcxperience  with  background  in  Adver- 
coopoi  l^inK  and  Circulation.  Preferably 
;aiU|,%Chart  Area  6  or  7.  Available  April 
ts  Box  139,  Editor  &  Publisher. 

SUCCESSFUL  ^EKLY 
«  iafosP^UBLISHER  now  in  his  early  forties 
j,  jjW'and  who  is  thoroughly  exjierienced  in 
fall  phases  of  weekly  and  small  daily 
operation  wishes  to  associate  as  work- 

_  dug  and  investment  partner  with  e.s- 

^lished  small  newspaper  operation 
in  New  England.  Now  a  Washington 
PRO.  Please  answer  fully  and  in  con- 
I  fidence.  Box  138,  PMitor  ft  Publisher. 


SALESMAN— aaMifled,  Display, 
perieneed,  age  42,  married,  3100.  Box 
6211,  Editor  ft  PubliMter. 


42  St..  .N.  Y.,  N.  Y..  WI.  7-5746. 


ASSISTANT  ADVERTISING  MAN¬ 
AGER,  3  years  plus  7  years  retail  staff. 
Prefer  Chart  Area  6  or  2.  Present 
salary  36,000.  Box  6402,  Editor  ft 
Publisher. 


SALESMAN.  MANAGER.  32,  3  years 
experience  weeklies.  Copy,  layout  know¬ 
how.  Chart  Area  1  or  2.  Box  6426. 
Editor  ft  Publisher. _ 

YOUNG,  exiterienced.  I’ll  make  money 
for  you,  will  expect  top  pay  in  return. 
Chart  Area  9.  Box  6418,  Editor  ft 
Publisher. 

ADVERTISING  MANAGER^  mature 
family  man,  employed;  11  years  ex. 


L.\.Pr.Rlh,NCKD  DRAMA,  movie  anc 
record  critic  on  large-city  paper  wants 
to  stay  in  amusement  field.  Box  6428 
Editor  £  Publisher. 


NEWS  EDITOR 

Efficient,  adaptable  Canadian  with  12 
years  background  wire  service,  daily 
held.  Qualified  to  handle  any  news- 
desk  position  including  TTS.  Family 
man.  31,  top  references,  seeks  iierma- 
nent  position  with  future  west  coast. 
Available  soon.  Box  6421,  Editor  & 

Publisher. _ 

82-YEAR-OLD  Editor  of  21,000  week- 
ly,  all-round  reportorlal  experience  or 
36,000  and  166,000  dailies  wants  cit} 
editorship  on  P.M.  daily  over  25,000 
Box  6427,  Editor  ft  Publisher. 


perienoe  Comiietitive  Market  large  mid-  ^  EDITOR-all-around  deskman,  8  .y**” 
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PUBLISHERS  ASSISTANT 
Sound  experience  gathered  on  Mid¬ 
west’*  top  dailies  past  18  years  at 
your  disposal.  Young  (37)  family  man 
available  ^March  1.  Directed  promotion 
and  public  relations  for  large  multi- 
nnit  publisher  past  five  years.  Worked 
M  assistant  to  president.  Background 
heavy  in  advertising  with  good  ^cklog 
of  editorial  exioerience.  Add  two  years 
teaching  advertising  sales  at  large 
journalism  school.  Familiar  with  news- 
,  Wf’  magazine  and  farm  paper  pub- 
liMing.  Worked  closely  with  radio  and 
television.  Navy  Pilot.  Box  128,  Edi¬ 
tor  ft  Publisher. 


west  daily  selling,  training,  managing 
seeks  greater  opi>ortunity  and  respon¬ 
sibility.  Box  6412,  Editor  ft  Publisher. 


ADVERTISING — Sales  promotion,  able 
assistant,  capable,  age  25.  B.A.  experi¬ 
enced  all  phases.  Box  115,  Editor  ft 
Publisher. 


WANTED — A  publisher  somewhere  in 
the  U.S.  who  needs  an  experienced  re¬ 
tail  advertising  manager  of  proven 
ability.  Now  employed  in  city  of  30,000 
population,  seeking  change.  Interested? 
Write  Box  107,  Editor  ft  Publisher. 

YOUNG  SPACE  SALESMAN.  College 
Graduate.  2  years  experience  with  26,000 
plus  combination  daily  desires  change. 
Reply  Box  124,  Editor  &  Publisher. 


metropolitan  experience.  83,  single 
journalism  degree.  Available  promptly 
Box  5430,  Editor  ft  Publisher. 


WEEKLY  EDITOR  —  Knowledge  all 
phases,  strong  on  features,  know  cam¬ 
era.  have  local  slant.  27.  married.  J- 
Grad.  Looking  for  progressive  weekly. 
Will  re-locate.  Box  119,  Editor  ft  Pub¬ 
lisher. 

I  WORKING  MANAGING -CITY  EDl- 
I  TOR.  under  45,  highly  regarded,  with 
■  excellent  production  record  medium  size 
i  daily  field,  seeks  opportunity,  mild 
;  climate  area.  Thoroughly  familiar  all 
I  pha.ses  operations.  Top  references.  Ap¬ 
preciate  salary,  full  details  first  letter. 
Box  106,  Editor  ft  Publisher. 

YOUNG  (25)  ambitious  newsman  now 
general  assignment  on  100,000  a.m. 
daily  seeks  challenging  beat,  bureau, 
desk  on  p.m.  daily  Chart  Area  1,  2. 
I  Vet,  family,  B.A.  English,  use  camera. 

$90  minimum.  Box  102,  Editor  ft  Ptib- 
I  liaher. 


HERE’S  A  GUY  offering  diligence,  ac 
curacy,  intelligence  to  reporting  jol 
on  medium-large  daily.  Two  years  desk 
writing  exi>erience  small  daily.  BA. 
ex-Marine.  27,  married.  Box  6432 
Editor  ft  Publisher. 


AGGRESSIVE  Young  Space  Salesman.  »  i»  t,.  u 

5  years  New  York  experience  se<'k8  |  tor  ft  Publisher, 
permanent  spot  on  trade  or  consumer 
publication.  Will  relocate.  Box  148, 

Editor  ft  Publisher. 


AIR  FORCE  Historian  wants  west  coa.st 
job :  feature  writer,  house  organ,  maga- 
^  zine.  Have  car,  cameras,  5',^  years 
I  experience.  D.  Heffernan,  586  Ann, 

Clearfield,  Utah. _ 

I  ALL-ROUND  NEWSMAN,  several 
I  years  experience  all  phases  reporting 
I  dailies  and  weeklies  in  Britain.  Highest 
'  references.  Seek  position  daily  or 
weekly.  Chart  Area  2  Box  135,  Edi- 


REPORTER--J-grad.  Car,  camera. 
IVi  years  experience.  Ex-GI,  single. 
29.  With  Chart  Area  3  P.M.  :  desire 
settle  elsewhere.  Box  143,  Editor  ft 
Publi.sher. 

REPORTER  -  PHOTOGRAPHER.  21 
months  in  wire  and  daily  bureaus. 
Wants  to  go  up.  broaden  experience. 
Daily,  magazine,  or  any  good  demand¬ 
ing  job.  Married,  26,  degree.  Box  146, 
Editor  ft  Publisher. 


TO:  PUBLISHER  of  a 

NEW  ENGLAND  DAILY 
PUBLISHER’S  ASSISTANT.  Adver- 
nsiBg  Manager  or  Assistant  General 
lltnager-  10  years  daily  and  weekly 
•xperience  has  given  broad  knowledge 
of  all  departments.  Presently  a  space 
■let  leader  on  half-million  class,  7 
day  tfaff.  Enjoy  the  challenge  of  large, 
eonipetitive  markets.  Proven  record  a* 
builder,  staff  organizer  with 
flair.  College  graduate, 
n'  Resume.  3  weeks  notice, 

“ot  100,  Editor  ft  Publisher. 


Circulation 


I9f 


OAD  MAN — Age  44  with  fourteen 
jrara  experience,  one  of  south’s  largest 
Jr**' "**'ce8  change.  Excellent  record 
promotions,  collections,  familiar  every 

few 

★  ★  ★ 

Circulation,  Advertising 

U^P^nt  personnel  on  tap  from 
st-to-coMt  at  no  charge  to  em- 
'inwM  «’«■  Wire  MID- 

130  W.  42  St.,  New 
<ork  City.  N.  Y.  WI  7-7403. 

_  ★  ★  ★ 

5®£PiA’nON  manager” 

vy. small  Southwest  daily,  ex- 
j  city  district  and  country 

'^lation  management,  desires  man- 
2*  ,  assistant,  or  country  job  on 
Sr/io5  Area  4.  6,  9.  or  12. 

126,  Editor  ft  Publisher. 


SPECIAL  EDmONS 
Let  mo  sell  your  next  special  edition 
— anniversary  or  industrial.  Thirty 
years  as  newspaperman.  Write  on 
your  firm’s  stationery  for  sample  and 
my  leaflet.  "Editorial  Preparation  of 
the  Special  Edition.” 

JAME.S  A.  SMITH 
25152  Fairway  Drive 
Dearborn  7,  Michigan. 

Editorial 

MAYBE  WE  CAN  HELP  YOU!  Al¬ 
though  the  shortage  of  qualified  help 
is  hitting  us.  too,  we  have  put  nearly 
600  jieople  to  work  during  the  last 
twelve  months.  Tell  us  what  you  need, 
and  we’ll  help  you  if  we  can.  Bill 
McKee.  Birch  Personnel,  69  E.  Madi¬ 
son,  Chicago,  Illinois. 

A-1  REWRITEMAN,  fast,  seeks  part 
time  work,  day  or  lobster  shift.  New 
York  area.  $4  hour.  Box  6219,  Editor 
&  Publisher, 

EDITOR-DESKMAN— Experienced  and 
I  capable.  Chart  areas  6,  8  or  10.  Can 
supply  top  references.  Box  6314,  Edi¬ 
tor  &  Publisher. 


DEADENDED  on  midwest  weekly.  30 
year-old  reporter-editor,  5  year^,  seeks 
small  or  medium  size  daily  slot  with 
future.  J-Grad:  Single:  Car:  Camera. 
$90  minimum.  Box  103,  Editor  ft 
Publisher. 

DESKMAN  with  top  reporting  back¬ 
ground,  Missouri  grad.  31,  sober,  mar¬ 
ried.  seeks  permanent  Atlantic.  Florida 
or  Gulf  coastal  location.  Box  140. 

Editor  ft  Publisher.  _ 

EFFICIENT,  honest  reporter.  Limited 
use  camera.  Over  3  years  top  daily 
assignments.  Want  honest  P.M.  daily. 
Available  within  2  months.  Inquire. 

Box  142,  Editor  ft  Publisher. _ 

EXPERIENCED  REPORTER.  all 
heats,  features.  Available  around  March 
1.  27.  J-Grad,  Vet.  Job  with  future 
in  Chart  Areas  1,  2,  3.  Box  105,  Editor 

ft  Publisher.  _ _ 

EXPERIENCED  -  rejiorter  -  photogra¬ 
pher  -  darknxim  -  wirephoto  -  engraver. 
Married  -  college  -  vet  -  29  -  car  - 
employed.  Want  warm  climn'e  -  con¬ 
sider  others.  Box  141,  Editor  ft  Pub¬ 
lisher. 


Mechanical 


PERHAPS  A  PUBUSHER  it  looking 
for  a  pressroom  Foreman.  SO  year* 
pressroom  experience  medium  and 
small  Newspapers.  Can  Ret  excellent 
reproduction,  ability  to  handle  men. 
Character  references,  aRRressive,  Rood 
I  health.  Any  Chart  Area.  Box  641$, 
I  Editor  ft  Publisher. 


Photography 


EXPERIENCED  DESKMAN  —  Hard- 
workinR,  fast,  accurate.  Elxcellent  ref¬ 
erences.  Prefer  Midwest.  Box  5313, 
Editor  ft  Publisher. 

WIRE  EDITOR  Used  to  workinvr  fart 
desk.  Good  on  makeup.  Want  spot  in 
We.'st  or  Midwest.  Box  5315.  hitlitor  ft 
Publisher. 


DESKMAN,  exfierienccxi  in  all  pha.Mi!* 
of  news  work,  de^^ires  chance  to  prove 
abilities  and  opportunity  to  advance. 
Box  5431,  Editor  ft  Publisher. 


I  Jisner. 

I  FEATURE-NEWSGAL,  25.  Three  years 
I  daily  newspaper,  related  overseas,  in- 
I  formation  exp<’rienee.  Journalism  de- 
I  Rree.  Consider  newspaper,  maRazine, 
i  feature  wire  service.  New  York  City 
i  area.  Box  113,  Editor  ft  Publisher. 

'  REPORTER.  Reneral  news,  features. 

I  Two  years  daily  newspaper  and  wire 
service  experience.  AB  deRree.  Mature 
'  woman.  Top  reference's.  Box  104,  Edi¬ 
tor  ft  Publisher.  _ 

SOUTHWEST  EDITORS:  Reporter- 
photoRrapher  with  editinR  experience. 
Rood  record,  must  move  from  Northern 
Minnesota  to  warm  dry  climate  for 
son’s  health.  Prefer  wire  or  desk  on 
a.m.;  inten‘'«ted  all  offers.  Box  114, 
Editor  ft  Publisher. 
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Neeid  a  Photographer? 

The  National  Press  Photographers  As- 
I  soc.  Job  Placement  Bureau,  as  a  serv- 
i  ice  to  its  members  and  to  prospective 
'  employers  maintains  a  CONFIDEN- 
I  TIAL  list  of  News  Photographers  avail- 
'  able,  Still-TV  Film-News  reel.  Most 
with  own  equipment.  No  Fees — Writ,  , 
wire  or  telephone — 

Gerald  A.  Clarke 

4524  Towle  .\venue.  Hammond,  Indiana 
Telephone  WEstmore  1-2906 

Promotion — Public  Relationn 

PRIZE-WINNING  REPORTER,  11 
years  ex|>erience.  wants  public  rela¬ 
tions  job  with  manufacturer  of  out¬ 
door  e<iui|>ment  or  sporting  goods. 
Married,  33.  two  children.  Best  refer¬ 
ences.  Box  6429,  Editor  ft  Publisher. 

VERSATILE  MAN,  38,  richly  varied 
experience  in  speaking,  writing,  com¬ 
munity  relations,  photography,  admin¬ 
istration  and  organization.  Seeking 
best  opening  for  major  career  change 
which  utilizes  most  skills  and  interests. 
Prefer  start  in  fall  but  earlier  change 
I  considered.  Now  in  Ea.st.  Relocation 
optional.  Interested  mainly  in  long¬ 
term  commitment  congenial  to  liberal 
education  viewpoint.  Special  interest 
in  leadership  development  and  human 
.  relations,  ^x  6407,  Fklitor  ft  Pub¬ 
lisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

A  IJ^TTER  from  a  newspaper  In  another  part  (Section  4o) 
editor  appearing  in  the  current  the  statute  says  “a  mark  shall 
issue  of  The  Bulletin  of  the  be  deemed  to  be  abandoned 
American  Society  of  Newspa-  when  any  course  of  conduct  of 
per  Editors  asks  all  members  the  registrant  (trademark 
of  that  organization  to  join  owner)  including  acts  of  omis- 
him  “in  a  crusade  against  sion  as  well  as  commission, 
trademark  lawyers.”  causes  the  mark  to  lose  its  sig- 

The  editor  has  been  irked  by  nificance  as  an  indication  of 
letters  from  attorneys.  He  origin.” 

writes:  “One  told  me  how  That’s  why  editors  get  letters 
to  capitalize  Teleprompter,  from  trademark  lawyers,  or 
Another  told  us  to  carry  deep-  lawyers  representing  trademark 
freeze  in  one  word,  all  caps,  owners,  when  they  occasionally 
Editor  &  Pubusher  has  had  and  accidentally  misuse  or  mis- 
ads  pointing  out  the  proper  spell  a  valuable  trademark 
capitalization  of  Miltown,  Orion,  name.  Failure  to  act  in  this 
Dacron,  and  finally  —  Scotch,  way  may  be  considered  “an  act 
Now  I  like  scotch  as  well  as  of  omission”  by  the  owner  to 
the  next  guy  but  I  take  a  dim  protect  his  property. 

Ndew  of  some  lawyer  telling  Of  course,  there  is  no  way  to 
any  newspaper  editor  how  to  force  editors  to  comply  with 
capitalize  or  spell  any  word,  these  requests.  But  there  are 
We  have  enough  trouble  with  good  and  sound  reasons  why 
Style  without  getting  lawyers  editors  should  either  cooperate 
into  the  act.  I  hope  that  you  in  the  interests  of  a  large  seg- 
will  write  each  law'j'er  who  com-  ment  of  the  American  business 
plains  and  ask  him  what  law  community  or  should  avoid  the 
he  can  cite  which  gives  him  the  use  of  usch  trademark  terms, 
right  to  tell  you  how  to  capital-  Editor  &  Pi  blisher  is  the 
ize  words.  Pve  tried  it  twice  registered  trademark  of  this 
and  haven’t  heard  from  either  particular  publication.  Readers 
one  of  them  yet.”  may  have  noted  the  small  “R” 

In  the  first  jdace,  the  ad  —  meaning  Registered  —  under¬ 
referred  to  in  E&P  was  not  for  neath  the  name  on  the  cover, 
scotch  but  w'as  placed  by  the  Whenever  a  publication  refers 
Minnesota  Mining  and  Manu-  to  us  as  Editor  and  Publisher 
facturing  Company  in  an  effort  it  is  misusing  our  trademark, 
to  educate  jieople  on  their  editor  wouldn’t  think  of 

trademark  “Scotch”  Brand  Cel-  printing  Cadillac  with  a  lower 
lophane  Tape.  \\  e’ve  had  simi-  case  “c”,  or  Ford  with  a  lower 
lar  ads,  all  placed  for  the  same  case  “f”,  or  Kodak  as  kodak, 
purpose,  by  Amana  Refrigera-  othei'  trademarks  deserve  the 
tion  Inc.,  for  Deepfreeze  Home  same  treatment. 

Freezers;  Teletype  Corporation  *  *  * 

for  Teletype  and  Teletype¬ 
setter;  Chcsebrough  Manufac-  Many  valuable  trademarks 


THE  FOURTH  ESTATE  .  .  . 


By  Tr«uj 


"Free  coffee  is  another  fringe  benefit  you'll  get  here." 


turing  Company  for  Vaseline  have  been  lost  to  the  owners 
Petroleum  Jelly;  Johnson  &  because  they  failed  to  preserve 
Johnson  for  Band-.Aid;  and  them  and  they  became  generic 
others.  or  common  descriptive  names 

In  the  second  jdace,  the  law-  for  articles  or  suh.stances. 
yers  pulled  a  blooper  by  not  One  of  the  most  famous  was 
le.sponding  to  the  query.  There  the  Bayer  case.  “.Aspirin”  had 
is  no  law  which  gives  them  the  been  considered  a  valid  trade- 
right  to  tell  an  editor  how  to  mark  of  the  Bayer  Company, 
edit,  siiell  or  write,  hut  there  is  After  the  patent  had  expired 
a  law  which  requires  trademark  another  firm  started  manufac- 
owners  to  take  stops  to  pro-  turing  the  same  remedy  and 
tect  and  preserve  them  or  marketing  it  as  its  brand  of 
.stand  the  risk  of  losing  them,  aspirin.  The  Bayer  Company 
*  *  *  entered  suit  to  enjoin  the  use 

The  Lanham  Trademark  Act  of  the  term.  But  the  court  held 
which  became  effective  in  July,  for  the  defendant  on  the 
1947,  provides  (Section  l.o)  grounds  that  aspirin  had  be- 
that  “no  incontestable  right  come  generic, 
shall  be  acquired  in  a  mark  or  In  another  case  Du  Pont  lost 
a  trade  name  which  is  the  com-  its  right  to  exclusive  use  of 
mon  descriptive  name  of  any  cellophane  which  had  been  one 
article  or  substance,  patented  of  its  trademarks, 
or  otherwise.”  Other  terms,  once  trademarks. 


that  have  become  generic  in¬ 
clude  “escalator,”  “milk  of  mag¬ 
nesia,”  “zipper,”  “linoleum,” 
and  “shredded  wheat.”  Such 
words  become  generic  when 
the  public  ceases  to  think  of 
them  as  the  specific  products 
of  specific  makers. 

Thus  the  effort  of  Wallace 
Laboratories  to  keep  its  product 
“Miltown”  from  becoming  the 
generic  term  for  all  tranquiliz- 
ing  drugs;  the  effort  of  the 
Coca  Cola  Company  to  keep 
“Coke”  from  becoming  the 
generic  term  for  all  colas  or 
similar  soft  drinks,  etc. 

The  constant  misuse  of  a 
trademark  by  the  press  can  in 
time  undermine  and  destroy  its 
usefulness  and  value.  Promo¬ 
tion  of  trademark  and  brand 
name  products  is  the  keystone 
of  modern  advertising.  Editors 
have  a  selfish  interest  in  trying 
not  to  kill  the  geese  that  are 
laying  those  golden  eggs. 


Delafons  Named 

Allan  Delafons,  editor  of! 
Coal,  publication  of  the  Nation¬ 
al  Coal  Board,  London,  Eng 
land,  will  also  edit  the  Penm 
Annual,  a  review  of  t!»‘ 
graphic  arts,  to  which  he  la; 
been  a  contributor.  Mr.  D«li 
fons  for  many  years  has  bee 
E  &  P’s  advertising  represent¬ 
ative  in  London  and  has  era 
piled  the  listings  of  Britis: 
newspapers  and  advertising 
agencies  for  the  Editor  li 
Publisher  Internationa; 
Year  Book  Number. 


.Adds  Roto  Section 

Pittsburgh,  Pa  : 

The  Sun-Telegraph  (Hears; 
is  adding  a  color-roto  magazint  i 
Pictorial  Living,  beginnii:  j 
Sunday,  March  17.  It  will  1*[ 
printed  by  Standard  Gravtit?, 
Corp.,  Louisville,  Ky. 


ALLEN  KANDER 
and  Company 

Negotiators 

For  the  Purchase  and  Sale 
of  Daily  Newspapers 

;5  EYE  STREET  N.W.,  WASHINOTOH 
EAST  42ND  STREET.  NEW  Y  O  R 
EAST  WACKER  DRIVE,  CHICAGO 
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Dall*y  S«rric*a 
1115  Walnut,  Street 
Philadelphia  ?,  Pa. 
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Where  ^  your  taxes  go? 


You  may  have  a  pretty  good  idea  where  taxes  go. 
But  did  you  know  that  some  go  to  help  pay  other 
people’s  electric  bills? 

I'hey’re  the  families  and  businesses  that  get 
their  electricity  from  federal  government  electric 
systems  like  the  TVA. 

ATiile  about  23^  of  every  dollar  you  pay  for 
elei  iricity  from  your  ptower  company  goes  for  taxes, 
^nted  in  U.  S.  A. 


those  other  people  pay  much  less  .  .  .  only  about 
per  dollar  if  their  power  comes  from  the  govern¬ 
ment’s  TVA,  for  example.  As  a  result,  you  are  taxed 
more  to  make  up  for  what  they  don't  have  to  pay. 

Don’t  you  think  this  unfair  tax  favoritism  needs 
thorough  study  and  discussion?  America's  Inde¬ 
pendent  Electric  Light  and  Power  Companies*. 

^Comj.anu  iinmrM  on  rrqurnt  throu{$h  ihiB  viayazine 


•  •  • 


. . .  THINGS  ARB 
BOOMING  IN 
ALBUQUERQUE 


. . .  208,200*  people  with 
plenty  of  money  to  spend 


TELL  ALL  ALBUQUERQUE  WHAT'S  ON  THE  MARKET  AND  WHERE  TO  BUY  IT! 


ALBUQUERQUE  TRIBUNE  ALBUQUERQUE  JOURNAL 

(EVENING)  (MORNING  AND  SUNDAY) 

Buy  them  separately  ...  or  buy  both  for  blanket  coverage  at  only  29<  per  line. 


Atomic  Energy  •  •  •  ^40,000,000 

(Private  Investment) 

Trade  and  Service  •  •  96,072,000 
Government .  92,387,000 

(Federal,  State  and  Local) 

Transportation  •  .  •  •  21,695,000 


It’s  good  business  to  run  an  “A”  sched¬ 
ule  in  Albuquerque,  where  population  has 
TRIPLED  since  1940  .  .  .  where  payrolls  are 
big,  and  getting  bigger. 


F'or  every  line,  for  every  item,  there’s  a 
king-size  market  within  reach  in  Albuquerque 
—  and  it  costs  less  to  reach  it  with  the 
Albuquerque  Tribune  and  Journal. 


*S<ilex  Management  1956  Kxtimate,  Standard  Metropolitan 
Area 

**Bureau  of  Buxinexx  Research,  I'nicersity  of  Sew  Mexico 


CONTRIBUTING  TO  ALBUQUERQUE’S  ECONOMY- 
ANNUAL  PAYROLLS**  IN  FOUR  GROWING  CATEGORIES! 


NEW  YORK.  Wor/d-Teleqrofn  i  ThtS'j 


COLUMBUS . Cif/zsn 


CLEVELAND . Prm  CINCINNATI . Foil 

PinSBURGH . Pre.i  KENTUCKY . Po,l 


SAN  FRANCISCO . News  Covington  edition,  Cincinnoti  Post 

INDIANAPOLIS . rimes  KNOXVILLE  ....  News-Sentinel 


DENVER  .  .  .  Rocky  Mountoin  News  EVANSVILLE  . 


BIRMINGHAM  ....  Post-Herold  HOUSTON . rrati 

MEMPHIS . Preis-Scimifor  FORT  WORTH . ^ 

MEMPHIS  .  .  .  Commercial  Appeal  ALSUQUEROUE . TrEw* 

WASHINGTON . News  EL  PASO . H  raU-fod  i 


6en«rol  AdvertUing  Department,  230  Pork  Avenue,  New  York  City 


Chicago  San  Froncitco  Detroit  Cincinnoti  Philodelphio 


